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AHaJu3 pbIHKA BOAKH H JIMKEPOBOA0YHbIX U3/1€JINI B
Poccuu B 2010-2014 rr, nporao3 Ha 2015-2019 rr

https://marketpublishers.ru/r/MB743070652RU.html
Hara: 20.08.2015

Crpanuir: 161

Lena: 62 000 py6. (JIuiieH3ust HA OJJHOTO MOJIL30BATEs)
Aptukyn: MB743070652RU

Ha npotsxennn 2010-2014 1T cripoc Ha BOJIKY U JIMKEPOBOJOUHBIE U3ieus B Poccun exerogHo
COKpalaercs. 3a MocjieIHMEe HECKOJIBKO JIET PHIHOK KPEMKOTrO aJIKOroJisi, B TOM YUCIIE BOJKU U
JIMKEPOBOJOYHBIX U3EJIHIA, TPETEPIIEN CYIIECTBEHHbIE CTPYKTYPHBIE U3MEHEHHS], CBSI3aHHbIE, B
MEPBYIO OUEpe/lb, C TOCYJaPCTBEHHBIM peryjimpoBanueM otpaciu. Beenenue B 2010 r
MUHUMAaJIbHOM PO3HUYHON LIEHbl Ha KPENKUI aJIKOroJib, ycraHosjaeHue B 2013 r 3anpera Ha
MIPOAAXKY AJIKOTOJIbHOM MPOIYKIMA B HOUHOE BPEMSl, PETyJISIpPHOE MOBBIIEHNE aKIIU3HBIX CTABOK
Ha STUIOBBIA CIIUPT U AJIKOT0JIb — BCE 3TH (PAKTOPbl OTPA3WIIMCh HA IMHAMMKE CIIpOca Ha BOJKY U
JIMKEPOBOJIOYHBIEC U3JIENUSI CO CTOPOHBI MoTpeduTenei. OOBEM cripoca Ha TaHHBIA BUJ KPEITKOTro
ankoroisi 3a 2010-2014 rr cuuswics Ha 18,3%: ¢ 1,72 mapa i go 1,40 mupp 1. Ilpu stom
HanOoJee CyIeCTBeHHOE CHMKEHHE CIIPOCca Ha MPOAYKIMIO ObLJIO OTMEUEHO B MOCTIEAHUE BA

roga: B 2013 r —na 10,2%, a 8 2014 r — Ha 7,2% OTHOCUTEJILHO MPEAbIIYIIUX JIET.

OpHO# U3 OCHOBHBIX IPUYHMH CHYKEHUS CIIPOCA HA BOJKY U JIMKEPOBOJOYHbIC U3/IE/US B CTpaHE
SIBJISIETCS €KEeroJHOe yIopokaHue mpoaykimu. OcHOBHOM cniajl cripoca nmpousomén B 2013-2014
. B 3T0T nepuoa 6p110 3a(hUKCUPOBAHO 3HAUUTEBHOE YBEIMUCHE MUHUMATIBHOW POSHUYHOMN
LIEHBI, a TAKKe aKIM3HBIX cTaBOK. Tak, B 2013 r MUHMMaJIbHBINA YPOBEHb 1IEHbI peali3aliii BOAKU
coctaBui 170 py6 3a 0,5 11, uro npeBbicuiio 3Hayenue 2012 r cpa3zy Ha 36%. B 2014 r
MUHUMAJTBHBIA TIOPOT 11eH ObLTT YBEJIMYEH ABAXK/IbI 32 To: ¢ 1 ssHBaps oH coctaBis 199 py6 3a 0,5
71, a ¢ 1 aBrycra 6bu1 mogHAT 10 220 pyo 3a mosi-murpa. B cBoto ouepenp aki3Has cTaBKa Ha
QJIKOTOJTIbHYIO TMPOJYKIIMIO ¢ OOBEMHOM JI0JIe STUIOBOTO cnvpTa cBhiiie 9% B 2013 T Obl1a
yBennueHa Ha 33%: ¢ 300 mgo 400 py6 3a 1 100% cnmpra. B 2014 r nanHas craBka Oblia OJHATA
10 500 py6 3a 1 100% criupra. [laHHBIE MepBI IPUBEU K 3HAYUTEBHOMY POCTY PO3HHYHBIX IICH 1
KaK CJIC/ICTBHE BHITECHEHUIO HEOOJIBIIUX PETMOHATBHBIX UTPOKOB, KOTOPbIe padoTain B HU3KOM
IIEHOBOM cerMeHTe. [I11 MHOTHX MOTpeOuTeiel, yCTaHOBUBIIMECS] PO3HUYHBIC IIEHBI HA BOJIKY U
JIMKEPOBOJIOYHBIC U3JIENUS, CTATTN PelIaiomiM (baKTOpPOM B MPUHATHH PEIICHUN TIPU TIOKYTIKE

JAHHOTO BUAA ankoroJs. [1o MHeHHIo 9KCIIepToOB OTPacIv, YacTh MOKYIaTe el epenuia Ha
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notpedJIeHre IPYTuX alKOrOJIbHBIX HAMMTKOB. Takxke Mpociie)KuBaeTCs TeHICHITUS

