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MapkeTuHIroBoe uccjeagosanue «PbIHOK cbipa M TBOpOra
2015. Texymasi cutyanusi, nepCrneKTUBbI Pa3BUTHS,

CB00O/JHbIE€ HUIIN, HOBbl€ MOII[HOCTH, IPOTrHO03 10 2017T. »
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Hata: 19.02.2015

Crpanun;: 114
Lena: 26 000 py6. (JIuiieH3ust HA OJJHOTO MOJIL30BATEIs)
Aprukyn: M6B11782515RU

HccnenoBanuio mpeacTaBiisieT coOOM aHaJIM3 TEKYILEro COCTOSIHUS PhIHKA CBIPOB U TBOpora B Pd
T0/1 BJIMSTHIEM BHEIITHENOJIMTUYECKON OOCTAaHOBKY, U3MEHEHHsI Kypca BaTIOT M KOHTP CaHKIUI
P® (BBeneHue smOapro Ha NPOLYKLMIO U3 psifia CTPaH-TIOCTABIIMKOB) U aHAJIN3 PbIHKA B

perpocnekTuse ¢ 2010 roaa.

B otuete OTO6pa)KCHbI KJIIOYEBLBIC TTIOKA3aTEJIN pOCCHfICKOFO PBIHKA CBIPOB U TBOpPOTIa: O6"beM,
CTPYKTYypa U JUHAMUKA PbIHKA; CCTMCHTALIUA PbIHKA; 10JIA UMIIOPTA; OastaHc CIIpoCa n
NpEJIOKCHU A, ITPOAAKN; PETUOHBI C I[C(i)I/ILII/ITOM u Hpoq)I/II_[I/ITOM MMpoOU3BOACTBA; CBO6OILHI>IC

HUIIN HA PBIHKE] (baKTopr, BJIMAIOIIUE HA PBIHOK; OCHOBHBIC TPEHABI U IPYTroc.

HpOBeI[eH AHAJIN3 IIPOU3BOACTBA CbhIpa U TBOPOI'a B P® no Bugam, B iesom 1o Poccuu u B
PETUOHAJIbHOM pa3pe3e, MPEACTABIICH 00BEM U AWHaMUKa ITPOU3BOJACTBA CbhIpa U TBOPOI'a BO BCEX
PETUOHAX-ITPOU3BOAUTEIIAX. BroisiBienbt KOMITAHUU-TIPOU3BOJUTEIIN CbIPOB U TBOpOr'a 1

paccuuTaHbl UX JAOJH.
OnucaHa cuTyalys Ha CBIPbeBOM PbIHKE.

[TpoBeneH aHaIM3 BHEIIHETOPrOBBIX OIlepaluii Ha PbIHKE CHIPOB M TBopora. [IpencraieH oobeMm,
AMHAMMKa, CTPYKTypa 1 reorpadus vMnopra 1 3KCopra 1o BuaaM npoaykuuu. ITokazanst
M3MEHEHUs1, KOTOpbIE MTPOU3OIILIM MOC/Ie BBEIEHUs SMOApro Ha UMIIOPT U3 psAa CTpaH. (aHAJIM3 3a

2010-2014 rr. 1 oTesbHO ceHTSOpb-aekadps 2014 rr.)

HpCILCTaBJ'ICH LICHOBOfI AHAJIN3 pPbIHKA: YPOBCHb U NTUHAMHWKA LIEH HpOPI3BOI[PITCIICﬁ u

HOTpe6I/ITeJ'IbCKI/IX LICH IO BUJaM IIPOAYKINHN B PETTMOHAJIbBHOM pa3pe3e.
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Takske B OTUeTe MpeJCTaBIeHbl OCHOBHbIE TEHEHIIMH, (DAKTOPBI PA3BUTUS U ITPOTHO3
Pa3BUTHS arpoNpOMBIIIJIEHHOTO KOMIUIEKCA U PhIHKA CHIPOB M TBOPOTa 110 OCHOBHBIM
nokazaressiM (00beM U IMHAMUKA PhIHKA, IIPOU3BOJICTBA, UMIIOPTA M SKCIOPTA) B KPATKOCPOUHOMN

MEPCIIEKTUBE, IPUBEIEHBI JaHHbIE TIO OTKPHITUIO HOBBIX POW3BOJCTBEHHBIX JIMHUI POLYKLIMY.
BBIJIEP?KKHA N3 NCCJIEAOBAHUA:

3amnper Ha BBO3 UMIIOPTHOW NpoayKuuK B aBrycre 2014 rojga okaszas 3HaUMTEIbHOE
BJIMSTHUE HA PHIHOK ChIpa M TBOPOTa, TaK KaK PHIHOK SIBJISIETCS UMIIOPTO3aBUCUMBIM. 1o
utoram 2014 rosa cokparieHue pelHKa COCTaBHIO ***%, 0ObeM phIHKA HAXOJUJICS Ha

YPOBHE *** TpIC. TOHH.

