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AHann3 pbIHKA HAIIEBBIX KPYN H NPOAYKTOB
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Crpanwuir: 127

Lena: 174 265 py6. (JIutieH3us1 Ha OHOTO TOJIL30BATEIS)
Aptukyn: A6393E178744RU

Anamurukamu Pro-Consulting O6bU10 poBeIeHO MCCIleIOBaHUE PHIHKA HUIIEBBIX KPYII B
2016-2020 ropax, KOTOPbIH BKJIIOUAET TaKYIO MPOAYKIIMIO KaK: COPro, Mpoco, JeH, HyT; TOpOX,
KYCKYC, (pacoJib, YeueBuIa, HIeJIyIIeHble U MOJIOThIE (pacosib, HYT U TOPOX, XyMYC, PaCTUTEJIbHbIE
MIPOTEHHBI (PACTUTENILHOE MSICO, KOJIOACHI), Macio (JIbHSHOE), KOHIIEHTPATHI U U30JISITHI
(mpoTenHsl). B xone ananm3a ObUIM MPOAHATIM3MPOBAHBI OCHOBHBIE TEH/ICHIIMY Pa3BUTHsI PhIHKA
HUILEBBIX KPYII ¥ MPOAYKTOB MX MepepadoTku B Ykpanne, Unaun, Kurae, banrnanem, Mekcuke,
benbruu, Ucnanuu, Anonun, Utamuu, OAD, Takucrane. bruto npoaHain3upoBaHo
MIPOM3BOJICTBO, IKCIIOPT U UMITOPT, IOTPeOICHUE HUILIEBBIX KPYII U MMPOAYKTOB MX MEPEPadOTKH B
uccieayeMbix crpanax. Takske ObUTH Onpe/esieHbl OCHOBHBIE ONEPaTOPhl PhIHKA B YKpauHe U

OCHOBHBIC TTOKYIIATCJIN praHHCKOﬁ MMpOAYKIHHU, MPEACTABICHBI CPCIHNUC LIEHBI Ha ChIPbLE.
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1. OBIIAA XAPAKTEPUCTHUKA PbIHKA KPVII

1.1. Onucanue peiHKa (TIepeveHb TPOAYKIIMUA U COOTBETCTBHE KJIacCU(PUKATOpaM), ONUCAHUE U
TEXHOJIOTUSl IPOU3BOJCTBA POAYKIIMU
1.2. AHanu3 TeHAEHUMI pa3BUTHS PbIHKA

1.2.1. B Ykpaune (pakTopsl BIUSHUS, TPOOTIEMBI PA3BUTHS)

1.2.2. B uccnenyembix perunonax (omnpeaenenue TOII-5 ctpan norpedureseil o Kpymnam u
MPOAYKTaM MepepadOoTKN)
1.3. O6mume nokazaTeau pelHKA, pacueéT EMKOCTH phiHKA B 2016-2020 1T. (IpOM3BOJCTBO +
HUMIIOPT — 9KCIOPT, JIMOO 00beM NOTpeOIeHN)

1.3.1. EmxocTb B HaTypasibHOM BblpaxkeHuu (Ykpauna, TOII-10 crpan uccienyeMbix peruoHOB)
1.3.2. EMKocTb B IeHe:kHOM BblpaskeHuu (Ykpauna, TOII-10 crpan uccienyeMbix peruoHOB)
1.4. OnieHka TeHEBOrO CerMeHTa Ha PhIHKE (IyTeM MHTEPBBIO C YIaCTHUKAMHM PHIHKA, JTMOO uepes

MOCTPOEHHUE aHAJTUTUYECKUX MOJEJIEN )

1.5. CermeHTauus U CTPyKTypupOBaHUE pbIHKA (110 BUJAM, TPOMCXOK/IEHUIO, 110 hopMarty (Ha
pa3Bec/ynakoBaHHBIN) — YKparHa 1 UCCJIEAyeMble CTPAHBI

1.6. CripbeBas 0a3za (BbIpallliBaHuE KYJIbTYp B YKpauHe, 0030p IPYruX MHHOBAITMOHHBIX

MIPOAYKTOB U TEXHOJIOTUI B MUPE)
2.TOCYJAPCTBEHHOE PEI'YJINPOBAHUE OTPACJIN

2.1. DKCIOPTHBIE ¥ UIMITOPTHBIE MOIUIMHBI HA KPYIIBl ¥ TPOLYKTHI MepepadOTKU MCCIIETyEeMBbIX

KYJIBTYP
2.2. Ipyrue 0cOOEHHOCTH PeryIMPOBaHUst (HEOOXOIUMbIE CePTUMDHKATHI)

3. IPOU3BO/JACTBO 1 JTMHAMUKA PEAJINZAIINN KPYII 1 ITPOAYKTOB
INHEPEPABOTKH B 2016-2020 I'T. B YKPAUHE N UCCJIEAYEMbBIX CTPAHAX

