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MapkeTHHroBoe uccjegoBanue «PbIHOK IOKOJIaAa U
IMOKOJIAAHbIX U3/1eJul (INIUTOK, KOH(eT, macT,
0ATOHYHKOB M APYrUX IPOJAYKTOB, COAEPKAIMUX KAKA0)
2015. Texkymasi cutyanusi, nepCrneKTUBbI Pa3BUTHS,
nporuo3 ao 2017r.

https://marketpublishers.ru/r/M4685BE279FRU.html
Hata: 20.05.2015

Crpanui: 217
Lena: 29 000 py6. (JIuiieH3ust HA OJJHOTO MOJIL30BATEIs)
Apruxkyn: M4685BE279FRU

MapkeTHHIoBoe MCCIIe/IOBaHUE OTPaKaeT TEKYIIYI0 CUTYallMIO Ha pbIHKE IIOKOJIa1a U
IIOKOJIATHBIX U3/IeJINi, TTOKa3bIBaeT, KaK OTPEarnpoBaJl PhIHOK HA SKOHOMHUYECKUI KPU3HC,
M3MEHEHHUe Kypca BaIOT U Ipyrue (pakTopsl, OKa3aBIIMe Ha PhIHOK 3HAYMTEJIbHOE BJIMSHHUE B
koHue 2014 n navazne 2015 rr. Takke OT4ET CONEPKUT aHAIU3 PBIHKA B perpocrniektuse ¢ 2010
roja.
HccnenoBanue ObUIO MPOBEIEHO MO CIEAYIOIIMM TOBAPHBIM TpyIIIaM:

IIOKOJIAJ ¥ IIOKOJIaIHAs POAYKLMS B LIEJIOM

IIOKOJIa/] B IJIUTKAX ¥ OpUKETax ¢ HAYMHKOM,

IIOKOJIa/IHBIE M3/1eis Oe3 HAaUMHKH,

IIOKOJIa/IHbIe KOH(PETHI C AJKOT0JIEM,

MOKOJIaAHbIC KOH(l)CTbI 0e3 AJIKOI'0JIA,

moKoJIaa U u3J€iud, IoajIcKalme HaﬂbHCfILHCfI YIIAaKOBKE WJIN nepepa60TKe.

B uccnenpoBanuu MpOAHAJIM3UPOBAHBI U IPEACTABJICHBI OCHOBHBIC ITOKA34TEJIM PbIHKA, €TO
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KaueCTBEHHBIC U KOJIMYECTBEHHbIE XapaKTEPUCTUKU:
00beM U IMHAMHKA PhIHKA,
CTPYKTYypa pbIHKa,
ChIpbeBas 0a3a v ee M3MEHEeHHUS,
OajaHc crpoca ¥ MpeIoKeH s,

(bakTOpBI, TEHIEHIIMK U TPEH bl PbIHKA U IPYroe

[TpoBenen aHaiM3 MPOM3BOACTBA MIOKOJIAAHOM NpoayKimu B PP no Buiam B 1iesiom o Poccun,
1o (eepasibHBIM OKPYraM M B PETMOHATbHOM pa3pese, MpeACTaBlieH 00beM M JUHAMUKA
IIPOU3BO/ICTBA MPOJYKTOB B PETMOHAX-IIPOU3BOAUTENAX. BbIsSBIEHB KOMITAHUU-TTPOM3BOIUTENN
IIOKOJIaJHOM MPOLYKIIMK M pacCuMTaHbl X aouu. [IpeacTaBieHa Bblpyyka POU3BOAUTENEN B
peruoHax, a Takxe (pMHaHCOBbIE OTUETHOCTU M aHAIU3 PUCKOB KpynHenmux urpokos (OO0
«HECTJIE POCCHs», OO0 MAPC, OOO MOH'IRJINC PYCb, 3A0 'PEPPEPO PYCCHUA',
00O POIIIEH, 3A0 'KOHJUTEPCKII1 KOHIIEPH BABAEBCKMUI1 ', OAO 'OPKJIA
BPOH/IC POCCHA', 3A0 'KOHAUTEPCKAA ®ABPUKA 'CIIABAHKA', OAO
'KOHIUTEPCKA{ ®ABPUKA 'Y IAPHULIA").

[IpencraBnena cutyanus Ha CBIPbEBOM PBIHKE.

