. +7 (993) 2787487
Market Publishers info@marketpublishers.ru

Poccuiickuii ppIHOK TOBapOB ObITOBOM XHMHIL.

TeHaeHIUU pa3BUTHA.

https://marketpublishers.ru/r/R13176 A 1F9CRU.html
Hata: 22.12.2009
Crpanui: 108

Lena: 9 000 py6. (JIunieH3us1 Ha OHOTO TOJIHL30BATEIS)
Aprtukyn: R13176 A1FOCRU

Hacrosiiiee MapkeTHHIOBOE MCCIIEIOBAHUE MTOCBSIIIEHO POCCUACKOMY PHIHKY TOBApOB OBITOBOM
XMMUH UPBIHKY MOIOIINX cpeactB. ToBapsl ObrroBoit xumuu (TBX) BriouaioT B ce6s1 6osee 700

BUAOB pa3JIMYHbIX HauMEHOBaHUU MMpoOAYyKIHU.

OO0BEKTOM JAaHHOT'O UCCIICAOBAHUS PbIHKA CTAJIM PhIHKH HanOoJIee 3HAUMMBIX ACCOPTUMECHTHBIX

rpymn ThX, a umeHHo:

CUHTECTUYCCKHE MOIOIINEC CPEACTBA;

YHCTSIINE CPECTBA;

BCIIOMOTaTeJIbHbIE CPEJICTBA ISl CTUPKHU (OTOETMBAIOIINE U AIIIIPETUPYIOIINE).

B uccienosanuum:

aHAIM3UPYETCS CTPYKTYpa Mpon3BojacTBa ThX 110 OCHOBHBIM aCCOPTUMEHTHBIM I'PYIIIIAM;

IIpeCTaBJIeHa XapaKTePUCTUKA KPYITHEUIIIUX POCCUICKUX KOMITAHUI-TIPOU3BOJUTENEN
TBX;

aQHAIU3UPYETCS] CTPYKTYpa SKCHOPTHBIX U UMIIOPTHBIX TOBAPONOTOKOB B nieprof 2005-1nr

20009 rr. B pa3pe3e OCHOBHBIX CTPaH-TIOCTABIIMKOB U cTpaH-niojyuateneir ThX;

Ipe/ICTaBJIeHa cTaTUCTUKA cripoca Ha ThX;
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aHAJIM3UPYETCs CUTYyallsi HA perMOHaIbHbIX phiHKax Poccuiickoit deneparmu

(penepanbHBIE OKPYTA);
TMpeJICTaBJIeH KPaTKOCPOUHBIN MTPOrHo3 cripoca Ha 2010 rog;

MIPUBOAUTCS LIEHOBAsl CUTYyalus Ha poccuiickoM peiHKe TBX B paccmarpuBaeMslil iepuo/

BpPEMEHMU.

MapkeTHHTOBOe UCCIeIoBaHre OyIET MOJIE3HO POCCHUICKKMM TpousBoautesam ThX, Topryomum

OpraHu3alusM U Ipyrum urpokam peiika ThX.

JlaHHO¥ 0030p pPHIHKA COJIEPKUT OCHOBHBIE MTapaMeTphbl, HEOOXOAMMBbIE )T TOHUMAHUS

KOHBIOHKTYpPBI poccuiickoro pelHka TBX 1 KpaTKOCPOYHBIX MPOrHO3HBIX TeHaeHmid B 2010 .

PesynbTaThl MapKETUHIOBOTO MCCIIE0BAHUS MOTYT OBITh MCITOJIB30BAHBI KaK B TEKYIEH padoTe
OpraHu3alMil B paMKax UX MapKeTUHIOBOM JESATEIbHOCTH, TaK U B KAUE€CTBE UCTOYHUKA
MH(pOPMAIIUY TP COCTABJIEHUH TEXHUKO-3KOHOMUYECKUX OOOCHOBAHWI MHBECTUIIUI U OU3HEC-
IUIAHOB TIPY [IJITAHUPOBAHUM CBOEH JEATEJBHOCTH B PAMKAX CYIIECTBYIOIETO U/WJIM HAMEYAaeMOro

OusHeca.

WccnenoBanue ppiHKaA MpoBeeHo B HOssOpe 2009 roaa.

