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MapKkeTHHIOBOE MCCIIe/IOBAaHUE MTPEACTABIISIET COOOM aHAIN3 TEKYIIEro COCTOSIHUS PhIHKA Msica
KPYITHOTO POraToro cKota (B TOM 4Yuciie roBsiiuHbl) B P B yclI0BUAX U3MEHSIOLIECS
BHEITHETIOJUTUYECKON OOCTAHOBKH C yUeTOM BBOJIa CAHKIIMI (TIPOYKTOBOTO 3MOApro) Ha BBO3

MSICHOU MPOAYKLIMH U3 psilla CTPaH.

NccnenoBanue oxBaTbiBaeT BpeMeHHou niepuof ¢ 2011 roaa, a takke rnporuos passutus 1o 2017

rozaa.

B OTYECTC HpCI[CTaBHeHbI OCHOBHBIC TTOKA3aTcJIn pa3BI/ITI/IH pLIHKa MAca prHHOFO poraToro CKOTa
(KPC) B P®:

o0beM, TMHAMKKA U TEMIIBI POCTA PhIHKA

BUJI0Basl CTPYKTypa pPbIHKA

J0J14d HMHOpTHOﬁ IMPOAYKIHU HA PBIHKE N €€ UBMCHCHUWA 110/] BJIMAHUEM CaHKLII/Iﬁ

OaaHC UMIIOpPTA U KCTIOPTA

OamaHc crpoca ¥ MpeIoKeHUs Ha PhIHKE

Bospiioe BHMMaHKe B oTyeTe yaesseTcs oleHKe u3MeHeHuid Ha peiHke msca KPC nocne BBoza
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3KOHOMUYECKUX CAHKIIMN:

yCJIOBUS TTPOAYKTOBOTO 3MOapro

M3MEHEeHHEe CTPYKTYPbl UMITOPTHBIX MOcTaBoK Msica KPC no u mocne cankimit

OIIeHKa HOBOW HMIIIY JIJIsI OT€YEeCTBEHHBIX POU3BOIUTENICH
[TpoBenen ananu3 npoussoactsa Msica KPC B P® B 1iesiom 1 1o Bugam, npeacTaBieHa JMHaAMUKa
Y CTPYKTYypa MPOU3BOJICTBA, reorpadusi Mpou3BoACTBa MO (eAepaabHbIM OKpPyraM u
pervoHajibHast CTPYKTYpa.
[TpoBeneH aHanM3 BHEMIHETOProBbIX oneparuii Ha peiHKe Msica KPC. [IpencraBien oobewm,
JUHAMMKA, CTPYKTYypa U reorpadgus UMIopTta u skcropra. [lokazansl usmeHeHUs, KOTOpbIe

IMPOU30NIN ITOCJIE BBEACHUA CaHKHI/Iﬁ Ha BBO3 MMPOAYKIHWU U3 pAda CTPaH.

[TpencraBieH 11eHOBOU aHAIM3 PHIHKA: YPOBEHb U JUHAMMKA 1IEH MPOU3BOAUTENEH U

MOTPEOUTENTLCKHX 1IEH 0 BUIAM MPOAYKIIMH B PETMOHAIILHOM pa3pese.

[TpoBeneH aHamM3 CBIPbeBOM 0a3bl, MOTOJIOBbSI KPYITHOTO POTaToOro CKOTa, MPEACTaBlieH 0030p

nocieHux usmeHenun B cgepe AIIK.

Takxe B OTUeTe Mpe/ICTaBIeHb OCHOBHBIE TEH/IEHIINH, (PAKTOPHI Pa3BUTHS M TPOTHO3 Pa3BUTHS
poiaka msica KPC no 2017 roga B 3aBUCUMOCTH OT OOITIEIKOHOMUYECKOW CUTYalliu B cTpaHe (1o
JBYM BapyaHTaM IPOTrHO3a).