Otyer COACPIKHUT aHAJIM3 BHCITHETOPIrOBLIX onepauyn?l Ha PbIHKE MIOKOJIAAHbIX 1/1311@11/1171 10 BUgaam
(umnopT, 3kcnopT). [IpoaHanM3MpoOBaHbI U TPE/ICTABIICHBI CIEAYIOIIME TOKa3aTeIn: 0ObeM,
JUHaMUKa rogoBasi U IIoMecsa4Hasd, reorpa(ppm HUMIIOPTA U 9KCIIOpTa (CTpaHLI-I/IMHOpTepr n

CTPAHBI-9KCIIOPTEPHI).

[IpencraBieH 11eHOBOU aHAIM3 PHIHKA: YPOBEHb U AMHAMMKA (TOJI0Bast U MECSYHasi) 1ieH
MIPOU3BOIUTEIIEN W TTOTPEOUTENLCKUX TIeH B (pe/iepaibHbIX OKPYraX U B PETHOHAILHOM pa3pese,

TEMIIbl POCTA LIEH Ha IIOKOJIAAHYIO MPOLYKIMIO (LIIOKOJIA] U HIOKOJIaJHbIe KOH(ETHI).

Taxe B oTUeTe MpeCTaBIeHbl OCHOBHbIE TEHEHIIMH, (DAKTOPBI PA3BUTHS U ITPOrHO3 OCHOBHBIX
MaKpOIKOHOMMUECKHUX MTOKa3aTeslell SKOHOMUUYECKOTo pa3BuTHs B 2015 rosy u nporHo3 priHKa
IIOKOJI1aJja U IIOKOJIAAHOM MPOAYKIIMU B KPATKOCPOYHOH MEPCIIEKTHBE.

Ecnu B anHOTa1my Bel He Hanum nHTEpeCyoIIyo Bac MH(GOPMAIMIO WIN pa3/es, oOpalanTech, 1
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MBI JOOABHM €T0 B UCCIIEI0BAHME.
BBIJEP?KKHN N3 NCCJIEJOBAHMA:

B 2014 rony pbIHOK BbIpOC BCero Ha ***% u cocraBui *** Teic. TOHH. Takoe 3ame[ieHue
TEMIIOB POCTa CBS3aHO B MEPBYIO OUYEPE/b C HACBIILIEHUEM PbIHKA, TAKKE 3TO CBS3aHO C
AKTUBHBIM PA3BUTUEM IapaJUICJIbHBIX CCTMEHTOB KOHIUTCPCKOI'O PbIHKA (HequbH,
TOPTOB, Bapesib, MapMesiajia, KapaMesu v poyero). [ 1aBHbpIM (DaKTOpOM CHUKEHU S
NoTpedIeHUsT TPOLYKIIMH SIBJISIETCS] CHU)KEHHUE TTOKYIATeIbHOM CITIOCOOHOCTH U CMEIIeHUe

CITpOCa B CTOPOHY 9KOHOM-CEI'MEHTA, BCJICACTBUE SKOHOMUYECKOI'O KpU3rcCa B CTpPAaHE.

Ho 2014 roga 10Jist UMIIOPTHOM MPOAYKIIMU HA PHIHKE IIOKOJ1a/1a HAaXOAWIACh B Mpeesiax
15-17%. OcHoBHbIM nOcTaBmUKOM 110 2014 rosa MoKoaHON MPOAYKIIUHU SIBJISIACH
VYkpauHa, Ha Hee mpuxoauIock 6osee 50% uMnopTa Beel MOKOJIATHON POIYKIMH, HO
rocsie 000CTpeHus1 BHEITHENOIUTECKON 00cTaHOBKY B 2014 roy, BBO3 MPOAYKIIUHA OYSHb
CHJILHO COKPATHJICS, YTO CKa3aJ0Ch Ha OOIMKMX 00beMax UMIIOPTa M Ha JOJIe UMIIOPTHOM

MPOIYKIIMU B 00beMe phIHKA, OHa cTana nopsiaka 10%.

B crpykType mpon3BoaCTBa 1O BUAaM OCHOBHOM 00beM 3aHUMAIOT KOH(ETHI OKOJIa THbIE
npouue, Ha HUX npuxoautcs 31% ot obmero odobema rponsBoactsa. lllokonan B
yIIaKOBaHHOM BHJIe 3aHUMAaeT ***%. [lo ***% npuxoaurcs Ha KOHGETHI, copepKaIue

AJIKOTOJIb, IIIOKOJIa] O0e3 HAUMHKY C T0OABKaMH U IITOKOJIAa Oe3 HAUMHKY 1 0e3 J0OaBOK.

