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AHaJIM3 pLIHKA 3aMOP OKE€HHbBIX NIIIEBLIX CyONPOyYKTOB

U3 Msica KpoJuKa u 3aina B Poccun

https://marketpublishers.ru/r/A6A80C17A4CRU.html
Hara: 31.12.2016

Crpanuu;: 77

Lena: 50 000 py6. (JIuiieH3usI HA OJJHOTO MOJIL30BATEs)
Aptukyn: A6ASOC17A4CRU

Llens uccnegoBanust

OxapaKTemeBaTb TEKYIIEC COCTOAHUEC U MEPCIICKTUBLI PA3BUTUA PbIHKA 3daMOPOKEHHbBIX

MUIIEBBIX CyONPOAYKTOB U3 Msica KpoJHKa 1 3aina B Poccun.

3amayn UCCIeI0BaAHNS:

OnpenenuTb 00beM, TEMITBl POCTA U TMHAMUKY Pa3BUTHUS PHIHKA 3aMOPOKEHHBIX MUIIEBBIX
CyOnpoIyKTOB U3 Msica KpoJIMKa ¥ 3aiia B Poccun

OnpenenuTb 00bEM U TEMITB pOCTa TPOU3BOACTBA 3aMOPOKEHHBIX MHUIIIEBBIX CYOITPOIYKTOB U3
Msica KpoJIMKa M 3aiiia B Poccun

Onpenenutb 00beM uMIIopTa B Poccrio 1 akcniopra u3 Poccrn 3aMOpOkKeHHBIX MUIIEBBIX
CyOnpoIyKTOB U3 Msica KpoJIMKa ¥ 3aiia B Poccun

BriienuTh 1 onmcath OCHOBHBIE CETMEHTHI PhIHKA 3aMOPOKEHHBIX MUIIEBBIX CYONPOAYKTOB U3
Msica KpoJiMKa M 3aiiia B Poccun

OxapakTepr30BaTh CTPYKTYpy HOTpeOIeHHUsI 3aMOPOKEHHBIX MUIIEBBIX CYOMPOIYKTOB U3 Msica
KpoJiMKa u 3aiia B Poccun

OnpenenuTb ppIHOYHBIE I0JM OCHOBHBIX YYaCTHUKOB PHIHKA 3aMOPOKEHHBIX THITIEBBIX
CyOnpoIyKTOB U3 Msica KpoJIMKa ¥ 3aiia B Poccun

OxapakTepr30BaTh KOHKYPEHTHYIO CHTYaIMIO HA PhIHKE 3aMOPOKEHHBIX THIIEBHIX CYOIIPOAYKTOB
13 Msica KpoJiMKa U 3aiia B Poccuun

CocraBuTh pa3iIUYHbIE CLIEHAPUHY TIPOrHO3a KIIIOUEBBIX MMOKa3aTesel phIHKA 3aMOPOKEHHBIX
MUIIEBBIX CyOPOAYKTOB U3 Msica KpOJMKa U 3aiiia B Poccun

OnpenenuTh KII0YEBble TEHISHIIMHU U TIEPCTIEKTUBBI Pa3BUTHsI PHIHKA 3aMOPOXKEHHBIX MTUIIEBBIX
CyOnpoIyKTOB U3 Msica KpoJIMKa ¥ 3aiia B Poccun

OrnpeiennTh Kio4YeBbie (DAKTOPBI, ONPeAeIsIONINe TEKYIee COCTOSIHAE U Pa3BUTHE PhIHKA
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3aMOPOKEHHBIX MHUIIEBBIX CYOIPOIYKTOB U3 Msica KPOJIMKa ¥ 3aiia B Poccun
OnpenenuTb (HaKTOPBI, MPENATCTBYIONINE POCTY PHIHKA 3aMOPOKEHHBIX MUIIEBBIX CyONPOIYKTOB
U3 Msica KpoJiMKa U 3aiiia B Poccun
OxapakTepr30BaTh MOTPEOUTETLCKUE CBOWCTBA PA3JIMUHBIX TOBAPHBIX IPYII 3aMOPOKEHHBIX
MIUIIEBBIX CyOPOAYKTOB M3 MsIca KpOJMKa u 3aiina B Poccun
Onucatb (PMHAHCOBO-XO3SIMCTBEHHYIO JICATEIbHOCTh YYACTHUKOB PHIHKA 3aMOPOKEHHBIX
MIUIIEBBIX CyOPOAYKTOB M3 MsIca KpOJMKa u 3aiina B Poccun
Onwcath MIaHbl IO PACHIMPEHUIO TPOU3BOACTBA/TIPOU3BOICTBEHHbIE
MIPOTPaMMbl/MTHBECTUITIOHHBIE TIPOEKTHl YYACTHUKOB PHIHKA 3aMOPOKEHHBIX MMUIIEBBIX

CyOITpO/IyKTOB U3 Msica KPOJIMKa ¥ 3aina B Poccun

Jlist moucka cymiectByomieil tHOpPMAaIMKi O PHIHKE Mbl UCIIOJIb3yeM OYeHb IIMPOKUI TIEpeueHb
rnctouyHukoB. C HUM Bbl MOkeTe 03HaKOMUThCS HUKEe. Kpome Toro, 4acTh JaHHBIX Mbl TOTOBUM
camocTositebHO. OOpaboTKe U aHAIM3Y MOJIEKAT BCE MAaTepHAaJIbl, KOTOPBIE CTAJIM HAM

JOCTYIIHBI B PE3YJIbTATE MMOUCKA.

I[)IH MOJIYUYCHHA YHUKAJIbHBIX CBCI[GHHfI O PBIHKE MbI IPOBOJUM 3KCIIEPTHBIC MHTCPBLIO C
Y4YaCTHUKAaMU PbIHKA B KAY€CTBE KOTOPLIX BBICTYIIAIOT ITPOU3BOAUTEIIN, TOPIOBLIC

MPECTABUTEIILCTBA 3apyOeKHBIX KOMITAHUMA, TUCTPUOBIOTOPHI U TOPrOBbIE KOMIIAHUH.
Mertonpl cO0pa TaHHBIX
OCHOBHBIM METOJJOM cOOpa AaHHBIX SIBJISIETCS MOHUTOPHHT JOKYMEHTOB.

B kauecTBe OCHOBHBIX METOJIOB aHAJIN3a JAHHBIX BBICTYNAIOT Tak HaszbiBaeMsle (1) TpaauioHHblit
(KayeCTBEHHBII) KOHTEHT-aHAIM3 UHTEPBbIO M TOKYMEHTOB U (2) KBaHTUTATUBHBIN
(KOJIMYECTBEHHBIN) aHAIN3 C IPUMEHEHUEM TaKeTOB IPOrpamMmm, K KOTOPbIM UMEET JOCTYII Hallle

Ar€HTCTBO.