BBIJIEP?KKHA N3 NCCJIEAOBAHUA:

3anpet Ha BBO3 MPOAYKIMK B aBrycte 2014 roga okazas 3HaUMTEIbHOE BIUSHUE HA PHIHOK

msica KPC, mockosbKy OTpacib sIBJAsSeTCS UMIIOPTO3aBUCUMOM

Mo uroram 2014 roga o6bpem priHka msica KPC cokparuiicst Ha ***%, 00beM phIHKa B

HATypaJIbHOM BBIPAKEHUU HAXOJUJICS HA YPOBHE *** TOHH
Takoe cokpaiieHue pplHKa 00YCIIOBJIEHO B MEPBYIO OYepeb COKPAIIEHUEM UMIOPTHBIX

MOCTaBOK Ha ***%, 1o uroram roga oobem umropra msica KPC cocraBwmit *** TeIC. TOHH,

IIPOTUB *** ThIC. TOHH rOJJOM paHee.
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B crpykType npoussoactsa msica KPC no Buaam HanOosIbIIIyo JOTIO 3aHUMAEeT MapHoe U
OXJIAKJEHHOE MSICO KPYITHOTO POraToro CKoTa — ee JoJisi B 0011ieM 00beMe pOCCHUICKOro

MPOU3BOAICTBA —*** %,

OCHOBHYIO J10JII0 UMITOPTHBIX MOCTaBOK 3amoposkeHHoro Msica KPC B Poccuio B 2014 rony
ocymecTBisiia bpasunus, Ha nomo [Maparsas npuxoaunock 25%, *** nocrasuna 4% Bceu
umnoptHoit msica KPC

Poccuiickue npousBogutenu msca KPC MoryT ynoBieTBOpUTh (paKTUYECKUIA CIPOC JTULIb

Ha ***%_ a MOTEeHUMaIbHBII CIIPOC IPUMEPHO Ha *** %,

B oruere npuseaenst 40 quarpamm u 34 TaOIMIIBI
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I'’TABA 1. PBIHOK MACA KPC B P®

1.1. O6bEM U JMUHAMUMKA PbIHKA

1.2. CTPYKTYPA PbIHKA

1.3. 10JI1 UMITOPTA HA PbIHKE U EE U3BMEHEHUE

1.4. COOTHOLIEHME ITPON3BOJACTBA U DKCIIOPTA 2014 r.

1.5. BAJIAHC CITPOCA U ITPEJJIOKEHN A HA PBIHKE (2010-2014 rr.)

1.6. CBOBOJIHbBIE HNIIIN HA PbIHKE MACA KPC (2014 r. u 2015 1.)

1.7. PAKTOPbDI, BJIUAIOIIME HA PBIHOK. OCHOBHbIE TPEH/IbI PBIHKA

I''TABA 2. AHAJIN3 ITPOU3BOACTBA MACA KPC B P®

2.1. TIPOU3BOACTBO MJSCA KPC (2010-2014rr.)
2.1.1. O6bem 1 AMHAMUKA TTPOU3BOJICTBA
2.1.2. Ilomecqa4Hass AMHAMUKA TPOU3BOACTBA
2.1.3. Crpykrypa npoussogacta msica KPC no Bugam
2.2. CETMEHT IMTAPHOI'O 1 OXJIA’KJAEHHOI'O MSICA KPC
2.2.1. O6beM 1 AMHAMUKA TTPOU3BOJICTBA
2.2.2. I'eorpacus npousBojactBa B paszpeze PO
2.2.3. I'eorpacusi pou3BOJCTBA B PETMOHAIILHOM pa3pese
2.3. CEFTMEHT MOPOXEHOI'O MSCA KPC
2.3.1. O6bem 1 AMHAMUKA TTPOU3BOJICTBA
2.3.2. I'eorpacus npousBoacta B paszpeze PO
2.3.3. I'eorpacuisi Npou3BOJCTBA B PETMOHAIILHOM pa3pese
2.4. OCHOBHBIE ITPON3BOAUTEJIN
2.4.1. OcHoBHBIE TPOU3BOAUTENN Msica B PD
2.4.2. OCHOBHBIE TPOU3BOUTEIIM MTAPHOTO U oxJaxaeHHoro Msica KPC