Metoa coopa nnd opmanuu

MOHI/ITOpI/IHF PBIHKA HAa OCHOBE JAHHBLIX U3 OTKPBITHIX UICTOYHHUKOB, JaHHBIC BEAYIITNX
CHeIMaTM3UPOBAHHBIX areHTCTB, OAHKOB, JIaHHBIE CTATUCTUKU BD]I, TaMOKeHHasI CTATUCTHKA,

JAaHHbIC Poccrara o O6H.[CSKOHOMI/I‘16CKI/IM noxasateJiaM JeATECIIbHOCTU OpFaHI/IBaHI/Ifl, MHEHHA

9KCIIEPTOB.
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1. KIACCUPHUKAIIAA 1 CTPYKTYPA ITIPON3BO/ICTBA TOBAPOB BBITOBOM
XNMHHA 11O KIIIOYEBBIM ACCOPTUMEHTHDBIM I'PYIIIIAM (2005-2008 I'T".)

2. OIIEHKA POCCHUNCKOT'O PBIHKA CUHTETUYECKHUX MOIOIINX CPEJICTB

2.1. IIpousoacreo CMC
2.1.1. PernonanbHas CTpyKTypa pa3MelleHusl MOLHOCcTel 1o coctostHuio Ha 1.01.2009 r.
2.1.2. lunamuka Bbllycka B peruoHanbHoM paspese B 2005-2008 rr. u I n/r 2009 r.
2.1.3. KonkypentHsle nozuuuu rpoussoaureneii CMC
2.1.4. Crpykrypa Bbintycka CMC no BuiaM (IOPOIIKH, KUIKKUE, TacThl, TexHuueckue) B 2008 r.
2.2. OLieHKa eMKOCTH BHYTPEHHETO pbIHKa
2.2.1. Munamuka notpedaenuss CMC B nepuon 2005-2008 rr. u I ri/r 2009 r.
2.2.2. lnHamMuKa u3MeHeHus norpedieHus BunaoBou ctpyktypbl CMC B nepuog 2005-2008 rr.
2.3. BHemHeToprosole onepaiyu
2.3.1.9kcnopr CMC
2.3.1.1. lunamuka sKkcnopTHbIX octaBok coBoKynmHbIXx CMC B nepuon 2005-2008 rr. u I n/r
2009 r.
2.3.1.2. BuyioBast CTpyKTypa 3KCIopTa
2.3.1.3. T'eorpacdus sxcnopTHbIX octaBok B niepuoa 2005-2008 rr. u [ n/r 2009 r.
2.3.1.4. DkcnopT 1o BeAyImMM KoMnaHusaM-miponsBoautesism B nepuopa 2005-2008 rr. u I n/r
2009 r.
2.3.2. Ummopt CMC
2.3.2.1. Iunamuka umnoptHbix 3akynok CMC B nepuop 2005-2008 rr. u I n/r 2009 r.
2.3.2.2. BuyioBast CTpyKTypa UMITOpTa
2.3.2.3. I'eorpadust uMnopTHeIX 3aKynok B nepuon 2005-2008 rr. u I n/r 2009 r.

2.4. lleHoBas XapaKTepUCTUKA
3. OIIEHKA POCCHUHCKOT'O PBIHKA YHCTAIINX CPEJICTB

3.1. ITpou3BOACTBO YUCTSIIMX CPEACTB
3.1.1. PernonanbHas CTpyKTypa pa3MelleHusl MoIHocTel 1o coctostHuio Ha 1.01.2009 r.
3.1.2. lunamuka Bbllycka B peruoHanbHoM paspese B 2005-2008 rr. u I n/r 2009 r.
3.1.3. KoHKypeHTHBIE TTO3UIUN IPOU3BOIUTENIEH YUCTSIINX CPEACTB
3.1.4. CtpyKTypa BbITyCKa YUCTSAIIUX CPEJICTB MO arperatHomy coctosinuio B 2005-2008 rr.
3.2. OueHKa eMKOCTH BHYTPEHHETO pbIHKa
3.2.1. luramuka norpediaeHus yuctsmux cpeacts B nepuon 2005-2008 rr. u I ni/r 2009 r.

