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MapkeTuHroBoe uccjegosanue «Poinok morypra 2015.
Tekymas curyanus, nepcneKTHBbLI pa3BUTHsI, CBO0O/JHbIE

HHUIIHA, IPOrHo3 g0 2017r. »

https://marketpublishers.ru/r/M8F9602A7B8R U.html
Hata: 07.04.2015

Crpanun;: 104
Lena: 22 000 py6. (JIuiieH3ust HA OJJHOTO MOJIL30BATEIs)
Aprukyn: M8F9602A7B8RU

Otyer 1o MccieIOBAaHMIO TIPECTABISAET COOON aHAIM3 TEKYILEro COCTOSIHUS phIHKA ioryprta B PD
T0/1 BJIMSTHIEM BHEIITHENOJIMTUYECKON OOCTAaHOBKY, U3MEHEHHsI Kypca BaTIOT M KOHTP CaHKIUI
P® (BBeneHue smOapro Ha NPOLYKLMIO U3 psifia CTPaH-TIOCTABIIMKOB) U aHAJIN3 PbIHKA B

perpocnekTuse ¢ 2010 roaa.

B oTuete oToOpakeHbl KJIIOUYEBbIE MOKA3aTeIN POCCUICKOTO PhIHKA HOrypTa: 00beM, CTPYKTypa 1
AVHAMUKA PBIHKA; OIS UMITOPTA; OajaHC CIIpoca U MpeUIoKEHHs; IPOaKu; CBOOOJHbIE HUIIM Ha

PBIHKE; q)aKTOPH, BJIMAIOMIME HA PIHOK; OCHOBHBIC TPEHbI, TCHACHIIUU B YIIAKOBKE U APYToOcC.

[TpoBeneH aHaIM3 MPOU3BOJCTBA OTYPTOB B LIEJIOM U OTJEJIbHO HOIYPTOB 0€3 MUILEBBIX
MIPOJYKTOB U 100aBOK B 11eJIOM 0 Poccuu 1 B pernoHanbHOM paspese, MpeACTaBieH 00beM U
AMHAMMKa TPOM3BOJCTBA MTPOAYKTOB BO BCEX PETMOHAX-IIPOU3BOAUTENISAIX. BBIABIEHB KOMITAHUU-
IIPOM3BOJMTEIN MOTYPTOB M pacCUUTaHbl MX J0JM. [IpescraBieHa BbIpydKa pOM3BOJUTENEH BO
BCEX PETrMOHaXx, a Takke (PUHAHCOBBIE OTUYETHOCTU U aHAJIN3 PUCKOB KpyNHeuIux urpokos (OO0
Hanon Unnycrpusa, OAO Bumm-buie-Iann, OOO Kamnmnaa, OOO Dpmann, 3A0 [JanoH

Boura).
[Ipencrapnena cuTyanus Ha CHIPbEBOM PbIHKE.

HpOBCI[CH AHAJIN3 UMITOPTHBIX U SKCIIOPTHBIX IMOCTABOK HA PBIHKE fIOl"ypTOB. HPCHCTaBHCHH

TAaKHUEC IMIOKA3aTCJIN: O6T>CM, JUHaMMKa rogoBasd 1M IIOMECAYHAA, reorpaq)uﬂ HUMIIOPTA U 9KCIIOPTA.

HpCILCTaBJ'ICH LICHOBOfI AHAJIN3 pPbIHKA: YPOBCHb U NTUHAMHWKA LIEH HpOPI3BOI[PITCIICﬁ u
HOTPC6I/ITCJ'II>CKI/IX IEH B q)ezlepaanbe OKpyrax u B pEruOHAJIbHOM pa3pe3€ U TEMIIbI pOCTa LEH Ha

HOTYPTHI.
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Tax:xe B oTueTe MMpeaCTaBJICHbl OCHOBHBIC TCHACHIINHU, (paKTOpr Pa3sBUTUA U IPOTHO3 PA3BUTUA

arpoIpOMBIIILJIEHHOTO KOMIUIEKCA U PbIHKA HOTYPTOB B KPATKOCPOYHOM MEPCIIEKTUBE.