2.4.3. OcHOBHBIE TPOU3BOaUTENN MOpOokeHoro msica KPC
I'JTABA 3. AHAJIN3 UMIIOPTA U 9KCITIOPTA MACA KPC

3.1. YCJIOBUA [TPOAYKTOBOI'O SMBAPT O (rpymribl 0poayKIMK, CTPaHbI-IOCTABIIUKH)
3.2. UMIIOPT MSICA KPC B P®

3.2.1. O6beM 1 AMHAMUKA UMIIOPTa

3.2.2. Crpykrypa umnoprta msica KPC no Bugam

3.2.3. Anamu3s reorpacguu umnopta B 2013 u B 2014 rony
3.3. AHAJIN3 DKCIIOPTA MACA KPC
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3.3.1. O6bem 1 JMHAMUKA IKCIIOpTA
3.3.2. Crpykrypa 3kcnopra msica KPC no Bugam
3.3.3. Anamu3 reorpacum sxcnopta B 2013 u B 2014 rony

I'/IABA 4. IIEHOBOWY AHAJIN3 HA PBIHKE I'OBSIJIMHBI

4.1. AHAJIM3 LIEH ITPOU3BOJUTEJIEN

4.1.1 TonoBast tuHaAMKKa 11eH, TeMribl pocta 1ied (2011-2015 rr.)

4.1.2 ITomecsunas nuHamuka 1ieH (2014-2015 rr.)

4.1.3 [IlnHamKKa 1IeH ¥ TeMIIbl pocTa B (pefepanbHbix okpyrax (2011-2014 rr.)
4.2. AHAJIN3 PO3HMUYHBIX 1IEH

4.2.1 Iunamuka 1ieH, temrnsl pocta (2012-2014 rr.)

4.2.2 ITomecsunas quHamuka 1ieH (2014-2015 rr.)

4.2.3 Jlunamuka 1ieH u remibl pocta B peruonax u @O (2011-2015 rr.)
T'JIABA 5. OB30P ChIPBEBO BA3BI

5.1. TEKYIIAA CUTYALIMUA B AIIK

5.2. TIOJIOI'OJIOBBE KPYITHOI'O POI'ATOI'O CKOTA
5.2.1 luHamMuyKa YUCJIEHHOCTH ITOI'0JIOBbS
5.2.2 T'eorpaguueckas cTpyKTypa 1norojiobs no @O

5.2.3 PernonaibpHasi CTpyKTypa IOroJjioBbsi
I'JTABA 6. IIPOT'HO3 PA3ZBUTHA PBIHKA /10 2017 T
6.1. OCHOBHBbBIE TEHJEHLINU, PUCKU 1 ITPOT'HO3 PA3BUTHUA
ATPOITPOMBIINIJIEHHOI'O KOMITJIEKCA
6.2. CUEHAPUU ITPOI'HO3A PA3ZBUTHUA PbIHKA
6.3. OCHOBHbBIE TEHJEHIIMU 1 ITPOTI'HO3 PA3ZBUTHA PBIHKA

BbIBO/AbI ITO UCCJIEJOBAHUIO

O KOMITAHMHA EVENTUS CONSULTING
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CIIMCOK TUAT'PAMM:

Huarpamma 1. Iunamuka oobema peiaka msica KPC B P®, tonsn, 2010-2014 1.

Huarpamma 2. Ctpykrypa peiaka msica KPC, 2014 ron, %

Huarpamma 3. [lonu umnopra Ha peiHke msica KPC B HatypasibHOM Bblpakenuu, 2014 r., %
Huarpamma 4. CooTHOILIEHHE TPOAYKLIMH, IPOU3BEJIEHHON Ha BHYTPEHHUI PHIHOK U Ha 9KCIIOPT B
HaTypajbHOM BblpaxeHuu, 2014 r., %

Huarpamma 5. Bananc cnipoca u npeasioskenus Ha poiHKe Msica KPC B P®, tonn, 2010-2014 rr.
Huarpamma 6. [lonu pelHKa CBOOO/IHBIE JIJIS1 TIOTEHIIMAIBHBIX TTpon3BoauTeiell B PD, ToHH,
2014-2015 rr.