3.1. lunamuKa npou3BO/ICTBA B KOJMYECTBEHHBIX MMOKA3ATEJISIX
3.2. luHamMuKa MpOU3BOJICTBA B CTOMMOCTHBIX MOKa3aTeNsAX

3.3. Josm mpousBoauTesiell B YKpanHe
4. OCHOBHBIE OIIEPATOPBI PBIHKA (ITPOU3BO/IUTEJIN)

4.1. IlepeyeHb OCHOBHBIX OIEPATOPOB PhIHKA U UX CTpyKTypupoBaHue (Ykpauna u TOII-15
KPYINHEHNIIMX UTPOKOB [0 BCEM CErMEHTaM)

ITo obmieit nHGOPMAILIUU O KOMITAHUT
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1o ToproBeiM Mapkam

1o ToBapHBIM cermeHTam

ITo OCHOBHO¥ 1 JOITOJHUTEIHLHOU CIIELIAAIN3AIINA

ITo ueHoBoO# nonuTHKE

PernonanpHO

1o Mo3uIMOHMPOBAHUIO U KAYECTBY PEKJIAMHBIX MaTEPUAJIOB

OOBbeMbl — 1O HATMYUIO HH(POPMAITUH

4.2. Jlonu ppIHKa OCHOBHBIX OTIEPATOPOB PHIHKA B YKpauHe (B 11eJI0M 110 eMKOCTUA Ha BHYTPEHHEM
PBIHKE)

4.3. CteneHp KOHKYPEHLIMU U pUCKU. PaKTOPHBINA aHAIU3 PHIHOYHBIX JOJIE KOHKYPEHTOB

(IMHAMMKA JTOJIU, TTOKA3aTEIM UHTEHCUBHOCTU KOHKYPEHIIMH)
5. BHEHIHAA TOPT'OBJIA

5.1. DKcnopT KpyI U IpoayKTOB NiepepadoTku u3 Ykpaunsl B 2016-2020 rr.
OO0OBEMBI 1 JUHAMUKA

CtpyKTypa 10 BUAaM 1 TOProBbIM MapKam

I'eorpacdus

Llenn

Honu sKkcnoprepoB (YKpauHCKMX KOMIIAHUI)

Jonu nokynarenei (MHOCTPAaHHBIX KOMITAHUI )

5.2. IMIiopT Kpyn ¥ MPOAYKTOB MepepadoTku B YKpauny B 2016-2020 1.
OO0OBEMBI 1 TUHAMUKA

CtpyKTypa 1o BUAaM 1 TOProBbIM MapKam

I'eorpacdus

Llenn

Jonu uMnoprepoB (YKpauHCKUX KOMITaHUI)

Jlonu npoaaBIioB (MHOCTPAHHBIX KOMITAHUI )

5.3. BHelHsis1 TOProBiist HA PhIHKE KPYIT U MIPOYKTOB NIepepadOTKH B UCCIIEIyeMbIX CTpaHaX — I10

HAJTMYMIO IAHHBIX IO OT/IEIbHBIM TOBAPHBIM I'PYIIIaM — OIleHKa 00beMOB U reorpaduu
6. HEHA 1 IEHOOBPA30OBAHUE HA PbIHKE

6.1. [IlnHaMuKa 11eH Ha KpyIbl (CIpbe) U TPOIYKTHI IEPepadOTKH 10 BUAAM B I1€JIOM

6.2. CpeaHue TeKylIue 1eHbl Ha MPOIYKIIMIO B 3ABUCMMOCTHU OT CTPaH KaHaJla, YIAaKOBKYU (OHJIAH
puTeiin)

6.3. Onucanue pakTOpoB, BAUAIOUIMX HAa (POPMUPOBAHUE LIEHBI, OLIEHKA CTPYKTYPbl U CTENIEHU

BJIMSIHUSA (PAKTOPOB
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7. IOTPEBUTEJIN U UX ITPEAITIOYTEHNA

7.1. TlpeanoureHus noTpedUTEIe OTHOCUTEIBHO TOBApa, MOPTPET MOTPEOUTEIS B IIEJIOM C
KOPPEKTHPOBKOM 10 BUAAM KYJIbTYP U IPOLYKTaM MepepadoTKu

7.2. AHanM3 MOMCKOBBIX 3alPOCOB O BUJAM KYJIbTYP M pe3yJibTaTa BelAauu (pelerTsl/310poBoe
UTaHue / CAUTh KOHKypeHTOB) — aHAJIM3 IMO3UITUOHUPOBAHUA OTACJIBHBIX ITPOJYKTOB

7.3. CTpyKTypHpOBaHUE W CETMEHTAIINS TOTPEeOIeHU S

7.4. TloTpeOGHOCTD B TOBape (OlleHKa MOTPeOIeH s IO CTpaHAM)

7.5. CreneHb yI0BIETBOPEHHOCTH TIOTpeOUTENIeH (aHAIN3 OT3BIBOB) JIJISI 1A TbHEHIIIErO

MO3ULIMOHWPOBAHU A

8. KAHAJIBI CBbITA ITPOAYRKIINU (OITUCAHUE N OHEHKA CTPYKTYPbI
MPOJIAK 11O KAHAJIAM) - OIIMCAHUE OCOBEHHOCTEM 110 PA3JIMYHBIM
CTPAHAM N ITPOAYKTAM