KonrteHTt-ananus BeIMoJHsETCS B paMKax nposeaeHus Desk Research (kabunetHoe
uccreioBaue). B obmem Buje 1esbio KaOMHETHOTO MCCeJOBaHuUS SABJISIETCS TPOAHAIM3UPOBATh
CHUTYAIMIO HA PHIHKE 3aMOPOKEHHBIX MHIIEBBIX CYOITPOIYKTOB U3 Msica KPOJIMKA U 3ailia U

MOJIYYUTh (PacCUMTaTh) MOKA3aTeNu, XapaKTepU3YIOIMe ero COCTOSIHUE B HACTOSIILIEE BPEMS U B

Oymymiem.

Ncrounuku nonyvenusi tHGOpMaryu
Basel nanabix Pepepanbaont TamoxeHHo# ciyk0b PO, ®CI'C P® (Poccrar).
Martepuanst DataMonitor, EuroMonitor, Eurostat.

IleuatHble N 9JICKTPOHHBIC ICJIOBBIC U CIICHUATIM3VUPOBAHHBIC U3/JaHU A, AHAJIUTUICCKUE O630pbl.
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Pecypcel cetn MHTepHer B Poccun u mupe.

DKCIMEPTHBIE OMPOCHI.

Marepuasisl y49aCTHUKOB OT€YECTBEHHOTO U MUPOBOTO PHIHKOB.

PesynbraThl Mcce0BaHUI MAPKETHHTOBBIX U KOHCAITUHIOBBIX areHTCTB.

Marepuassl OTpacaeBbIX YUpeKISHUN U Oa3bl JaHHbIX.

Pe3ysbTaThl IEHOBBIX MOHUTOPHHIOB.

Marepuasnst u 6a3b1 gaHHbIX ctatuctuku OOH (United Nations Statistics Division: Commodity
Trade Statistics, Industrial Commodity Statistics, Food and Agriculture Organization u ap.).
Marepuansl Mexnynapoanoro Bamornoro ®onaa (International Monetary Fund).
Marepuansl BecemupHoro 6anka (World Bank).

Marepuanst BTO (World Trade Organization).

Marepuaiisl Opranu3anuy 5KOHOMUUYECKOTO cOTpyaHMYecTBa U pa3BuThs (Organization for
Economic Cooperation and Development).

Marepuaisl International Trade Centre.

Marepuaiisl Index Mundi.

Pesynbratsl uccnenosanuii DISCOVERY Research Group.

K otuery npunaraercs oOpaboTaHHas ¥ IPUTOIHAS K JTaIbHEHIIIEMY MCITOJIb30BaHMIO 0a3a JaHHBIX
¢ noapoOHo nHGpopMaImein 06 ummnopre B Poccuto u akcniopre u3 Poccruu 3aMOpOKEHHBIX
MUIIEBBIX CyOPOAYKTOB M3 Msica KPOJIMKa U 3aiina. baza Bkimouaer B cedsi O0JIbIIOE YHMCIO

Pa3IMYHbIX MIOKa3aTese:
Kareropus npoaykra

I'pynma npogykra

[IpousBoautensb

bpenn

['og umnopra/skcnopra

Mecsii ummnopra/skcnopra

Komnanuu nosyyvarenu v OTipaBUTeIM ToBapa

Crpanbl noJy4aTey, OTIPABUTENN U IPOU3BOAUTENN TOBAapa
O6beM UMIopTa 1 KCIOPTA B HATYPAJTbHOM BBIPAKEHUH

O6bpeM UMIopTa 1 IKCIOPTa B CTOMMOCTHOM BBIPKEHUN

Copepsxaruecs: B 6a3e JaHHBIX CBE/ICHUs MO3BOJIAT BaM caMOCTOSTETbHO BBHITIOJHUTH JIIOOBIE

TpeOyIolHecs 3ampockl, KOTOPbIe He BKIIOYCHBI B OTYET.
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I''TABA 1. METOOJIOTHUA UCCJIEJOBAHUA

Llens uccnenoBanms

3agaun ucciegoBaHus

OOBEKT UCCIIETOBAHNA

Merton coopa v aHaM3a JTaHHBIX
VIcTOuHMKY 1oJTydeHus1 HH(pOpMaIum

O6beM U CTPYKTypa BHIOOPKHU

I'/TABA 2. KIIACCUPUKAIINA 1 OCHOBHBIE XAPAKTEPUCTUKU
3AMOPOXEHHBIX ITNITEBBIX

CyOIpPOYKTOB U3 Msica KPOJIMKA M 3ailia
Onwucanue U OCHOBHbBIE XapaKTEPUCTHKHU
Cermenr 1 «**%
Cermenr 2 «**%
Cermenr 3 «**%

CermeHT 4 «**%y,

I'’TABA 3. OBBbEM PbIHKA 3AMOPOKEHHbBIX IIMITEBBIX CYBITPOJAYKTOB
N3 MACA KPOJIMKA

u 3aiina B Poccun

O6beM pbIHKA

OObeM phIHKA 0 CerMEHTaM

[Tporuos pasButus peiHka go 2020 r

[Iporno3s paseurtus peiHka no cermentam 10 2020 r

Jlom KoMIaHuil B 00beMe phIHKa

Jlos TOProBHIX MapoOK B 0ObEMe PhIHKA

CermeHT | pbIHKa 3aMOPOXKEHHBIX MUILEBBIX CYOMPOJYKTOB U3 MsICa KPOJIMKA U 3aHIIa «**%»
O0beM cerMeHTa u KaTeropuit

Jlom KoMIaHuil B 00beMe cerMeHTa 1 KaTeropuii

Jlo TOProBHIX MapoK B 00ObeMe CerMeHTa M KaTeropui

CermeHT 2 pbIHKa 3aMOPOXKEHHBIX MUILEBBIX CYOMPOJYKTOB U3 MsICa KPOJIMKA U 3aHIa «**%»
OObeM cerMeHTa u KaTeropuit

Jlom KoMIaHuil B 00beMe cerMeHTa 1 KaTeropuii

Jlo TOProBhIX MapoK B 00ObeMe CerMeHTa M KaTeropui
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CermeHT 3 pbIHKA 3aMOPOXKEHHBIX MUILEBBIX CYOMPOJYKTOB U3 MsICa KPOJIMKA U 3aHIIa «**%»
O0beM cerMeHTa u KaTeropuit
Jlom KoMIaHuil B 00beMe cerMeHTa 1 KaTeropuii

Jlo TOProBhIX MapoK B 00ObeMe CerMeHTa M KaTeropui

I'/TABA 4. ITPOU3BOACTBO 3AMOPOKEHHBIX IIMIIEBBIX CYBIIPOAYKTOB
N3 MACA KPOJIMKA

u 3aina B Poccun

OObemM pou3BOICTBA

O6peM mpou3BOACTBA 0 CYOBEKTaM (eaepaniu
OObeM MPOU3BOJICTBA IO CErMEHTaM

O06BeéM npomsBocTBa B CermeHTe

O06BeéM npomsBocTBa B CermeHTe

I''TABA 5. UMITIOPT 3AMOPOKEHHbBIX ITMIIEBBIX CYBIIPOAYKTOB N3
MACA KPOJIMKA U 3AMIIA B POCCHIO U SKCIOPT 3AMOPOKEHHBIX
IMNIIEBBIX CYBIIPOAYKTOB N3 MACA