OTmeTuM, 4TO POCCUMCKHE TPOM3BOIUTENN MOTYT YAOBJIETBOPUThH (DAKTUUYECKUIA CIIPOC

oMb Ha ***% B 2014 rofy, a NOTEHIMAIbHBIN CIIPOC IPUMEPHO Ha ***%.

ITo uroram 2014 rona poct npousBoactsa coctaBui 6,5% (1 242,3 teic. TOHH). B
Onvkaiinee roJpl TeHACHIUS COXPAHUTCSI, STOMY TIOCIIOCOOCTBOBAIM B TIEPBYIO OUYepe/ib
KOHTp CaHKIMH — BBeJIEHHE SMOApro Ha UMIIOPTHYIO IMPOIYKIIMIO, U KaK CJIeICTBHE

CHWKE€HHE KOHKYPEHIIMU Ha PbIHKE, TIPU COXPAHUBILIEMCSI CIIPOCE.
Jlunepom peiHKa siBiisieTcs «**%» ¢ nqosiell B MpOM3BOJCTBE B CTOMMOCTHOM BBIPQKEHHUU B
**k%0. [lanee cienyet «**¥x» ¢ moyied B MPOU3BOACTBE ***%, «**%5 3annmMaet ***% B
IIPOU3BO/ICTBE CHIPOB. ***% MpuUXoanuTCs Ha «**%,
B 1ies10M 1o peIHKY 10151 UMTIOpTA 10X0AUA 10 ***% B JOKPUBUCHBIN MIEPHO/], TaK B
2013 rony 10751 UMIIOPTa HA PHIHKE CHIPOB U TBOPOTa B HATYPAJIbHOM BbIPAKEHUU
coctaBuia 28%, a no utoram 2014 roaa nosist umrnopra cocrtaBuia Bcero 19%, ormetum,
yT0 B 2015 rony TeHAEHIIUS COXPAHUTCS, UMIIOPT MPOJIOJIKUT CBOE COKPAIIIEHUE U JOJIs
Ha PHIHKE YMEHBINHUTCS J10 ***%, mpu 0011ieM crage 00beMOB PhIHKA.
NH®OPMAIIMOHHAA BA3A
denepanbHas ciyx0a rocygapcrseHHol cratiuctiku P® (Poccrar)

denepanbHas TamoxeHHas ciryx6a PO (PTC PD)

JlanHeie MuHUCTEpCTBA CEebCKOro xo3siicTea PO
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HanHble MUHUCTEPCTBA 9KOHOMUYECKOTO PAa3BUTHUS

CpenctBa maccoBoi nH(popMaluu (Mepuoandeckue U3JaHusl, OTpaciieBbie KypPHAIIBI:

HAIMOHAJIbHBIE, PETMOHAJIbHbIE, MECTHBIE)
DIeKTPOHHbIE UCTOYHUKH (0a3bl JAaHHBIX, HTHTEPHET - PECYPCHI)
CobcTBeHHBIEe 0a3bl JAHHBIX «DBEHTYC KOHCAJITUHT»

JlaHHBIE 9KCIIEPTOB PBIHKA

B oryere npusenenst 40 nuarpamm u 62 TadwII.
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I'’TABA 1. PBIHOK CbIPA U TBOPOT'A B P®

1.1. OBbEM U TMUHAMUKA PBIHKA

1.2. IOJI UMITOPTA HA PBIHKE U EE UBMEHEHUE (2013-2014 rr.)

1.3. COOTHOIIEHME TTPOM3BOJICTBA 1 SKCIIOPTA 2014 r.

1.5. BAJIAHC CITPOCA U IMPEJVIOKEHUS HA PBIHKE (2010-2014 rr.)

1.6. CBOBOJIHBIE HUIIIA HA PHIHKE CBIPOB 1 TBOPOT'A (2014 1. u 2015 .)
1.7. POBHUYHBIE TTPOJIA KU CBIPOB IO CYBBEKTAM P® (2012-2014 rr.)
1.8. OFbEM BBO3A U BBIBO3A CBHIPOB I10 PETMIOHAM (CYBBEKTHI P® C
OEOULTUTOM/ITPODPULIMTOM ITPOU3BOJICTBA)