Ecnu B anHOTa1my Bel He Hanum nHTEpeCyIONTyo Bac MH(GOPMAIMIO WIN pa3es, oOpamanTech, 1

MBI JOOABHM €T0 B UCCIIEI0BAHME.
BBIJEP?KKHU N3 NCCJIEJOBAHMA:

B 2010 romy o0bem pbiHKa HOTypTa cocTaBiisil *** Tpic. TOHH. B 2011 rogy o6bem pbIHKa
CHUM3WICA NTOUTH Ha 8% u coctaBmi *** Teic. TOHH. C 2012 roga peIHOK BO30OHOBHII CBOM
pocT, ipupocT 3a rof coctaBui 2,8%. B 2013 oObeM pbIHKA COCTaBWII *** TBIC. TOHH,
yBeanuuBLIch Ha 3,4% k 2012 rogy. B 2014 roay temnbl pocta elie yBeJInYuInch,
MIPUPOCT COCTAaBMIT ***% u peIHOK mpeBbickl okazarean 2010 roaa, ero o6bem 10CTUr

*%%* TRIC. TOHH.

Ha peiHke fiorypra 10151 UMIIOpTa MOCJIeIHUE HECKOJIBKO JIET He IIpeBbllaeT 2%, Toraa
KakK B [1€pUOJ] CTAHOBJICHHS PbIHKA IIPAKTUYECKU BCSA NPOAYKIIMSA 3aBO3WIACH U3-32
py6exa. KpynHeriiuye MUpOBbIE TPOM3BOJUTENN OTKPHLIA CBOY 3aBOJbI HA TEPPUTOPHU

P® 1 Hayanm BBITYCK POCCUICKUX HOTYPTOB.

Poccuiickuil ppIHOK HOTypTOB XapaKTepU3yeTcsl TeM, UTO [OYTH BCs BbIITycKaemasi
MPOIYKIIMs TPpeHA3HAUeHa 1JIs1 BHYTpeHHero norpedienus. Ha skcnopt mpousBoauTcs
He Oosiee 2% oOrero oobeMa pon3BoACTBa. CTOMT OTMETHTD, UTO JIOJIS SKCIIOPTA MOXKET

MMETh TEHJICHIIUIO K POCTY, TIOJ] BIIMSIHUEM CHUKEHUS Kypca pyOsis K J0JIapy U eBpo

Kak nokazasio ucciiefoBanre, HAauOOJIBITUM CITPOCOM B OJIMKAHIINE TOBI Oy YT

IOJIb30BATBCS CETMEHT ***  kkk dkawsk ks skawsk skksk

JI1s1 ppIHKa HOTYPTa XapaKTepHBI CJIEAYIOIIMe TeHACHIIUH: 3aMe JIEHIe TEMIIOB POCTa, TI0
cpaBHenuio ¢ 1990-2000 rr.; yBesmveHue 101 HorypTa 0e3 100aBOK (HaTypasibHOTO) B
o01eM oObeMe TPOU3BOJICTBA U TIOTPeOJIeHUsT; ***; 3HAUMTEIbHOE COKpaIllCHHE
MMIIOPTHBIX U 9KCHOPTHBIX MOCTABOK HOTypTa, KapJUHAJIbHOE U3MEHEHHUe reorpapuu
uMIopTa; ***, Oyaer (hopMUPOBATH OCHOBHOM CIIPOC Ha TOBApHI B OyIyIIeM; paciiipeHue

JIMHEWKHU TOBApOB ***; cMelieHue cripoca B **%*,

NHP®OPMAIIMOHHAA BA3A
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denepanbHas ciyx0a rocygapcrseHHol cratiuctiku P® (Poccrar)
denepanbHas TamoxeHHas ciryx6a PO (PTC PD)

Jlanueie MuHUCTEpCTBA CEeCKOro Xo3siicTBa PO

HanHble MUHUCTEPCTBA 9KOHOMUYECKOTO Pa3BUTHUS

CpenctBa maccoBoi nH(popMaluu (Mepuoandeckue U3JaHus, OTpaciieBbie KypPHAIIBI:

HAIMOHAJIbHbBIE, PETMOHAIbHbIE, MECTHBIE)
DIeKTPOHHbIE UICTOYHUKH (0a3bl JAaHHBIX, HTHTEPHET - PECYPCHI)
CoobcTBeHHbIe 0a3bl JAHHBIX «DBEHTYC KOHCAJITUHT»