9. ACCOPTUMEHT IIPOJYKIIAH, ITIPEJCTABJIEHHBIN HA PHIHKE
(VITAKOBKA, BU/I, POPMAT)

10. BBIBO/bI. ITPOT'HO3HBIE ITIOKA3ATEJIN

10.1. BbBOJBI M IPOTHO3HBIE TEHIECHUMU PA3BUTHUS PHIHKA

10.2. ITocTpoeHue runore3 pa3BuTHs pblHKA. [IporHo3HbIE MOKa3aTeNn pa3BUTHS PhIHKA B
2021-2025 rr. B pa3pese BUJIOB IO YKpauHe U UCCIEAyeMbIM CTpaHaM

10.3. PekoMeHgaiuu 1o pa3BUTHIO HA PbIHKE

10 CErMEHTaM

10 LIEHOBOM ITOJIMTUKE

IO MO3ULIMOHUPOBAHUIO

[0 KaHajiam cObITa
11. THBECTUIIMOHHAS ITPUBJIEKATEJIBHOCTb OTPACJIN

11.1. SWOT-ananu3 pblHKa /111 HOBOTO MOCTaBIIMKA
11.2. PESTLE-ananu3 pakTopoB BJIUSIHUS HA PIHOK

11.3. CymectByiomue prucku 1 Oapbepsl BXOAa Ha pbIHOK. [locTpoeHne KapThl pUCKOB Ha PHIHKE
INEPEYEHD TABJINII:

1. [Tepeyens uccneayeMon mpoayKiuu U coorsercTBre Kiaccudukatopy YKT BI/]

2. EMKOCTb pbIHKA MCCIIE/lyeMbIX KPYII ¥ MPOAYKTOB mepepadotku B Ykpaune B 2016 - 2020 rr., B
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HaTYpaJbHOM BbIPA)KEHUM, ThIC. T
3. EMKOCTb phIHKA MCCIIE/lyeMbIX KPYI U MPOAYKTOB nepepadotku B Kutae B 2016 - 2019 ., B
HaTypaJbHOM BbIPA)KEHUU, ThIC. T

4. EMKOCTb pbIHKA UCCIIEyeMbIX KPYI U IPOAYKTOB nepepadoTku B Mumum B 2016 - 2019 1., B
HaTypaJbHOM BbIPA)KEHUU, ThIC. T

5. EMKOCTb pbIHKA HCCIIElyeMBbIX KPYI U MPOAYKTOB NiepepadoTku B banrnazgem B 2016 - 2019
IT., B HATYpaJbHOM BbIPA)KEHUU, ThIC. T

6. EMKOCTD phIHKA HICCIIE/lyeMbIX KPYI U MPOAYKTOB nepepadotku B Mekcuke B 2016 - 2019 r., B
HaTYpaJbHOM BbIPA)KEHUM, ThIC. T

7. EMKOCTB pbIHKA MCCIIEyeMBIX KPYI U MPOJYKTOB niepepadotku B benbrum B 2016 - 2019 1T, B
HaTYpaJbHOM BbIPA)KEHUM, ThIC. T

8. EMKOCTb pBIHKA MCCIIElyeMbIX KPYII ¥ MPOAYKTOB nepepadotku B Mcnanuu B 2016 - 2019 1T, B
HaTypaJbHOM BbIPA)KEHUM, ThIC. T

9. EMKOCTB phIHKA HCCJIelyeMbIX KPyH U IPOoayKTOB niepepadotku B [lakucrane B 2016 - 2019 rr.,
B HaTypaJbHOM BbIPA)KEHUM, ThIC. T

10. EMKOCTB pBhIHKA HCCIIEyeMbIX KPYII ¥ TPOAYKTOB nepepadoTku B SInmonuu B 2016 - 2019 rT., B
HaTypaJbHOM BbIPA)KEHUM, ThIC. T

11. EMKOCTB pBIHKA HCCIIEyeMbIX KPYIT ¥ TPOAYKTOB nepepadotku B Utamm B 2016 - 2019 1., B
HaTypaJbHOM BbIPA)KEHUM, ThIC. T

12. EMKOCTB pBIHKA HCCTIEyeMbIX KPyIl ¥ TPOIYKTOB nepepadoTku B OAD B 2016 - 2019 1T, B
HaTypaJbHOM BbIPA)KEHUM, ThIC. T

13. EMkocTh peiHKa uccaenyembix kpyn B Typiuu B 2016 - 2019 rr., B HAT. BBIPaKEHUH, THIC. T
14. EMKOCTB pBIHKA HCCIIEyeMbIX KPYIT ¥ TPOLYKTOB nepepadoTku B Ykpanue B 2016 - 2020 rr.,
B JICHEKHOM BBIPAXKEHUH, MJIH JOJI