1.9. DAKTOPBI, BJIMAIOIIME HA PBIHOK. OCHOBHBIE TPEHBI PBIHKA

I'/TABA 2. AHAJIN3 ITPOU3BOJACTBA CbIPOB 1 TBOPOT A B P®

2.1. MTPO1U3BOCTBO CbIPA U TBOPOTI'A (2010-2014rr.)
2.1.1. O6bem 1 AMHAMUKA TTPOU3BOJICTBA
2.1.2. I'eorpacust npon3BoCTBA B pErMOHAJILHOM paspese u 1o @O
2.1.3. CtpyKTypa ¥ IMHAMHUKA MPOU3BOICTBA IO BUIaM
2.2. AHAJIN3 TTPOU3BOJACTBA TBOPOI'A 1 TBOPOXHbBIX ITPOAYKTOB (OB BEM,
JINHAMUKA, CTPYKTYPA U TEOI'PA®NA)
2.3. AHAJIU3 ITPOU3BOJACTBA CBIPA U CbIPHBIX ITPOJYKTOB
2.3.1. O6bem 1 AMHAMUKA TTPOU3BOJICTBA
2.3.2. I'eorpadust mpou3BoCTBA B pErMOHAILHOM paspese u 1o @O
2.3.3. CTpyKTypa npOu3BOJICTBA 10 BUAAM
2.4. TEOI'PA®USA ITPONU3BOJCTBA CbIPA 1 CbIPHBIX ITPOAYKTOB 110 BUJAM
2.4.1. IlpotyKThl CBIpHBIE
2.4.2. Celp TBEpABId
2.4.3. CpIp M1aBJIeHbII
2.4.4. Cplp nosnyTBepablil
2.4.5. Cpip MATKMiA
2.4.6. CpIp paccobHbII
2.4.77. CpIp KOMUYEHBIN
2.4.8. Celp 3pedblii
2.4.9. Copip cBexui
2.4.10. Coipsl poune
2.3. OCHOBHBIE IMTPON3BOAUTEJIN U X JOJIN
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I'’TABA 3. AHAJIN3 UMITIOPTA 1 9KCITIOPTA CbIPOB 1 TBOPOT'A

3.1. UMIIOPT CbIPOB U TBOPOT'A B PO

3.1.1. O6bem 1 AMHAMUKA UMIIOPTa

3.1.2. CtpyKTypa ¥ IMHAMHUKa UMIIOPTA 10 BUIaM

3.1.3. Anamu3s reorpacguu umnopta B 2013 u B 2014 rony

3.1.4. Usmenenue reorpadpv U TMHAMUAKN UMITIOPTA 10 BUIaM
3.2. AHAJIN3 3KCITIOPTA CbIPOB 11 TBOPOI'A

3.2.1. O6bem 1 JMHAMHUKA IKCIIOpTA

3.2.2. CTpyKTypa ¥ IMHAMUKA SKCIOPTA M0 BUAaM

3.1.3. Anamu3 reorpacum sxcnopta B 2013 u B 2014 rony
T'JIABA 4. IEHOBOH AHAJIN3 HA PBIHKE CHIPOB U TBOPOT'A

4.1. AHAJIM3 LIEH ITPOU3BOJUTEJIEN

4.1.1 TonoBasi TMHAMUKA 11eH, TeMITbl pocTa 1ieH 1o Buaam (2012-2014 rr.)

4.1.2 IlomecssuHas nuHaMuKa 1ieH 1o Bugam (2013-2014 rr.)

4.1.3 [luHamKKa 1IeH ¥ TeMIIbl pocTa B (pefiepaibHbIX OKpyrax no sugam (2012-2014 rr.)
4.2. AHAJIN3 PO3HMUYHBIX 1IEH

4.2.1 luHamuKa 11ieH, TeMibl pocta no Bugam (2012-2014 rr.)