JlaHHBIE 9KCIIEPTOB PBIHKA

B oruere npuseaenst 31 nuarpamma u 47 Tadbmil.
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I'/IABA 1. PRIHOK HOI'YPTA B P®

1.1. OBFBEM U IMHAMUKA PBIHKA

1.2. JOJII UMIIOPTA HA PBIHKE 1 EE UBMEHEHUE (2010-2014 rr.)

1.3. COOTHOIIEHUE ITPON3BOJICTBA 1 SKCIIOPTA 2014 .

1.5. BAJJAHC CITPOCA U ITPEJIJIOKEHMS HA PBIHKE (2010-2014 rr.)

1.6. CBOBOJIHBIE HUIIIM HA PBIHKE MIOI'VPTA

1.7. PAKTOPBI, BJIUAIOIINE HA PBIHOK

1.8. TEHJIEHLIII PA3BUTH S PBIHKA. OCHOBHBIE TPEH/IbI PBIHKA

1.9. TEHJIEHLIIM B YIIAKOBKE

1.10. OCOBEHHOCTU MAPKETHMHI'OBOI'O 1 PEKJIAMHOI'O ITPOABVXEHN I
MOI'YPTOB HA TB

T'JIABA 2. AHAJIN3 ITIPOU3BO/ICTBA NIOT'YPTA B P®

2.1. TIPOU3BOCTBO MIOT'YPTA (2010-2014rr.)

2.1.1. O6bem 1 AMHAMUKA TTPOU3BOJICTBA

2.1.2. O6bem 1 AMHAMUKA TTPOU3BOJICTBA 1O MeCsIaM

2.1.3. I'eorpadust npon3BoACTBA B pErMOHAILHOM paspese u 1o @O

2.1.4. CtpyKTypa ¥ IMHAMHUKA MPOU3BOICTBA 0 BUIaM
2.2. AHAJIN3 TTIPOU3BOJICTBA MIOI'YPTA BE3 ITUIIEBLIX ITPOAYKTOB U
[MNIIEBBIX JTOEABOK

2.2.1. O6beM 1 AMHAMUKA TTPOU3BOJICTBA IO FOAaM

2.2.2. O6beM 1 AMHAMUKA TTPOU3BOJICTBA 10 MeCsIaM

2.2.3. T'eorpacus u quHamuka rpousBoactsa no ®O u peruonam PP
2.3. BBIPYUKA OT ITPOJJA K ITPOU3BOJIUTEJIEN IOT'YPTA B PETMOHAX P®
2012-2014 rr.
2.4. OCHOBHBIE IMTPON3BOIUTEJIN U UX JOJIN

TJIABA 3. AHAJIN3 UMIIOPTA 1 SKCIIOPTA MOI'YPTA

3.1. UMITIOPT MIOI'YPTA B P®

3.1.1. O6bem 1 AMHAMUKA UMTIOPTa

3.1.2. IlomecsiyHas IMHAMKMKA UMIIOPTa

3.1.3. Aramu3 reorpacdum ummnopta B 2013 u B 2014 roxy, n3MeHeHHe TIOC/Ie BBEACHUS SMOapro
3.2. AHAJIU3 SKCITOPTA VIOT'YPTA

3.2.1. O6bem 1 JMHAMUKA IKCIIOpTA
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3.2.2. IlomecsiuyHas IMHAMMKA SKCIOPTa

3.1.3. Anamu3 reorpacuu sxcropra B 2013 u B 2014 rony
T'JIABA 4. IIEHOBOY AHAJIN3 HA PBIHKE VIOTYPTA

4.1. AHAJIN3 IIEH ITPOM3BOJIUTEJEN HA KMCJIOMOJIOYHYIO ITPOJIVKIIMIO
4.1.1 TonoBast tuHaAMUKa 11eH, Temribl pocta 1ied (2010-2014 rr.)
4.1.2 ITomecsuynas quHamuka 1ieH (2013-2014 rr.)
4.1.3 [luHamKKa 1IeH ¥ TeMIIbl pocTa B (pefiepaibHbIX OKpyrax no sugam (2012-2014 rr.)
4.2. AHAJIN3 PO3HUYHLIX IIEH HA IOTYPT
4.2.1 Iunamuka tieH, temmnsl pocta (2010-2014 rr.)
4.2.2 ITomecsunas nuHamuka 1ieH (2013-2014 rr.)