Huarpamma 7. Junamuka npousBojictBa msica KPC B P®, tonn, 2010-2014 rr.

Huarpamma 8. Tunamuka npousBojicTBa msica KPC no mecsiniam B P®, Tonn, 2014-2015
Huarpamma 9. Ctpykrypa nipousBojictBa Msica KPC no cermenTam, 2014 roa, %

Huarpamma 10. [InHamMuka mpou3BOJCTBa MapHOro u oxjaxaeHHoro msica KPC B PO, Tonn,
2010-2014 rr.

Huarpamma 11. I'eorpaguyeckas cTpykTypa Mpou3BOJICTBA MAPHOTO U oxJaxaeHHoro msica KPC
no ®O B PD, tonn, 2014 r.

Huarpamma 12. I'eorpadus npousBoactBa napHoro u oxjaxaeHHoro msca KPC B pernonax PO B
2014r., %

Huarpamma 13. [Iunamuka npousBojctBa MoposxkeHoro Msica KPC rosiauusl B P®, TOHH,
2010-2014 rr.

Huarpamma 14. I'eorpaduyeckas cTpykrypa npousBojictBa mopoxeHoro msica KPC o @O B P,
ToHH, 2014 1.

Huarpamma 15. I'eorpadus npousBoactsa mopoxenoro msica KPC B peruonax P® B 2014r., %
Huarpamma 16. JIosm pocCUICKUX TPOM3BOIUTENICH B 00IIeM 00beMe ITPOU3BOJICTBA MsICa B
CTOMMOCTHOM BBIpaKeHUH, %

Huarpamma 17. Qunamuka ummnopra msica KPC B P® B Tonnax, 2010-2014 rr.

Huarpamma 18. Iunamuka umnopta msica KPC B P® B teic. nom., 2010-2014 rr.

Huarpamma 19. [Iunamuka crpyktypsl ummnopta msica KPC 1o Buam B HaTypaibHOM BbIpaKe€HUH,
2010-2014 rr., %

Huarpamma 20. [Iunamuka ctpykTypbl umnopta msica KPC mo Buiam B CTOUMOCTHOM
Boipaxenuu, 2010-2014 rr., %

Huarpamma 21. I'eorpadus nmnopra naproro msica KPC 8 P® B 2013 u 2014 rony, usmeHexnue
reorpauy UMITOPTa TOCJIe BBEJEHHUSI SMOApro B HATYPAILHOM BHIpaKeHUH, %

Huarpamma 22. I'eorpadus nmnopra napHoro msca KPC 8 P® B 2013 u 2014 rony, usmeHexnue
reorpahyy IMITOpTa IOCJIe BBEICHUSI SMOAPTro B CTOMMOCTHOM BBIpaKeHUH, %

Huarpamma 23. I'eorpadus ummnopra mopoxero msica KPC B P® B 2013 u 2014 roay, usmeHneHue
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reorpauy UMITOPTa TOCJIe BBEJEHHUSI SMOApro B HATYPAILHOM BHIpaKeHUH, %

Huarpamma 24. I'eorpadus umnopra mopoxkenoro msica KPC B P® B 2013 u 2014 rogy,
M3MeHeHue reorpaduu MMIIOpTa MOCIIe BBEICHUs SMOAPro B CTOMMOCTHOM BhIpaXkeHuH, %
Huarpamma 25. Iunamuka sxcropra msica KPC u3 P® B Tonnax, 2010-2014 rr.

Huarpamma 26. Iunamuka sxcnopra msica KPC u3 P® B Toic. gost., 2010-2014 rr.