4.2.2 IlomecssuHas nuHaMKKa 1ieH 1o Bugam (2013-2014 rr.)

4.2.3 Jlunamuka 1ieH ¥ TeMibl pocta B peruonax 1 @O no sugam (2012-2014 rr.)
T'JIABA 5. OB30P ChIPBEBO BA3BI

5.1. TEKYIIAA CUTYALIA B AIIK
5.2. TPONU3BOCTBO MOJIOYHBIX [TPOAYKTOB

I'’TABA 6. ITPOI'HO3 PA3BUTHUA PBIHKA /10 2016 I'.

6.1. OCHOBHbIE TEHJEHIIVN, PUCKU U ITPOI'HO3 PA3ZBUTUA
AT'POITPOMBIIIJIEHHOI'O KOMIUIEKCA

6.2. OCHOBHbIE TEHJEHIIVMN 1 [TPOT'HO3 PA3BUTHMA PbIHKA CbIPOB U TBOPOI'A
6.3. HOBBIE [TPOM3BOJCTBEHHBIE MOIITHOCTU

BbIBO/AbI ITO UCCJIEJOBAHUIO

O KOMITAHMHA EVENTUS CONSULTING
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CIIMCOK TUAT'PAMM:

Huarpamma 1. [luHamMuka oObema pbIHKa cbipa u TBopora B P®, tonn, 2010-2014 rr.

Huarpamma 2. Jlony uMIopTa Ha peiHKE Chipa U TBOPOTra B HaTYpaJibHOM BbIpaxkenuu, 2013-2014

Ir., %

Huarpamma 3.

CooTHolleHre NpoayKIMY, IPOU3BEIEHHON Ha BHYTPEHHUI PhIHOK M HA 9KCIOPT B

HaTypajbHOM BblpaxeHuu, 2014 r., %

Huarpamma 4. basianc cnipoca U npeaiokKeHus Ha pblHKe chipa U TBopora B P®, tonH, 2010-2014

IT.

Huarpamma 5. [lonu peIHKa CBOOO/IHBIE JIJIS1 TIOTEHIIMAIBHBIX TTpon3BoauTeliell B PO, ToHH,

2014-2015 rr.

Huarpamma 6. [luHaMuKa npou3BO/ICTBa cbipa U TBopora B P®, tonn, 2010-2014 rr.

Huarpamma 7. I'eorpacdpuueckasi CTpyKTypa npou3BoicTBa chipa u TBopora 1mo @O B PP, ToHH,

2014 r.

Huarpamma 8. I'eorpacdusi npon3BoAcTBa chipa ¥ TBOpora B pernoHax P® B 2014r., %

Huarpamma 9. JluHaMuKa IpOM3BOJICTBA TBOPOra M TBOPOKHBIX IPOoAyKTOB B P® B 2010-2014 rT.

B TOHHax
Huarpamma 10
TOHHax

Huarpamma 11

Huarpamma 12.

Huarpamma 13.

TOHHax

Huarpamma 14.

TOHHax

Huarpamma 14.

I'. B TOHHax

Huarpamma 16.

TOHHax

Huarpamma 17.
Huarpamma 18.
Huarpamma 19.
Huarpamma 20.
Huarpamma 21.
Huarpamma 22.
Huarpamma 23.

Huarpamma 24.

. CTpyKTypa npou3BOJCTBA TBOPOTra U TBOPOXKHBIX MPOAYKTOB B P® B 2014 1. B

. Junamuka npousBoactsa TBopora B P® B 2010-2014 rr. B TOHHaX
['eorpacus npoussoacTea TBopora B P® B 2014 r. B TOHHaX

JlMHaAMMKa IPOU3BOJICTBA CHIPOB M ChIPHBIX MPoAyKTOB B P® B 2010-2014 rT. B

["'eorpadust nponsBoacTBa cbipa U ChIpHbIX TPOAYKTOB 110 PO B PP B 2014 1. B

['eorpacdust mpor3BOACTBA CHIPA M CHIPHBIX MPOAYKTOB MO cyObekTam B PO B 2014

CTpyKTypa NMpou3BOICTBA ChIPA U CHIPHBIX TPOAYKTOB 110 BugaMm B 2014 r., % B

CrtpykTypa npou3BojcTBa ChIpHBIX TPOAYKTOB 1o PO B 2014 1., % B TOHHAX
['eorpacus nmpousBoacTBa TBepaoro ceipa mo ®O B 2014 r., % B TOHHAX
['eorpacus npousBocTBa miasieHoro ceipa mo ®O B 2014 1., % B TOHHAX
I'eorpacus npousBocTBa noayreepaoro coipa mo @O B 2014 r., % B TOHHAX
['eorpacus nmpousBocTBa Msarkoro ceipa mo @O B 2014 r., % B TOHHAX
['eorpacus nmpousBocTBa paccosibHOro chipa o ®O B 2014 1., % B TOHHAX
['eorpacus nmpoussocTBa KomyeHoro coipa 1mo @O B 2014 r., % B TOHHAX