KpoJMKa U 3aiia u3 Poccumn

Nmmopt 1o cermeHTam

MIMIiopr 110 cermeHTam U KaTeropusm

MMmiopt 1o ToproBeIM MapKam

MMmiopt 1o cermeHTaMm ¥ TOproBbIM MapKam

CermeHT | pbIHKa 3aMOPOXKEHHBIX MUILEBBIX CYOMPOJYKTOB U3 MsICa KPOJIMKA U 3aHIIa «**%»
CermeHT 2 pbIHKa 3aMOPOXKEHHBIX MTUILEBBIX CYOMPOJYKTOB U3 MsICa KPOJIMKA U 3aHIa «**%x»
CermeHT 3 pbIHKa 3aMOPOXKEHHBIX MUILEBBIX CYOMPOJYKTOB U3 MsICa KPOJIMKA U 3aHIIa «**%»
CermeHT 4 pbIHKa 3aMOPOXKEHHBIX MUILEBBIX CYOMPOJYKTOB U3 MsICa KPOJIMKA U 3aHIa «**%»
DKCHOPT MO CerMeHTam

DKCIOPT MO CETMEHTaM U KaTeropusim

DKCMOPT MO TOPrOBBIM MapKam

DKCIOPT IO CETMEHTaM ¥ TOPrOBBIM MapKam

CermeHT | pbIHKa 3aMOPOXKEHHBIX MUILEBBIX CYOMPOJYKTOB U3 MsICa KPOJIMKA U 3aHIa «**%»
CermeHT 2 pbIHKa 3aMOPOXKEHHBIX MUILEBBIX CYOMPOJYKTOB U3 MsICa KPOJIMKA U 3aHIa «**%»
CermeHT 3 pbIHKA 3aMOPOXKEHHBIX MUILEBBIX CYOMPOJYKTOB U3 MsICa KPOJIMKA U 3aHIIa «**%»

CermeHT 4 pbIHKa 3aMOPOXKEHHBIX MTUILEBBIX CYOMPOJYKTOB U3 MsICa KPOJIMKA U 3aHIIa «**%»

I'’TABA 6. TEHAEHIIVNU U ITEPCIIEKTUBbI PASBUTUA PBIHKA, ®PAKTOPDI
POCTA 1 TOPMOZKEHUA PBIHKA 3AMOPOKEHHbBIX ITNIHIEBBIX
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CYBIIPOJIYKTOB N3 MACA KPOJIMKA U 3AMIIA B POCCUU

[Tpon3BoaMTEIM 3aMOPOKEHHBIX TIUIIEBBIX CYONPOAYKTOB M3 MsCa KPOJIMKA U 3ailIa UIIYT
IIYyTH BbIXOJJa U3 KPU3HUCa

Cnajy pplHKa M3-32 COKPAIlEHNsI MHBECTHUIINI

[epcrieKTUBBI phIHKA 3aMOPOKEHHBIX TUIIEBHIX CYOITPOAYKTOB M3 MsICa KPOJIMKA U 3ailia
[TpensTcTBUs ¥ BO3MOKHOCTH JIJIs1 UMIIOPTO3aMEeIIICHHSI

[Tepekoc Ha pHIHKE 3aMOPOKEHHBIX MMUIIEBBIX CYOITPOAYKTOB U3 Msica KPOJIMKA U 3aiIa
[TpoGaemMsl KauecTBa MPOIYKIIUH

OtcraBaHue OTEUECTBEHHBIX Pa3padOTOK OT 3apyOeKHbIX aHATIOTOB

I'’TABA 7. YPOBEHD IIEH HA PBIHKE 3AMOPOKEHHbBIX ITNIITEBBIX
CYBIIPOAYKTOB N3 MACA

KpoJMKa U 3aina B Poccun

PoiHoK

CermeHT | pbIHKa 3aMOPOXKEHHBIX MUILEBBIX CYOMPOJYKTOB U3 MsICa KPOJIMKA U 3aHIa «**%»
CermeHT 2 pbIHKa 3aMOPOXXEHHBIX MUILEBBIX CYOMPOJYKTOB U3 MsICa KPOJIMKA U 3aHIa «**%x»
CermeHT 3 pbIHKa 3aMOPOXKEHHBIX MUILEBBIX CYOMPOJYKTOB U3 MsICa KPOJIMKA U 3aHIa «**%»

CermeHT 4 pbIHKa 3aMOPOXKEHHBIX MTUINEBBIX CYOMPOJYKTOB U3 MsICa KPOJIMKA U 3aHIa «**%»

T'JIABA 8. PUHAHCOBO-XO3AMCTBEHHAS JEATE/IBHOCTH YYACTHUKOB
PbBIHKA

3aMOPOKEHHBIX THINEBBIX CYOIPOIYKTOB M3 Msica KpoJIMKa U 3aiia B Poccun
Komnanug

Komnanug
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CIIMCOK TABJINIY

Tabmuna 1. O6beM MUPOBOTO PHIHKA 3aMOPOKEHHBIX MUIIEBBIX CYOIPOLYKTOB U3 MsiCa KPOJIMKA
¥ 3aiil[a B HATYPaJIbHOM M CTOMMOCTHOM BBIPaKEHUU, U $ ThIC.

Tabmuna 2. O6beM MUPOBOTO PHIHKA 3aMOPOKEHHBIX MUIIEBBIX CYOIPOIYKTOB U3 MsiCa KPOJIMKA
¥ 3aifl1a 110 CerMEeHTaM B HATypaJIbHOM BHIpaKeHUH, % U

Ta6mmma 3. CTpyKTypa MEPOBOTO PbIHKA 3aMOPOKEHHBIX TMHIIEBBHIX CYOITPOAYKTOB U3 Msca
KPOJIMKA M 3ailia 10 CerMeHTaM B CTOMMOCTHOM BbIpaxeHuu, % u $ ThicC.

Tabmuna 4. O6beM phIHKA 3aMOPOKEHHBIX MMUIIEBBIX CYOIPOIYKTOB U3 Msica KPOJIMKA U 3aiIia B
Poccuu B HAaTYpaibHOM M CTOMMOCTHOM BbIpaKeHUH, U $ ThIC.

Tabmuma 5. O6beM pbIHKA 3aMOPOKEHHBIX MMUIIEBBIX CYOIPOIYKTOB U3 Msica KPOJIMKA U 3aiIia B
Poccun 1o cermeHTaM B HaTYpajbHOM BBIPAKEHHH,

Tabmuma 6. O6beM phIHKA 3aMOPOKEHHBIX MUIIEBBIX CYOIPOIYKTOB U3 Msica KPOJIMKA U 3aiIia B
Poccuu 1o cerMeHTaM B CTOMMOCTHOM BbIpaKeHUH, $ ThIC.

Ta6nwia 7. Pa3nuynbie crieHapuy TPOTrHO3a (ONTUMUCTAYHBINA, TIECCAMUCTUYHBIN, PEaTMCTUIHBIN)
Pa3BUTHS PIHKA 3aMOPOKEHHBIX MUILEBBIX CyOIPOAYKTOB M3 Msca KpOJMKa U 3aiina B Poccuu B
2017-2020 rr. B CTOMMOCTHOM BbIpakeHHH, $ ThIC. U % MPUPOCTA PhIHKA.