CMEIIEHHs CTPYKTYPBI IOTPEOJIEHHUSI B CTOPOHY O€3aIKOTOJIbHBIX HAITUTKOB.
ITo onienkam BusinesStat, B 2015 r cnipoc Ha BOAKY U JTUKEPOBOJOUHBIE U3eus B Poccun
MPOIOJDKUT CHUKAThCA. [1o mroram 2015 r 06bEM cripoca Ha JAaHHYIO MTPOIYKIIAI0 COCTABUT
nopsiaka 1,30 mupp J1, uto OyzeT MeHbIe 3HayeHus mokasarens 2014 r va 7,4%. CokpaiieHre
ACCOPTUMEHTAa TOTOBOM MPOAYKIIMU, CHIDKEHUE PeasTbHbIX PacIioyiaraeéMbiX JOXOJ0B HAaceIeHuUs,
YBEJIMUEHUE PO3HUYHBIX 1IeH — BCe 3TH (DAKTOPBI TPOAOJIKAT OKa3bIBaTh BJIMSHUE HA CHIKEHUE
crpoca.
«AHanu3 ppIHKA BOAKH U JIMKEPOBOAOYHBIX u3aemuid B Poccun B 2010-2014 rr, mporsos Ha
2015-2019 rr» BKJIIOYAeT BaXHEWIIIME JaHHbIe, HEOOXOIUMbIE ISl IOHMMAaHU S TEKYIIEeH
KOHBIOHKTYPBI PBIHKA U OIICHKU MEePCIIEKTUB €r0 Pa3BUTHS:

DKoHoMMuecKas cutyauus B Poccun

[Tpou3BOACTBO U 1IEHBI TPOU3BOUTEIIEN

[Tpomaxu v 11eHB BOJKY U TUKEPOBOJJOYHBIX U3/AETUI

Bananc cripoca, mpeaioxkeHus, CKIaICKUX 3a11acoB BOJKH U JIMKEPOBOJOUHBIX U3/IETUI

YrceHHOCTh MOTpeduTeied 1 MoTpedIeHrne BOJKY U TUKEPOBOIOYHBIX U3EITUI

DKCHOPT ¥ UMITOPT BOAKHU U JIMKEPOBOAOYHBIX U3JIETHI

Pelitunru npousBoaureneid o (pMHaHCOBBIM MOKa3aTesIM

B 0630pe aeranmsupoBana nHMOPMAIHS 110 BUAAM BOJKHU U JIUKEPOBOJOYHBIX W3/IEIIHIA:
Bonka

JIMKEPOBOIOYHBIE U3IETUS

OtnenbHO npeacTaBieHa HH(pOpMaLus [0 CEKTOPaM PhIHKA:

HoReCa
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Posnuunas roprosis

[TpuBeaeHs! JaHHBIE 10 KPYITHEUITMM MPOU3BOAUTENSIM BOJKU 1 JTUKEPOBOAOYHBIX MU3/IEIIHIA:
Tpaguiuy kayectBa, MapuMHCKHI JIMKEPOBOJOYHBINA 3aBOI, MOCKOBCKUI MTMBO-0€3aIKOTOJIbHBIN
komOrHaT OYAKOBO, OMcKkBHHITpOM, MOcKoBckuit 3aBoj Kpucraii, JIMkepo-BOAOYHBINA 3aBOJI
Tonas, [Tpomsiennas rpynmna JIAILOI'A, Tarcnuprnpom, Bamcnupr, Pyccknii Ctannapr
Bonka, Yccypuiickuii 6anb3am, CHOMPCKUT JIMKePHO-BOIOYHBIN 3aB0J], MOCKOBCKHIA BUHHO-
KoHbsiuHbIN 3aB0j1 KH, [Tepmckuii BUHO-BOIOYHBIN 3aBO/J Y pajiajiko, ArpONpOMBIITUIEHHAS

upma Panaropus u np.
BusinesStat roToBUT 0030p MUPOBOTO PBIHKA BOJKH U JIMKEPOBOAOYHBIX M3/IEIINN, & TAKKE
0030ps! peiHKOB CHI', EC 1 oTienbHbIX cTpad Mupa. B 0030pe poccuiickoro peiHKa MHMpOpMAIms
AETaIU3UPOBaHa IO PErMOHAM CTPaHBI.
B 0630pe npeacTaBieHbl PERTUHTY KPYITHEHIIMX UMIOPTEPOB U SKCMIOPTEPOB BOAKU U
JMKEPOBOJIOYHBIX M3ae/Mid. Takke MpeAcTaBlieH PeUTHHT KPYIMHEHIIMX 3apyOeKHbIX KOMITAaHUH-
roJryyaresie pOCCUMCKUX BOAKHU U JIMKEPOBOJOYHBIX U3AEIUI U PEUTHHT KPYIHEUIINX
3apyOeKHBIX TIOCTABIIMKOB BOAKH U JIMKEPOBOJOYHBIX U3/IEIHN.
[Tpu moaroToBKe 0030pa UCTIONIB30BaHA OpUIMATIbHAS CTATUCTHKA!

denepanbHas cirykx0a Tocy1lapcTBEHHON CTAaTHCTUKN PP

MuHUCTEPCTBO SKOHOMUYECKOTO pa3BuTus PP

denepanbHas TaMOKEeHHas1 cityx0a PO

denepanbHas HasoroBas ciyxoa PP

Tamosxennslit coro3 EBpA3IC

BcemupHas ToproBasi OpraHu3anus

Hapsiny ¢ opunuansHON CTaTUCTUKON B 0030pe MPUBEIEHBI PEe3YJIbTAaThl UCCIIeTOBAHMIA