3.2.2. CtpykTypa norpedaeHrs YUCTSIIUX CPEACTB 10 arperaTHoMy coctosiauio B 2008 .
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3.3. BHemHeToprosole onepaiyu

3.3.1. DKCIOPT YUCTSIIUX CPEICTB
3.3.1.1. lunamuka sKkcnopTHbIX octaBok B neprog 2005-2008 rr. u I n/r 2009 r.
3.3.1.2. T'eorpacdus sxcnopTHbIX octaBok B niepuoa 2005-2008 rr. u I n/r 2009 r.
3.3.1.3. DkcnopT 1o BeAylmMM KoMraHusaM-ipousBoautesism B nepuosa 2005-2008 rr.

3.3.2. UMIopT 4uCTAIIMX CPeJCTB
3.3.2.1. luHamuka UMNopTHBIX 3akynok B nepuop 2005-2008 rr. u I n/r 2009 r.
3.3.2.2. T'eorpadust umnoptHbIX 3akynok B nepuoa 2005-2008 rr. u I n/r 2009 r.

3.3.3. KoHTpaKTHbIE LIEHbI IKCIIOPTa U UMIIOPTA

4. OIIEHKA POCCHUHCKOT'O PBIHKA BCIIOMOTATEJIBHBIX CPEJCTB IS
CTUPKU

4.1. OrbenuBaromye cpeacTa
4.1.1. IunamuKa BbIITycKa B peruoHagbHOM paspese B 2005-2008 rr. u I ri/r 2009 r.
4.1.2. KoHKypeHTHbIe TIO3UIMH IPOU3BOAUTENCH OTOSTMBAIONINX CPEACTB
4.1.3. ITorpedienue ordemBamux cpeacts B auHamuke B 2005-2008 rr. u [ n/r 2009 .
4.1.4. DKcropt OTOTUBAOIINX CPEJICTB
4.1.4.1. [luHamMuKa 3KCHOPTHBIX MoctaBok B niepuof 2005-2008 rr. u I n/r 2009 r.
4.1.4.2. T'eorpacus skcnoptHeix noctaBok B iepuoga 2005-2008 rr. I ri/r 2009 r.
4.1.4.3. DKcnopT no BeAyIMM KOMIaHusAM-TipousBoauTensm B iepuosa 2005-2008 rr.
4.1.5. UmMnopt oTOEIMBAIONINUX CPEICTB
4.1.5.1. lunamMuka UMIOPTHBIX 3aKyToK B nepuos 2005-2008 rr. u I n/r 2009 r.
4.1.5.2. I'eorpacust ummnoptHeix 3akynok B nepuopa 2005-2008 rr. u I n/r 2009 r.
4.2. Anmperupyioiiye cpeacTBa
4.2.1. lunamuka Bbirycka anmnperupyonmx cpeacts B 2005-2008 rr.
4.2.2. Ouenka notpeOyieHns anmnpeTupyoimux cpeacts B auHamuke 2005-2008 rr. u [ n/r 2009
r.
4.2.3. DKcnopT annpeTupyoLmx CpeicTB
4.2.3.1. [lnuHamMuKa 3KCHOPTHBIX MoctaBok B nepuoj 2005-2008 rr. u I n/r 2009 r.
4.2.3.2. I'eorpacus skcnoptHeix noctaBok B nieprog 2005-2008 rr. u I r/r 2009 r.
4.2.3.3. DKcnopT no BeAyIrM KoMIaHusM-TipousBoautensam B niepuosa 2005-2008 rr.
4.2.4. IMIoOpT anrpeTupyIonux cpeacTB
4.2.4.1. lnHaMuKa UMIOPTHBIX 3aKymok B nepuof 2005-2008 rr. u I n/r 2009 r.
4.2.4.2. I'eorpacust ummnoptHeix 3aKkynok B nepuopa 2005-2008 rr. u I n/r 2009 r.

5. POCCUVICKHE MPOU3BOIUTEINA TOBAPOB BBITOBOM XUMUU

6. BbIBO/IbI
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CIIMCOK TABJINIY

Ta6muna 1. [Tpon3BoACTBO TOBAPOB OBITOBOM XMMUU IO OCHOBHBIM aCCOPTUMEHTHBIM TPYIIIaM B
Poccuu B 2005 — 2008 rr.

Tabmuna 2. Emkocts poccuiickoro ppiaka TBX B 2008 .