15. EMKOCTB pBIHKA HCCIIeyeMbIX KPYIl ¥ TPOAyKTOB nepepadotku B Kurtae B 2016 - 2019 rr., B
JEHEKHOM BbIPAXKEHUU, MJIH JOJI

16. EMKOCTB pBhIHKA HCCIIEyeMbIX KPYIT ¥ TPOAYKTOB nepepadotku B Muauu B 2016 - 2019 1T, B
JEHEKHOM BBIPAKEHUU, MJIH JOJI

17. EMKOCTb pBhIHKA UCCTIEyeMbIX KpPYIT ¥ TPOYKTOB nepepadoTku B banrnanem B 2016 - 2019
IT., B JGHEKHOM BBIPAXKEHUU, MJIH J10JI

18. EMKOCTB pBhIHKA HCCIIEyeMbIX KPYII M TPOAYKTOB nepepadoTku B Mekcuke B 2016 - 2019 rr.,
B JICHEKHOM BBIPAXKEHUH, MJIH JOJI

19. EMKOCTb pBIHKA HCCTIEyeMbIX KPYIT ¥ TPOLYKTOB nepepadoTku B bensrum B 2016 - 2019 1T,
B JICHEKHOM BBIPAXKEHUU, MJIH JOJI

20. EMKOCTB pbIHKA UCCIIEIyeMBIX KPYIT ¥ IPOLYKTOB nepepadoTku B Vicmanmu B 2016 - 2019 rr.,
B JICHEKHOM BBIPAXKEHUH, MJIH JOJI

21. EMKOCTB pbIHKA UCCIIEyeMbIX KPYIl ¥ IPOIYKTOB nepepadoTku B [lakucrane B 2016 - 2019
IT., B JGHEXKHOM BBIPAXKEHUU, MJIH J10JI

22. EMKOCTb pBIHKA UCCIIEAYEeMBIX KPYI M IPOLYKTOB MepepadoTku B Anonun B 2016 - 2019 ., B
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JEHEKHOM BBIPQXKEHUM, MJTH JI0JT

23. EMKOCTb pBIHKA UCCIIEAYEeMBIX KPYI U IPOLYKTOB nepepadoTku B Utamu B 2016 - 2019 1T, B
J€HEKHOM BBIPQKEHUM, MJTH JI0JT

24. EMKOCTb pBIHKA UCCIIEyeMBIX KPYIl ¥ IPOLYKTOB nepepadoTku B OAD B 2016 - 2019 T, B
J€HEKHOM BBIPQKEHUM, MJTH JI0JT

25. CTpyKTypa eMKOCTH PbIHKA UCCIIEyEeMBIX KPYI U MPOJYKTOB NepepabOTKH B YKpauHe 1o
npoucxoxaeHuio B 2016 - 2020 rr., B HaTypaJbHOM BbIPA)KEHUU, ThIC. T

26. CTpyKTypa eMKOCTH PbIHKA UCCIIEyEeMBIX KPYI U MPOJYKTOB NepepabOTKH B YKpauHe 1o
Bugam B 2016 - 2020 rr., B HATypaJIbHOM BBIPAKEHUU, THIC. T

27. CTpyKTypa eMKOCTH PbIHKA UCCIIEyeMBIX KPYI U MPOJYKTOB nepepadboTku B Kurae mo
npoucxoxaeHuio B 2016 - 2019 rr., B HaTypaabHOM BbIPA)KEHUM, ThIC. T

28. CTpyKTypa eMKOCTH PbIHKA MCCIIEyeMbIX KPYI U MPOJYKTOB NiepepadboTku B Kutae no Bugam
B 2016 - 2019 rr., B HATypaJIbHOM BBIPaKEHUH, THIC. T

29. CTpyKTypa eMKOCTH PbIHKA UCCIIEyeMbIX KPYI U MPOJYKTOB NepepadoTku B HIuM mo
npoucxoxaeHuio B 2016 - 2019 rr., B HaTypaabHOM BbIPa)KEHUM, ThIC. T

30. CTpyKTypa eMKOCTH PbIHKA UCCIIEyEeMbIX KPYI U MPOJYKTOB NepepadoTku B HIum mo
Bugam B 2016 - 2019 rr., B HaTypaJIbHOM BBIPAKEHUU, THIC. T

31. CTpyKTypa eMKOCTH pPbIHKA MCCIIEyeMbIX KPYI U MPOJYKTOB NiepepaboTku B banrnazen no
npoucxoxaeHuio B 2016 - 2019 rr., B HaTypaabHOM BbIPA)KEHUM, ThIC. T

32. CTpyKTypa eMKOCTH PbIHKA MCCIIEyeMbIX KPYI U MPOJYKTOB NiepepaboTku B baHrnazen no
Bugam B 2016 - 2019 rr., B HaTypaJIbHOM BBIPAKEHUU, THIC. T

