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MapkeTHHIroBoe Mccile/IoBaHue MPEeACTaBIIseT COOOM aHAIU3 TEKYILEro COCTOSIHUS PhIHKA
OapaHuHbl B PP B ycI0BUSX M3MEHSIONMIENCS] BHEITHETIOIUTUYECKON 0OCTaHOBKH, KOJIeOaHUH
KYPCOB BaJIOT U IPYIHX (PaKTOPOB, OKA3aBIIMX BJIMSHUE Ha PHIHOK OapaHWHBI M SKOHOMUKY B

LIEJIOM.

NccnenoBanne oxparbiBaeT BpeMeHHoM nepuoj ¢ 2011 roaa, a Takxke nporHo3 passutus no 2017

roja.
B otuere mpescTaBieHbl OCHOBHBIE TOKA3aTe M Pa3BUTHUS PhIHKA OapaHUHBI B PD:

00beM, TMHAMHKA M TEMITHI POCTa PhIHKA

I0JIs IMITOPTHOH MPOJYKIMY HA PHIHKE

OasaHC IMIIOPTA ¥ IKCIIOPTA

OanaHc crpoca 1 MpeJIoKeHNsT Ha PhIHKE

cbipbeBasi 6aza

CBOOO/THBIE HUIITH

TCHACHINU Pa3BUTHA PbIHKA
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[TpoBeneH aHam3 Mpon3BoICTBa OapaHuHbI B PP B 11€/10M 1 110 BUAaM, TIpeCcTaBIeHa JUHAMUKA
Y CTPYKTYypa MPOU3BOJICTBA, reorpadusi Mpou3BoACTBa MO (eAepaabHbIM OKpPyraM u

peruoHabHasi CTPYKTypa.

[TpoBeneH aHaIM3 BHEIIHETOPrOBBIX OMepaluidi Ha peiHKe OapaHuHbL. [IpencraBieH oobeMm,
OVHAMUKa, CTPYKTypa U reorpadus uMiopta u sxkcnopra. IlokazaHa cpaBHUTENbHAS CTPYKTYpa

umnopta B 2013 u 2014 rr.

[TpencraBieH 11eHOBOU aHAIM3 PHIHKA: YPOBEHb U JUHAMMKA 1IEH MPOU3BOAUTENEH 1

MOTPEOUTEILCKUX IIeH B TeorpadpuaeckoM paspese.

[TpoBeneH aHanM3 ChIpbeBOM OA3bI, TOTOJIOBBSI OBEIL, MTPEACTABIIEH 0030p MOCIIEIHIX U3MEHEHUN B
cepe AIIK.

Takxe B oTueTe MMpeaCTaBJICHbl OCHOBHBIC TCHACHIINU, (paKTOpr Pa3sBUTUA U IPOTHO3 PA3BUTUA
pbiHKa 6apanunbl 10 2017 roa B 3aBUCMMOCTH OT OOIIEIKOHOMUYECKOHN CUTYally B CTpaHe (110

JIBYM BapyaHTaM IPOTHO3Q).
BBIIEPKKH U3 UCCJIEJOBAHUA:

[Tpon3BoacTBO OapaHUHBI OTJIMYAETCS OTPULIATETPHON TUHAMUKOM, 3a UCCIIeTyEMbIH
nepuoj1 00beM MPOU3BOJICTBA IMOCTOSTHHO cHIKaJIcsA. OmHako mo uroram 2014 roga
MIPOU3OIIIENT BIIEPBBIE 32 4 TO/Ia POCT MPOM3BOJICTBA HA 5% (00BEM ITPOU3BOICTBA IOCTUT
**% ToHH). B Onmkaiiime rojibl COXpaHUTCS TEHAEHIMS K IJTABHOMY POCTY

OTCUYCCTBCHHOI'O IMPOMU3BOACTBA ITPOAYKIUH.

Jlo7151 9KCHOPTHOM MPOAYKIMH OT OOIIero 00bemMa MPOU3BOACTBA OAPAaHUHBI HAXOAUTCS Ha
ypOBHE ***%,_ CTOUT OTMETUTD, YTO JIOJISI FKCTIOPTA OyI€T UMETh TEH/IEHIIUIO K POCTY, MO/

BJIMSIHAEM CHIDKEHUsI Kypca pyOJisi K IoJuiapy U eBpo.