Ta6mwia 8. Pa3nuynbie crieHapuy TPOTrHO3a (ONTUMUCTUYHBINA, TIECCUMUCTUYHBIN, PEaTMCTUIHBIN)
Pa3BUTHS PIHKA 3aMOPOKEHHBIX MUILEBBIX CYOMPOIYKTOB U3 Msica KpoJMKa U 3aia B Poccuu o
cermeHTam B 2017-2020 rr. B CTOMMOCTHOM BbIpakeHHH, $ ThiC. U % MpUpocTa

PBIHKA.

Tabmuna 9. [Jonm kKoMmnaHuii B 00beMe phIHKa 3aMOPOKEHHBIX THUIIEBBIX CYOITPOIYKTOB U3 Msica
KpoJiika u 3aina B Poccun, % ot cromMocTHOro oonema.

Ta6muma 10. lonm TOproBeIX MapoK B 00beMe phIHKA 3aMOPOKEHHBIX MHUIIEBBIX CYOITPOIYKTOB U3
Msica KpoJIMKa | 3aina B Poccun, % OT cTOMMOCTHOTO 00beMa.

Tabmuma 11. O6bém Cermenra 1 ppiHKa 3aMOPOKEHHBIX MHIIEBBIX CYOITPOAIYKTOB U3 Msica
KPOJIMKA M 3aiilia [0 KaTeropusim B Poccuu B CTOMMOCTHOM BbIpaXeHHH, $ ThIC.

Tabmuma 12. O6bém CermenTa 2 ppiHKa 3aMOPOKEHHBIX THIIEBBIX CYOITPOIYKTOB U3 Msica
KPOJIMKA M 3afilia 10 KaTeropusim B Poccuu B CTOUMOCTHOM BbIpaXeHHH, $ ThIC.

Tabmuma 13. O6bém CermenTa 3pblHKA 3aMOPOKEHHBIX TIUIIEBBIX CYOPOAYKTOB U3 Msca
KPOJIMKA M 3ailia 10 KaTeropusim B Poccuu B CTOUMOCTHOM BbIpaXeHHH, $ ThIC.

Ta6muna 14. Jonu kommnanuii B CermenTe 1 ppiHKa 3aMOPOKEHHBIX MUIIEBBIX CYOITPOIYKTOB U3
Msica KpoJIuKa | 3aina B Poccuu, % OT cTOMMOCTHOTO 00beMa.

Tabmuna 15. Jomu ToproBuix Mapok B CermeHTte 1 phIHKa 3aMOPOKEHHBIX MTUIIEBBIX
CyOIpOIYKTOB U3 Msica KPOJIMKa | 3aiia B Poccun, % OT CTOMMOCTHOTO oObema.

Ta6muna 16. Jomm kommnanuii B CerMeHTe 2 pplHKa 3aMOPOKEHHBIX MHUIIEBBIX CYOITPOIYKTOB U3

Msica KpoJIMKa | 3aina B Poccun, % OT cTOMMOCTHOTO 00beMa.
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Ta6muna 17. Jomm ToproBuix Mapok B CermMeHTe 2 phIHKa 3aMOPOKEHHBIX MTUIIEBBIX
CyOIpOIYKTOB U3 Msica KPOJIMKa | 3aiia B Poccun, % OT CTOMMOCTHOTO 0Obema.

Ta6muna 18. Jonm kommnanuii B CermeHnTe 3 pplHKa 3aMOPOKEHHBIX MHUIIEBBIX CYOITPOIYKTOB U3
Msica KpoJIuKa | 3aina B Poccun, % OT cTOMMOCTHOTO 00beMa.

Tabmuna 19. omm ToproBuix Mapok B CermMeHTe 3 phIHKA 3aMOPOKEHHBIX MTUIIEBBIX
CyOIpOIYKTOB U3 Msica KpoJIMKa | 3aiia B Poccun, % OT CTOMMOCTHOTO oObeMa.

Tabmumna 20. O6beM 1 TeMIT IPUPOCTa MPOM3BOJCTBA 3aMOPOKEHHBIX MUIIEBHIX CYOITPOAYKTOB M3
Msica KpoJIMKa U 3aiiiia B Poccuu B HaTypasbHOM BblpaskeHUH, *** u %.

Tabmuma 21. O6beM 1 TeMIT IPUPOCTa MPOM3BOJCTBA 3aMOPOKEHHBIX TIUIIEBHIX CYOITPOAYKTOB M3
Msica KpOJIMKa U 3aiiiia B Poccuu B CTOMMOCTHOM BbIpakeHuu, $ Thic. u %.

Tabmuma 22. O0bEM MPOU3BOICTBA 3AMOPOKEHHBIX MUIIEBBIX CYOMPOIYKTOB U3 MsICa KPOJIMKA U
3aiinia mo Cyobektam Penepanuu PO B HaTypaIbHOM BBIpaKEeHUH, ***,

Tabmuma 23. O6beM MpOU3BOICTBA 3aMOPOKEHHBIX MUIIIEBBIX CYOIPOIYKTOB U3 MsICa KPOJHMKA U
3aiia B Poccuu no cerMeHTaM B HATYpPaJIbHOM BBIPAKEHUM, ***

Tabmuma 24. O6beM MPOM3BOICTBA 3aMOPOKEHHBIX MUIIEBBIX CYOMPOYKTOB U3 MsICa KPOJIMKA U
3afiia B Poccuu o cermMeHTamM B CTOMMOCTHOM BhIpaXeHUH, $ ThiC.

Tab6mmia 25. O6bsEM u Temt ipupocTa rpousoacTBa CermeHTa 1 phIHKA 3aMOPOKEHHBIX
MUIIEBBIX CyOIPOAYKTOB U3 Msica KpOJIMKa U 3aiina B Poccun B HaTypaibHOM BBIpRXEHUH, *** 1
%.

Tab6mmia 26. O6vEM 1 TemIt ipupocTa rnpousoacTBa CermMeHTa 2 phIHKA 3aMOPOKEHHBIX
MUIIEBBIX CyOPOAYKTOB U3 Msica KpOJIMKa U 3aina B Poccun B HaTypalbHOM BBIpQXEHUH, *** 1
%.

Ta6mmia 27. O6sEM 1 TemIt ipupocTa rnpouspoacTBa CermMeHTa 3 phIHKA 3aMOPOKEHHBIX
MUIIEBBIX CyOPOAYKTOB U3 MsiCa KpOJIMKa U 3aiina B Poccun B HaTypalbHOM BBIpQXEHUH, *** 1
%.

Tabmumma 28. O6beM UMITOPTa 3aMOPOKEHHBIX MMUINEBBIX CYONMPOIYKTOB U3 MsICa KPOJIMKA U 3aiIia
B Poccuio 1o cerMeHTam B HATYPaJIbHOM M CTOMMOCTHOM BbIpaKeHUH, *** u $§ ThIC.

