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ToMaTtbl) B P® 2009-2015 rr. IIporHo3 u nepcneKTUBHI

pa3BuTusa peiHka 10 2017 roga.(c yserom KpbiMckoro
DO)»

https://marketpublishers.ru/r/M4125FBB825RU.html
Hata: 23.07.2015

Crpanui;: 167
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Aprukyn: M4125FBB825RU

MapkeTHHIroBoe MCCIle/IOBaHUe OTPaKaeT TEKYIIYI0 CUTYalMIO Ha PbIHKE OBOILEH 3alMIIIEHHOTO
rpyHra. [Toka3plBaeT, Kak OTpearupoBajl ppIHOK Ha BBEJEHUE SMOAPro Ha MI0JOOBOIIHYIO
MPOLYKIIMIO, SKOHOMUYECKUI KPU3HUC, AeBaIbBALIMIO pyOJIs, CHUKEHUE MTOKYaTeIbHON
CIIOCOOHOCTH | ipyrue (haKTOphl, OKa3aBIKe HAa PIHOK 3HAYMTEbHOE BiMsIHUE B KOoHIE 2014 n

Hayvase 2015 rr. Takke OT4eT COnepKUT aHAIM3 phIHKA B perpocnektuse ¢ 2009 roga.

B uccneioBanum mpoaHann3upoBaHa CUTYalMsl Ha PeIHKE, IPEACTABIICHO MOJI0KEHNE POCCUIICKON
TEeIJIMYHOHN OTPACiIN: COCTOSIHUE U TIEPCTIEKTUBBI €e pa3BUTHs. OTUET COAEPKUT NOAPOOHBIN
aHaJIU3 POCCUICKOI0 TEIUIMYHOIO PhIHKA HA OCHOBAHMM TaKMX TOKa3aTelsiell Kak: JMHaMHMKa BBOJA
IUIOLIA/IeH, CTPYKTYpa, reorpadus, KOHKypeHTHas cpea, IEeHOBasl MOJIMTUKA HAa PbIHKE OI'ypLOB U
TOMATOB OTKPBITOTO U 3AIIUIIEHHOrO I'PyHTa, TEHAEHLUH B TEXHOJIOTUSX BbIpAIUBAHUSA,
HauOosiee peHTabesIbHbIE TPOEKThI, IPUBJIEKATEbHbIE PETMOHBI C TOUKU 3PEHUSI MHBECTUPOBAHMUS,

reorpa(bm{ HOBBIX ITPOCKTOB, OCHOBHbIC I'IpO6J'IeMbI OTpaciiu.

[IpeacraBiieH aHaIM3 PhIHKA OBOLIEN OTKPHITOrO U 3alMIIEHHOT0 IPyHTa (OrypLioB U TOMATOB),
KOTOPBIN COIEPXKHUT CIIEAYIOIIME apaMeTpbl: 00beM U AMHAMMKA PbIHKA, 10JI51 UMIIOPTA Ha PbIHKE,
CTPYKTYypa pbIHKa IO CIIOcO0y ¥ MECTY BBIpAIMBaHMUsI, 00bEM M IMHAMHKA OTPEOsICHUs B

CTOMMOCTHOM BbIPpA)KCHUM.

[IpencrapneH aHaIn3 MPOU3BOACTBA OBOILEH 3AIIUIIIEHHOTO TPYHTA B LIEJIOM U OTJEJIbHO OBOIIIEH,
BBIpAIlIEHHBIX MPOMBIIUIEHHBIM criocoOoM. [TprBeeHbI Takue oKa3aTeu Kak: 00beM, IMHAMUKA,

CTPYKTYpa U reorpadus npou3BOJCTBA. BbisBIIEHBI 1 ITpecTaBIeHbl OCHOBHBIE UTPOKU PHIHKA,
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MpOBeJIeH KOHKYPEHTHBII aHAIU3, B paMKaxX KOTOPOTO MPUBE/IeHbl OCHOBHBIE
XapaKTEePUCTUKU KOHKYPEHTOB (00BEMBI, TUTOIA/IN, I0JIM PhIHKA U T.1.). [IpeacraBieHo Kak
M3MEHWJIACh CTPYKTYpa PHIHKA, IOJIU UTPOKOB; KTO CTaJl MPOU3BOAMTE OOJIbIIE, 2 KTO MEHBIIIE,

KaKKWe€ HOBLIC UT'POKU BBIIIJIA HA PbIHOK. I[aHa OL€HKa COCTOAHUIO KOHKypeHTHOI';I CpeAabl.

B oryere npoaHanM3MpoBaH UMIIOPT CBEKUX OI'YpLOB U TOMATOB B AuHamuke ¢ 2005 no 2015 rr.
[TokazaHo Kak W3MEeHMIACh reorpadus 1 00beMbl TOCTABOK MMITIOPTHOM MPOIYKIIMH C aBrycTa

2014 rona, To ecTh Tocjie BBeACHUS KOHTP caHKimii Pd B oTHOIIEHNM psiia rOCy1apCTB.