Huarpamma 27. Ctpykrypa 3Kkcnopra msica KPC no Bugam, B HaTypajibHOM Belpaxenuu, 2014
rox, %

Huarpamma 28. CtpykTypa 3kcnopra msica KPC no Bugam, B crouMocTHOM Bbipaxkenuu, 2014
rox, %

Huarpamma 29. CTpyKTypa 3Kcropra cBexero u oxyaxjaenHoro msica KPC, 2013, %

Huarpamma 30. CTpykTypa 3Kcropra cBexero u oxyaxjaenHoro msica KPC, 2014, %

Huarpamma 31. I'eorpadus sxcnopra moposxkeHoro msica KPC uz P® B 2013 u 2014 ronay,
M3MeHeHue reorpaduu UMITIOpTa MOCIIe BBEJEHUs SMOAPro B HATYPAIbHOM BBIpAXKEHUH, %
Huarpamma 32. I'eorpadus umnopra mopoxenoro msica KPC B PO B 2013 u 2014 roxy,
M3MeHeHue reorpaduu MMIIOpTa MOCIIe BBEISHUs SMOAPro B CTOMMOCTHOM BbIpaXkeHuH, %
Huarpamma 33. JlnHamuKa 1IeH TPOM3BOAMTENEH Ha roBsiauHy B PO, Thic. py0./ToHHa, 2011-2015
IT.

Huarpamma 34. [IuHamuKa 11eH (1o Mecsiriam) Ha roBsiiuHy B PO, py6./ TonHa, 2014- 2015 rr.
Huarpamma 35. JInHaMKKa pO3HUYHBIX IIeH Ha TOBSAMHY Ha KOcTH B P®, Thic. py0./kr, 2011-2015
IT.

Huarpamma 36. JlnHamMyKa pO3HUYHBIX IIeH Ha OeCKOCTHYIO roBsiiuHy B P®, Thic. py0./Kr,
2011-2015 rr.

Huarpamma 37. lnHaMuKa pO3HUYHBIX TIeH (110 MecsII[aM) Ha TOBS,AMHY 1o BuaaM B P®, py0./ kT,
2014- 2015 rr.

Huarpamma 38. JInHamMKKa MOTOJIOBbSI KPYITHOTO poratoro ckora B P®, royos

Huarpamma 39. I'eorpaguyeckas crpykrypa noroyioBbst KPC no genepanbubiM okpyram, %

Huarpamma 40. I'eorpaduueckas crpykrypa norosjiosbsi KPC no peruonam, %
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CIIMCOK TABJINIL:

Tab6muma 1. [JuHamuika oObeMa phIHKA, TEMITHI POCTa, IPOM3BOJICTBA, UMIIOPTA U IKCIIOPTa Msica
KPC B P®, Tonn, 2010-2014 rr.

Ta6muna 2. OCHOBHBIE TIOKA3aTeN PhIHKA, (DAKTUIECKUI U TIOTEHIIMAIbHBII 00bEM PHIHKA,
pasHuIIa crpoca U rpeaioxeHusi, TouH B 2014 rony

Ta6mmma 3. [Juaamuika nmpousBoactsa Msica KPC B PO, temmbt pocta, ToHH, 2010-2014 rr.
Tab6mvma 4. [JnHamMuiKa mpou3BOACTBA TapHOTro U oxJjaxaeHHoro Msca KPC B @O P®, temribt
pocra, ToHH, 2010-2014 rr.

Tabnuma 5. [JuHamuiKa mpou3BOACTBA TapHOTro U oxJaxaeHHoro Msica KPC B P® o peruonam,
tonH, 2010-2014 rr.

Tabmmia 6. [Juaamuika mpousBoacTBa MoposkeHoro msica KPC B @O PO, temmnbl pocTa, TOHH,
2010-2014 rr.

Tab6mmma 7. [Juaamuika mpousBoacTBa MopoxkeHoro msica KPC B P® no perronam, ToHH,
2010-2014 rr.

Ta6mmia 8. OObeMbl BHIPYYKH OCHOBHBIX Tipon3BoauTesieit msca (TOII-50), Teic. pyo.

Ta6mmia 9. O0beMbl BBIPYYKH OCHOBHBIX TTPOM3BOIUTEIIEH MMAPHOTo U oxJjiaxaeHHoro msica KPC
(TOII-30), ThIC. PYO.

Ta6muma 10. O6beMbl BBIpYYKH OCHOBHBIX TTpou3BoauTesieir MopoxeHoro msica KPC (TOII-30),
THIC. PYyO.