BusinesStat:
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Onpoc notpeduTeneit aaKoroabHbIX HATMTKOB
AyJIUT pO3HUYHON TOPrOBJIM aJKOTOJbHBIMU HAIUTKAMU

Orpoc 9KCIepTOB PHIHKA AJTKOTOJIbHBIX HAITUTKOB
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METO/10JIOTUA TOJATOTOBKHA OB30POB PHIHKOB POCCHUHI
COCTOSIHUE POCCUNCKON PKOHOMUKU

bazoBbie mapameTpbl pPOCCUIICKON SKOHOMUKU
Wroru Berynienust Poccun B TamosxeHHBII cO103
Wroru Berynenust Poccun 8 BTO

[TepcnieKTUBBI POCCUIICKON SKOHOMUKH
KJACCUPHUKALIMA BOAKA U JIMKEPOBOJOYHbBIX U3/IEJIAN

CIIPOC ¥ IPEJIOKEHHUE BOJIKHU U JINKEPOBOJOYHBIX W3 IEJIUNA

[Ipennoxenue
Crpoc

Bananc cripoca u npeoxenus
MMPOJIAKH BOJKHU U JINKEPOBOJJOYHBIX U3/IEJINNA

HatypanbHbiii 00bEM TIpOIaK
CTouMOCTHBIN 00BEM TIPOJAK

Cpennsis 1ieHa

CooTHolieHue cpeHen 1eHbl U UHIISAIIN

CooTHoOIIIeHHE HATYPAIbHOTO, CTOMMOCTHOTO 00BEMa MPOJAXK U IIEHBI

MPOJIAZKH BOJKHU U JINKEPOBOJOYHBIX U3/IEJIUNA B CEKTOPE HORECA

HatypanbHbiii 00bEM TIpOIaK
CTouMOCTHBIN 00BEM TIPOJAK

Cpennsis 1ieHa
PO3HUYHBIE ITPOJIAKU BOJIKHU 1 INKEPOBOJJOYHBIX I/ISIIEJII/Iﬂ

HatypanbHbiii 00bEM TIpOIaK
CTouMOCTHBIN 00BEM TIPOJAK
Po3anunag niena

YucneHHOCTh MOKyNaTesiei 1 00bEM MOKYIOK
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MMPON3BO/ICTBO BOJKH! U JINKEPOBOJJOYHBIX U3/IEJINNA

HarypasbHbiii 00bEM TPOU3BOCTBA
[lena mpousBoguTesein

AKIIM3HBIE CTABKU
IMPOU3BO/IUTEJIN BO/IKA N JII/IKEPOBOIIO‘IHI)IX I/IBIIEJII/Iﬁ

KCIOPT M UMITOPT BOJIK! U JIMKEPOBO/JOYHBIX N3 /IEJIAN

Bbananc skcnopra u nmnopra
Harypasbabiii 06bEM 3KCHIOpTa
CToMMOCTHBIN 00BEM IKCIIOPTA
[ena skcropra

Harypaspabiii 005EM UMIIOpTa
CTOoMMOCTHBIN 00BEM UMITOPTA

[lena umnopra
BHEITHESKOHOMMWYECKHE ITOKA3ATEJIA IPEJINPUATHN

Harypasbabiii 00bEM

CTOUMOCTHBIN 00BEM
DQKOHOMUNYECKUE ITIOKA3ATEJIA OTPACJIN

®uHAHCOBBIN pe3yJIbTaT OTPACIU
DkoHoMuueckasi 3(hHeKTUBHOCTh OTPACTU
NuBectuumm orpaciaun

TpynoBbie pecypchl OTpacau
MMPO®UJIN BEAYIIUX IPOU3BOJIUTEIEN

PerucrpanmonHblie JaHHbIE PEATIPUATHS
PykoBoacteo npennpusatus

JlouepHue npeanpuATus

OCHOBHbBIE YUaCTHUKH MPEITPUSITUS
Byxranrepckuii 6ananc npeanpusitusi no opme Nel

OTu€r 0 mpUOBLIAX M yOBITKAX NMpeanpusaTus o (opme No2
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OcHOBHbIE (PMHAHCOBBIE NTOKA3ATENHN AESITEIbHOCTU MPEANPUATHUSA
OTYET COJAEPZKUT 139 TABJINIL

Tab6mvma 1. Homunaneueiii u peanbabiii BBIT, P®, 2010-2019 rr (tpiH pyo)

Ta6mwma 2. Peanpusiii BBIT u unnekc peanpHoro ¢usndeckoro oobema BBIT, PP, 2010-2019 rr
(TpiH pyo, %)

Tabmuna 3. ViHBecTHIIMKM B OCHOBHOM KaIlMTAJI 32 CYET BCEX UCTOUHHMKOB (priHaHCcHpoBaHusi, PD,
2010-2019 rr (TpsH pyo, %)

Tabnwia 4. DKCMOPT U UMITOPT, calbo Toproporo 6amranca, P®, 2010-2019 rr (mupa mosw)
Tab6mma 5. CpegHuil roqoBo# Kypce nojuiapa k pyomo, P®, 2010-2019 rr (py6 3a mosut, %)
Tab6mmia 6. MHagekc norpeduTenbckux 1eH (MHGIIAIMSA) U UHAEKC [IeH pousBoauTeiei, PO,
2010-2019 1T (% x npenpiayIiemMy roay)

Tabmuia 7. YnciaeHHOCTh HacelleHus ¢ yueToM Murpanto, P®, 2010-2019 rr (mMutH gen)
Ta6muia 8. PeanbHo pacronaraemsie 10oxop! Hacenenust, PO, 2010-2019 1t (% k npensiayimemy
rouy)