4.2.3 [lnHamuKa 11eH ¥ TeMIibl pocta B pernoHax (2010-2014 rr.)
I'/IABA 5. OB30P CBIPLEBOM BA3HI

5.1. TEKYIIAA CUTYALIMA B AIIK
5.2. TPONU3BOCTBO MOJIOYHBIX [TPOAYKTOB

I'’TABA 6. ITPOI'HO3 PA3BBUTHUA PBIHKA /10 2016 I'.
6.1. OCHOBHbIE TEHJEHIIVW, PUCKU U ITPOI'HO3 PA3ZBUTUA
AT'POITPOMBIIIJIEHHOI'O KOMIUIEKCA

6.2. OCHOBHBIE TEHJEHIIMU 1 ITPOTHO3 PA3BUTH A PEIHKA MOTI'YPTA

T'JIABA 7. DPAHAHCOBBIE OTYETHOCTHU U AHAJIN3 PUCKOB KPYITHEHIIINX
UI'POKOB

000 «IAHOH UHOYCTPUA»

OAO «BUMM-BUJIJIb-IAHH»

000 «KAMIIMHA»

000 «9PMAHH»

3A0 «JIAHOH BOJIT'A»

BbIBO/IbI 110 UCCJIEJJOBAHHUIO

O KOMITAHMHA EVENTUS CONSULTING
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CIIMCOK TUAT'PAMM:

Huarpamma 1. [luHamuka oObema poiHKa Horypra B PO, Tonn, 2010-2014 rr.

Huarpamma 2. [luHaMuKa JA0JIM UMIIOPTa Ha phIHKE HOrypTa B HaTYpaJlbHOM BBIPAKEHUH,
2010-2014 rr., %

Huarpamma 3. CooTHOILIEHHE TPOAYKLIMH, IPOU3BEIEHHON Ha BHYTPEHHUI PHIHOK U Ha 9KCIOPT B
OVHAMUKe B HaTypajibHOM BblpaxeHnuu, 2010-2014 r., %

Huarpamma 4. Bananc cripoca v npejiokeHust Ha poiHKe Horypta B PO, tonn, 2010-2014 rr.
Huarpamma 5. [lonu pbiHKa CBOOOJIHBIE ISl IOTEHIIMAIBLHBIX TIpor3BoauTesei B P®, ToHH
Huarpamma 6. lunamuka rpousBojcTBa orypra B P®, Tonn, 2005-2014 rr.

Huarpamma 7. [TomecssuHast JUHaMuUKa Mpou3BoAcTBa iorypra B P®, tonn, 2013-2014 rr.
Huarpamma 8. I'eorpaduueckas crpykrypa npousBoicrsa norypra no ©O B P®, tonn, 2014 .
Huarpamma 9. I'eorpadpuueckas CTpyKTypa MpOU3BOACTBA HOrypTa no peruonam B P®, TonH,
2014 .

Huarpamma 10. CTpyKkTypa nIpou3BOJCTBa orypra no sugam B P®, %, 2014 r.

Huarpamma 11. [IuHamuka mpousBocTBa Horypra 6e3 nuiieBbix 1o0aBok B PO B 2009-2014 rr.
TOHH

Huarpamma 12. ITomecsuHast AMHAMUKA TIPOM3BOJICTBA HOTYpTa Oe3 MUIIEeBbHIX J100aBOK B PO,
tonH, 2013-2014 rr.

Huarpamma 13. I'eorpadus npousBojcTBa orypra 6e3 nodaBok B @O PP B 2014 1., %
Huarpamma 14. Jlony pocCHIICKMX TIPOU3BOAUTENEH B 001IeM 00beMe MPOU3BOJICTBA HOTypTa B
HATypaJIbHOM BHIpaKeHUH, %

Huarpamma 15. Jlonm poccHiicKUX IPOU3BOAUTENEH B 001eM 00beMe MPOU3BOJICTBA HOTypTa B
CTOMMOCTHOM BBIpaKeHUH, %

Huarpamma 16. Jlunamuka ummnopra iorypra B P® B Tonnax, 2010-2014 rr.