Tabmumna 3. Belyck CHHTETUYECKHX MOIOIIMX cpeacTB B Poccun

Ta6muma 4. [TapameTpsl BHyTpeHHero peiHka CMC (TOBapHasi KOMIIO3HIINS)

Tabmuna 5. [luHamMuka BUIOBOH CTPYKTYpbl 9kcriopra CMC

Tab6mmma 6. dxcniopr CMC u3 Poccun

Tab6mvma 7. [JuHamuika BUIOBOM cTpYKTYphl mvriopta CMC

Ta6mima 8. Umnoptr CMC Poccueit

Ta6mmia 9. LleHoBast xapaktepuctika peiHka CMC

Tab6ymua 10.
Ta6ymmua 11.
Ta6mmua 12.
Ta6mmua 13.
Ta6mmua 14.
Ta6ymmua 15.
Tab6ymua 16.
Ta6mmua 17.
Ta6ymua 18.
Ta6mmua 19.
Tat6smua 20.
Ta6ymna 21.
Tabmua 22.
Tab6ymua 23.
Tab6ymua 24.
Tab6smua 25.

MHaeKkcpl pO3HUYHBIX M ONTOBBIX LEH

Boimyck unctsnmx cpeacts B Poccuun

[TapameTpbl BHyTPEHHETO PhIHKA YACTAILUX CPEICTB

DKCHOPT YUCTAUMX cpeacTB U3 Poccun

Nmnopt Poccueit yncTAnmx cpeicTs

CpenHue KOHTPAKTHbIE S9KCIOPTHBIE M UMITOPTHBIE LIEHBI HA YUCTSAIINE CPEACTBA
Brimyck orGenmBatommx cpencts B Poccuun

[TapameTpbl BHYTPEHHETO PhIHKA OTOEIMBAIOIINX CPEJCTB
DKCIopT 0TOENMBAIOIIMX cpeAcTB 3 Poccun

Nmnopt ot6enmmBaomux cpeactB Poccueit

Beinyck anmperupyomux cpeacts B Poccun

[TapameTpbl BHYTPEHHETO PhIHKA AlIPETUPYIOLIUX CPEICTB
DKCHOPT annpeTUpyoImX cpeacTB u3 Poccun

Nmnopr anmperupyiomux cpeacts Poccueit

[Tpoduim HekoTopeix KoMnaHui-npousBoauteneit TbX B Poccun

CBOIIHHC OAaHHBIC 110 OTYETY
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CIIHCOK UJIJIIOCTPAITAN

Pucynok 1. CermeHTarysi TOBapoB OBITOBOM XMMUHM IO KJTIOYEBBIM aCCOPTUMEHTHBIM TpyIITaM
Huarpamma 1. Tunamuka npoussonctsa ThX B Poccum B HaTypanbHOM BBIpaKEHUH U TEMIIBI
MIpUpOCTa, ThIC. T, %

Huarpamma 2. Temmnbl pocta mpousBoacTBa ThX 1 peanbHO pacrionaraeMblxX AeHEKHbIX JOXOI0B
HaceseHus, B % K MpeAblayleMy epuoIy

Huarpamma 3. [TpousBoacTBEHHAsI CTPYKTypa cpeacTB ObiToBOM xumuu B 2008 1., %
Huarpamma 4. CTpykTypa pacnpenesieHus: MoHocTel 1o Beimycky CMC ObITOBOTO 1
TeXHUYecKoro HazHadyeHus B Poccun B 2008 1., %

Huarpamma 5. Tunamuka npousBojctBa CMC (toBapHasi kommnosunusi) B Poccuu, Thic. T, %
Huarpamma 6. Innamuka npousBojctBa CMC B HaTypaibHOM BbIpaX€HUH 1O (pe/iepaibHbIM
okpyram P®, TeiC. T

Huarpamma 7. Ctpykrypa ripousBojictBa CMC no geaepanbabiM okpyram P®, %

Huarpamma 8. [losieBoe yyactue ocHOBHBIX MpoaylieHToB CMC B pocCHiICKOM MPOU3BOJICTBE B
2008 1., %

Huarpamma 9. Ctpykrypa ripousBojactea CMC no Bugam B 2008 1., %

Huarpamma 10. CtpykTtypa poccuiickoro peinka CMC, %

Huarpamma 11. Iunamuka emkoctl peiHka CMC B IeHeKHOM BbIpa)K€HUH, MJTH.JJOJUI.
Huarpamma 12. Ctpykrypa poccuiickoro peinka CMC (neHexxHoe BbipaxeHue), %

Huarpamma 13. lnnamuka u remnsl pupocta notpednenns CMC, Toic. T, %

Huarpamma 14. Temmbl ipupocta 06bemoB notpediaenrnss CMC o ToBapHBIM IpyIiam, B % K
AHAJIOTUIHOMY TIEPHO/Y IPOIILIOTo To1a

Huarpamma 15. Ctpykrypa norpedaeranss CMC no Bugam B 2008 ., %

Huarpamma 16. Iunamuka sxcropta CMC, toic. T, %

Huarpamma 17. Iunamuka sxcropra CMC B HaTypaqbHOM U JAEHEKHOM BBIPAKEHHH, THIC. T, MJIH.
JOJLL.

