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MapkeTuHroBoe uccjie/jopBanue «PbIHOK KaKkao-mopomkKa
2015. Texymasi cutyanusi, nepCrneKTUBbI Pa3BUTHS,

CB00O/JHbI€ HUIIH, MPOTrHO3 10 2017T. »

https://marketpublishers.ru/r/MC68D811F33RU.html
Hata: 22.04.2015

Crpanun;: 84
Lena: 19 000 py6. (JIuiieH3ust HA OJJHOTO MOJIL30BATEIs)
Apruxyn: MC68D811F33RU

MapkeTHHIoBOe MCCIIe/IOBaHUE OTPakaeT TEKYIIYI0 CUTYallMIO Ha PbIHKE KaKao-IOPOIIKa,
MOKA3bIBAET, KAK OTpearupoBajl pbIHOK Ha SKOHOMUYECKUI KPU3UC, U3MEHEHHE Kypca BaIIOT U
Apyrue (pakTopsl, OKa3aBIIME HAa PHIHOK 3HAYUTEIbHOE BiMsAHME B KOHLE 2014 u Havane 2015 rr.

Tak:xe oTYeT coiepKUT aHaIM3 phlHKa B perpocriektuse ¢ 2010 roga.

B uccnenpoBanuu MpOAHAJIM3UPOBAHBI U IPEACTABJICHBI OCHOBHBIC ITOKA34TEJIM PbIHKA, €TO

KaueCTBEHHBIE U KOJIMUECTBEHHBIE XapaKTePUCTUKU:
00bEM U IMHAMUKA PHIHKA,
CTPYKTYypa PbIHKA,
Be/yllMe MOCTABIINKY PbIHKA,
CbipbeBasi 6a3a U ee U3MEHEHUs,
OajaHc crpoca U MpeioKeHus,
MPOAAXH B PETUOHAX,
CcBOOOJHbBIE HHUIIIH,

(bakTOpBI, TEHAEHIIMK U TPEH/IHI PhIHKA
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[TpoBeneH aHaM3 TPOU3BOJICTBA Kakao-mopoika B P® no Bugam (6e3 nodapiieHus caxapa, ¢
no0OaBJieHHeM caxapa U JIPyTrux MOoJCIAIIMBAIONINX BEIIECTB), B 1ieJioM 1o Poccuu, 1o
(benepaabHBIM OKpyraM M B perMOHAJILHOM pa3pese, MPeJICTaBlieH 00beM M JUHAMUKA
MPOU3BOJICTBA MIPOAYKTOB BO BCEX PErMOHAX-TIPOM3BOAUTENSIX. BhISBICHB KOMITAHUH-
MIPOU3BOJIUTENN KaKaO-TMIOPOIITKA U pacCuuTaHbl ux oyu. [Ipencrasiena Bbpyydka
MPOU3BOJIUTENICN B PETHOHAX, a TaKKe (PMHAHCOBbIE OTUETHOCTU M AHAJIU3 PUCKOB KPYITHEUIITUX
urpokoB (OO0 KAKAO-TTPOOYKT (B npouecce peopranuzanuun), OO0 Kaonaiin (mpuHsTO
pewenue o mukBuaauuu), OO0 APUCTOKPAT (B npouecce peopranuzauuu), OOO Mapuuu,

3A0 YexoBckas KoHauTepckas ¢adpuka u Ipyrue).

OT4eT coIep:KUT aHAJIM3 BHEITHETOPTOBBIX ONEpallvii Ha PhIHKE (MMIIOPT, IKCIIOPT).
[TpoaHanM3upoBaHsI U MPEJCTABIIEHBI ClIeyIoIIne MoKa3aTe r: 00beM, AMHAMUKA IO/10Bast 1
NoMecsuHas1, reorpaus UMIOpTa 1 SKCNopTa (CTPaHbI-UMIIOPTEPBL U CTPAHBI-IKCIIOPTEPHI KAKAO0-

MIOPOILIKA).