33. CTpyKTypa eMKOCTH PbIHKA UCCIIEyeMbIX KPYI U MPOJYKTOB NepepaboTki B MeKCcHKe 1o
npoucxoxaeHuio B 2016 - 2019 rr., B HaTypaabHOM BbIPa)KEHUM, ThIC. T

34. CTpyKTypa eMKOCTH PbIHKA UCCIIEYEeMBIX KPYI U MPOJYKTOB NepepaboTki B MeKcHKe 1o
Bugam B 2016 - 2019 rr., B HaTypaJIbHOM BBIPAKEHUU, THIC. T

35. CTpyKTypa eMKOCTH PbIHKA MCCIIEyEeMBIX KPYI U MPOAYKTOB NiepepaboTku B benbruu mo
npoucxoxaeHuio B 2016 - 2019 rr., B HaTypabHOM BbIPa)KEHUM, ThIC. T

36. CTpyKTypa eMKOCTH PbIHKA MCCIIEyEeMBIX KPYI U POJYKTOB NiepepaboTku B benbruu mo
Bugam B 2016 - 2019 rr., B HaTypaJIbHOM BBIPAKEHUU, THIC. T

37. CTpyKTypa eMKOCTH PbIHKA MCCIIEyeMBIX KPYI U MPOJYKTOB NiepepadboTku B Mcrianuu mo
npoucxoxaeHuio B 2016 - 2019 rr., B HaTypaabHOM BbIPa)KEHUU, ThIC. T

38. CTpyKTypa eMKOCTH PbIHKA MCCIIEyeMBIX KPYI U MPOJYKTOB NiepepadoTku B Mcrianuu mo
Bugam B 2016 - 2019 rr., B HaTypaJIbHOM BBIPAKEHUH, THIC. T

39. CTpyKTypa eMKOCTH PbIHKA MCCIIeyeMbIX KPYI U MPOAYKTOB niepepadoTku B [lakucrane nmo
npoucxoxaeHuio B 2016 - 2019 rr., B HaTypaabHOM BbIPa)KEHUU, ThIC. T

40. CTpyKTypa eMKOCTH PbIHKA UCCIIEAYEeMbIX KPYIl ¥ IPOLYKTOB MepepadoTku B [lakucrane mo
Bugam B 2016 - 2019 rr., B HaTypaJIbHOM BBIPAKEHUU, THIC. T

41. CTpyKTypa EMKOCTH PbIHKA UCCIIEAYEMBIX KPYI U IPOLYKTOB MepepaOboTKu B NOHUH 1O

npoucxoxaeHuio B 2016 - 2019 rr., B HaTypaabHOM BbIPa)KEHUU, ThIC. T
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42. CTpyKTypa eMKOCTH PbIHKA UCCIIEAYEMBIX KPYI U IPOLYKTOB MepepaOboTKu B SAMOHUH 1O
Bugam B 2016 - 2019 rr., B HaTypaJIbHOM BBIPAKEHUU, THIC. T

43. CTpyKTypa eMKOCTH PbIHKA UCCIIEAYEeMBIX KPYI U IPOLYKTOB MepepadboTku B Mtamu mo
npoucxoxaeHuio B 2016 - 2019 rr., B HaTypaabHOM BbIPa)KEHUM, ThIC. T

44. CTpyKTypa EMKOCTH PbIHKA UCCIIEAYEeMBIX KPYI U IPOIYKTOB MepepadoTku B Mtamu o
Bugam B 2016 - 2019 rr., B HaTypaJIbHOM BBIPAKEHUH, THIC. T

45. CTpyKTypa eMKOCTH PbIHKA UCCIIEAYEeMbIX KPYI U IPOLYKTOB MepepadoTku B OAD o
npoucxoxaeHuio B 2016 - 2019 rr., B HaTypaabHOM BbIPA)KEHUM, ThIC. T

46. CTpyKTypa eMKOCTH PbIHKA UCCIIEAYeMbIX KPYIl ¥ TPOLYKTOB nepepadoTku B OAD 1o Bugam
B 2016 - 2019 rr., B HaTypaJIbHOM BBIPaKEHUH, THIC. T

47. CTpyKTypa eMKOCTH PbIHKA UCCIIEAYEMbIX KPYIl ¥ TPOLYKTOB MepepadoTKu B Typiumu 1o
npoucxoxaeHuio B 2016 - 2019 rr., B HaTypaabHOM BbIPA)KEHUM, ThIC. T

48. CTpyKTypa eMKOCTH PbIHKA UCCIIEAYEMbIX KPYIT ¥ IPOLYKTOB MepepadoTKu B Typiuu 1o
Bugam B 2016 - 2019 rr., B HaTypaJIbHOM BBIPAKEHUU, THIC. T

49. TamoXeHHbIe CTAaBKU Ha PbIHKE MCCIIEAYyEeMBIX KPYH U MPOJYKTOB MepepabOTKH B YKpanHe
50. Cnenmdukanus JOKYMEHTOB IPU BBO3€ MPOLYKIIUU B IPYIU€ CTPaHbI

51. lnHaMyKa IpOU3BOACTBA UCCTIEYEMbIX KPYIT M TPOIYKTOB repepadoTku B Ykpanne B 2016 -
2020 rr., B HATYpaJbHOM BBIPAaKEHHUH, ThHIC T.