Huarpamma 18. dunamuka sxcriopra CMC (ThIC. T) U CPeTHECTATUCTUYECKHE 1I€HbI SKCIIOPTa
(mojn./T)

Huarpamma 19. Bunoas crpykrypa skcriopra CMC, %

Huarpamma 20. [JluHamuKa 3KCropTa CTUPaIbHBIX MOPOILIKOB, ThIC. T, %

Huarpamma 21. [IluHamMuKa 3KCOpTa CTUPAJIbHBIX MOPOIIKOB (ThIC. T) U CPEITHECTATUCTUYECKUE
LIEHBI SKCTIOpTA (JIOJII./T)

Huarpamma 22. I'eorpaduyeckas crpykrypa skcropra CMC B 2008 r. o KOMIaHUSM-
noJjryyaressam, %

Huarpamma 23. Junamuka sxkcriopra CMC 1o OCHOBHBIM CTpaHaM (ThIC. T) U TEMITbl IPUPOCTA K

npeapiayiemy roay, (%)
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Huarpamma 24. Benymme sxkcnoptepst CMC, ThIC. T

Huarpamma 25. unamuka umnopra CMC, Teic. T, %

Huarpamma 26. Junamuka umnopra CMC B HaTypabHOM U IEHEKHOM BbIPa)KE€HUHU, ThIC. T,
MJTH. JOJLT.

Huarpamma 27. Iunamuka ummnopta CMC (TbIC. T) U CpeJHECTATUCTUUECKUE TIEHB UMIIOpTa
(mosn./T)

Huarpamma 28. Bunoas crpykrypa ummnopra CMC, %

Huarpamma 29. JInHaMKUKa HMITOpTa CTUPAJTIBHBIX TOPOIIKOB B HATYPAJILHOM U JICHE)KHOM
BBIPQKEHWH, THIC. T, MJTH.JIOJLL.

Huarpamma 30. JIuHaMHKa IMITOPTa CTUPAJTIBHBIX MTOPOIITKOB (THIC. T) ¥ CPeJHECTATUCTHUECKUE
LIEHBI UMTIOPTA (JIOJIJ1./T)

Huarpamma 31. [Iunamuka umnopta npodeccuoHaibHbix CMC B HATYypasIbHOM U IEHE)KHOM
BBIPQKEHWH, THIC. T, MJIH. JIOJIJL.

Huarpamma 32. [Iunamuka umnopta npodeccnoHaibHbIX CMC (ThIC. T) M Cpe/IHECTATUCTUYECKUE
LIEHBI UMTIOpTA (JIOJIJ1./T)

Huarpamma 33. I'eorpaduyeckas crpykrypa ummnopra CMC B 2008 r., %

Huarpamma 34. Tunamuka umnopra CMC 1o 0CHOBHBIM CTpaHaM (ThIC. T) U TEMITbl IPUPOCTA K
npeasiayiiemy roay (%)

Huarpamma 35. O1ieHOYHAsI CTPYKTYpa pacrpeieeHus] MOITHOCTEM O BBITYCKY YMCTSIIIX
cpenctB B Poccun B 2008 1., %

Huarpamma 36. [lnHamMuKa MPOU3BOJICTBA YUCTSAIIMX CpeacTB B Poccu, Thic. T, %

Huarpamma 37. [luHamuKa npou3BOJCTBA YUCTALIMX CPEICTB B HATYPAJIbHOM BBIPAKEHUU 110
(enepanbubiM OKpyram PO, Thic. T

Huarpamma 38. CTpyKTypa NpOU3BOJICTBA YUCTSAIIMX CPEACTB Mo (enepaibHbiM OKpyram PO, %
Huarpamma 39. JloneBoe ydyacTie OCHOBHBIX TPOM3BOIUTEIIEN YUCTSIIMX CPEICTB B POCCUNCKOM
npousBozctse B 2008 1., %