Huarpamma 17. Jlunamuka ummnopra orypra B P® B teic. fosut., 2010-2014 rr.

Huarpamma 18. ITomecsaunas auHamuka ummnopra iorypra B P® B Tonnax, 2013-2014 rr.
Huarpamma 19. Ilomecsaunas auHamuka ummnopra iiorypra B P® B teic. gonn., 2013-2014 rr.
Huarpamma 20. I'eorpadus ummnopra iorypra B PO 2013, 2014, B cen-aek 2014 rr., B
HATypaJIbHOM BHIpaKeHUH, %

Huarpamma 21. I'eorpadus ummnopra iorypra B P® 2013, 2014, B cen-aek 2014 rr., B
CTOMMOCTHOM BBIpaKeHUH, %

Huarpamma 22. lunamuka skcnopra iiorypra u3 P® B Tonnax, 2010-2014 rr.

Huarpamma 23. [lnnamuka skcnopra orypra uz P® B teic. gosi., 2010-2014 rr.

Huarpamma 24. ITomecsunasi AuHaAMUKa 3Kcnopra orypra u3 PO B tonnax, 2013-2014 rr.
Huarpamma 25. IlomecsuHas AuHamMuKa skcnopra Horypra us PO B teic. gosut., 2013-2014 rr.

Huarpamma 26. I'eorpadus sxcnopra rorypra uz P® B TonHax u teic. 1o1., 2013-2014 rr.
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Huarpamma 27. [IluHamuKa 11€H IpOU3BOJUTENIEN HA KUCIOMOJIOYHYIO POLYKIIMIO KUPHYIO B PD,
py0./Tonna, 2010-2014 rr.

Huarpamma 28 JInHamuka 1ieH (1o Mecsiiam) Ha KUPHYI0 KMCJIOMOJIOUHYIO MPOAYKIIUIO B PO,
py0./ Tonny, 2013- 2014 rr.

Huarpamma 29. JlnHamuiKa po3HUYHBIX 1IeH Ha Horypt B P®, py6./125 rp., 2010-2014 rr.
Huarpamma 30. JInHamyiKa pO3HUYHBIX 1IeH (110 Mecsiiiam) Ha Horypt B P®, py06./ 6anka, 2013-
2014 rr.

Huarpamma 31. [Iporuo3 nuHaMuku oobema poiHka iorypra B P®, tonn, 2014-2017 rr.
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CIIMCOK TABJINIL:

Tabmuna 1. [JluramMuka oObemMa pblHKA, TEMIIBI POCTa, MPOU3BOJCTBA, UMIIOPTA U SKCIIOPTA
iorypra B P®, TonH, 20109-2014 1.

Ta6mmia 2. banane, mepekpoITHe Crpoca MpeyIoKeHUEM OTEYeCTBEHHBIX POU3BOAMTEIEH,
2010-2014 rr., %

Ta6muna 3. OCHOBHbIE TIOKA3aTeN PhIHKA, (DAKTUIECKUI U TIOTEHIIMAIbHBII 00bEM PHIHKA,
pasHuIIa crpoca U rpeaioxeHusi, TouH B 2014 rony

Tabnvma 4. [JnHamuika mpou3BoCTBa Horypra B P®, Temmbl pocta, ToHH, 2005-2014 rr.
Ta6mmma 5. [Juaamuika mpousBoacTsa Horypra B @O PP, temmsl pocta, TonH, 2010-2014 rr.
Tabmuna 6. [Juramuka npousBocTsa Horypra B P® no peruonam, Tous, 2010-2014 rr.
Tabnvma 7. [JuHamMuiKa mpou3BOCTBA Horypra no BuaaMm, ToHH, 2010-2014 rr.

Tabmvia 8. [JuHamMuKa mpou3BOCTBA Horypra 6e3 MUIIeBhX 100aBoK, ToHH, 2009-2014 rr
Tabmuna 9. [Juramuka npousBoctea iorypra no @O B PP, toun, 2009-2014 rr.

Ta6mmma 10. luHaMyka pou3BOICTBA HOrypTa 1o peruonam B P®, tonn, 2010-2014 rr.
Tabmuna 11. luHaMuKa BEIPYYKH IPOU3BOAMTEIIEH HOTYpTa B PErMOHAX-TIPOU3BOIUTENISAX B
2012-2014 1., THIC. PYO.