Ta6mmia 9. [penioxeHre BOAKY U TUKEPOBOJOUYHBIX u3aeauid, PP, 2010-2014 rr (miH J1; %)
Ta6muma 10. [TporHo3 npeniokeHus: BOJKH 1 JIMKEPOBOAOYHBIX u3iemid, PO, 2015-2019 rr (MiH
1, %)

Ta6muma 11. [Ipon3BoACTBO, MMITOPT M CKJIAJICKHE 3aI1achl BOAKHU M JIMKEPOBOJOYHBIX U3ICIIHM,
P®, 2010-2014 rr (MJyH 1)

Ta6muia 12. [IporHo3 nMpou3BoACTBa, UMITOPTA W CKJIAJICKUX 3aI1aCOB BOAKYU M JIMKEPOBOJOUHBIX
m3geaui, P®, 2015-2019 rr (miaH 1)

Ta6mma 13. Cripoc Ha BoAKy U JMKEpoBogouHble nnaens, PP, 2010-2014 rr (mutH J11; %)
Ta6muia 14. [IporHo3 cripoca Ha BOAKY U JIMKEpoBogodHbie uzaenust, PO, 2015-2019 rr (miH 1,
%)

Ta6muma 15. TIpogaxu v 9KCIOPT BOJKU U JIMKEPOBOAOYHBIX n3aenui, PO, 2010-2014 rr (mutH 1)
Ta6muma 16. [IporHo3 nmpogaxk v SKCIOpTa BOAKYU U JIMKEPOBOJOUHBIX u3aeauit, PP, 2015-2019 rr
(MJIH 1)

Ta6muia 17. BanaHc cripoca v ipeJIoKeHUs] BOJKU M JIMKEPOBOJIOYHBIX U3JEIUH C YIETOM
CKJIAJCKMX 3aIacoB Ha KoHel roja, P®, 2010-2014 rr (maH 1; %)

Ta6mmma 18. [IporHo3 GanaHca cpoca U MpeaiokKeHNs BOAKU U JTMKEPOBOJOYHBIX U3IEIIUH C
y4€TOM cKIacKux 3anaco, P®, 2015-2019 rr (muH 115 %)

Ta6muma 19. [Iponaxu BOIKM U JIMKEPOBOAOYHBIX u3nemid, PO, 2010-2014 rr (miH 71; %)
Ta6muia 20. [TporHo3 nmpogax BOJKU U JUKEPOBOIOUHBIX nu3aenui, P®, 2015-2019 rr (mutH i1; %)
Ta6muma 21. TIpogaxu Mo BuaaM BOJIKH U JIMKEPOBOAOYHBIX u3nesmi, P®, 2010-2014 rr (MutH 1)
Ta6mmia 22. [IporHo3 nmpojax 1mo BUjaM BOJKU U JIMKEPOBOAOYHBIX n3aemmi, P, 2015-2019 rr
(MJIH 1)

Ta6muma 23. [Ipogaxu BOJKY U JIMKEPOBOIOYHBIX U3/IEJIUI 110 CeKTOpaM pbiHKa, PP, 2010-2014
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rr (MJIH JI)

Ta6mmia 24. TIporHo3 npoaax BOAKW U JTUKEPOBOIOYHBIX U3EIUH 110 CEKTOpaM phiHKa, PO,
2015-2019 rr (MJyH 1)

Ta6mwia 25. [Ipogaxu BOIKM U JIMKEPOBOAOUHBIX usniesmid, PO, 2010-2014 rr (mapa pyo; %)
Ta6muia 26. [TporHo3 npogax BOAKU U JUKEPOBOIOUHBIX u3nemuii, P®, 2015-2019 rr (mupa pyo;
%)

Ta6muia 27. [Ipogaxu Mo BUaaM BOJIKH U JIMKEPOBOAOYHBIX m3aemid, PO, 2010-2014 rr (Miapx
pyo)

Ta6mmia 28. [IporHo3 nmpojax 1mo BUjaM BOJKU U JIMKEPOBOAOYHBIX n3aemmi, P, 2015-2019 rr
(mnpz py0)

Ta6muma 29. [Tpogaxu BOIKY U JIMKEPOBOJIOYHBIX U3/IEJIUI 110 CeKTOpaM pbiHKa, PP, 2010-2014
T (MIpA pyo)

Ta6mmia 30. [TporHo3 npogaxk BOAKW U JTUKEPOBOIOYHBIX U3EIUH 110 CEKTOpaM phiHKa, PD,
2015-2019 rr (mupa pyo)

Ta6muma 31. CpenHss lieHa BOAKY M TMKEPOBOIOUHBIX uznemuit, P®, 2010-2014 rr (py6 3a i1; %)
Ta6muia 32. [IporHo3 cpeqHe 1eHbl BOAKYU U JTMKEPOBOIOYHBIX u3aeaui, PP, 2015-2019 rr (pyo
3a 71, %)

Tab6mmma 33. CpenHss 1ieHa 110 BUIaM BOJKHU U JIMKEPOBOIOYHBIX n3nemmi, Pd, 2010-2014 rr
(py6 3a 1)

Ta6muia 34. [IporHo3 cpeqHe 1eHbI 10 BUIaM BOJKHW M TMKEPOBOIOYHBIX u3nenui, PO,
2015-2019 rr (pyo 3a 1)