[Mpeacrabnen aHamu3 notTpedieHust oBoiield B PP, KOTOphIiA BKIIIOYAET: CTPYKTYpPY MOTpeOIeH s,
00BbEeMBI U IMHAMUKY MOTPeOJICHHUS], T0JIU MTOTPEeOICHHSI OBOIIEH 3aKPBITOro rpyHTa. Takxke oTdeT
COACPKUT aHAJIU3 MOTPEOUTENILCKUX MPEAIIOYTEHUI OBOIIEH: MPEIIIOYTEHUS 10 BUAY TPOLYKIINH,
MecTaM ITpUoOpeTeHus1, YacToTe moTpedaeHus u Ap. OTpaxeHa TeKyIasi CATyalus B
MOTPEOUTENTLCKOM CEKTOpE: YPOBEHb JOXOI0B, IUIATEKECTIOCOOHBIN CIIPOC, MOKYMaTeIbHAS

CIIOCOOHOCTD HACEJIEHUS.
B oTuete npesicTaBiaeHa 0630pHast XapaKTEPUCTHUKA CEJIbCKOTO X03sIiCTBa B PD:

MTPOU3BOJICTBO MPOIYKIIMHU CEJILCKOT0 X03siiicTBa B PD (110 BujaM mpoyKIuu, 1o

pervoHam, 1o BUaM IMPOU3BOIUTENCH)

MOCEBHbIE IUIOMIAAM (IO BUIaM MTPOYKITUH, [0 PperoHaM, 10 BUJaM MPOU3BOJUTEIEN )
MaTepuaIbHO-TeXHUYECKast 0a3a

(uHaHCOBOE OOecnieueHre OTpacin

rocyJJapCcTBEHHas MOAJIEPKKA OTPACTH

U apyroe

OT4eT coIepKUT MOAPOOHBIN IPOTHO3 PAa3BUTHUS PHIHKA, B KOTOPOM IIPEICTABJICHB OCHOBHBIC
TEH/ICHIIMU, PUCKH U TTPOTHO3 Pa3BUTHS ar POMPOMBIIIIEHHOIO KOMILIEKCA B 11€JI0M, TTPOrHO3
BaJIOBOTO cOOpa OBOIIEH 3aKPHITOrO IPYHTA IMO]1 BJIMSHIEM BHEIIHUX (PaKTOPOB U C YIETOM
MHBeCTUIMH U rocniogaepkku ¢ 2015 mo 2020 ropl, a Takke BBOJI HOBBIX ILJIOIIA/IeN 3aKPHITOTO
rpyHTta. MHdopmarus o mpoeKkTax HOBBIX TEIJIMYHBIX KOMIIJIEKCOB, KOTOPbIE YK€ HaYaln
peanmuzanuio Ha Tepputopur PO, B nepuona 2012-2015 rr., 00beMbl UHBECTUIVH, TUTOIIA/ICH,

00bEMBI MMpOU3BOJACTBA, TEXHOJIOTUU U BU/IbI HpOI/I3BOIII/IMOI71 MMpoaAyKIUH.
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NHP®OPMAIIMOHHAA BA3A

denepanbHas ciyx0a rocygapcrBeHHol cratiuctiku P® (Poccrar)

OTC PD

MuHUCTEPCTBO SKOHOMUYECKOTO pa3BuTus PP

MuHHCTEPCTBO CEJILCKOTO X035ICTBA

CpencrBa MaccoBoi MH(poOpMaIuu (TIeproINIecKue U3JaHusl, )KypHaIbl: ArpoOr3HEC U ApYyTue)

Hannsle acconuanuu « Termmunpl Poccum»

DIeKTPOHHbIE UCTOYHUKH (0a3bl JAaHHBIX, HTHTEPHET - PECYPCHI)

CoobcTBeHHBIe 0a3bl JAHHBIX «DBEHTYC KOHCAITUHT»

JlaHHbBIE TpOU3BOAUTENEN

BBIJIEP?KKHA N3 NCCJIEAOBAHUA:
B Hacrosiee BpeMs mionap 3aKpeITOro rpyHta B Poccun yBenmumniach 3HaYMTENBHO T10
CPaBHEHMIO C MOCJIeTHUMU roJIaMU Y IPAKTUYECKH J1ocTuriia ypoBHs 1974 rona, B 2014
rojly TUIOIIAW 3aKPBITOTO TPYHTA COCTABIIIN Mopsiaka 4,5 Tric. ra, 3a 2010-2014 rr. 6pu10
BBejIeHO noutu 1,6 ['A miomaaei 3aKkpeITOro rpyHra
Bonee 30% HOBBIX MPOMBILIUIEHHBIX TEILIMLL PACIIOJIAraloTCsl U MPOEKTUPYIOTCS B
Kpacnomapckom kpae, Actpaxanckor u PoctoBckoit oonactsix, CTaBporoibCKOM Kpae 1
pernonax Cesepo-Kakazckoro ®O.
B P® umnoprupyercs nopsaka *** Teic. TOHH TOMaTOB U OI'ypLIOB. B IIPOMBIIUIEHHBIX
teruuiax P® Obu10 BhIparieHo *** teicsd ToHH oBomiel B 2014 rogy. O6ecrie4eHHOCTh
COOCTBEHHBIM MPOU3BOJICTBOM COCTABJISIET OKOJIO ***% . [ToTpeOuTeIbCKUI ClIpoC Ha
CBE:KHe OBOIIY U 3eJieHb CTaOMIbHO pacTeT. XoTs B KoHile 2014 roga Havyane 2015 r.

TEMIIbI POCTa ClIpoca CUJIbHO CHU3UJIMCh, HA YTO IMOBJIXAJIO CHUKECHUE HOKyr[aTe.HLHOfI

CIIOCOOHOCTH HACEJICHU.
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Oxo110 60% nEeNCTBYIONIMX TETUIHII 10 CUX TOP UCIIOJB3YIOT ycTapeBiiee 000pya0BaHuUE,

KOHCTPYKIMU U TEXHOJIOT'HU.