52. IlnHaMrKa IPOU3BOACTBA UCCTIEYeMbIX KPyIl ¥ TpoayKToB nepepadotku B TOII-10 crpan B
2016 — 2019 rr., B HaTypaJabHOM BbIPA)KEHUU, THIC T.

53. [lnHaMuKa IPOU3BOACTBA UCCIIEYEMbIX KPYIT M TPOIYKTOB repepadoTku B Ykpanue B 2016 -
2020 rT., B ICHE)KHOM BBIPAKEHWHU, MJTH 0]

54. lunamuka rpousBojacTBa uccneayembix KyapTyp B TOII-10 crpan B 2016 — 2019 1T, B
JEHEKHOM BbIPAXKEHUU, MJIH JOJI

55. loyi1 OCHOBHBIX TPOM3BOAMTENIEH UCCIEAYEMBIX KPYI U IPOJYKTOB MepepaOdOTKH B YKpanHe
B 2016 — 2019 rr., B HaTYpaJbHOM BBIPAKEHUH, THIC T., %

56. KpynHeiiye nmoKynareiam yKpauHCKOW MPOAYKIIUK B KPYIHEHIINX CTPaHAX-TIOTPEOUTENSIX
UCCIeayeMOM TPOILYKIIMY 110 CErMEHTaM

57. CerMeHTaLys POU3BOAUTENEH HUCCIELYEMBIX KPYIl B YKpauHe

58. Jlonu pbIHKA OCHOBHBIX ONepaTopoB pblHKa B YKpauHe B 2019 r., B HaTypajbHOM BbIpaK€HUH,
TBIC T., %

59. los onepaTopoB Ha PIHKE UCCIIECAYEMBIX KPYI U IPOJYKTOB MepepaOOTKH B Y KpauHe B
2019 r. B HaTypaJIbHOM BbIpaXE€HUHU, ThIC. T, %

60. ®akTOpHBIN aHAIN3 TUHAMUKYU PHIHOYHOM 10JIN

61. CTpyKTypa KCIOpTa UCCIIeAyeMbIX KPYI U TIPOIYKTOB TiepepadoTku u3 YKpauHsl B 2016 -
2020 rr., B HATypaJlbHOM BblpakeHUU, %

62. I'eorpacduueckasi CTpyKTypa 9KCIOPTa MCCIIEAYEMBIX KPYI U MPOJYKTOB NIepepabOTKH U3
Vxpaunsl B 2016 - 2020 rr., B HATypaJIbHOM BbIpaskeHUHU, %

63. CpenHue 1IeHbl 9KCTIOPTA UCCIIEAYEMBIX KPYI M IPOLYKTOB MepepadoTKu u3 YKpaunsl B 2016
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- 2020 rT., B IEHE)KHOM BBIPa)KEHUH, JI0JI/KT

64. J1o71 SKCIOPTEPOB MCCIIEAYEMBIX KPYI M TPOAYKTOB repepadoTku 3 Ykpaunsl B 2016 - 2020
IT., B HATypaJbHOM BblpaxeHUU, %

65. Jloau 3KCcropTepoB KOMITAHUI-TPOU3BOAUTENEN UCCIELYyEMBIX KPYIT ¥ POJYKTOB
nepepadboTku n3 Ykpaunsl B 2016 - 2020 rT., B HATYpaJIbHOM BHIpaKeHUH, %

66. [loyn mokynartesei uccaeyeMbIX KpyIl ¥ TPOAYKTOB repepadoTku 3 YKpaunsl B 2016 -
2020 rr., B HATypaJbHOM BblpakeHUU, %

67. CTpyKTypa UMIIOPTA UCCIIETyeMbIX KPYIT U TIPOIyKTOB NIepepadOTKK B YKpauHy 10 BUIaM B
2016 - 2020 rr., B HaTYypaJbHOM BbIpaXkKeHUU, %

68. CTpyKTypa UMIIOPTA UCCIIETyeMbIX KPYIT U TIPOJIyKTOB NIepepadOTKK B YKpauHy 1o BUIaM U
TM B 2016 - 2020 1T., B HATypaJIbHOM Bblpak€HUU, %

69. CTpyKTypa UMIOPTA paCTUTEIbHBIX TPOTEeMHOB B YKpaune B 2019 - 6 mec. 2020 1t no u
nMmrioprépam 1 TM., B HAaTypaJIbHOM BBIPAKEHUU, KT

70. CTpyKTypa UMIOpTa pacTUTEIbHBIX TPOTEMHOB B YKpauHe B 2019 - 6 mec. 2020 rr no
OTIIPABUTENISIM U UMIIOPTEPAM., B HATYPaJIbHOM BbIPAKEHUU, KT