OCHOBHBIMU ITPOU3BOJUTEISIMU IIIOKOJIA/IA ¥ MMOKOJIAIHBIX U3EJIUI 0e3 HAUMHKH C
n0OaBKaMU 3epeH XJIeOHBIX 3JIaKOB, (PPYKTOB MJIM OPEXOB, B YITAKOBAHHOM BH/IE SBJISIOTCS

Biagumupckas odnacte 1 MockBa, OHH TTpou3BoaAT 6osiee 90% Bcell POTyKIHH.

[Tpou3BOACTBO MIOKOMATHBIX KOH(GET, coiepKaIumx aakoroyib B 2014 romy cokpaTHiIoCh
Ha 17,4% w coctraBuio 48,6 Tbic. TOHH. CTOUT OTMETUTD, uTO B 2012 roay npupoct
cermenTa coctaBui 176,5%, nocie yero HameTwI1ach TeHJICHIIMUA K COKPAIIEHUIO

MMPOU3BO/JICTBA, YTO TOBOPUT O HACBIIIICHUHW PbIHKA.

OCHOBHBIM MOCTABIIMKOM IIIOKOJa/1a ¥ IOKOJIAJHBIX U3/IEIMI Ha POCCUICKUIN PHIHOK JI0
2014 n yactuuHo B 2014 romy Obuta YKpauHa, Ha Hee IPUXOAMIOCh 53% BCero MMIopTa
II0KOJIa/1a U moKoJaaubix u3aenui B 2013 roay. B niesiom 3a 2014 ron gonst Ykpaussl
cHU3MIAch 0 28%, a ¢ OKTAOPS Mecslia IOCTABKY M BOBCE MPEKPATUIKCh. IMITOpTHBIE

[IOCTaBKU COKpaTHIUCh Ha 65% B 2014 rony.
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NHPOPMAIINOHHASA BA3A
denepanbHas ciyx0a rocygapcrseHHol cratiuctiku P® (Poccrar)
denepanbHas TamoxeHHas ciryx6a PO (PTC PD)
Jlanueie MuHUCTEpCTBA CEbCKOro Xo3siicTBa PO
HanHbie MUHUCTEPCTBA 9KOHOMUYECKOTO Pa3BUTHUS

CpenctBa maccoBoi nH(popMaluu (Mepuoandeckue U3JaHus, OTpacjieBbie KypPHAIIBI:

HAIMOHAJIbHbBIE, PETMOHAJIbHbIE, MECTHBIE)
DIeKTPOHHbIE UCTOYHUKH (0a3bl JAaHHBIX, HTHTEPHET - PECYPCHI)
CoobcTBeHHbIe 0a3bl JAHHBIX «DBEHTYC KOHCAJITUHT»

JlaHHBIE 9KCIIEPTOB PBIHKA

B oruere npuseaenst 81 auarpamma u 98 Tadmi.
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I'’TABA 1. PBIHOK KAKAO-IIOPOIIIKA B P®

1.1. BUIbl KAKAO-BOBOB, CTAHIAPTBI KAYECTBA

1.2. AJIKAJIM3ALINA

1.3. O6bEM U JMUHAMUMKA PbIHKA

1.4. BEHYIIUE ITOCTABIIMVKHM PbIHKA

1.5. 10JI1 UMITOPTA HA PbIHKE U EE UBMEHEHUE (2010-2014 rr.)

1.6. COOTHOIIEHME ITPON3BOJACTBA N OKCIIOPTA 2014 r.

1.5. BAJIAHC CITPOCA U ITPEJJIOKEHN A HA PBIHKE (2010-2014 rr.)

1.6. CBOBOJIHbIE HNIIIN HA PbIHKE KAKAO-TIOPOLIKA

1.7. TEKYIIAA BHEIIHEIIOJIMTUYECKAS OGCTAHOBKA B AIIK. CbIPbEBAS BA3A
1.8. PAKTOPDBI, TEHIEHIIMM N TPEH/IbI PBIHKA KAKAO-ITIOPOIIIKA

T'JIABA 2. PRIHOK IIIOKOJIAJIA M IITIOKOJIATHBIX U3EJIAN B P®

2.1. OBbEM U JUHAMUMKA PbIHKA

2.2. 10OJI1 UMITIOPTA HA PBIHKE U EE UBMEHEHUE (2010-2014 rr.)
2.3. COOTHOIIEHME TTPONU3BOACTBA U SKCIIOPTA 2014 r.