Tabmuma 29. O6beM UMITOPTa 3aMOPOKEHHBIX MUINEBBIX CYOMPOIYKTOB U3 MsICa KPOJIMKA U 3aiIia
B Poccuio 1Mo cermMeHTam 1 KaTeropusiM B HaTYPaJbHOM U CTOUMOCTHOM BBIpaXKEHHH, *** 1 $ ThIC.
Ta6muma 30. O0bEM UMITOPTA 3aMOPOKEHHBIX MUIIEBBIX CYOMPOIYKTOB U3 MsiCa KPOJIMKA U 3aiIia
B Poccuio o MaTepraiaM W3roTOBJICHHS B HATYPAJIbHOM M CTOMMOCTHOM BBIpaKeHUH, *** u §
ThIC.

Tabmuma 31. O0bEM UMITOPTA 3aMOPOKEHHBIX MUIIEBBIX CYOMPOIYKTOB U3 MsICa KPOJIMKA U 3aiIia
B Poccuio 1o Ha3HAuYeHMIO MPOIYKTa B HATYPAJIbHOM M CTOMMOCTHOM BBIpaKEHUH, *** 1 $ ThIC.
Tabmuma 32. O0bEM UMITOPTA 3aMOPOKEHHBIX MUIIEBBIX CYOMPOIYKTOB U3 MsICa KPOJIMKA U 3aiIia
B Poccuio 1o npon3BoUTeIsIM B HATYPaJIbHOM U CTOMMOCTHOM BBIpaXKeHUH, *** 1 $§ ThIC.
Tabmuma 33. O0beM UMITOPTa 3aMOPOKEHHBIX MUINEBBIX CYOMPOIYKTOB U3 MsICa KPOJIMKA U 3aiIia
B Poccuio 1o ToproBbiM MapkaM B HaTYPajibHOM M CTOMMOCTHOM BBIpaXKeHHH, *** 1 $ ThIC.

Ta6mmia 34. O6BEM UMITOPTA 3aMOPOKEHHBIX THUIIEBBIX CYOIPOIYKTOB M3 MsIca KPOJIMKa M 3ailia
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B Poccuio 1o cTpaHaM-TIIpOMCXOXK/ICHUs B HATYPAJIbHOM U CTOUMOCTHOM BBIpaXKEHHH, *** 1 $ ThIC.
Tabmuma 35. O0bEM UMITOPTA 3aMOPOKEHHBIX MUIIEBBIX CYOMPOIYKTOB U3 MsICa KPOJIMKA U 3aiiIia
B Poccuio 1o cTpaHam-oTIpaBiieHus B HATYPaJIbHOM U CTOMMOCTHOM BBIpKEHUH, *** 1 § ThIC
Ta6muna 36. O6bem nmropta CermeHTa 1 phIHKA 3aMOPOKEHHBIX MHUIIEBBIX CyOPOAYKTOB U3
Msica KpOJIMKa ¥ 3ai1ia B PoccHio mo ToproBbiM MapkaM B HaTYPaJIbHOM M
CTOMMOCTHOMBBIpaKEHUH, *** 1 § ThIC.

Ta6muma 37. O6bem nmmopta CermMeHTa 2 phlHKA 3aMOPOKEHHBIX MTHUIIEBBIX CyOIPOAYKTOB U3
Msica KpOJIMKa ¥ 3ai1ia B PoccHio mo ToproBbiM MapkaM B HaTYPaJIbHOM M
CTOMMOCTHOMBBIpaKEHUH, *** 1 § ThIC.

Ta6muma 38. O6bem nmmopta CermeHTa 3 phIHKA 3aMOPOKEHHBIX MTHUIIEBBIX CyOPOAYKTOB U3
Msica KpOJIMKa ¥ 3ai1ia B PoccHio mo ToproBbiM MapkaM B HaTYpaJIbHOM H
CTOMMOCTHOMBBIpaKEHUH, *** 1 § ThIC.

Ta6mmia 39. O6beM 3KCIopTa 3aMOPOKEHHBIX MTUIIIEBHIX CyONPOIYKTOB U3 Msica KPOJIMKA U 3aiiia
u3 Poccun 1o cermMeHTaM B HATypajlbHOM M CTOMMOCTHOM BBIpaXeHUH, *** 1 § ThiC.

Tabmuma 40. O0beM KCIopTa 3aMOPOKEHHBIX MUINEBBIX CYONPOYKTOB U3 MsIca KPOJIMKA U 3aiIia
u3 Poccun o cermMeHTaM v KaTeropusiM B HATYPaJIbHOM ¥ CTOMMOCTHOM BbIpakeHuu, *** u $
THIC.

Tabmumna 41. O0bEM KCIIOPTa 3aMOPOKEHHBIX MUINEBBIX CYONPOIYKTOB U3 MsIca KPOJIMKA U 3aiIia
u3 Poccun 1o marepuaiaMm U3roTOBJIEHUSI B HATYPAJIbHOM M CTOMMOCTHOM BBIpaXKeHUH, *** u §
THIC.

Tabmuma 42. O0bEM KCIOPTa 3aMOPOKEHHBIX MUIIEBBIX CYONPOYKTOB U3 Msica KPOJIMKA U 3aiIia
u3 Poccuu 1o Ha3HaYEeHUIO MPOYKTa B HATYPAJIbHOM U CTOMMOCTHOM BBIpaKeHUH, *** u $§ ThIC.
Tabmuma 43. O0bEM FKCIIOPTa 3aMOPOKEHHBIX MUIIEBBIX CYOIPOIYKTOB U3 Msica KPOJIMKA U 3aiIia
u3 Poccun 1o mpou3BOAUTENISIM B HATYPAJIbHOM M CTOMMOCTHOM BBIpaskeHuu, *** u $ Thic.
Tabmuma 44. O0beM KCIOPTa 3aMOPOKEHHBIX MUIIEBBIX CYONPOIYKTOB U3 Msica KPOJIMKA U 3aiIia
u3 Poccuu 1o TOProBeIM MapKam B HATYPaJbHOM U CTOMMOCTHOM BbIpaXKeHUH, *** 1 $§ ThIC.
Tabmuma 45. O0bEM KCIIOPTa 3aMOPOKEHHBIX MUIIEBBIX CYONPOIYKTOB U3 MsIca KPOJIMKA U 3aiIia
u3 Poccunt 1o cTpaHaM-IpoOMCXOXKICHHUS B HATYPAIbHOM U CTOMMOCTHOM BbIpaKeHUH, *** u $
THIC.

Tabmuma 46. O0bEM KCIIOPTA 3aMOPOKEHHBIX MUIIEBBIX CYONPOIYKTOB U3 Msica KPOJIMKA U 3aiIia
u3 Poccuu 1o cTpaHamM-OTITPaBJIEHUsT B HATYPAJIbHOM M CTOMMOCTHOM BBIpAKEHHH, *** 1 § ThIC.
Tabmuna 47. O6bem 3kcnopra CermeHTa | pbIHKa 3aMOPOKEHHBIX MUINEBBIX CYONPOIYKTOB U3
Msica KpOJIMKa ¥ 3ai1a n3 Poccuu o TOProBeIM MapKam B HATYypPaJIbHOM U
CTOMMOCTHOMBBIpaKEHUH, *** 1 § ThIC.