B Hacrosiiee Bpemsi ak TyaJIbHBIMU SIBJISIIOTCS OJIOUHBIE TEeTUTUIBI 4-TO TIOKOJICHU ST THIIA
Venlo u termuipt 5-ro nokosienus tumna Ultra Clima, ¢ cooTBETCTBYIOIIUM
000pyI0OBaHMEM U 1I€JIOCTHBIMU B3aUMOCBSI3aHHBIMU CUCTEMaMM: aBTOMATH3UPOBAHHBIM
yIIpaBJIeHNEM MUKPOKJIMMATOM, KareJbHBIM ITOJMBOM, MHOTOKOHTYPHBIM 00OTPEBOM,
3alUTHBIMU KPaHaMu, COOCTBEHHOM ra30reHepaTopHOM ycTaHOBKOM. Mcronb3yercst
TOJIBKO MaJIOOObEMHAs TEXHOJIOTUS BBIPAIIIMBAHMS B 3AMEHHUTEJISIX IPYHTA THIIA MUHBATHI,
KOKOCOBOH CTPY:KKH, arpoIepiInTa, Ipyrux MHEPTHBIX cpel. ***[IpakTnyecku Bce HOBbIE

IMPOEKTHI BLI6I/IpaIOT MMCEHHO 9TU KOHCTPYKIUH U TCXHOJIOTUU.

Cpennsisi peHTa0eIbHOCTh BCeX pabOoTaIoNIMX TEITMYHBIX KOMIUIEKCOB B Poccnu -
nopsiaka 13%. I1pu 3TOM nepeioBbie TEIUIMYHbIE X035ICTBA, SKCILUTyaTUPYIOIIUE HOBbIE
TEIUIMYHbIE KOHCTPYKLMU 4-T0 U 5-TO MOKOJIEHUs, TPUMEHSIOIINE COBPEMEHHbIE
arpoTeXHOJIOTMHY 3alMIIEHHOIO IPYHTA, BKJII0Yasi CBETOKYJIbTYpPY, 1OCTUTAIOT

YPOKaHOCTHU OrypLa Ha OTJEJIbHbIX y4yacTKax 40 130 Kr /KB. M B rof.

O0beM pbIHKA TOMATOB (OTKPBITOTO M 3aKPHITOrO IPYHTA) BHIPAIIEHHBIX TPOMBIITICHHBIM
cniocooom B 2014 rogy coctaBui *** teic. TOHH. OOBEM PhIHKA OT'YPIIOB (OTKPHITOTO U
3aKpPBITOTO I'PYHTA) BBIPAIIEHHBIX MIPOMBIIIIEHHBIM criocodoM B 2014 rogy cocraBui ***

TbIC. TOHH.

3a 2010 - 2013 rr. 06beM NOCTAaBOK OCHOBHBIX BUJIOB TEIUIMYHBIX OBOIIEH BBIpOC Ha 19%,
v moutu Ha 200 ThICSIY TOHH. AHAJIOTMYHBIE TToKa3zaresu npoiioro 2014 roga

omnyctuiuch Huxke ypoBHs 2012 roaa.

Cpeny 0cOOSHHO MOCTPAIaBIIMX OT 3apeTa Ha UMIIOPT CBEXUX OBOIIEH U (DPYKTOB CTPaH
okazamuch Mcnanus, Hunepnaunpl, Benbrus, I'penust u [Monpma. [TageHne ux 0ObIYHBIX

rOA0BBIX 00BEMOB cocTaBuIo OT 15% 1o 50%.

OCHOBHOI1 00BbEM MOCTABOK UMIIOPTHBIX TOMATOB Npuxoautcs Ha Typuuio — ***% ot
BCEro oobemMa UMITOpTa B HATYPAJIbHOM BBIPAXKEHUU. **% B MMITOpTe 3aHMMaeT Kurai,
10% nipuxoautcst Ha MapoKko, 1oJIs1 YKparHbl CHU3WIACH 10 ***%, AzepOaikaH

3aHUMAET B CTPYKType 7%. ***,

PeanbHblil 00beM MOTpedieHrs] pOCCUSIHAMU 3€JICHU M OBOIIIEH B HECKOJIBKO Pa3 HIKe
pekomMeHnayemoit HopMbl. B cpenneM Ha ogHoro xurens PO cerogus npuxogurcs 4,9 kr

OBOIIHOM MPOAYKIIMH, BRIPAIIIEHHOW B 3aKphITOM I'pyHTe. PocT BajoBoro coopa
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MIPOM30IIIEN 32 CUET 3aIlyCKa B padouyIo SKCILTyaTalMIo CPa3y HECKOJIbKUX KPYITHBIX

TCIVIMYHLIX ITPOCKTOB.

MakcuManbHbIid 00beM MOTPeOIeHH S TETUTMYHBIX KYJIbTYP XapaKTepeH s KUTeIen
LentpansHoro u CeBepo-3anagHoro pernoHoB Poccuu. 3a roj oHM ynoTpeOIsioT B
CpellHEM OKOJIO *** Kr TEeIIMYHON MPOIYKIIMU Ha YesJoBeKa. JToT nmokasaresb B 1,5 — 3

pasa BhbIIIIe ynieBoro norpednaenus B Apyrux denepanbHbix okpyrax Po.

Jlyudie Bcero odecriedeHo cCOOCTBEHHBIMU OBOIIaMu Hacesienue 0xHoro u
[TpuBomkckoro @O, rae Ha KaXIOTO KUTEJIsSI PUXOAUTCS OKOJIO *** KujtorpaMmmMoB
MPOJYKITMM U3 MECTHBIX TETLIHII.