Huarpamma 40. [InHamMuKa BBITyCKa YUCTSIIAX CPEJCTB MO arperaTHOMY COCTOSIHUIO, ThIC. T
Huarpamma 41. CTpyKTypa IpOU3BOJCTBA YUCTANMX cpeacTB no Bugam B 2008 r., %
Huarpamma 42. JInHAMHKa W TEMITBI TPUPOCTA MOTPEOJICHUS YUCTSIIUX CPEACTB, THIC. T, %
Huarpamma 43. CTpyKTypa pOCCHUICKOTO PhIHKA YUCTSIIMX CPEACTB, %

Huarpamma 44. JlnHaMuKa pa3BUTHUsI PhIHKA YUCTSIIUX CPEJCTB B JCHEKHOM BBIPAKEHUH, MJTH.
JOJLL.

Huarpamma 45. CTpyKTypa pOCCHUICKOTO PhIHKA YUCTSIIMX CPEACTB, %

Huarpamma 46. CTpyKTypa pbIHKA YHCTSIIUX CPEACTB IO arperaTHoMy coctostauio B 2008 r., %
Huarpamma 47. [IMHaMHUKa KCIIOPTA YUCTSIIUX CPEICTB, THIC. T, MJIH. JAOJLL

Huarpamma 48. JInHaMKKa 3KCIIOPTa YUCTSAIIUX CPEICTB B HATYPAJIHHOM M JEHEKHOM
BBIPQKEHWH, THIC. T, MJTH.JIOJLL.

Huarpamma 49. JInHaMKKa 9KCIIOPTa YUCTAIIUX CPEICTB (THIC. T) U CPETHECTATUCTUICCKHE TICHBI

IKcnopra (A0JU1./T)
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Huarpamma 50. I'eorpaguyeckas cTpykrypa skcrnopra yuctsmmx cpeacts B 2008 1., %
Huarpamma 51. [IluHamMuKa 3KCropra YUCTSAIIMX CPEICTB [0 OCHOBHBIM CTPAHaM (ThIC. T) U TEMIIbI
MPUPOCTA K IpeapayieMy roay (%)

Huarpamma 52. KpynHeiiime 3KkCriopTepbl YUCTAIMX CPEJICTB, ThIC. T

Huarpamma 53. [InHaMHKa UMIIOPTa YUCTAIIUX CPEJICTB, THIC. T, %

Huarpamma 54. JInHaMKKa UMIIOPTa YUCTAIIMX CPEACTB B HATYPAILHOM M IEHEKHOM BBIPKEHUH,
THIC. T, MJIH.JJOJUL

Huarpamma 55. InHaMKKa UMIIOPTa YUCTANIMX CPEACTB (THIC. T) U CPEAHECTATUCTUIECKUE LIEHbI
uMIiopra (JI0JU1./T)

Huarpamma 56. I'eorpaduyeckas cTpykTypa uMropra yuctsmux cpeacts B 2008 r., %
Huarpamma 57. [IMHaMHKa UMIIOPTa YUCTSIIUX CPEJICTB IO OCHOBHBIM CTPaHaM (THIC. T) U TEMITbI
MPUPOCTA K mpeapiayieMy romay (%)

Huarpamma 58. JInHamMKKa IMPOM3BOJCTBA BCIIOMOTATEIbHBIX CPEJCTB /ISl CTHPKU B HATYPaJIbHOM
BBIpaKEHUH 110 BUJAM, THIC. T

Huarpamma 59. BugoBasi cTpyKTypa MpOU3BOCTBA BCIIOMOTATEIbHBIX CPeACTB AJisi cTupku B 2008
r., %

Huarpamma 60. [InHamMuKa Mpou3BOCTBA OTOETUBAIIMX cpelcTB B Poccuu, Thic. T, %
Huarpamma 61. JInHamMuKa MPOM3BOJCTBA OTOSIMBAIOIINX CPEJICTB B HATYPAJIbHOM BBIPAKEHUH TIO
(enepanbubiM OKpyram PO, Thic. T

Huarpamma 62. CTpyKTypa MpOoU3BOJCTBA OTOCTUBAIIMX CPEJICTB MO (hejiepaibHBIM OKPYyTraM
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