Tabmuma 48. O6beM 3kcropra CermMeHTa 2 pblHKa 3aMOPOKEHHBIX MMUIIEBBIX CYONPOIYKTOB U3
Msica KpOJIMKa ¥ 3ai1a n3 Poccuu o TOProBeIM MapKam B HATypaJIbHOM U
CTOMMOCTHOMBBIpaKEHUH, *** 1 § ThIC.

Tabmna 49. O6bem 3kcnopra CermeHTa 3 phIHKA 3aMOPOKEHHBIX MMUIIEBBIX CYONPOIYKTOB U3

Msca KpoJIMKa U 3aiia u3 Poccun o TOproBelM MapKam B HaTypaJIbHOM U
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CTOMMOCTHOMBBIpaKEHUH, *** 1 § ThIC.

Ta6muna 50. CpeaHue 1IeHb Ha PhIHKE 3aMOPOKEHHBIX MUINEBBIX CYONPOIYKTOB U3 Msica
KpoJiika u 3aura o PenepanpapiM Oxkpyram PO, pyo.

Ta6muna 51. Cpennue tiensl B CermenTte 1 pelHKA 3aMOPOKEHHBIX TIUIIEBBIX CYONPOAYKTOB U3
Msica KpoJiuKa | 3aina no PenepaibaeiM Okpyram PO, pyo.

Ta6muna 52. Cpennue 1iensl B CerMeHTe 2 phlHKA 3aMOPOKEHHBIX NIUIIEBBIX CYOIPOAYKTOB M3
Msica KpoJiuKa | 3aina no PenepaibaeiM Okpyram PO, pyo.

Ta6muna 53. Cpeanue niensl B CermenTe 3 phlHKA 3aMOPOKEHHBIX TIUIIEBBIX CYOIPOAYKTOB U3
Msica KpoJiuKa | 3aina no PenepaibaeiM Okpyram PO, pyo.

Tabmumna 54. TamoxeHHbIe TIeHbl Ha PhIHKE 3aMOPOKEHHBIX MHUIIEBBIX CyOIPOAYKTOB U3 Msca
KPOJIMKA M 3aiilia [0 TOProBbIM MapKaM UMIIOPTEPOB U SKCIOPTEPOB MPOAYKIUH, $.

Tabmuna 55. CpeaHue 1IeHb Ha PhIHKE 3aMOPOKEHHBIX MUINEBBIX CYONMPOIYKTOB U3 Msica
KPOJIMKA M 3ailia [0 TOProBbIM MapKaM UMIIOPTEPOB U SKCIIOPTEPOB MPOAYKIUH, $.

Tabmuna 56. TamoxeHHbie 11eHb B CerMenTe | Ha phIHKE 3aMOPOKEHHBIX THIIEBBIX
CyOITPOIyKTOB M3 MsiCa KPOJIMKA U 3ailia 10 TOPrOBBIM MapKaM MMITOPTEPOB M SKCIIOPTEPOB
npoaykuuu, $.

Tabmuna 57. Cpennue niensl B CermenTe 1 Ha pbIHKE 3aMOPOKEHHBIX MMUINEBBIX CYOIPOIYKTOB U3
Msica KpOJIMKA M 3aiilia 1o TOProBbiM MapKaM UMITOPTEPOB U 9KCIIOPTEPOB MPOIYKIIUH, $.
Tabmuna 58. TamoxeHHbIe 11eHb B CerMeHTe 2 Ha phIHKE 3aMOPOKEHHBIX THIIEBBIX
CyOITPOIyKTOB M3 Msica KPOJIMKA U 3ailia 10 TOPrOBBIM MapKaM MMITOPTEPOB M SKCIIOPTEPOB
npoaykuuu, $.

Tabmuna 59. Cpennue niensl B CermeHTe 2 Ha pbIHKE 3aMOPOKEHHBIX MUINEBBIX CYOMPOIYKTOB U3
Msica KpOJIMKA M 3aiilia 1Mo TOProBbiM MapKaM UMITOPTEPOB U 9KCIIOPTEPOB MPOIYKIIUH, $.
Tabmuna 60. TamoxeHHbie 11eHb B CerMenTe 3 Ha phIHKE 3aMOPOKEHHBIX THIIEBBIX
CyOITPOIyKTOB M3 Msica KPOJIMKA U 3ailia 10 TOPrOBBIM MapKaM MMITOPTEPOB M SKCIIOPTEPOB
npoaykuuu, $.

Ta6muna 61. Cpennue niensl B CermeHTe 3 Ha pbIHKE 3aMOPOKEHHBIX MMUINEBBIX CYOMPOIYKTOB U3
Msica KpOJIMKA M 3aiilia 1o TOProBbiM MapKaM UMITOPTEPOB U 9KCIIOPTEPOB MPOIYKIIUH, $.
Tabmmia 62. CeefeHns o (PMHAHCOBO-XO3SIMCTBEHHOM JIeATEIbHOCTH KOMITAHUM ***

Tab6mmia 63. CeefeHns 0 (PMHAHCOBO-XO3SICTBEHHOM JIeATEIbHOCTH KOMITAHUM * **

Tab6mmia 64. CeefeHus o (PMHAHCOBO-XO3SICTBEHHOM JIeATEIbHOCTH KOMITAHUM * **

Tab6mmia 65. CeefeHns o (PMHAHCOBO-XO3SIMCTBEHHOM JIeATEIbHOCTH KOMITAHUM * **

Tabmmia 66. CeeaeHust 0 (PMHAHCOBO-XO3SMCTBEHHOM JISSITEIbHOCTH KOMITAHUT
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CIIMCOK ITUAT'PAMM

Huarpamma 1. O6beM MUPOBOTO PHIHKA 3aMOPOKEHHBIX IMHUIIIEBBIX CYOITPOAYKTOB U3 Msica
KPOJIMKA M 3aiilla B HATYPaJIbHOM U CTOMMOCTHOM BbIpaKEHHUHU, U $ ThIC.

Huarpamma 2. O6beM MUPOBOTO PHIHKA 3aMOPOKEHHBIX IMUIIIEBBIX CYOITPOAYKTOB M3 Msica
KpOJIMKa U 3aHiI1a 10 CerMEHTaM B HATYpaJIbHOM BBIpaXeHUH, % 1

Huarpamma 3. CTpyKTypa MUPOBOTO PhIHKA 3aMOPOKEHHBIX MTHUINEBLIX CYOTPOITYKTOB U3 Msica
KPOJIMKA M 3ailia 10 CerMeHTaM B CTOMMOCTHOM BbIpaxeHuu, % u $ ThicC.

Huarpamma 4. O6beM 1 TEMIT IPUPOCTA PHIHKA 3aMOPOKEHHBIX MUIIEBBIX CyOIPOAYKTOB U3 Msica
KpoJiMKa U 3aiia B Poccuu B HatypanbHOM BblpaxxeHuH, U %.