71. T'eorpaduueckast CTpyKTypa IMIIOPTa MCCIIEAYyEeMBIX KPYI U TIPOJYKTOB NIepepabOTKH B
Vkpauny B 2016 - 2020 rr., B HaTypaJbHOM BblpaxeHUH, %

72. CpeaHue LIeHbl UMITOPTA UCCTIEYeMbIX KPYIT M TPOLYKTOB NepepadoTKu B YKpanny B 2016 -
2020 rr., B IGHEKHOM BBIpAXEHUU, AOJ/KT

73. ACCOPTUMEHT M aKTyaJIbHbIE€ LIEHbl HA PACTUTE/IbHBIE IPOTEUHBI B Y KpauHe

74. JIom UMITOPTEPOB MCCIIEAYEMbIX KPYIT M POAYKTOB MepepadoTku B Ykpauny B 2016 - 2020
IT., B HATypaJbHOM BbIpaxeHUU, %

75. JIoam MpoJaBIOB UCCTIeyeMBIX KPYIT ¥ IPOIYKTOB TMiepepadoTku B YKpauny B 2016 - 2020
IT., B HATypaJbHOM BblpaxeHuU, %

76. IuHaMHKa UMIIOPTa UCCIIeYeMbIX KPYII ¥ TPOIYKTOB repepadoTku B mupe B 2016 - 2019 rr.,
B HaTypaJbHOM BbIPA)KEHUM, MJIH T.

77. CTpyKTypa MUPOBOTO UMITOPTA UCCIIEAYEMbIX KPYI U IPOAYKTOB niepepadoTku B 2016 - 2019
IT., B HATypaJbHOM BblpaxeHuU, %

78. I'eorpacuyeckast CTpyKTypa MUPOBOTO UMIIOPTa MCCIIETyeMbIX KPYIT U TTPOIYKTOB
nepepabotku B kaxaoMm cermente TOII-10 crpan B 2016 - 2019 rr., B HATypaJbHOM BBIPaKEHUH,
%

79. O6BemMBl IMITOPTA MCCIIEAYEMBIX KPYH 1 TPoayKToB nepepadotku B TOII-10 crpanax B 2016 -
2019 rr., B HATypaJIbHOM BbIpa)K€HUU, MJIH TOHH

80. CTpyKTypa UMIOpTa UCCIIeLyeMBIX KPyIT U MpoayKToB niepepadotku B TOII-10 cTtpaHax B
2016 - 2019 rr., B HaTYpaJIbHOM BbIpaXKEHUU, %

81. O6BbeMBI IKCITOPTA UCCIIEAYEMbIX KPyH U TPOoayKTOB Niepepadotku u3 TOIT-10 oToOpaHHBIX
crpaH (Haubosbux nmorpedureneii) B 2016 - 2019 rr., B HATypaJbHOM BBIPaKEHUH, THIC. TOHH
82. CTpyKTypa 3KCHopTa UCCelyeMbIX KpYyIl U TpoayKToB niepepadotku u3 TOIT-10 oToOpaHHBIX

crpaH (Haubosbiux nmorpedureneit) B 2016 - 2019 rr., B HaTypaabHOM BbIpaXkeHuH, %
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83. [luHaMuKa cpeqHHX LIeH SKCIOPTa UCCIIelyeMbIX KPYII ¥ MMPOAYKTOB MepepadOTKU 13
Vxpaunsl B 2016 - 2020 rT., B I€HEKHOM BBIPaKEHUHU, J0JI/KT

84. Texyiue po3HUUYHBIE IIEHBI HA MPOIYKIIHIO TIO0 cocTostHuIo Ha Mait 2021 rona

85. o FMCG-pureiiiepoB Mo KOJU4ecTBY Touek B Ykpaune 3a 2017-2019 rr.

86. Jou FMCG-pureiinepoB 1o Beipyuke B YKpaune 3a 2017-2019 rr., Mapa rpH

87. Po3HIUHBII TOBapo0OOPOT OhyiaiiH 1 OHJIalH ToproBiu B Ykpaune B 2019 roay, B IeHeKHOM
BbIpa)KEHUU, MJIP/, TPH

88. [IporHo3Hast eMKOCTb PbIHKA HHIIIEBBIX KPYIT M ITPOIYKTOB MEPepadOTKU B YKpanHe B
2021-2025 rr., THIC. T

89. [IporHo3Hast eMKOCTb PhIHKA HUIIEBBIX KPYI 1 MPOLYKTOB nepepadoTku B TOII-10 cTpanax
norpedurensix B 2021-2025 rr., ThIC. T