2.4. BAJIAHC CITPOCA U ITPEJJIOKEHM A HA PBIHKE (2010-2014 rr.)
2.5. PAKTOPHI, BJIMAIOIIMVE HA PBIHOK

2.6. PAKTOPDBI, TEHAEHIIMN U TPEH/IbI PBIHKA

T'JIABA 3. AHAJIN3 ITIPOU3BO/JCTBA IIOKOJIAIA M HIOKOJIATHBIX
N3/IEJINN B P®

3.1. TIPOU3BOICTBO IIIOKOJIAJIA 1 IOKOJIAJTHBIX U3IEJINI (2010-2014rr.)

3.1.1. O6bem 1 JMHAMUKA TTPOU3BOJICTBA IMOKOJIa/Ia ¥ MOKOJIaTHBIX U3/IEJINI B yIIAKOBAHHOM U
HEYIIaKOBAaHHOM BH/IE

3.1.2. CtpyKTypa npOou3BOJICTBA 10 BUAAM
3.2. AHAJIU3 TTPOU3BOJICTBA IIIOKOJIAJIA 1 IIIOKOJIATHBIX N3JEJINN B
YITAKOBAHHOM BUJIE

3.2.1. O6bem 1 AMHAMUKA TTPOU3BOJICTBA IO FOAaM

3.2.2. O6beM 1 AMHAMUKA TTPOU3BOJICTBA 1O MeCsIaM

3.2.3. I'eorpacus u gunamuka npousoactsa no ®O u peruonam PO
3.3. AHAJIU3 ITPOU3BO/ICTBA IIIOKOJIAJIA Y IIIOKOJIATHBIX N3JEJINN BE3
HAYMHKHN C JOBABKAMMU 3EPEH XJIEBHBIX 3JIAKOB, ®PYKTOB 1JI1 OPEXOB, B
VYIIAKOBAHHOM BUJIE B P®, 2010-2014 I'T
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3.3.1. O6bem 1 AMHAMUKA TTPOU3BOJICTBA

3.3.2. IlomecsiyHas TMHAMKMKa POU3BOJCTBA

3.3.3. I'eorpadust npou3BoACTBA B pErMOHAJILHOM paspese u 1o @O
3.4. AHAJIN3 TTPOU3BOJICTBA IIIOKOJIAJIA Y IIIOKOJIATHBIX N3JEJINN BE3
HAYMHKU U BE3 IOBABOK B YITAKOBAHHOM BUJIE B P®, 2010-2014 I'T

3.4.1. O6bem 1 AMHAMUKA TTPOU3BOJICTBA

3.4.2. IlomecsiyHas TMHaAMKKa POU3BOJCTBA

3.4.3. I'eorpacust mpon3BOACTBA B PpErMOHAJILHOM paspese u 1o @O
3.5. AHAJIU3 ITPON3BOJACTBA HIOKOJIAOAHBIX KOH®ET, COAEPKAIINX
AJIKOI'OJIb B P®, 2010-2014 IT.

3.5.1. O6bem 1 AMHAMUKA TTPOU3BOJICTBA

3.5.2. IlomecsiyHas TMHAMKKA POU3BOJCTBA

3.5.3. I'eorpadust npou3BoCTBa B pErMOHAJILHOM paspese u 1o @O
3.6. AHAJIN3 ITPON3BOACTBA HIOKOJIAIHBIX KOH®ET IMTPOYMX B PP, 2010-2014
IT

2.6.1. O6bem 1 AMHAMUKA TTPOU3BOJICTBA

3.6.2. IlomecsiuHas TMHaAMKKa POU3BOJCTBA

3.6.3. I'eorpadust npou3BoACTBA B pErMOHAJILHOM paspese u 1o @O
3.7. BBIPYUKA OT ITPOJIAK ITPOU3BOJIUTEJIEN IIIOKOJIAJIA 1 CAXAPUCTBIX
N3IEJINI B PETUOHAX P® 2012-2014 rr.
3.8. OCHOBHbIE IMTPOU3BOAUTEJIN N X JOJIN