Ta6muna 11. [Tepeuens mpoayKIMK, 3aNpelieHHON K BBO3y B Poccuiickyio Peneparuio
Tab6mmna 12. Iunamuka umnopra msica KPC o Buam B HaTypaibHOM Bbipakenuu, 2010-2014
IT., TOHH

Tabmuna 13. Iunamuka nmmnopra msica KPC o Buam B croumoctHoM Beipaxenunu, 2010-2014
IT., THIC. AOJLI.

Tab6mma 14. Juaamuka reorpadgpuu uvropra mapHoro msica KPC B P® 2013-2014 rony,
M3MeHeHue reorpaduu MMIIOPTa MOCIIe BBEISHUs SMOAPro B HATYPAIbHOM BBIPAKEHUU, TOHH
Ta6mima 15. uramuka reorpadguu uvropra mapHoro msica KPC B P® 2013-2014 roxy,
M3MeHeHue reorpaduy IMITOpTa TOCJIie BBEJCHUsI SMOAPro B HATYPAJIIbHOM BBIPKEHUH, THIC.
JOJLL.

Tab6muma 16. Junamuka reorpagpuu umropra MopoxeHoro msca KPC B P® 2013-2014 ropny,
M3MeHeHue reorpaduu MMIIOPTa NOCIIe BBEJSHUs SMOAPro B HATYPAIbHOM BBIPAKEHUU, TOHH
Ta6mvma 17. Juaamuka reorpadgpuu umropra Mopoxeroro msca KPC B PO 2013-2014 rony,
M3MeHeHue reorpaduu UMITOpTa TOCJie BBEJCHUsI SMOAPro B HATYPAJIbHOM BBIPKEHUH, THIC.
JOJLL.

Ta6mmna 18. Iunamuka sxkcnopra msica KPC mo Bugam 3 P® B 2013-2014 rony, B HaTypaJlbHOM

BbIpaXE€HWU, THIC. 1OJIJI.
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Ta6mma 19. Juaamuka sxcropra msica KPC no Bugam u3z P® B 2013-2014 roxy, B CTOMMOCTHOM
BbIPa)KEHUHU, ThIC. J10JL.

Ta6mma 20. Juaamuka reorpaguu sxcrniopra mopoxenoro msica KPC uz P® 2010-2014 roxy,
TOHH

Tab6mmma 21. Juaamuka reorpacguu sxcrnopra mopoxenoro msica KPC B P® 2010-2014 roxy,
THIC. AOJLIL.

Tabmuna 22. lunamuka 1ied Ha roBsiaguny B @O P, teic. pyo./Tonna, 2011-2015 rr.

Tabmuna 23. [lunamuka 1ieH Ha roBsiaguHy Ha Koctu B PO PO, py6. 3a kr, 2011-2015 rr.
Tabmuna 24. lunamuka 1ied Ha 6eckoctHyio rosiauHy B PO PO, py6. 3a kr, 2011-2015 rr.
Tabmuna 25. luHaMuKa 11eH Ha TOBSJMHBI Ha KOCTH B cyObekTax P®, pyo./kr, 2011-2015 rr.
Tabmuna 26. [luHamMuKa 1IeH Ha TOBSJNHY OeCKOCTHYIO B cyObekTax P®d, py6./kr, 2011-2015 rr.
Tabmuma 27. Yuciaennocts moroyiosbsa KPC mo @O B 2008-2012 rr., THIC. TOJI0B

Ta6muna 28. YucnenHocts noronosbst KPC mo pernonam (cyobektam ¢enepampm) B 2011-2014
IT., THIC. TOJIOB

Tabmuna 29. [luHaMuKa MpOU3BOACTBA OCHOBHBIX BUJIOB MPOIYKIIUN

Ta6mumma 30. luHaMuKa WHIEKCOB BBISIBJICHHBIX CPABHUTEBbHBIX TpermMyiecTB RCA 1o
OCHOBHBIM TOBapaM POCCHICKOIO arponpo10BOJbCTBEHHOIO SKCIOPTa
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