90. SWOT-ananm3 pblHKa HUIIEBHIX KPYIT ¥ TPOLYKTOB MEPEPadOTKU

91. PEST-aHanu3 pelHKa HUIIEBBIX KPYH U MPOJYKTOB NIepepabOTKH

92. CerMeHTalMsl pHIHOYHBIX PUCKOB

93. Kapra puCKOB pbIHKA HUIIEBBIX KPYII ¥ MPOAYKTOB MepepadOTKH 1O CTpaHAM
INEPEYEHD I'PA®UKOB 1 ITUATPAMM:

1. IuHamuka oObEMa TIPOM3BOJICTBA CEILCKOXO3SMCTBEHHOM KYJIBTYPHI - COPro, B HATYPaJIbHOM
BbIPAKEHUHU, ThIC. T

2. lnHamuika 0ObEMa MPOU3BOJICTBA CEILCKOXO3AMCTBEHHOM KYJIbTYpPHI - [Ipoco, B HaTypaJIbHOM
BbIPAKEHUHU, ThIC. T

3. lnHamuka 06bEMa POU3BOICTBA CETbCKOXO3AMCTBEHHOM KYJIBTYPHI - JIEH-KYAPSIIII
(MacIMYHbI1), B HATYpaJIbHOM BBIPaKEHUH, ThHIC. T

4. lnnamuka oObEMa MPOU3BOCTBA CEILCKOXO3SIMCTBEHHON KYJIbTYPHI - HYT B HATYPAJIbHOM
BbIPQ)KEHUHU, ThIC. T

5. lnHamuka 06bEMa POU3BOICTBA CEJTLCKOXO3AUCTBEHHOM KYJIBTYPBI - TOPOX, B HATYPaJIbHOM
BbIPQ)KEHUHU, ThIC. T

6. lnnamuka 06bEMa POU3BOJICTBA CETbCKOXO3AUCTBEHHON KYJIBTYPHI - (pacosib, B HATYpaIbHOM
BbIPQ)KEHUHU, ThIC. T

7. JuHamuka 00bEMa POU3BOACTBA CEILCKOXO3SMCTBEHHON KYJIbTYPBI - YEUEBHIIA, B
HaTypaJbHOM BbIPA)KEHUM, ThIC. T

8. InHamMKKa SKCNopTa MCCIIelyeMbIX KPYIT ¥ POAYKTOB nepepadoTku u3 YKpaunsl B 2016 -
2020 rr., B HaTypajabHOM BBIPaKEHHUH, THIC T.

9. lnHamMMKa 9KCIOPTa UCCIIEAyeMbIX KPYI U MPOJYKTOB NiepepaboTku u3 YKpauusl B 2016 -
2020 rT., B ICHE)KHOM BBIPAKEHWHU, MJTH 0]

10. luHaMKKa UMIIOPTA UCCIIEyeMbIX KPYII ¥ ITPOIyKTOB repepadoTky B Ykpauny B 2016 - 2020
IT., B HATypaJbHOM BbIPa)KE€HUHU, ThIC T.

11. IluHamMuKa UMIOpTa UCCIIeyeMbIX KPYIT ¥ TPOIYKTOB repepadoTky B Ykpauny B 2016 - 2020
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IT., B JGHEKHOM BBIPAXKEHUU, MJIH J10JI

12. IlnHaMyKa UMIIOPTa pacTUTEIbHbIX MPOTEMHOB B YKpauue B 2019 - 6 mec. 2020 rr., B
HaTypaJbHOM BbIPA)KEHUH, T.

13. luHaMyKa UMIIOPTa pacTUTEIbHBIX POTEMHOB B YKpauue B 2019 - 6 mec. 2020 rr., B
JEHEKHOM BbIPAXKEHUH, MJIH I'PH

14. lunamuka LeH Ha ropox 1uidgoBanblii nensiii, CPT-nopr, rpa/t

15. DkcnoptHbIe 1IeHbl Ha copro (3epHo), CPT-nmoprt, rpu/T

16. Junamuka 1ien Ha [Tpoco (cwipbe, 3epHo), CPT-nopt, rpH/T

17. Iunamuka ueH Ha HyT, CPT-nopt, rpa/t

18. lunamuka 1iex Ha jied, CPT-nopt, rpu/t

19. lnnamuka ueH Ha ®aconb, CPT-nopr, rpa/t

20. lunamuka 1ien Ha Yeuesuity, CPT-niopt, rpu/t

21. Iunamuka ueH Ha JIbHsgHOe Macio HamBoM, CPT-nopt, rpu/T

22. CTpyKTypa OOIIEenpO3BOICTBEHHBIX 3aTPaT MPOU3BOJICTBA, B JEHEKHOM BhIpAKEHUH, %
23. lnHamMrKa 0ObEMOB IOMCKOBBIX 3aITPOCOB 10 TEME «HHUIIIEBBIE KPYIIbI M TPOLYKTHI
nepepadboOTKI», B HATYPAJIbHOM BBIPaKEHUH, THIC IIT

24. Ton-10 TOProBeIX MapoOK KPyIH COTJIACHO PEUTHHTOBOH orieHke notpeduteneii B 2020 romy
25. IIporHo3Hast EMKOCTh PhIHKA HUIIEBBIX KPYII M TPOIYKTOB MEpepadoTKU B YKpanHe B
2021-2025 rr., THIC. T
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