T'JIABA 4. AHAJIN3 UMIIOPTA IIOKOJIAJIA M ITIOKOJIATHBIX U3 IEJTAN

4.1. UMITOPT IOKOJIAJIA 1 IIIOKOJIATHBIX U3EJIMA BCEI'O B P®

4.1.1. O6beM U JTUHAMUKA UMITOPTA

4.1.2. IlomecsyHasi AMHAMKMKA UMIIOPTa

4.1.3. CTpyKTypa UMIIOpTA IIOKOJIA/1a U MOKOJIAIHBIX U3/IeUI 110 BUAAM

4.1.4. Anamus reorpagun ummnopta B 2013 u B 2014 rony
4.2. UMITOPT IIOKOJIAJIA Y IIOKOJIATHBIX N3AEJINU, TTOJIEXKAIINX
TAJIBHEUIIIEN ITEPEPABOTKE, YITAKOBKE U T.I1. (B TIEPBUYHOM YITAKOBKE WJIN
B KOHTEMHEPAX MACCOW BOJIEE 2 KI')

4.2.1. O6beM U JTUHAMUKA UMITOPTA

4.2.2. TlomecsuHasi TMHAMUKA UMITOPTa

4.2.3. Anamus reorpagun ummnopta B 2013 u B 2014 rony
4.3. UMITOPT IIOKOJIAJTHBIX N3JEJINI, B BPUKETAX, INTACTUHKAX I
IIJIMTKAX C HAYMHKOU

4.3.1. O6beM U JTUHAMUKA UMITOPTa

4.3.2. IlomecsyHas AMHAMHMKA UMIIOPTa
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4.3.3. Ananus reorpacgumn umnopta B 2013 u B 2014 roay
4.4. UMIIOPT IIOKOJIATHBIX N3MIEJINU, B BPUKETAX, INTACTUHKAX WA
[IVNIMTKAX BE3 HAYNHKU

4.4.1. O6beM U TUHAMUKA UMITOPTA

4.4.2. IlomecsyHas AMHAMHMKA UMIIOPTa

4.4.3. Anamus reorpagun ummnopta B 2013 u B 2014 rony
4.5. UMIIOPT ITPOYEI'O IMOKOJIAJA U IIIOKOJIATHBIX N3IEJINN (IIIOKOJIATHBIE
KOH®ETHI, [TACTbI U I1P.)

4.5.1. O6beM U TUHAMUKA UMITOPTA

4.5.2. IlomecsyHas AMHAMKMKA UMIIOPTa

4.5.3. Ananus reorpacgumn umnopta B 2013 u B 2014 roay
T'JIABA 5. AHAJIN3 SKCIIOPTA IIIOKOJIAJIA M IIIOKOJIATHBIX U3/IEJIAN

5.1. SKCIIOPT IIIOKOJIAJIA 1 INIOKOJIAJTHBIX U3IEJINI BCEI'O B PO

5.1.1. O6bem 1 JMHAMUKA IKCIIOPTA

5.1.2. TlomecsiuHas IMHaAMKKa SKCHOPTa

5.1.3. CtpyKTypa 3KCcropra IM0KOJa1a U MOKOJIAHBIX U3/IeIUI 110 BUAaM

5.1.4. Anamu3 reorpacuu sxcropra B 2013 u B 2014 rony
5.2. 3KCIIOPT IIIOKOJIAJIA Y IIOKOJIAJTHBIX N3AEJINU, TTIOIJIEXKAIINX
TAJIBHEUIIIEN ITEPEPABOTKU, YITAKOBKE U T.I1. (B IIEPBUYHOU YITAKOBKE MJIN
B KOHTEMHEPAX MACCOW BOJIEE 2 KI')

5.2.1. O6bem 1 JMHAMUKA IKCIIOpTA

5.2.2. IlomecsiuyHas IMHAMMKa SKCHOPTa

5.2.3. Anamu3 reorpacum sxcnopta B 2013 u B 2014 rony
5.3. SKCIIOPT IIIOKOJIAJIHBIX U3JIEJINI, B BPUKETAX, IINTACTUHKAX NJIN
IIJIMTKAX C HAYMHKOU