B oruere npueaeHo 55 quarpamm, 1 cxema v 53 TaOJIHIIBL.
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I'JIABA 1. KJIACCUPHUKAIIAA OBOIIEN
T'JIABA 2. AHAJIN3 PA3BBUTHSA CEJIbCKOI'O XO3AVCTBA B P®

2.1 XAPAKTEPUCTUKA OTPACJIN
2.1.1. O6bem 1 JMHAMUKA TTPOU3BOJICTBA MPOIYKIIUU CeJTLCKOTO XO3SICTBA
2.1.2. CtpyKTypa npOou3BOJCTBA MPOIYKIIMHU IO BUJAM CEJIbXO3IPOU3BOAUTENCH
2.1.3. IloceBHble UIOMMIAAN
2.1.4. Pecypchl 1 UCNIONIb30BAaHUE MPOAYKIIMU CEJILCKOTO XO3SUCTBA
2.1.5. MarepuanpHO-TeXHIUECKas 6a3a
2.2. PUHAHCOBOE OBECIIEYEHUE OTPACJIN
2.3. TEKYIIAS CUTYIIMS B CEJIbCKOM XO34UCTBE (IHB-MAI 2015)
2.4. BHEHIHESKOHOMMYECKA{ NEATEJIbHOCTD B ATIK
2.5. IIEPCIIEKTUBbI PA3BBUTUSA AIIK

I'’TABA 3. Ob30P TEIUNINYHOI'O PBIHKA B POCCHUHA

3.1. OCHOBHBIE [TAPAMETPBI PbIHKA
3.1.1. lunamuka rutomianaen 3akpuiroro rpyHta (1974-2014 rr.)
3.1.2. CtpyKTypa IIomajaei 3aKkpbiToro rpyHTa 1o BuaaM (3MMHKE, BECEHHUE TeTTUIIb,
MApHUKH, YTETJICHHBIA TPYHT, TIOCEBHI TO/1 TUIEHKOM )
3.2. TEOTPA®UA PACITIOJIOKEHUA IIJIOIAEN 3AKPLITOIO TPYHTA
3.3. HIEHOBAA ITOJIMTUKA HA PbIHKE (2013-2015IT".)
3.3.1. Ce30HHOCTb 1IEH Ha PbIHKE
3.3.2. luHaMuKa NOTpeOUTETbCKUX [IEH Ha OTYPIIbl K TOMATHI
3.3.3. CpaBHUTENbHAS XaPAKTEPUCTHUKA 1IEH pean3aliii OrypIiOB U TOMAaTOB MO0 PErMOHAM
3.3.4. llensl npou3BOAMTEIIEN HA OTYPLIbl M TOMAThl OTKPBITOrO M 3aKPBITOIO IPyHTA
3.3.4.1. luHamuKa 1IeH Ha TOMAThl U OTYpIibl OTKPHITOro U 3aKpbliTOro rpyHra (2013-2015 rr.)
3.3.4.2. [lnHamMKKa 1IeH Ha TOMAaThl U OTYpPIIbl OTKPBITOTO U 3aKPBITOrO IPYHTA IO PErMOHAM
3.4. KOHKYPEHTHA CPEJA. CYIIECTBYIOIIME N HOBBIE KOMITJIEKCHI
3.5. TEHAEHIWU 1 ITEPCIIEKTUBBI PA3BUTHA OTPACIJIN

T'JIABA 4. AHAJIN3 PBIHKA OBOIIEN OTKPBITOI'O Y 3AIIUIIEHHOT O
I'PYHTA (OI'YPIIOB 1 TOMATOB)

4.1. OCHOBHBIE ITAPAMETPbI PbIHKA OI'YPIIOB U TOMATOB, BbIPAIIIEHHBIX
[MPOMBIIIJIEHHBIM CITOCOBOM
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4.1.1. O6bem 1 OCHOBHBIE MTOKa3aTenu peiHKa 2014 T.

4.1.2. CtpyKTypa pelHKA IO CIIOCOOY BBIpAIMBaHUs, 107151 umriopta 2014 .
4.1. OCHOBHBIE ITAPAMETPbBI PBIHKA TOMATOB (BAKPBITOI'O 1 OTKPBITOI'O
I'PYHTA)

4.1.1. O6bem u quHaMuKa peiHKa 2010-2014 rr.

4.1.2. lons *MNOPTHOM NMPOJYKLIMU HA PbIHKE

4.1.3. CtpyKTypa pelHKa TOMATOB IO CIIOCOOY ¥l MECTY BBIPAIIIMBAHUS

4.1.4. lunamuka nmotpedJeHUs TOMATOB
4.2. OCHOBHBIE ITAPAMETPbBI PBIHKA OI'YPIIOB (BAKPBITOI'O 1 OTKPBITOI'O
I'PYHTA)