I'eorpacus nmpousBoacTBa mpounx chipoB 1o PO B 2014 r., % B TOHHAX
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Huarpamma 25. JIou poCCUICKUX TIPOM3BOIUTENICH B 00IIeM 00beMe ITPOU3BOJICTBA ChIpa B
CTOMMOCTHOM BBIpaKeHUU, %

Huarpamma 26. JIom poCCUICKUX TIPOM3BOIUTENCH B 00ITIeM 00beMe IMPOM3BOACTBA TBOPOTa B
CTOMMOCTHOM BBIpaKeHUH, %

Huarpamma 27. [luHamuka umrnopra celpoB U TBopora B P® B ronnax, 2010-2014 rr.
Huarpamma 28. [IluHamuka umrnopra ceipoB U TBOopora B P® B teic. nosut., 2010-2014 rr.
Huarpamma 29. CTpyKTypa UMIopTa CbIpoB ¥ TBopora 1o Buaam B P® 2014 rogy B HaTypaJibHOM
Y CTOMMOCTHOM BbIpaxXeHuu, %

Huarpamma 30. I'eorpacgus ummnopra ceipoB u TBopora B P® 2014 rony, usmenenue reorpaguu
MMIIOpPTA MOCIe BBEICHHS SMOAPro B HATYPaIbHOM M CTOMMOCTHOM BBIpAKEHHUH, %

Huarpamma 31. I'eorpadus ummnopra ceipoB MOJIOABIX (HEIO3PENbIX I HEBBIEPKAHHbIX),
BKJII0YAS] CIBOPOTOYHO-aJIbOYMHHOBBIE CHIPHI, U TBOpor B PP 2014 rony, nsmenenue reorpadpun
MMIIOpPTA MOCIe BBEICHHS SMOAPro B HATYPaIbHOM M CTOMMOCTHOM BBIpAKEHHUH, %

Huarpamma 32. I'eorpacgust uMIopra TEPTHIX CHIPOB WX CHIPOB B MOPOIIIKE, BCeX COPTOB B PP
2014 romy, n3MeHeHue reorpadgpur UIMITOPTA IOCJIe BBEIEHHUS SMOAPro B HATYPaJIbHOM U
CTOMMOCTHOM BBIpaKeHUH, %

Huarpamma 33. I'eorpadust umnopra miasjeHbsix ceipoB B P® 2014 rony, usmeHenue reorpaduu
MMIIOpPTA MOCyIe BBEICHHS SMOAPro B HATYPaIbHOM M CTOMMOCTHOM BBIpAKEHHUH, %

Huarpamma 34. I'eorpadus ummnopra ronyosix ceipoB B PO 2014 roay, usmenenue reorpadpun
MMIIOpPTA MOCIe BBEICHHS SMOApro B HATYPaIbHOM M CTOMMOCTHOM BBIpAKEHHUH, %

Huarpamma 35. I'eorpadus ummnopra rpounx ceipoB B PO 2014 roay, usmenenue reorpadpuu
MMIIOpPTA MOCyIe BBEICHHS SMOApro B HATYPaIbHOM M CTOMMOCTHOM BBIpAKEHHUH, %

Huarpamma 36. [lnnamuka sKcropra cbipa u TBopora u3z P® B tonnax, 2010-2014 rr.
Huarpamma 37. [luHamuka sKcropra cbipa u TBopora u3 P® B teic. nosn., 2010-2014 rr.
Huarpamma 38. CTpyKTypa 3Kcropra cbipoB U TBopora B P® 2014 rogy B HaTypaJIbHOM U
CTOMMOCTHOM BBIpaKeHUH, %

Huarpamma 39. [luHamuka 11eH (110 MecsliaM) Ha TBOPOT, TBOPOKHBIE MPOIYKThI U CBIP 10 BUJaM
B PO, py0./ TonHa, 2013- 2014 1.