5.3.1. O6bem 1 JMHAMUKA IKCIIOPTA

5.3.2. IlomecsiuHas IMHAMKKA SKCIOPTa

5.3.3. Anamu3 reorpacum sxcnopta B 2013 u B 2014 rony
5.4. 3KCIOPT IIIOKOJIAJIHBIX M3IEJINI, B BPUKETAX, IINTACTUHKAX NJIN
[IVIMTKAX BE3 HAUYMHKU

5.4.1. O6bem 1 JMHAMUKA IKCIIOPTA

5.4.2. IlomecsiuHas IMHAMKKA SKCHOPTa

5.4.3. Anamu3 reorpacum sxcnopta B 2013 u B 2014 rony
5.5. 3KCIIOPT ITPOYET'O INIOKOJIAJIA U IIIOKOJIAJIHBIX M3JIEJINI (IIOKOJAIHBIE
KOH®ETHI, I[TACTHI U I1P.)

5.5.1. O6bem 1 JMHAMHUKA IKCIIOPTA

5.5.2. IlomecsiuHas IMHAMMKA SKCHOPTa
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5.5.3. Anamu3 reorpacum sxcnopta B 2013 u B 2014 rony

I'JIABA 6. IEHOBOH AHAJIN3 HA PBIHKE IIIOKOJIAJIA Y IIIOKOJIAJTHBIX
N3 IEJINN

6.1. AHAJIN3 1IEH ITPOM3BOJIUTEJIEN
6.1.1 Illokonaa ¥ MOKOMAAHbIE U3AETNS
['opgoBas quHamuka 11eH, Temmsl pocta teH (2011-2015 rr.)
[Tomecsunasa nuHavuka teH (2014-2015 rr.)
JlnHamMKKa 1IeH ¥ TeMIlbl pocTa B (pefepaibHbX okpyrax (2011-2015 rr.)
6.1.2. Kondersl, rmazupoBaHHble (IIIOKOJIAAHON U IIOKOJIAAHO-MOJIOYHOM I71a3yphl0)
['opgoBas quHamuka 1eH, Temmsl pocta teH (2011-2015 rr.)
[Tomecsunasa nuHamuka teH (2014-2015 rr.)
JlMHamMKKa 1IeH U TeMIlbl pocTa B (pefepaibHbX okpyrax (2011-2015 rr.)
6.2. AHAJIM3 PO3HMYHbLIX [IEH
6.2.1 Illokonan
Hunamuka 1ieH, temmsl pocta (2011-2015 rr.)
[Tomecsunasa nuHavuka teH (2014-2015 rr.)
JvHamuKa 1ieH U TeMIibl pocta B perronax (2011-2015 rr.)
6.2.2 Kondersl Msrkue, riia3upoBaHHbIE MIOKOIAI0M
Hunamuka 1ieH, temmsl pocta (2011-2015 rr.)
[Tomecsunasa nuHavuka teH (2014-2015 rr.)

JvHamuKa 1ieH U TeMIibl pocta B peruonax (2011-2015 rr.)
I''TABA 7. ITPOT'HO3 PA3BUTHUA PBIHKA /10 2016 I'.

7.1. TIPOTHO3 OCHOBHBIX MAKPOSKOHOMMYECKUX ITOKA3ATEJIEN
SKOHOMMYECKOI'O PA3BUTUA B 2015 T'OAY
7.2. TIPOTHO3 PA3BUTH A PEIHKA IMIOKOJIAJIA 1 IIIOKOJIAJHBIX N3EJINN

T'JIABA 8. PAHAHCOBBIE OTYETHOCTHU U AHAJIN3 PUCKOB KPYITHEHIIINX
UI'POKOB

00O «HECTIJIE POCCHA»

000 MAPC

000 MOH'IJIUC PYCb

3A0 '®EPPEPO PYCCUA'

00O POIIEH

3A0 'KOHJUTEPCKNI1 KOHIIEPH BABAEBCKHUIA '
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AajbHelen nepepaboTKH, YIaKOBKe U T.11. (B IEPBUYHON YIIAaKOBKE WM B KOHTEHHEPaX Maccou
6onee 2 kr) B P® 2010-2014 roay, B TOHH
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Byxranrepckuii 6ananc OO0 «<HECTJIE POCCUA»