4.2.1. O6bem n quHaMuKa peiHKa 2010-2014 rr.

4.2.2. Jlonis *MIOPTHOM NMPOAYKLIMU HA PbIHKE

4.2.3. CTpyKTypa pelHKA OTYPIIOB TIO CIIOCOOY M MECTY BBIpAIIIMBAHUS

4.2.4. lunamuka notpedaeHrst OryploB

I'JIABA 5. AHAJIN3 ITIPON3BO/ICTBA OBOIIEN 3AIIMIIIEHHOI'O I'PYHTA,
OryryoB 1 TOMATOB B P®

5.1. TIPOM3BOACTBO OBOIIEN 3AKPLITOIO T'PYHTA
5.1.1. O6bem 1 IMHaMUKa BaJIOBOTO cOOpa OBOIIEH 3aIUIIEHHOTO TPyHTa
5.1.2. CtpyKTypa npou3BOJCTBA OBOIIIEN 3aKPHITOrO TPyHTA MO BUIAM
5.1.3. CtpyKTypa npou3BOJCTBA OBOIIEN 3aKPBITOrO I'PYHTA MO BUIAM OpraHU3aIUi
5.1.4. PernonanbHasi CTpyKTypa MPOU3BOJICTBA OBOIIEH 3aKPHITOTO TPyHTA
5.1.5. CtpyKTypa npOou3BOJCTBA OBOIIIEN 3aKPHITOrO IPyHTA MO BUAM TUIOIIAIEH (TETUIHUILIbI,
MIAPHUKY U 1IP.) B Pa3pe3e PErMOHOB
5.2. TIPOU3BOJCTBO TOMATOB
5.2.1. O6beM U IMHAMHUKA BaJIOBOTO cOOpa TOMATOB 3AIIMIIEHHOTO ITPyHTA
5.2.2. T'eorpacdust BaoBOro cOOpa TOMaToB 3aKPHITOrO IPyHTA
5.2.3. O6Bem BaJIoBOro cOOpa TOMAaTOB 3aKPHITOrO IPYHTA B Pa3pe3e permoHOB
5.3. ITIPOU3BOJACTBO OI'YPLIOB
5.3.1. O6bem U IMHaAMHUKa BJIOBOTO cOOpa OTypIIOB 3aIUIEHHOTO TPYHTA
5.3.2. 'eorpacust BaoBOro cO0pa oryproB 3aKpbhITOro rpyHTa

5.3.3. O6Bem BasioBOro cOOpa oryprioB 3aKphITOro IpyHTa B pa3pe3e peruoHOB
T'JIABA 6. AHAJIN3 UMIIOPTA CBEKHX OBOIIIEA B P®

6.1. UMITOPT TOMATOB
6.1.1. O6bem, nMHAMUKA U reorpadusi IMIIOPTA B HATYPAJIbHOM BBIPAKEHUN

6.1.2. O6bem, IMHAMKKA U reorpadusi IMIIOPTa B CTOUMOCTHOM BBIPaKEHUH
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6.2. UMITIOPT OI'YPLIOB 1 KOPHUIIIOHOB
6.2.1. O6bem, IMHAMKKA U reorpadusi IMIIOPTa B HATYPAJIbHOM BBIPAKEHUN

6.2.2. O6bem, AMHAMUKA U reorpadusi IMIIOPTa B CTOUMOCTHOM BBIPaKEHUH
I'JIABA 7. AHAJIN3 IIOTPEBJIEHUS OBOIIEN

7.1. TIOTPEBJIEHUE CBEXIX OBOIIE! B P®

7.1.1. CtpykTypa norpedjaeHus cBexux oBoieii B PO

7.1.2. O6beM 1 qUHAMUKA MTOTPeOIeHUs CBEXKHUX OBOIIEH HACeIeHUEeM

7.1.3. YpoBeHb norpediaeHus oBoiei 3akpbiroro rpynta B @0O. CTpykTypa o0bema
noTpeOIeH!sT OBOIEH 3aKPHITOTO U OTKPBITOTO IPyHTA

7.1.4. OcHOBHBIE (paKTOPHI CITpoca
7.2. AHAJIN3 ITOTPEBUTEJIbCKMX ITPEJIIIOYTEHNN

7.2.1. Ilpeanoyrenus no BUAY NPOJyKTOB MUTAHUS

7.2.2. YactoTa notpedieHrs OBOIICH

7.2.3. Mecra npuoGpeTteHust OBoIei u (ppyKkToB

7.2.4. Hanbosnee BocTpeOOBAaHHbBIE OBOIIH
7.3. TEKIIASA CUTAYLUA B IIOTPEBUTEJIbCKOM CEKTOPE. YPOBEHDb JOXO/10B,
IIJIATEXXECITOCOBHBIN CITPOC, ITOKVYITATEJIBHA S CITOCOBHOCTD HACEJIEHU S

I'/IABA 8. KOHKYPEHTHBIN AHAJIN3

8.1 PAKTOPDI, OITPEAETIOAIOIINE OTPACJIEBYIO KOHKYPEHIIMIO
8.1.1 BHemnss cpena
8.1.2. BHyTpenHsasa cpesa
8.2. OCHOBHBIE CXEMbI CBBITA U IMTPOABMXEHNM A ITPOAYKIINU HA PbIHKE
8.2.1. OcHOBHbIEC KaHAJIBI COBITA
8.2.2. BriOop pbIiHKA cObITA MPOAYKIMN
8.2.3. OpueHranys Ha MOKynarTeJs
8.3. 1O0JIM OCHOBHbBIX T POKOB PbIHKA
8.4. OLIEHKA COCTOSHII KOHKYPEHTHOM CPEJIbI
8.5. XAPAKTEPMCTHUKA OCHOBHBIX ITPOM3BOJIUTEJEN
8.5.1. ATPOKOMBUHAT «fOXKHbII1»
XapaKkTepucTUKa MPeaIpUATUs U TIPOU3BOIUMAS TIPOTYKITHS
TexHosoruu
duHaHCOBBIE MOKA3ATEH TTPEIIPUATHS
8.5.2. 3A0 ATPOKOMBUHAT «MOCKOBCKHUI»
XapaKkTepucTuKa MpeaIpusTUs