Tax:ke B oTueTe MMpeaCTaBJICHbl OCHOBHBIC TCHACHIINU, (paKTOpr Pa3sBUTUA U IPOTHO3 PA3BUTUA

arpoIpOMBIIILJIEHHOTO KOMILJIEKCA U PbIHKA KaKao-MOPOIIKA B KPAaTKOCPOYHOM NEPCHEKTHUBE.
BBIJIEP?KKU N3 NCCJIEAJOBAHUA:

Curyanus Ha pplHKE KaKao-MOpPOIIKa B T€YEHUE MOCIEAHUX HECKOJIbKUX JIET UMEET
HEO/IHO3HAYHBII XapaKTep: TO POCT, TO crajl peiHKa. Ho 4T0 OBl HU MPOUCXOANIIO,
notpedeHre Kakao-TpoJyKTOB BO BCEM MUPE HEYKJIIOHHO PacTeT, U B MIEPBYIO0 OUYepe/ib

9TO KacCcacTCsd NMEHHO KaKao-IOpOLIKa.

Ha CCFOI[HHHIHI/Iﬁ JE€Hb MOXHO BBIICJIUTHh HECKOJIBKO TGHHCHHI/Ifl Pa3BUTUA CEIMCHTA

Kakao-nopoka. OCHOBHbIE U3 KOTOPBIX — *¥%* g *%%,

JluHamMMKa pbIHKA MOPOILIKAa HepaBHOMepHa, Tak B 2011 roay peiHOK cokpartuiics Ha 3,8%
u coctaBui 46,2 teic. ToHH. B 2012 romy peiHok cHuzmics Ha 0,3%. B 2013 rogy
HaOmonacs poct peiHKa oyt Ha 10%. B 2014 peiHOK mpocen Ha ***% u coctaBui ***

TbIC. TOHH.

Takoe cokpaierne poiHKa B 2014 rogy oOycIOBJIEHO TUTAHTCKUM POCTOM SKCITOPTHBIX
noctaBok — 1025% k 2013 romy, Takoi pocT 00yCJIOBIIEH CHIXKEHHEM Kypca pyOIisi, 4To

OKa3aJIOCh BbI'OAHBIM JIsA IIOCTABOK IMPOAYKIMH HA KCIIOPT.

Ha poccuiickoM pbIHKE KaKao-ChIpbsi OOJIBIION MOMYJISIPHOCTBIO TIOJIB3YIOTCS KaKao-

MOPOIIKY HU3KOIo KauecTBa. B nepByio ouepeb 9TO CBA3aHO C LEHOU U C OTCYTCTBUEM
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JOJKHOTO KOHTPOJISl KayecTBa TOTOBOW MTPOAYKIIMK CO CTOPOHBI FOCY JAPCTBEHHBIX

OpraHoB

Kakao-cpipbe mocrasisiercss B PO u3 crpan npouspacTanus Kakao-0000B U M3 CTPaH, Te
nepepadbaThIBAIOTCS KaKao-000bl U MPOU3BOIATCS KaKao-poayKThl. Eciti roBopuTth 00
UMIIOpTE Kakao-0000B, TO MPaKTUYECKH BECh UMITOPT B Poccuio nmoctymaer u3 1Byx
appukanckux crpad: Kor-n'UByapa (***%) u I'ansl (***%). OCHOBHBIMM ITOCTaBIIMKaAMU
Kakao teproro Ha tepputopuio PP asnsaorca Kor-g'MByap, Hunepnanae! u 'ana. Imnopr
Kakao-macya B P®: Manaiizus (¥**%), Hunepnanabt (***%), Ungonesus (¥**%).
OcHoOBHas 40151 UMIIOPTa KaKao-MOPOIlIKa NpUXoauTcs Ha I'epmanuio 1 Manaiizuio, 3a

KoTtopeiMu cieayloT Munonesus, Ncnanusa u Hunepiauapl.

Cpeny peroHOB-TIPOM3BOIUTENEN KaKao-TIopoIka 6e3 caxapa quaupyer Camapcekast
00J1aCTh, HA Hee MPUXOIUTCS MPUMEPHO 85% OT 0OIIEPOCCUICKOro 00beMa
Mpou3BOJICTBA, [lanee cieayror: MockoBckast oonactb — 12%, HoBocnOupckast 061acth —
2,3%, Mocksa — 0,8%.

Ha npoTspxeHnn nmocaeJHIX HeCKOJIBKUX JIET KCIIOPT POCCUUCKOTO KaKao-TIOPOIIKa He
nipeBsbialt 1 teic. ToHH. Ho B 2014 roy Ha pyKy pOCCHICKUX SKCIIOPTEPOB ChIrpal
HU3KUI Kypc pyOuist K nosutapy U B KoHie 2014 roga pocCHIICKUI 9KCIIOPT KaKao-

nopoika Beipoc 6osiee yem B 10 pa3, Ha 1097% u coctaBui 5,5 ThIC. TOHH.