Ortuer o npudLIaX 1 yosirkax OO0 «<HECTJIE POCCUA»
®unancoBble k03 PpurenTs OO0 «<HECTIJIE POCCUS»
®unancossle nokazareau OO0 «HECTJIE POCCUA»
Anam3 puckos no nipeanpusituio OO0 «<HECTJIE POCCUS»
Byxranrepckuii 6anmanc OO0 Mapc

Ortuer o npuobLIsAX U yosiTkax OO0 Mapc

dunancoBble K03 PpurenTs: OO0 Mapce

®dunancosie nokazarean OO0 Mapc

Amnanus puckos 1o npegnpusruio OO0 Mapce

Byxranrepckuii 6amanc OO0 MOH'I3JIMC PYCb

Ortuer o npudbLIAX 1 yosirkax OO0 MOH'IJIMC PYCb
PunancoBble k03¢ PpurenTs OO0 MOH'IDJINC PYCh
®dunancosble nokaszatean OO0 MOH'IDJIMC PYCb

Amnanus puckos 1o npennpustuio OOO MOH'IRJINC PYCb
Byxranrepckuii 6ananc 3A0 '®eppepo Pyccust'

Otuet o npuoObLUTAX 1 yosTkax 3A0 '®eppepo Pyccus'
®dunancoBsie ko3 puimentsl 3A0 'eppepo Pyccus'
®dunancosie nokazarean 3A0 'Peppepo Pyccus'

Anamm3 puckos no nipeanpusituio 3A0 'Peppepo Pyccus'
Byxranrepckuii 6amanc OOO Pomen

Ortuer o npudbLIAX 1 yosiTkax OO0 Pomen

®unancoBble K03 PpurenTs: OO0 Porien

®unancoBsle nokazarean OO0 Porien

Amnanus puckos 1o npegnpustuio OOO Poriexn
Byxranrepckuii 6ananc 3A0 'KOHIUTEPCKNI KOHILIEPH BABAEBCKUIM '
Ortuer o npuobLTAX 1 yobiTkax SAO'KOHAUTEPCKUI KOHLIEPH

BABAEBCKMUI '

Ta6mvia 81. dunancoBbie kKo puimerTsr 3A0 '"KOHJJUTEPCKNI KOHLIEPH
BABAEBCKUI '

Ta6mua 82. dunancossie nokasatean 3AO 'KOHAUTEPCKMI KOHIIEPH BABAEBCKUIN '
Ta6ymna 83. AHanu3 puckos o npeanpusatuio 3A0 'KOHAUTEPCKUI KOHLIEPH
BABAEBCKUI '

Tab6muma 84. Byxranrepckuii 6amanc OAO 'OPKJIA BPOH/IC POCCUSA'

Tab6mmma 85. Otuer o npudkLIsax u yoritkax OAO 'OPKJIA BPOH/IC POCCUSA'

Tab6mmia 86. ®unancoBbie ko punmenTst OAO 'OPKJIA BPOHIC POCCULd'

Ta6mumua 87. dunancopsie nokazatemu OAO 'OPKJIA BPOHIC POCCUd'

Tab6mmia 88. Anami3 puckoB no npeanpusataio OAO 'OPKJIA BPOH/IC POCCHUA'
Tab6mma 89. Byxranrepckuii 6ananc 3A0 'KOHAUTEPCKAS ®ABPUKA 'CJIABAHKA'
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Ta6muma 90. Orver o npudsuIsax u yontkax 3A0 'KOHIUTEPCKAA ®PABPUKA
'CJIABAHKA'

Ta6muna 91. ®unancossie ko3 duuments: 3A0 'KOHIAUTEPCKAA ®ABPUKA 'CJIABAHKA'
Ta6muua 92. ®unancosie nokazatenu 3A0 'KOHAUTEPCKAA ®ABPUKA 'CJIABSAHKA'
Ta6mmia 93. Anam3 puckoB no npeanpusaTiio 3A0 'KOHIAUTEPCKAA ®ABPUKA
'CJIABAHKA'

Tab6mma 94. Byxranrepckuii 6anmanc OAO 'KOHIUTEPCKAA ®ABPUKA "V IAPHULIA'
Ta6muna 95. Orver o npudsuIsax u yositkax OAO 'KOHAUTEPCKAA ®ABPUKA
"VIAPHULIA'

Tab6miia 96. ®unancopsie ko punmentst OAO 'KOHIAUTEPCKAA ®ABPUKA
"VIAPHULIA'
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"VIAPHULIA'
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