PuHAHCOBBIC MOKA3aTeIN MMpeanpusATUA
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8.5.3. kKATPOKOMBUHAT MAVCKUIN»
XapaKTepUCTUKA MPEANPUATHS U TPOU3BOAUMAS POAYKIUS
TexHoyioruu nMpon3BOJICTBA
DUHAHCOBBIE TOKA3ATEN MPEITPUATUS

8.5.4. COBXO3 AJIEKCEEBCKUI
XapaKTepUCTUKA MPEANPUATHS U TPOU3BOAUMAS POAYKIIUS
TexHoyioruu nMpon3BOJICTBA
DUHAHCOBBIE TOKA3ATEN MPEITPUATUS

8.5.5. 3A0 ATPOPUPMA 'BBIGOPXKEILI'
XapaKTepUCTUKA MPEANPUATHS U TPOU3BOAUMAS POAYKIUS
TexHoyioruu nMpon3BOJICTBA
DUHAHCOBBIE TOKA3ATEN MPEITPUATUS

8.5.6. OAO 'ATPOKOMBUHAT 'TEIJIMYHBIN'
XapaKTepUCTUKA MPEANPUATHS, TEXHOJIOTUH, IPOU3BOAUMAST POAYKIIUS
DUHAHCOBBIE TOKA3ATEN MPEITPUATUS

8.5.7. AK YYPUIIOBO
XapaKTepUCTUKA MPEANPUATHS, TEXHOJIOTUH, IPOU3BOAUMAST IPOAYKIIUS

PrHaHCOBBIE NIOKA3ATEN MTPEANIPUATHS
I'’TABA 9. ITPOT'HO3 PA3BBUTHUA PBIHKA 2015-2020 I'T.

9.1. OCHOBHbIE TEHIEHIIVN, PUCKU U ITPOI'HO3 PA3ZBUTUA
AT'POITPOMBIIIJIEHHOI'O KOMIUIEKCA

9.2. IPOTHO3 PA3BUTHA PEIHKA. ITPUPOCT ITPOM3BOJICTBA OBOIIEN
3AKPBITOI'O T'PYHTA, ITPUPOCT IJIOIIAJEN TEIJIMII.

9.3. HOBBIE IMTPOEKTDI 11O CTPOUTEJIbLCTBY TEIUVIMYHbIX KOMIIJIEKCOB.
MHBECTULINN, ITJIOIIAIN, MOIIHOCTU. 2012-2015

BbIBO/AbI ITO UCCJIEJOBAHUIO

O KOMITAHMHA EVENTUS CONSULTING
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CIIMCOK TUAT'PAMM:

Huarpamma 1.06beM 1 AMHAMUKA POCCUICKOTO MPOU3BOACTBA CEIbCKOX03SUCTBEHHOM
MIPOAYKLIMU B XO35IMCTBAX BCEX KATErOpUil B CTOMMOCTHOM BbipaxeHnuu 2012-2014 rr.
Huarpamma 2. CTpyKTypa MOCEBHBIX IUIOIIAIEH MO BUgam KyabTyp B 2014 rogy

Huarpamma 3. [luHamMuKa miomaaei 3akpeitoro rpyHra B PO, 1974-2014 rr., teic. 'A
Huarpamma 4. CTpyKTypa II0IIa/ield 3aKPHITOro TPyHTa MO BUJaM, ThiC. KB. M 2014 1.
Huarpamma 5. I'eorpacdpuueckasi CTpyKTypa iomaaen 3akpsitoro rpynra no 0, % 2014 r.
Huarpamma 6. Ce30HHOCTB 1IeH Ha OTypiibl U TOMaThl cBexkue, 2013- 1 kB. 2015rT.

Huarpamma 7. [lnHaMUKa CpeTHUX MOTPeONTENbCKUX 11eH B P® Ha orypisl u momugopst B 2009-
2014 1r., py0./KT.

Huarpamma 8. CpaBHUTENIbHAS XapAKTEPUCTHKA [IEH pean3alliy OrypLOB U TOMATOB IO
peruoHam B PO (2014 r.)

Huarpamma 9. «['eorpadus pazmereHus TerIMuHbX Xxo3sicTB 1o @O Pd»

Huarpamma 10. CTpyKTypa pelHKA TeIIMYHBIX OBOIIEH, 0 CIIOCOOY U MECTY BhIpAIMBaHUS
(cenbxo3MpousBoaUTEN U (pepmepckue xo3siictBa) B 2014 roay, %

Huarpamma 11. IuHamuka oobema peiHka ToMaToB B P® 2010-2014 rr., THIC. TOHH
Huarpamma 12. JIuHamuka oObeMa peIHKa TOMATOB B IieHax mpousBouresei B PO 2013-2014
IT., MJIH. PyO.

Huarpamma 13. [Toss uMnopTa Ha pelHKE TOMaTOB B HATypajibHOM BblpaxeHuu, 2014 r., %
Huarpamma 14. J[lons uMriopra Ha pelHKE TOMAaTOB B CTOMMOCTHOM BbipaxkeHuu, 2014 r., %
Huarpamma 15. CTpyKTypa pelHKa TOMATOB IO CIIOCOOY ¥ MECTY BBIPAIIIMBAHUS B HATYPATbHOM
BbIpaxenuu, 2014 r., %

Huarpamma 16. Innamuika o6bema notpedinenus tomatoB B PO 2010-2014 rr. muH. pyo.
Huarpamma 17. lnnamuika o6beMa peiHKa oryprioB B P® 2010-2014 rr., ThIC. TOHH
Huarpamma 18. [IuHamuka oObeMa pbIHKA OTYPIIOB B IIeHax rpousoautesierd B PO 2013-2014
IT., MJIH. PyO.