[To uroram 2014 rona pakTyeckuil Cpoc COKpaTWiIcs Ha ***%, Ha 4TO B IEPBYIO
ouepeb MOBJIUSIIO 3HAUYUTEIbHOE COKPAILLEHUE UMIIOPTA U OILIyTUMOE YBEJIMYEHUE
9KCIIOPTHBIX MOCTABOK. [T0TEHIMATBHO PHIHOK MOT TIOTPEOUTh OOJIbITIee KOJTMYECTBO

MPOAYKLIMH.
B crpykType npousBoacTBa OapaHUHBI 10 BUAAM HAaHMOOJIBIIYIO JOJIO 3aHUMAET MapHOe U

OXJIAXKJICHHOE MSCO — ee JIOJIs B 001eM 00beMe POCCHICKOro mpou3BoacTBa — 91%.

MoposxkeHoe msico 3aHumaet 9%.
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Poccuiickue nponsBoanTe GapaHUHBI MOTYT YIOBJIETBOPUTH (PAKTHUECKHIA CIIPOC JIUIIH

Ha ***%_  a MOTEeHUMaIbHBII CIIPOC MPUMEPHO Ha *** %,

B ortuete npuseneHs 34 nuarpammbl U 26 TabmIL

Mapkemurzogoe uccaedosanue «Poinox 6apanunet 2015. Texywasi cumyauusi, nepcneKmugol pazeumusi, c60000Hble HUUU, NPOZH...


https://marketpublishers.ru/report/consumers_goods/food_beverage/marketingovoe-issledovanie-rinok-baranini-2015.html

. +7 (993) 2787487
Market Publishers info@marketpublishers.ru

I'’TABA 1. PBIHOK BAPAHUHDLI B P®

1.1. O6bEM U JMUHAMUMKA PbIHKA

1.2. 10OJI1 UMITOPTA HA PbIHKE U EE U3BMEHEHUE

1.3. COOTHOLIEHME ITPON3BOJACTBA N DKCIIOPTA 2014 r.

1.5. BAJIAHC CITPOCA U ITPEJJIOKEHN A HA PBIHKE (2011-2014 rr.)

1.6. CBOBOJIHbIE HNIIIN HA PbIHKE BAPAHMHDbI

1.7. PAKTOPbDI, BJIUAIOIIME HA PBIHOK. OCHOBHbIE TPEH/IbI PBIHKA

I''TABA 2. AHAJIN3 ITPOU3BOJACTBA BAPAHUHDBI B P®

2.1. TIPOU3BOJACTBO BAPAHUMHLI (2011-2014rr.)
2.1.1. O6bem 1 AMHAMUKA TTPOU3BOJICTBA
2.1.2. Ilomecqa4Hasi AMHAMUKA TPOU3BOACTBA
2.1.3. CtpyKTypa NpOou3BOACTBAa OapaHUHBI IO BUIAM
2.2. CETMEHT ITAPHOU 1 OXJIA’KJEHHO BAPAHMHBI
2.2.1. O6beM 1 AMHAMUKA TTPOU3BOJICTBA
2.2.2. T'eorpacus npousBoacTsa B paspese PO
2.2.3. I'eorpacusi pou3BOJCTBA B PETMOHAIILHOM pa3pese
2.3. CETMEHT MOPOXEHOU BAPAHMHBI
2.3.1. O6bem 1 AMHAMUKA TTPOU3BOJICTBA
2.3.2. I'eorpadust npousBocTBa
2.4. OCHOBHBIE IMTPOU3BOIUTEJIN
2.4.1. OcHoBHBIE TPOU3BOAUTENHU Msica B PD