Ta6mmia 35. CpenHss ieHa BOJKY M JIUKEPOBOJIOYHBIX U3/IENIUH 110 CEKTOPaM phIHKa, PD,
2010-2014 rr (py0 3a 1)

Ta6mmia 36. [IporHo3 cpeqHe 1ieHbl BOAKY W JTMKEPOBOIOYHBIX U3CIIHH IT0 CEKTOpaM PhIHKA,
P®, 2015-2019 rr (py6 3a 1)

Ta6muia 37. CooTHOIIEHUE CpeTHEeH 1IeHbl BOAKYU W JTMKEPOBOIOYHBIX M3Aeaui 1 uH(psun, PO,
2010-2014 11 (%)

Tab6muia 38. [IporHo3 cOOTHOIIEHUsT CpeHel IIeHbI BOJKY U JIMKEPOBOJOYHBIX M3/ICIIHIA U
undsun, PO, 2015-2019 rr (%)

Tab6mmia 39. CooTHOIIEHUE HATYPAJTbHOTO, CTOMMOCTHOTO 0ObEMA MPOJIaXK U IIEHbl BOJKU U
TMKEPOBOIOYHBIX m3aeauni, PP, 2010-2014 rr (muH J1; pyo 3a JI; Miipa pyo)

Ta6muia 40. [IporHo3 COOTHOIIEHUsT HATYPATbHOTO, CTOMMOCTHOTO 0OBEMA MTPOAAXK U IICHBI
BOJIKU M JIMKEPOBOIOUHBIX u3aenuit, PO, 2015-2019 rr (mutH 11; py6 3a 115 Mutp pyo)

Ta6mmma 41. [Tpogaxu BOIKU U JIMKEPOBOAOUHBIX U3aeui B cektope HoReCa, PO, 2010-2014
T (MJH 15, %)

Ta6mmia 42. TIporHo3 npojax BOJKU U JTUKEPOBOIOUHBIX u3aenuil B cekrope HoReCa, PD,
2015-2019 rr (M= J1; %)

Ta6mmia 43. [Ipogaxu BOIKU U JIMKEPOBOAOUHBIX U3aemi B cektope HoReCa, PO, 2010-2014

T (MIp7 pyo)
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Ta6mmia 44. TIporHo3 nMpojax BOJKU U JTUKEPOBOIOUHBIX u3aenuil B cekrope HoReCa, PD,
2015-2019 rr (mupa pyo)

Tab6mmia 45. CpenHsisi lieHa BOAKY M IMKEPOBOIOUHBIX u3aenuii B cekrope HoReCa, PO,
2010-2014 rr (py6 3a 1; %)

Ta6muia 46. [IporHo3 cpeqHel 1ieHbl BOAKYU U JTMKEPOBOIOYHBIX m3eauil B cekTope HoReCa,
P®, 2015-2019 rr (py6 3a 11; %)

Tabmwia 47. Po3HUYHBIE POJAKU BOJKU U JIUKEPOBOAOUHBIX n3aemmi, P®, 2010-2014 rr (muH
1, %)

Ta6mmia 48. [IporHo3 po3HUYHBIX TTPOIaX BOAKH U JTMKEPOBOJOYHBIX m3aeauit, PP, 2015-2019
rr (MJH J1; %)

Ta6mvia 49. Po3Hu4YHBIE MPOJAKU BOJKU U JTUKEPOBOIOYHBIX U3JIENIUH 110 peruoHam, PO,
2010-2014 rr (TBIC 1)

Ta6mmia 50. Po3Hu4YHBIE MPOJAKU BOJKU U JIUKEPOBOAOYHBIX M3aemmi, P, 2010-2014 rr (mipa
pyo; %)

Tab6muia 51. T[IporHo3 po3HUYHBIX TPO/IAX BOAKH U JTMKEPOBOJOYHBIX m3aeauid, PP, 2015-2019
T (Mapp pyo; %)

Ta6mwia 52. Po3HUYHBIE MPOJAKU BOJKU U JIUKEPOBOIOYHBIX U3IENIUH 110 peruoHam, PO,
2010-2014 rr (mH pyo)

Ta6muia 53. Po3HuuHas 1ieHa BOAKY U JIMKEPOBOJOUYHBIX w3aewid, PP, 2010-2014 rr (pyo 3a 1;
%)

Ta6mmia 54. [IporHo3 po3HUYHOW IIEHbI BOJIKY U JIMKEPOBOJOYHBIX m3aemid, PP, 2015-2019 rr
(py6 3a 11; %)

Ta6mmia 55. Po3HuuHast 1ieHa BOAKY U JIMKEPOBOJOYHBIX M3/Ie/Hid 1o peruoHam, P®, 2010-2014
T (pyo 3a 1)

Tab6mmia 56. YucieHHOCTh TIOKyIaTesed BOJIKY 1 JIMKEPOBOJOYHBIX m3zemid, PP, 2010-2014 rr
(MyH yen; %)

Ta6mmia 57. TIporHo3 YuCIeHHOCTH TIOKYyaTesied BOJIKY U JIMKEPOBOJOYHBIX M31e/wid, PO,
2015-2019 rr (M= yes; %)

Ta6muma 58. 1o nokynaresieid BOJKH U JIMKEPOBOAOYHBIX U3JIe/ Ui OT HaceseHus PO,
2010-2014 rr (M= yen; %)