Huarpamma 19. [losisg uMnopTa Ha pelHKE OTYPLIOB B HATYypalbHOM BblpaxxeHuu, 2014 r., %
Huarpamma 20. Jloss1 uMIiopta Ha pelHKE OT'ypIIOB B CTOUMOCTHOM Bbipaxenuu, 2014 r., %
Huarpamma 21. CTpyKTypa pelHKa OTYpIIOB TI0 CIIOCOOY M MECTY BBIpAIMBAHUS B HATYPATbHOM
BbIpaxenuu, 2014 r., %

Huarpamma 22. lunamuka oobema nmotpedaerus orypiios B P® 2010-2014 rr. miH. pyo.
Huarpamma 23. O0beM U JMHAMKKA BaJOBOTO cOOpa OBOIIEH 3aKPBITOrO IPYHTA, THIC. TOHH
2013-2014 rr.

Huarpamma 24. CTpykTypa cOOpa OBOIIEH 3aKPhITOro rpyHTa 1Mo Bugam, 2014 r.

Huarpamma 25. Jloyst OTypIioB ¥ TOMATOB, BBIPAIIEHHBIX B 3aKPBITOM I'PYHTE B HATYPaJTbHOM

BblpakeHuH, % 2014 r.
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Huarpamma 26. CTpykTypa cOopa OBOIIEH 3aIUIIEHHOrO TPyHTa 1O BUAaM opranu3aiui, 2014
r.,%

Huarpamma 27. I'eorpadudeckas cTpykTypa cOOpa OBOIIEH ¢ IUIOIaIel 3aKpuIToro rpyara, 2014
r. %

Huarpamma 28. CTpyKTypa cOOpa OBOIIEH 3aKPhITOro IpyHTa M0 BUaaM ruiomanei, 2014r. %
Huarpamma 29. JlnHamuKa BaJoBOro cOOpa TOMAaTOB 3alUIIEHHOTO IPYHTA BCETO, THIC. TOHH
2013-2014 rr.

Huarpamma 30. I'eorpadus BagoBoro coopa ToMaToB 3aKpbiToro rpyHra no @O B PO B
HaTypajbHOM BblpaxeHuu, % 2014 r.

Huarpamma 31. JIuHamuKa BaJIoBOro cOopa OrypIioB 3alluIilieHHOrO TpyHTa, Thic. ToHH 2013-2014
IT.

Huarpamma 32. I'eorpagus BasioBoro cbopa orypioB 3akpbitoro rpynra no ®O B PO B
HaTypajbHOM BblpaxeHuu, % 2014 r.

Huarpamma 33. O0beM U JMHAMKKA UMIIOPTA TOMATOB B HaTYpajbHOM BhipaxeHnu B 2005-2015
IT.

Huarpamma 34. CTpyKTypa UMIIOpTa TOMATOB 10 CTPaHaM B HATYPaJIbHOM BbipakeHuH, % 2014 r.
Huarpamma 35. O6beM ¥ JUHAMUKA UMITOPTa TOMAaTOB B CTOUMOCTHOM BhipaskeHnu B 2005-2015
IT.

Huarpamma 36. CTpyKTypa UMIOpPTa TOMATOB 10 CTPaHaAM B CTOMMOCTHOM BbIpakeHuu, % 2014 r.
Huarpamma 37. O0beM U JUHAMKKA UMIIOPTa OTYPIIOB M KOPHUIIIOHOB B HATYPaJIbHOM
BblpakeHnu B 2005-2015 rr.

Huarpamma 38. I'eorpadust uMNopra orypiuoB 1 KOPHUILIOHOB B HATYpPaJIbHOM BbIpaKeHUH, %
2014 .

Huarpamma 39. O6beM 1 JUHAMUKA UMIIOPTA OTYPIIOB ¥ KOPHUIIIOHOB B CTOMMOCTHOM
BblpakeHnu B 2005-2015 rr.

Huarpamma 40. CTpyKTypa UMIOpPTa OT'YPIIOB ¥ KOPHUIIIOHOB 10 CTPaHaAM B CTOUMOCTHOM
BblpakeHuH, % 2014 r.

Huarpamma 41. CtpyKTypa nmotpedjeHns CBeXHX OBOIIEH 1Mo BUaaM notpedureneit B PO., %
Huarpamma 42. ITorpe6ieHue oBoiel, Oax4yeBbix u Kaprodens Hacenenuem, 2006-2013 1r.,
Kr/uyen/rof

Huarpamma 43. CTpyKTypa pacxoJ0B Ha MOKYMKY MpoayKToB nutanus B PO, 2013 r. %
Huarpamma 44. MecTto OBOIIEH B CTPYKType NOTpeOIeHuUsT TPOAYKTOB IMUTAHUSI HACEJICHHEM B TOJI
B P®, 2013 1. %

Huarpamma 45. JToiss moTpedasieMbIX OBOIIEH 3aKphITOrO TPYHTA B 0011IeM 00beMe MOTpeOIeH s
2014 r., %

Huarpamma 46. OpueHTHpOBaHUE MOKYMAaTelsI IPY BHIOOPE MPOIYKTOB MUTAHUS

Huarpamma 47. CTpyKTypa rpyniibl IPeANOYUTAIONIMX MOJIe3HbIE IPOAYKTHI MO OJIOBOMY
MIPU3HAKY