2.4.2. OcHOBHbIE TIPOU3BOAUTENIHN OApAHUHBI
I'JTABA 3. AHAJIN3 UMITIOPTA N SKCITIOPTA BAPAHUHDBI

3.1. UMITIOPT BAPAHUMHLI B P®

3.1.1. O6bem 1 AMHAMUKA UMTIOPTa

3.2.2. [lomecsiyHass AMHAMUKA UMIIOPTa OapaHUHBI

3.2.3. Anamu3s reorpacguu umnopta B 2013 u B 2014 rony
3.2. AHAJIN3 DKCIIOPTA BAPAHUHbI

3.2.1. O6bem 1 JMHAMHUKA IKCIIOpTA

3.2.2. [lomecsiyHass AMHAMUKA SKCHOPTA OapaHUHBI

3.2.3. Anamu3 reorpaguu sxcropra B 2013 u B 2014 rony

Mapkemurzogoe uccaedosanue «Poinox 6apanunet 2015. Texywasi cumyauusi, nepcneKmugol pazeumusi, c60000Hble HUUU, NPOZH...


https://marketpublishers.ru/report/consumers_goods/food_beverage/marketingovoe-issledovanie-rinok-baranini-2015.html

. +7 (993) 2787487
Market Publishers info@marketpublishers.ru

I'JIABA 4. IEHOBOY AHAJIN3 HA PBIHKE FAPAHUHBI

4.1. AHAJIM3 LIEH ITPOU3BOJUTEJIEN

4.1.1 TonoBast tuHaAMKKa 1ieH, Temribl pocta 1ied (2011-2015 rr.)

4.1.2 Ilomecsunas auHamuka 1ieH (2014-2015 rr.)

4.1.3 [IlnHamKKa 1IeH ¥ TeMIIbl pocTa B (pefepanbHbix okpyrax (2011-2014 rr.)
4.2. AHAJIN3 PO3HMUYHBIX 1IEH

4.2.1 Iunamuka 1ieH, temmnsl pocta (2011-2014 rr.)

4.2.2 ITomecsunas auHamuka 1ieH (2013-2015 rr.)

4.2.3 JIluHamMuKa 1IeH ¥ TeMITbl pocTa B reorpapruueckoM paspese
T'JIABA 5. OB30P CHIPBEBOM BA3BI

5.1. TEKYIIAA CUTYALIMUA B AIIK
5.2. TIOJIOI'OJIOBBE OBEIL]
5.2.1 luHamMuyKa YUCJIEHHOCTHU ITOI'0JIOBbS
5.2.2 T'eorpaguueckas cTpyKTypa 1norojiobbs no @O

5.2.3 PernonaibpHasi CTpyKTypa IOroJjioBbsi
I'JTABA 6. IIPOT'HO3 PA3ZBUTHA PBIHKA /10 2017 T
6.1. OCHOBHbBIE TEHJEHILIMU, PUCKU 1 ITPOT'HO3 PA3BUTUA
ATPOINTPOMBIINIJIEHHOI'O KOMITJIEKCA
6.2. CUEHAPUU ITPOI'HO3A PA3ZBUTHUA PbIHKA
6.3. OCHOBHBbBIE TEHJEHIIMU 1 ITPOTI'HO3 PA3ZBUTHA PBIHKA

BbIBO/AbI ITO UCCJIEJOBAHUIO

O KOMITAHMHA EVENTUS CONSULTING
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Huarpamma 2. J[lonr ©MIIOpTa Ha peIHKE OapaHWHBI B HATYpaJbHOM Bbipakenuu, 2012-2014 rr., %
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(TOII-50), THIC. PYO.
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Odopmnenue 3akaza

Haspanue: MapkeTtuHroBoe ucciejioBatue «PoiHok 6apanunbl 2015. Tekyas cutyarysi, NepcrekTHBbI

pa3BUTHsA, CBOOOJHBIC HUIIHU, TPOTrHO3 10 2017 roma»
Ccepuka: https://marketpublishers.ru/r/M773F75FAEERU.html
Llena: 19 000 pyo®.

Ecnu BB XOTUTE 3aKa3aTh PACIIMPEHHYIO JHULIEH3UIO UM NIeYaTHYI0 BEPCHIO, MOXKATIyHCTa,

CBSDKUTECH C HaIlIeH CITy:KO0i OANePKKU KIIMEHTOB!
info@marketpublishers.ru
Oriara
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