Huarpamma 5. O6beM 1 TEMIT IPUPOCTA PHIHKA 3aMOPOKEHHBIX MHUIIEBBIX CyOIPOAYKTOB U3 Msca
KpoJivKa u 3aiia B Poccun B cTOMMOCTHOM BbIpaxeHud, $ Toic. u %.

Huarpamma 6. OObeM phIHKA 3aMOPOKEHHBIX MHUIIEBBIX CYOITPOILYKTOB U3 MsiCa KPOJIMKA U 3ailia
B Poccum 1o cermMeHTaM B CTOMMOCTHOM BbIpaKeHUH, $ ThIC.

Huarpamma 7. CTpyKTypa phIHKa 3aMOPOKEHHBIX MHUIIEBBIX CyOIPOAYKTOB U3 MsICa KPOJIMKA U
3aina B Poccuu o cermenram, % OT CTOMMOCTHOIO 00beEMA.

Huarpamma 8. [Jonm KoMnanuil B 00beMe phiHKa 3aMOPOKEHHBIX TIUIIEBHIX CYOIPOAYKTOB U3
Msica KpoJIuKa | 3aina B Poccun, % OT cTOMMOCTHOTO 00beMa.

Huarpamma 9. J[lo1 TOProBeIX MapoK B 00beMe PhIHKA 3aMOPOKEHHBIX MHUILEBBIX CyOIPOIYKTOB
13 Msica KpoJiMKa U 3aiia B Poccuu, % OT cTOMMOCTHOTO 0ObeMa.

Huarpamma 10. Jonmm komnanuii B CermenTe 1 pplHKa 3aMOPOKEHHBIX TUIIEBHIX CYOITPOIYKTOB
13 Msica KpoJiMKa U 3aiia B Poccuu, % OT cTOMMOCTHOTO 0ObeMa.

Huarpamma 11. [loau ToproBeix Mapok B CermeHTe 1 pbhIHKA 3aMOPOKEHHBIX MHUIIIEBBIX
CyOIpOIYKTOB M3 Msica KpoJIMKa | 3aiiia B Poccun, % OT CTOMMOCTHOTO oObema.

Huarpamma 12. lonm komnanuid B CermeHTe 2 pelHKa 3aMOPOKEHHBIX THIIEBHIX CYOITPOIYKTOB
13 Msica KpoJiMKa U 3aiia B Poccuu, % OT cTOMMOCTHOTO 0ObeMa.

Huarpamma 13. [loau ToproBeix Mapok B CerMeHTe 2 pbhIHKA 3aMOPOKEHHBIX MHUIIIEBBIX
CyOIpOIYKTOB M3 Msica KPoJIMKa | 3aiia B Poccun, % OT CTOMMOCTHOTO oObema.

Huarpamma 14. lonm komnanuid B CermeHTe 3 pplHKa 3aMOPOKEHHBIX THIIEBHIX CYOITPOIYKTOB
13 Msica KpoJiMKa U 3aiia B Poccuu, % OT cTOMMOCTHOTO 0ObeMa.

Huarpamma 15. [loau ToproBeix Mapok B CermeHTe 3 pbhIHKA 3aMOPOKEHHBIX MHUIIIEBBIX
CyOIpOIYKTOB U3 Msica KpoJIMKa | 3aiia B Poccun, % OT CTOMMOCTHOTO oObema.

Huarpamma 16. O0beM U TEMIT IPUPOCTA MTPOU3BOICTBA 3aMOPOKEHHBIX TTHITIEBBIX
CyOIpOYKTOB M3 Msica KPOJIMKa M 3aiilia B Poccuu B HATYpallbHOM BBIpaXKEHUH, *** 1 %.
Huarpamma 17. O6beM 1 TeMI MPUPOCTA MPOU3BOJICTBA 3aMOPOKEHHBIX TTHIIEBBIX
CyOIpOIyKTOB U3 MsiCa KPOJIMKa U 3aiilia B Poccuu B CTOMMOCTHOM BbipaxeHuu, $ Thic. u %.

Huarpamma 18. Tomu CyobekroB Peaepariu PO B 00bEMe Mpou3BOACTBa 3aMOPOKEHHBIX
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MIUIIEBBIX CyOIPOAYKTOB M3 Msica KpOJMKa U 3aiiia B Poccun, % ot HaTypaibHOTO 0ObeMa.
Huarpamma 19. CTpyKTypa Mpou3BOACTBa 3aMOPOKEHHBIX IMUIIEBBIX CYOITPOAYKTOB M3 Msica
KpoJIMKa U 3aiia B Poccuu no cermenTam, % OT HaTypaJibHOro oObema.

Huarpamma 20. CTpyKTypa Mpou3BOACTBA 3aMOPOKEHHBIX IMUIIEBBIX CYOITPOAYKTOB U3 Msica
KpoJIMKa U 3aiia B Poccuu o cermenTam, % OT CTOMMOCTHOTO 0ObeMa.

Huarpamma 21. O6bEM 1 Temn npupocTta mpon3BoacTBa CermeHTa 1 ppIHKA 3aMOPOKEHHBIX
MUIIEBBIX CyOIPOAYKTOB U3 Msica KpOJIMKa U 3aina B Poccun B HaTypalbHOM BBIpRXEHUH, *** 1
%.

Huarpamma 22. O6bEM U TeMn pUpocTa mpon3BoacTBa CermeHTa 2 phlHKa 3aMOPOKEHHBIX
MUIIEBBIX CyOPOAYKTOB U3 Msica KpOJIMKa U 3aiina B Poccun B HaTypaibHOM BBIpRXEHUH, *** 1
%.

Huarpamma 23. O6bEM U TeMn pupocTa mpon3BoacTBa CermeHTa 3 phIHKA 3aMOPOKEHHBIX
MUIIEBBIX CyOPOAYKTOB U3 Msica KpOJIMKa U 3aiina B Poccun B HaTypaibHOM BBIpRXEHHH, *** 1
%.

Huarpamma 24. O0beM UMITOPTa 3aMOPOKEHHBIX MUIIEBBIX CYOMPOIYKTOB U3 MsICa KPOJIMKA U
3aiia B Poccuio 1Mo cermMeHTam B HATYypaibHOM M CTOMMOCTHOM BbIpaXKeHUH, *** 1 $§ ThIC.
Huarpamma 25. O0bEM UMITOPTa 3aMOPOKEHHBIX MUINEBBIX CYOMPOIYKTOB U3 MsICa KPOJIMKA U
3aiiiia B Poccuio o matepuanam U3roToBJIeHUsI B HATYPAJIbHOM M CTOMMOCTHOM BBIPAKEHHUH, ***
u $ THIC.

Huarpamma 26. O0bEM UMITOPTa 3aMOPOKEHHBIX MUIIEBBIX CYOMPOIYKTOB U3 MsICa KPOJHMKA U
3afiia B Poccuio 1o Ha3HaueHHIo MPOIyKTa B HATYPATbHOM U CTOMMOCTHOM BbIpOKEeHUH, *** u §
THIC.