SKCHOPTHHG IMOCTaBKU B TCUCHHUE ITOCICAHUX JIET CKEMECAYHO HE ITPEBLIIIAIN 100 TOHH,

B HOos10pe 2014 roza Ha KCIOPT OBUIO MOCTABJIEHO 0OOJIee 5 THIC. TOHH KaKao-TIOPOIIKA.

NHPOPMAIINOHHASA BA3A
denepanbHas ciyx0a rocygapcrseHHol cratiuctiku P® (Poccrar)
denepanbHas TamoxeHHas ciryx6a PO (PTC PD)
JlanHeie MuHUCTEpCTBA CELCKOro Xo3siicTBa PO
HanHbie MUHUCTEPCTBA 9KOHOMUYECKOTO PAa3BUTHUS

CpenctBa maccoBoi nHpopMaluu (rmepuoandeckue U3JaHusl, OTpaciieBbie KypPHAIIBI:

HallMOHAJIbHBIC, PECIT'MOHAJIBHBIC, MGCTHHG)
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DIeKTPOHHbIE UICTOYHUKH (0a3bl JAaHHBIX, HTHTEPHET - PECYPCHI)
CobcTBeHHBIe 0a3bl JAHHBIX «DBEHTYC KOHCAJITUHT»

JlaHHBIE 9KCIIEPTOB PBIHKA

B oruere npusenenst 27 nuarpamm u 45 tadmmil.
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I'’TABA 1. PBIHOK KAKAO-IIOPOIIIKA B P®

1.1. BUIbl KAKAO-BOBOB, CTAHIAPTBI KAYECTBA

1.2. AJIKAJIM3ALINA

1.3. O6bEM U JMUHAMUMKA PbIHKA

1.4. BEHYIIUE ITOCTABIIMVKHM PbIHKA

1.5. 10JI1 UMITOPTA HA PbIHKE U EE UBMEHEHUE (2010-2014 rr.)
1.6. COOTHOIIEHME ITPON3BOJACTBA N OKCIIOPTA 2014 r.

1.5. BAJIAHC CITPOCA U ITPEJJIOKEHN A HA PBIHKE (2010-2014 rr.)
1.6. CBOBOJIHbIE HNIIIN HA PbIHKE KAKAO-TIOPOLIKA

1.7. PAKTOPBDI, BJIMAIOIIME HA PBIHOK

1.8. TEKYIIIAA BHEIIHEITIOJIMTUYECKAS OGCTAHOBKA B AIIK. CbIPbEBAS BA3A
1.9. PAKTOPDBI, TEHIEHIIMN N TPEH/IbI PBIHKA KAKAO-IIOPOIIIKA

I''TABA 2. AHAJIN3 ITPOU3BOJACTBA KAKAO-ITIOPOIIIKA B P®

2.1. TIPONU3BOACTBO KAKAO-ITOPOIIKA (2010-2014rr.)
2.1.1. O6bem 1 AMHAMUKA TTPOU3BOJICTBA
2.1.2. CtpyKTypa npOou3BOJICTBA 10 BUAAM
2.2. AHAJIN3 ITPON3BOJCTBA KAKAO-TIOPOIIKA C CAXAPOM
2.2.1. O6beM 1 AMHAMUKA TTPOU3BOJICTBA IO FOAaM
2.2.2. O6beM 1 AMHAMUKA TTPOU3BOJICTBA 10 MeCsIaM
2.2.3. I'eorpacus u aunamuka npousoactsa no ®O u peruonam PO
2.3. AHAJIN3 ITPON3BOJCTBA KAKAO-TTOPOIIKA BE3 CAXAPA
2.3.1. O6bem 1 AMHAMUKA TTPOU3BOJICTBA
2.3.2. [lomecsuHass TUHAMUKA TTPOU3BOJICTBA
2.3.3. I'eorpadust mpou3BoCTBA B pErMOHAJILHOM paspese u 1o @O
2.3. BBIPYUKA OT ITPOJJA K ITPOM3BOJIUTEJIEN KAKAO-TIOPOIIIKA B PETIOHAX
P® 2012-2014 1.
2.4. OCHOBHBIE IMTPON3BOIUTEJIN U UX JOJIN