Tabmuma 12. O6beMbl MPOU3BOJICTBA OCHOBHBIX ITPOM3BOJUTENEH HOTYpTa, TOHH

Tabmuna 13. O0beMbl BBIPYYKH OCHOBHBIX TTPOU3BOAMTEIIEH HOTYpTa, THIC. PyO.

Tab6muna 14. Iunamuka reorpacdun ummopta iorypra B P® 2010-2014 roxy, B TOHH
Tab6muma 15. JuaaMuka o6bemMa UMIIOpPTA HOrypTa Mo cTpaHaM-TfioctaBimyukam B P® 2010-2014
rojy, ThIC. AOJLIL.

Tabmuna 16. IluHamMuka 1osieit cTpaH-MoKynartesiel Horypra B 00IIEepOCCHIICKOM KCIIOPTeE, B
tonHax 2010-2014 rr.

Ta6mmma 17. JuHaMuKa MOCTaBOK HOTYpTa MO CTpaHAM-TIOKYTaTesisiM, B Thic. Aot 2010-2014 rr.
Tabmuna 18. luHamMuKa 1IeH Ha KUPHYI0 KUCJIOMOJIOUHYIO Mpoaykiuio B PO PD, py6./ToHny,
2010-2014 rr.

Tabmuna 19. lunamuka noTpeOUTENIbCKUX 1IeH Ha HOTYpT B cyObekTax Pd, py0./OaHka,
2010-2014 rr.

Ta6muna 20. luHaMuKa MpOM3BOJCTBA OCHOBHBIX BUJIOB MPOAYKIIMU arpOIPOMBIIIIIIEHHOTO
Komruiekca, % 2013-2017 rr.

Ta6muna 21. luHaMuKa WHIEKCOB BBISIBJICHHBIX CPaBHUTEBbHBIX TipenmMyiectB RCA 1o
OCHOBHBIM TOBapaM POCCHIICKOIO arponpo10BOJbCTBEHHOI'O SKCIOPTa

Ta6muna 22. [Iporuo3 q[MHaMHUKU 00beMa PhIHKA, POU3BOJCTBA, UMIIOPTA M SKCIIOPTa HOTypTa B
P®, tonn, 2014-2017rr.

Ta6muma 23. Byxranrepckuii 6ananc OO0 «1AHOH MHY CTPUS»

Tabmuma 24. Orvet o npudsuIsax u yositkax OO0 «JAHOH MHOY CTPUSA»
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®unancossle k03¢ Ppurrents: OO0 «JAHOH MHAY CTPUA»
dunancosle mokazatean OO0 «IAHOH MHIY CTPUS»
Amnanus puckos 1o npegnpustuio OO0 «JAHOH MHIOYCTPUA»
Byxranrepckuii 6ananc OAO «BUMM-BUJIJIb-TAHH»

Ortuer o npubbLIAX 1 yosTkax OAO «BUMM-BUJIJIb-HAHH»
®unancoBble k03 Ppurments OAO «BUMM-BNJIJIb-JTAHH»
®dunancoble Tokazatean OAO «BUMM-BUJLJIb-JAHH»
Amnanus puckos 1o npegnpustuio OAO «BUMM-BUJJIb-TAHH»
Byxranrepckuii 6ananc OO0 «KAMITMHA»

Ortuer o npuobLIaX 1 yosiTkax OO0 «KAMITMHA»
®unancoBsle kK03 PpurreHTs: OO0 «KAMITMHA»
dunancosele nokazarean OO0 «KAMIIMHA»

Amnanus puckos 1o npennpustuio OO0 «<KAMITMHA»
Byxranrepckuii 6ananc OO0 «9PMAHH»

Ortuer o npuobLIAX 1 yosTkax OO0 «9PMAHH»

dunancoBble K03 PpunmenTs: OO0 «IPMAHH»

dunancosele nokazarean OO0 «KPMAHH»
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®unancoBble k03¢ PpurenTsl 3A0 «JAHOH BOJII'A»
®dunancosle mokazatean 3A0 «JAHOH BOJIT'A»

Amnanus puckos 1o npennpustuio 3A0 «JAHOH BOJIT'A»
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