Huarpamma 27. O0bEM UMITOPTa 3aMOPOKEHHBIX MUIIEBBIX CYOMPOIYKTOB U3 MsICa KPOJIMKA U
3aiita B Poccuio o crpaHaM-IIpouCXOk/IeHUS1 B HATYPaJIbHOM U CTOMMOCTHOM BbIPAXKEHUM, *** 1
$ ThIC.

Huarpamma 28. O0bEM UMITOPTA 3aMOPOKEHHBIX MUIIEBBIX CYOMPOIYKTOB U3 MsICa KPOJIHMKA U
3aiia B Poccuio 1Mo cTpaHaM-OTIpaB/ieHUs] B HATYPaJIbHOM U CTOUMOCTHOM BBIpaKeHUH, *** u §
THIC.

Huarpamma 29. Jlony TOProBeIX MapoK B 00beMe UMITOPTA 3aMOPOKEHHBIX MTUIIEBBIX
CyOIpOIYKTOB M3 Msica KpOJIMKa | 3aiia B Poccuio, % OT CTOMMOCTHOTO o0beMa.

Huarpamma 30. JTosm Toproeeix Mapok B oobeme uMriopta CermeHTa 1 «***» pbiHKa
3aMOPOKEHHBIX MHIIEBBIX CYOIPOIYKTOB M3 Msica KposMKa u 3aina B Poccuio, % ot
CTOMMOCTHOTO 00beMa.

Huarpamma 31. JTosm TOproBeix Mapok B o0beme uMriopta CermeHTa 2 «***» pbIiHKa
3aMOPOKEHHBIX THIIEBBIX CYOIPOIYKTOB M3 Msica KpoJMKa u 3aina B Poccuio, % ot
CTOMMOCTHOTO 00beMa.

Huarpamma 32. JIom TOproBeix Mapok B oobeme uMriopta CermeHTa 3 «***» pbIiHKa
3aMOPOKEHHBIX MHIIEBBIX CYOIPOIYKTOB M3 Msica KposMKa u 3aina B Poccuio, % ot

CTOMMOCTHOTI'O 00beEMA.
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Huarpamma 33. O0beM KCIopTa 3aMOPOKEHHBIX MUIIEBBIX CYOIPOIYKTOB U3 MsICa KPOJIMKA U
3aiia u3 Poccuu 1o cerMeHTaM B HaTYpajbHOM M CTOMMOCTHOM BBIpAXKEHHH, *** 1 $ ThIC.
Huarpamma 34. O0bEM FKCTIOPTA 3aMOPOKEHHBIX MMUIIEBBIX CYOIPOLYKTOB U3 MsICa KPOJIMKA U
3aiita u3 Poccum no marepuanaM M3roToBJIEHHUS B HATYPaJIbHOM M CTOUMOCTHOM BbIpa)K€HUH, ***
u $ ThIC.

Huarpamma 35. O0bEM FKCIIOPTa 3aMOPOKEHHBIX MMUIIEBBIX CYOIPOIYKTOB U3 MsICa KPOJIMKA U
3afiia u3 Poccuu 1o Ha3HaYeHHIO MPOYKTa B HATYPAJIbHOM M CTOMMOCTHOM BBIpXEHUH, *** 1 §
THIC.

Huarpamma 36. O0bEM KCIIOPTa 3aMOPOKEHHBIX MUIIEBBIX CYOIPOLYKTOB U3 MsICa KPOJIMKA U
3aiita u3 Poccum 1o crpaHaM-npoucX0KIEHUs B HATYPaJbHOM U CTOMMOCTHOM BBIPAKEHUU, ***
u $ ThIC.

Huarpamma 37. O0bEM KCIIOPTa 3aMOPOKEHHBIX MUIIEBBIX CYOIPOLYKTOB U3 MsICa KPOJIMKA U
3afiiia u3 Poccuu 1o crpaHaM-oTIpaBiieHus B HATYPaJIbHOM U CTOMMOCTHOM BbIpOKEHUH, *** u §
THIC.

Huarpamma 38. Jloim TOProBeIX MapoK B 00beMe IKCIOPTa 3aMOPOKEHHBIX MUIIEBBIX
CyOIpOIYKTOB M3 Msica KpoJIMKa | 3aiiia u3 Poccun, % OT CTOMMOCTHOTO 0ObeMa.

Huarpamma 39. Jlom TOproBeix Mapok B o0beme 3kcropra CermenTa 1 «**%5 ppiHKa
3aMOPOKEHHBIX THIIEBBIX CYOIPOIYKTOB M3 Msica KpoJMKa u 3aiiia u3 Poccun, % ot
CTOMMOCTHOTO 00beMa.

Huarpamma 40. JTom TOproBeix Mapok B o0beme 3kcropra CermenTa 2 «***5 ppiHKa
3aMOPOKEHHBIX THIIEBBIX CYOIPOIYKTOB M3 Msica KpoJMKa u 3aiiia u3 Poccun, % ot
CTOMMOCTHOTO 00beMa.

Huarpamma 41. JIom TOproBeix Mapok B o0beme 3kcropra CermenTa 3 «**%5 ppiHKa
3aMOPOKEHHBIX THIIEBBIX CYOIPOIYKTOB M3 Msica KpoJMKa u 3aiiia u3 Poccun, % ot
CTOMMOCTHOTO 00beMa.

Huarpamma 42. CpeaHue 1ieHbl Ha PhIHKE 3aMOPOKEHHBIX MMUIIEBBIX CYOIPOLYKTOB U3 Msica
KpoJiika u 3auna o PenepanbapiM Oxkpyram PO, pyo.

Huarpamma 43. JlnHamMKKa CpeHUX 1IeH Ha PhIHKE 3aMOPOKEHHBIX MTUILEBBIX CyOIPOIYKTOB U3
Msica KpoJIMKa | 3aia B Poccuu, pyo.

Huarpamma 44. Cpennue nieHsl B CermeHnTe | phIHKA 3aMOPOKEHHBIX MHUIIEBBIX CyOPOAYKTOB U3
Msica KpoJiuKa | 3aina no PenepaibaeiM Okpyram PO, pyo.

Huarpamma 45. Ilunamuka cpenux 1ieH B CermenTe 1 Ha pplHKE 3aMOPOKEHHBIX MUIIEBbIX
CyOIpOIyKTOB U3 Msica KPOJIMKa | 3aiiia B Poccun, pyo.

Huarpamma 46. Cpennue nieHsl B CermMeHTe 2 phIHKA 3aMOPOKEHHBIX MHUIIEBBIX CyOPOAYKTOB U3
Msica KpoJiuKa | 3aina no PenepaibaeiM Okpyram PO, pyo.

Huarpamma 47. Jlunamuka cpeHux 1ieH B CerMeHTe 2 Ha phlHKE 3aMOPOKEHHBIX MUIIEBbIX
CyOIpOIyKTOB U3 Msica KPOJIMKa | 3aiiiia B Poccun, pyo.

Huarpamma 48. Cpennue 1ieHsl B CermeHTe 3 phIHKA 3aMOPOKEHHBIX MHUIIEBBIX CyOPOAYKTOB U3

Msica KpoJiuKa | 3aina no PenepaibaeiM Okpyram PO, pyo.
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