Ta6mmia 59. [IporHo3 noJM MoKymnaTesiel BOAKU M TMKEPOBOIOYHBIX U3 OT HacesieHus1 PO,
2015-2019 1 (%)

Tab6mmia 60. O6BEM MOKYITKY U CPeHUE 3aTPAThl HA BOJIKY M JIMKEPOBOIOUHBIC U3ienus, PO,
2010-2014 rr (1 B rom; pyd B rox)

Tab6mmia 61. [IporHo3 06bEMa MOKYIKY U CPEAHUX 3aTPaT Ha BOJKY U JIMKEPOBOJAOYHBIC U3/,
P®, 2015-2019 rr (11 B roa; pyo B rof)

Ta6muia 62. [Ipon3BOACTBO BOJKHU U JIMKEPOBOAOYHBIX u3aemmi, P, 2010-2014 rr (mutH 1)

Ta6mwuia 63. [IporHo3 Mpou3BoOACTBA BOJKU U JIMKEPOBOAOYHBIX n3aemmi, PP, 2015-2019 rr (muH

)
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Tabmvia 64. J1o1m JeraibHOro ¥ TEHEBOTO TIPOM3BOJICTBA BOJKY U JIMKEPOBOJOYHBIX W3/ICIIHIA,
P®, 2010-2014 rr (miH 1; %)

Tabmuna 65. [Iporuo3 noJei JeraibHOroO ¥ TEHEBOT'O MPOM3BOCTBA BOAKH U JIMKEPOBOJOYHBIX
m3penui, P®, 2013-2016 rr (mnH 1; %)

Tabmuia 66. JleraapHoe MPOU3BOACTBO BOAKY U JIMKEPOBOJOYHBIX M3/IE/IHI 110 BUugam, PO,
2010-2014 rr (MJyH 1)

Tab6muia 67. [IporHo3 JieraibHOro MPOM3BOJICTBA BOAKY U JTMKEPOBOJOYHBIX M3/ 10 BUIAM,
P®, 2015-2019 rr (myH 1)

Ta6mmia 68. JleraapbHoe MPOU3BOACTBO BOAKYU ¥ JIMKEPOBOIOYHBIX U3/EIIUH IO pernoHam PO,
2010-2014 rr (TBIC 1)

Ta6mmia 69. JleraapHoe MPoU3BOACTBO BoAKY 1o peruoHam P®, 2010-2014 rr (Thic 1)

Ta6mmia 70. JleraapHoe MPOU3BOACTBO JMKEPOBOIOYHBIX U3eNui 1o peruonam PP, 2010-2014
T (THIC JI)

Ta6mmia 71. Llena npon3BoauTesiel BOAKY U TMKEPOBOAOUHBIX n3aenunil, P®, 2010-2014 rr (pyo
3a J1)

Ta6muia 72. TIporHo3 1ieHsl MPOU3BOJUTEN e BOJIKH U JIMKEPOBOAOYHBIX U3iemi, PO,
2015-2019 rr (pyo 3a 1)

Ta6muma 73. LleHa mpow3BoIUTeNIeH 1O BUJAM BOAKHU M JIMKEPOBOIOYHBIX U3aenuil, PO,
2010-2014 rr (py0 3a 1)

Ta6mwia 74. [IporHo3 1ieHsl MPOU3BOJMTENICH IO BUAAM BOJIKH U JIMKEPOBOJOYHBIX M31e/mid, PO,
2015-2019 rr (pyo 3a 1)

Ta6mmma 75. CraBka akiu3a Ha BOAKY U JIMKEpoBoaouHbie uzaenust, PO, 2010-2012 rr (pyo 3a i)
Ta6mmia 76. CtaBka akiiu3a Ha BOAKY U JIMKEpoBoaoUHbIe uzaenus, PO, 2013-2015 rr (pyo 3a i)
Ta6mmia 77. CtaBka akiiu3a Ha BOAKY U JIMKEpoBoaoUHbIe u3aenus, PO, 2015-2016 rr (pyo 3a i)
Tabmumna 78. PeUTHHT MPOM3BOAUTENEH BOAKH U JIMKEPOBOAOYHBIX M3/IEIUH 11O BHIPYYKE OT
nponaxu npoaykimu, P®, 2013 r (muH pyo)

Tabmuna 79. PedTHHT MpOM3BOAUTENEH BOAKH U JIMKEPOBOAOYHBIX M3/IEUH 11O MPUOBLIA OT
nipoaax npoaykmuu, P®, 2013 r (muH pyo)

Ta6ma 80. PeiiTuHT iperpuATHil POU3BOAMTEN e BOJIKH U JIMKEPOBOJAOYHBIX U3JIEUIA TIO
peHTadeIbHOCTH OT Mpojax npoaykiwu, PP, 2013 r (%)

Ta6nuia 81. BanaHc skcrmopra ¥ IMIIOPTA BOAKY U JTMKEPOBOJOUYHBIX u3aeauid, PP, 2010-2014 rr
(MJIH 1)

Ta6mmia 82. [IporHo3 6aiaHca SKCIOPTA U UMIIOPTA BOJKU U JIMKEPOBOAOYHBIX U3emi, PD,
2015-2019 rr (MJyH 1)

Tabmmia 83. DKcrnopT BOAKU M TMKEPOBOIOUHBIX u3aemuii, P®, 2010-2014 rr (mutH 1)