Huarpamma 40. JluHamuKa po3HUUHBIX LIEH (110 Mecsiliam) Ha TBOPOT KUPHbII, HEKUPHBIH, ChIP

TBEP/BIN U MATKUH, I1aBieHbil B PO, py6./ xr, 2013- 2014 1.
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CIIMCOK TABJINIL:

Tabmuna 1. [JunamMuka oObemMa pbIHKA, TEMITBI POCTa, IPOU3BOJICTBA, UIMITOPTA M SKCIIOPTA ChIpa U
tBOpora B P®, Tounn, 20109-2014 rr.

Ta6mmia 2. banane, mepekpoITHe Crpoca MpeyIoKeHUEM OTEYeCTBEHHBIX POU3BOAMTEIEH,
2010-2014 rr., %

Ta6muna 3. OCHOBHbIE TIOKA3aTeN PhIHKA, (DAKTUIECKUI U TIOTEHIIMAIbHBII 00bEM PHIHKA,
pasHuIIa crpoca U rpeaioxeHusi, TouH B 2014 rony

Tabmuna 4. [InHaMuka poO3HUYHBIX MTPOJIAK CHIPOB N0 cyObekTam P®d, teic. pyo. 2012-2014 rr.
Ta6muna 5. OBbEM BBO3A 1 BBIBO3A CBIPOB I10 PETMIOHAM (CYBBEKTHBI P® C
JEOULINUTOM/TIPOPULIUTOM ITPOU3BOJCTBA

Tabmuna 6. [JuHaMuka mpou3BoCTBa chipa U TBopora B P®, temmsl pocta, ToHH, 2010-2014 1T.
Tabmmma 7. [JuHamuika mpou3BoACTBa chipa U TBopora B @O PP, temmbl pocta, TonH, 2010-2014
IT.

Tabmuna 8. [JluHaMuka mpou3BoCTBa chipa U TBopora B P® mo perronam, ronH, 2010-2014 rr.
Ta6mwia 9. [lnHamMuiKa MpOU3BOJCTBA ChIpa M TBOpora 1o BujaaM B P® B tornax, 2010-2014 1.
Ta6mmma 10. JlnHaMuKa MpOM3BOICTBA TBOPOTA M TBOPOKHBIX TPOAYKTOB B P® 1o BUjaMm, TOHH,
2010-2014 rr.

Ta6muna 11. IluHaMuKa Mpor3BOACTBA ChIPA M CHIPHBIX MPOAYKTOB P® no Bumam, TOHH,
2010-2014 rr.

Ta6mmma 12. Juaamuka rpousBojcTea TBopora no ®O B PP, tonn, 2010-2014 rr.

Tabmuna 13. luHamMuKa MpoOM3BOACTBA ChIPA M CHIPHBIX MPOAYKTOB 10 @O B P, ToHH,
2010-2014 rr.

Tabmuna 14. luHaMuKa MPOM3BOACTBA ChIPA M CHIPHBIX MPOAYKTOB 10 cyObekTam P®, ToHH,
2010-2014 rr.

Tab6mmma 15. luHaMyKka MpOU3BOJICTBA ChIpa U CHIPHBIX MTPOAYKTOB IO BUaam, ToHH, 2010-2014
IT.

Tabmuna 16. IuHamMuKa Mpon3BOJCTBA CBIPHBIX MpoayKToB 1o PO, TonH, 2010-2014 rr.
Tab6mmma 17. JuraMuka rpousBocTBa TBepaoro ceipa mo ®O, tonx, 2010-2014 rr.

Ta6mmma 18. JuHaMuka mpou3BojcTBa 1iaBieHoro chipa no @O, Toun, 2010-2014 rr.
Tabmuna 19. Iunamuka mpon3BoAcTBa noayTeepaoro ceipa mo 0, ronn, 2010-2014 rr.
Ta6mma 20. IJuHaMuka mpou3BoicTBa MATKOro chipa o @O, TonH, 2010-2014 1.

Tabmwma 21. luHaMuka pou3BoCTBa paccosibHoro chipa o @O, Toun, 2010-2014 rr.
Ta6mmia 22. lnHaMuKa MPou3BOJICTBA KomueHoro chipa 1mo @O, torx, 2010-2014 rr.
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