I''TABA 3. AHAJIN3 UMITIOPTA N 9KCITOPTA KAKAO-ITIOPOIIKA

3.1. UMITIOPT KAKAO-ITIOPOIIIKA B P®
3.1.1. O6bem 1 AMHAMUKA UMTIOPTa
3.1.2. IlomecsiyHas IMHAMKMKA UMIIOPTa

3.1.3. Anamu3s reorpacguu umnopta B 2013 u B 2014 rony
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3.2. AHAJIN3 DKCIIOPTA KAKAO-TIOPOIIIKA
3.2.1. O6bem 1 JMHAMHUKA IKCIIOPTA
3.2.2. IlomecsiuyHas IMHAMMKA SKCIOPTa

3.1.3. Anamu3 reorpacum sxcnopta B 2013 u B 2014 rony
I'JIABA 4. ITPOT'HO3 PA3BUTHUA PBIHKA /10 2016 T'.

4.1. OCHOBHbBIE TEHAEHIINU, PUCKU U ITPOT'HO3 PA3BUTHUA
AT'POITPOMBIIIJIEHHOI'O KOMIUIEKCA
4.2. TIPO'HO3 PA3BUTHA PEIHKA KAKAO-TTOPOIIKA

T'JIABA 5. DPAHAHCOBBIE OTYETHOCTHU M AHAJIN3 PUCKOB KPYITHEHIIINX
UI'POKOB

000 KAKAO-TTPOOAYKT

00O Kaonaiis (IMpUHSATO perieHne o JMKBUAALINN)
00O APUCTOKPAT

00O Mapuuu

3A0 YexoBckas KoHAUTEpCcKas padpuka
BbIBO/AbI ITO UCCJIEJOBAHUIO

O KOMITAHMHA EVENTUS CONSULTING
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CIIMCOK TUAT'PAMM:

Huarpamma 1. [luHamMuka oObema pbIHKA Kakao-rnopoinika B P®, toun, 2010-2014 rr.
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IT.
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Huarpamma 9. [TomecssuHast JUHaMUKa MPOU3BOACTBA KAKA0-MOpoIlIKa ¢ caxapoMm B PD, ToHH,
2013-2014 rr.

Huarpamma 10. I'eorpadust npousBoacTBa kKakao-nopoiika ¢ caxapom 1mo @O B PO 8 2014 r. B
TOHH

Huarpamma 11. I'eorpadus npousBoacTBa KaKaO-MOPOIIKA ¢ caxapoM 1o peruoHam B PO B 2014
I. B TOHH

Huarpamma 12. JlnHamuiKa MpoM3BOJCTBA Kakao-nopoiika 6e3 caxapa B P® B 2009-2014 rr. B
TOHH

Huarpamma 13. ITomecsuHast AUHAMUKA TIPOM3BOJICTBA Kakao-mopoika 6e3 caxapa B PO B
2013-2014 rr. B TOHHaX

Huarpamma 14. I'eorpadus mpon3BoACTBa Kakao-mopoiika 6e3 caxapa mo @O B PO B 2014 r. B
TOHH

Huarpamma 15. I'eorpadust mpon3BoICTBa KaKao-MopoIka 6e3 caxapa o peruonam B PO B 2014
I. B TOHH

Huarpamma 16. Jlonm poccHiiCKUX TPOU3BOAMTENEH B 0011IeM 00beMe MPOU3BOICTBA KaKao-
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Huarpamma 23. [lnHamMuKa sKcropra Kakao-roporiika u3z P® B teic. momn., 2010-2014 rr.
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IT.
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®unancoBble K03 Ppurmentst OO0 Kakao-npoaykT
®dunancossie nokazarean OO0 Kakao-mpoaykT
Anamm3 puckos no nipeanpusituio OOO Kakao-pogykr
Byxranrepckuii 6ananc OO0 Kaomaitn

Ortuer o npuobLIAX 1 yosTkax OO0 Kaomnaiin
®unancoBble K03 PpurenTs: OO0 Kaonaitn
dunancosele nokazarean OO0 Kaonaitn

Anamm3 puckos no nipeanpusituio OO0 Kaonaiin
Byxranrepckuii 6amanc OOO Apucrokpat

Ortuer o npuobLIAX U yobiTkax OO0 Apucrokpar
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