Ta6muia 84. [IporHo3 3Kcrmopra BOJAKU U JUKEPOBOIOUHBIX n3aenui, P®, 2015-2019 rr (mutH 1)
Tabmmia 85. DKCIOpT 1Mo BUIAM BOJKHU U JIUKEPOBOAOYHBIX m3nemmi, PP, 2010-2014 rr (mutH 1)
Ta6mmia 86. [IporHo3 3Kcmopra 1mo BUIaM BOJKU U JIMKEPOBOAOYHBIX n3aemmi, P®, 2015-2019 rr

(MJIH 1)
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Tabmuia 87. DKCIOpT BOAKU M IMKEPOBOIOYHBIX U3ENUH 10 cTpaHam mupa, P, 2010-2014 rr
(TBIC J1)

Tabmmia 88. DkcropT BoAku 1o crpanam mupa, PO, 2010-2014 rr (ThIC 1)

Tabmmia 89. DKcropT JUKEPOBOJIOYHBIX U3E/NH 10 cTpaHaM mupa, PO, 2010-2014 rr (ThIC 1)
Ta6muia 90. DKcropT BOAKU M TUKEPOBOIOUHBIX u3aemuil, P®, 2010-2014 rr (muH o, %)
Ta6mmma 91. [IporHo3 skcropTa BOAKU ¥ TUKEPOBOIOUHBIX uzaenuit, P®, 2015-2019 rr (mH
ot %)

Tabmuira 92. DKCIopT 1Mo BUIAM BOJKHU U JIMKEPOBOAOYHBIX n3aemmi, P, 2010-2014 rr (miH
JIOJI)

Ta6muia 93. TIporHo3 3KcmopTa 1Mo BUIaM BOJKHU U JIMKEPOBOAOYHBIX n3aemmi, P®, 2015-2019 rr
(MJIH 1OJIJT)

Tabmuia 94. DKcropT BOAKU M IMKEPOBOIOYHBIX U3EUH 10 cTpaHam mupa, P, 2010-2014 rr
(TBIC AOJLT)

Ta6muia 95. DxcnopT Boaku 1o crpanam mupa, PO, 2010-2014 rr (ThIC 70J1T)

Tabmmia 96. DKcropT JUKEPOBOIOYHBIX U3IENUH 10 cTpaHaM mupa, PO, 2010-2014 rr (ThIC
JIOJI)

Ta6mmia 97. LleHa skcnopTa BOJIKM U JIMKEPOBOJOYHBIX m3zaewid, PP, 2010-2014 rr (nosut 3a i;
%)

Ta6mmia 98. [IporHo3 1eHbl SKCIOpTa BOJKU U JIMKEPOBOAOYHBIX n3aemmi, P, 2015-2019 rr

(mosn 3a J1; %)

Ta6muua 99.

(mouut 3a J1)

[lena skcropra 1o BUIaM BOJIKHU M JIMKEPOBOIOYHBIX u3aenuid, PP, 2010-2014 rr

Ta6mma 100. [TporHo3 1eHsl KCIopTa Mo BUJAM BOAKHU M JIMKEPOBOIOYHBIX U3enuil, PO,
2015-2019 rr (moJ 3a i)

Ta6muna 101. Liena skcrnopTa BOAKY ¥ JIMKEPOBOIOYHBIX U3JEJIHIA IO CTpaHam Mupa, P,
2010-2014 rr (moJ 3a i)

Ta6mima 102. Lena skcropra BoAku 1o crpanam mupa, PP, 2010-2014 rr (mosut 3a 1)

Ta6muma 103. Liena akcnopTa TMKEPOBOIOYHBIX U3JEIHA IO cTpaHam Mupa, PP, 2010-2014 rr

(mout 3a J1)

Ta6mma 104. ImMnopT BoaKY 1 TMKEPOBOAOYHBIX u3aeaunit, P®, 2010-2014 rr (muH J11; %)

Ta6muma 105. [Tporuo3 uMrnopra BOJKH U JIMKEPOBOAOYHBIX u3nesmid, PO, 2015-2019 rr (miH 7,
%)

Ta6muia 106. IMmopT 1o BuIamM BOJKY U TUKEPOBOIOYHBIX n3aenui, P, 2010-2014 rr (mutH 1)
Ta6mia 107. [Tporno3 umMmnopra no BUaaM BOJKH U JIMKEPOBOAOYHBIX m3zemid, PO, 2015-2019

rr (MJIH JI)

Tabmuna 108. UMmopT BOoAKY 1 JIMKEPOBOAOYHBIX M3/IE/IUN 1O cTpaHaMm mupa, PO, 2010-2014 rr
(TBIC J1)

Ta6mma 109. Ummopt Boaku o crpanam mupa, PP, 2010-2014 rr (ThIC 1)

Ta6muma 110. IMmopT TMKEPOBOIOYHBIX U3JENUH 1O cTpaHam mupa, P, 2010-2014 rr (TbIC 1)

AHAU3 pulHKa 800K U MUKePO80OOUHbIX uszdeauii 6 Poccuu ¢ 2010-2014 22, npoenos na 2015-2019 22


https://marketpublishers.ru/report/consumers_goods/food_beverage/market_analysis_of_vodka_n_liquors_in_russia_in_2005_2010_forecast_4_2011_2014_years.html

. +7 (495) 9692718
Market Publishers info@marketpublishers.ru

Tab6mwma 111. UMmopT Boaku v TMKEPOBOIOUHBIX u3aemuii, P®, 2010-2014 rr (muH got; %)
Ta6muia 112. [Tporuo3 umMmnopra BOJIKH U JIMKEPOBOAOYHBIX u3nemi, P®, 2015-2019 rr (mH
ot %)

Ta6muma 113. MnopT 1o Bugam BOAKU M TMKEPOBOIOUHBIX uzaenuit, P®, 2010-2014 rr (MmH
JIOJI)

Ta6muma 114. [TporHo3 umMmnopra no BuaaM BOJKH U JIMKEPOBOAOYHBIX w3zemid, PO, 2015-2019
rr (MJIH J0J11)

Tabmuna 115. UMmopt BoAKY 1 JIMKEPOBOAOYHBIX M3/IEIUN 1O cTpaHaMm mupa, PO, 2010-2014 rr
(TBIC AOJLT)

Ta6muma 116. Umnopt Boaku o crpanam mupa, PO, 2010-2014 rr (ThIC 70I1T)

Ta6mmma 117. UMnopT TUKEPOBOIOYHBIX U3JENUH 10 cTpaHam mupa, PO, 2010-2014 rr (ThIC
JIOJI)

Ta6mmma 118. Llena umriopra BOAKY ¥ TMKEPOBOIOUHBIX u3aenuit, P®, 2010-2014 rr (o 3a 1,
%)

Ta6muma 119. [TporHo3 neHs UMIOPTa BOJIKY U JIMKEPOBOAOYHBIX m3zemid, PP, 2015-2019 rr
(moyn 3a J1; %)

Ta6mma 120. Llena uMriopra 1o BuIaM BOJKU U TUKEPOBOIOYHBIX n3aemmi, P, 2010-2014 rr
(mouut 3a J1)

Ta6mmma 121. [Tporuo3 1eHsl UMIOoPTa MO BUAAM BOJKH U JIMKEPOBOJOYHBIX M3/1e/vid, PO,
2015-2019 rr (moJ 3a i)

Tab6mma 122. [leHa uMIiopTa BOAKY U JTMKEPOBOJOYHBIX M3EJIHI 10 CTpaHaMm mMupa, P,
2010-2014 rr (moJut 3a i)

Ta6mmma 123. Ilena umropra BoAku 1o crpanam mupa, PO, 2010-2014 rr (nosut 3a 1)

Tab6muma 124. ena uMropra TMKEPOBOIOYHBIX U3JENUH 1O cTpaHam mupa, P, 2010-2014 rr
(mouut 3a J1)

Tabmuna 125. PedTuHr 9KCOpTEPOB BOJKHU U JTMKEPOBOJOYHBIX U3JEIIHIA IO 00BEMY IKCIIOPTA,
P®, 2014 r (teIC 1)

Tabmuna 126. Pefitunr 3apyOesKHBIX KOMIAHUR-TIONyYaTeNIel POCCUIICKUX BOJIKH U
JIMKEPOBOJIOYHBIX U3IEIIHH 10 00BEMY MOCTaBOK, 2014 T (ThIC JT)

Tabmuna 127. PedTuHr IMIIOpTEPOB BOJKY U JIMKEPOBOJOYHBIX U3EIHIA 0 00BEMY UMIIOPTA,
P®, 2014 r (teIC 1)

Tab6mmia 128. PelTuHT 3apyOeKHBIX MOCTABIIMKOB BOJIKY U JIMKEPOBOJOYHBIX M3/ICIMIA Ha
POCCUICKHIA PBIHOK 1O 00BEMY TIOCTAaBOK, 2014 T (TBIC 1)

Tabmuna 129. PedTuHr 3KCOpTEPOB BOJKHU U JTUKEPOBOJOYHBIX U3EIHIA TI0 00BEMY IKCIIOPTA,
P®, 2014 r (Teic HOJII)

Ta6muna 130. Pefitunr 3apyOesKHBIX KOMIAHUR-TIONyYaTesel POCCUIICKUX BOJIKH U
JIMKEPOBOJIOYHBIX U3EIIHUH M0 00BEMY TIOCTaBOK, 2014 T (ThIC A0JLT)

Tabmuna 131. PedTuHr IMIopTEPOB BOJKY U JIMKEPOBOJOYHBIX U3/EIHI IO 00BEMY UMIIOPTA,
P®, 2014 r (Teic HOJII)
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Ta6muia 132. PelTuHT 3apyOeKHBIX MOCTABIIMKOB BOJIKY U JIMKEPOBOJOYHBIX M3/ICIMIA Ha
POCCUICKHIA PBIHOK 10 00BbEMY TOCTaBOK, 2014 T (TBIC HOJLT)

Ta6mmia 133. Beipyuka ot npogaxu npoaykimu, Poccust, 2010-2014 rr (mupa pyo)

Tab6mma 134. Kommepueckue u yrpasieHdeckre pacxomabl, Poccust, 2010-2014 rr (Mpa pyo)
Tab6mmma 135. Cebecrommocts npoaykimu, Poccust, 2010-2014 rr (Mapz pyo)

Ta6muma 136. [TpuobuIs BasioBas ot poaaxu npoaykimu, Poccus, 2010-2014 rr (mipa pyo)
Tab6muma 137. Dxonomudeckas 3 dekTuBHOCTb oTpaciu, Poccust, 2010-2014 rr (%; pa3; cyT aH)
Ta6mmma 138. MaBectuiuu B otpacis, Poccus, 2010-2014 rr (MutH pyo)

Tab6mma 139. TpynoBsie pecypesl otpaciu, Poccust, 2010-2014 rr (ThIC Yest; MITH pyO; ThIC pyO B
ron)
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