Huarpamma 48. CTpyKTypa rpymniibl IpeAnOYUTAIONIUX T0JI€3HbIE TPOAYKTHI 110 BO3PACTHOMY
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MIPU3HAK
Huarpamma 49. CtpyKTypa rpymniisl IpeArnoYUTAIONIUX 0JIE€3HbIE TPOAYKTHI 110 T0XOLY
Huarpamma 50. YactoTa ynoTpedJieHrs OBOIIEH

Huarpamma 51. CTpykTypa norpedeHrs OBOIIEH 1Mo 4acToTe

Huarpamma 52. Mecrta npuoOpeTeHus OBOIIEH

Huarpamma 53. Ilpeanoyrenus no BUaaM oBoLIeH

Huarpamma 54. J1o11 OCHOBHBIX TPOM3BOIMTEIIEN OBOILEH 3allUIIEHHOTO TPYHTa B
o01IepoccuiickoM mpou3BoacTee, % 2012-2014 1r.

Huarpamma 55. TTporHo3 IMHAMKMKY BJIOBOTO cOOpa OBOINEH 3aIUIIIEHHOTO TPYHTA

cenbxo3npeanpusATusaMu u pepmepckumu xosstiicteamu B 2015-2020 rr., ThIC. TOHH
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CIIMCOK TABJINIL:

Ta6mma 1. [TpoayKIius celbCKOro X035CTBa B ISMCTBOBABIINX IeHaX, Mipa. pyo. 2012-2014 rr.
Tabmuna 2. [JnHaMuKa MHAEKCOB MPOU3BOJICTBA CEIbCKOXO3SUCTBEHHOM IPOLYKIIMH T10
KaTeropusiM Xo3sIMCTB B cONOCTaBUMBIX LieHax 2012-2014 rr.

Ta6mmia 3. CTpyKTypa MpOU3BOJCTBA CEJILCKOXO3UCTBEHHOU MTPOAYKIIUH 110 BUIAM 10
Kareropusam xo3sicTB B 2014 1., B % Kk o0mmemy 00beMy 10 BUAY MPOAYKIIUN

Ta6muna 4. [ToceBHBbIE TUIOMIAAN CETbCKOXO3SMCTBEHHBIX KYJIBTYP B XO35ICTBaX BCEX KATETOPHA
Poccuiickoit ®epepanun, eic. ra 2012-2014 1.

Ta6muna 5. [MoceBHbIE TIOMIAAN CETbCKOXO3SUCTBEHHBIX KYJIBTYP 10 BUAAM KYJIbTYp B
X03sICTBaxX Beex Kareropuit Poccuiickoit ®epepanum, teic. ra 2012-2014 1.

Tabmuia 6. Pecypchl (3amachl, TpOU3BOICTBO, UMIIOPT) M UCIIOJIb30BaHUE (IPOU3BOACTBEHHOE
norpedieHue, nepepadoTKa, MOTepH, IKCIOPT, TMIHOE ToTpedieHue) 3epHa B P, MitH. TOHH,
2012-2014rr.

Ta6muia 7. Pecypchl (3amachl, TpOU3BOICTBO, UMIIOPT) M UCIIOJIb30BaHKE (IPOU3BOACTBEHHOE
norpedieHue, nepepadoTKa, MOTepH, IKCIOPT, TMIHOE TOTpedsIeHre) Msica U MSCOITPOIAYKTOB B
P®, thIC. TOHH, 2012-2014rT.

Tab6muia 8. Pecypchl (3amachl, TpOU3BOCTBO, UMIIOPT) M UCIIOJIb30BaHKE (IPOU3BOACTBEHHOE
norpedieHue, nepepadoTKa, MOTepH, SIKCIIOPT, TMIHOE MOTPeOIeHNE) MOJIOKA M MOJIOYHBIX
npoayKToB B P®, Thic. ToHH, 2012-2014rT.

Tabmuna 9. [IlnHaMuka mapka OCHOBHBIX BU/IOB TEXHUKH B CEJIbCKOXO3SIMCTBEHHBIX OPraHU3aIMsIxX
2012-2014 rr., THIC. LIT.

Ta6muma 10. iHBecTHIMK B OCHOBHOM KarMTaJl, HAIPaBJIeHHbIE HA Pa3BUTHE CEJILCKOTO
X03sHCTBa ¥ BBOJ HOBBLIX MolHocter, 2012 — 2014 rr.

Ta6muna 11. Mctounnku ¢pyuHaHcpoBaHusl. IHBECTUIIMM B OCHOBHOM KaIUTall, HAIPABJICHHBIE HA
pasBUTHE CEIbCKOTO X03siicTBa, 2012 — 2014 1T

Ta6mmia 12. Thnomaay 3akpeITOro rpyHTa MO BUAAM, BAJIOBOUM cOOP OBOIIEH C IUIOMIaIei
3aKpBITOro rpyHTa mo Bugam 2014 r.

Ta6muna 13. I'eorpadus pacronoxeHus IOMAAe 3aKpbITOro rpyHra mo suaam mno @O u
peruoHam P®, teic. kB. M 2014 T.

Tabmuna 14. luHaMuKa 1IeH TPOU3BOAMUTEIIEH Ha OTYPIIbl M TOMAThl OTKPBITOTO U 3aKPHITOTO
rpyHTa 1o Bugam pyo./Tonna, 2013 - guB.-anp.2015 rr.

Tabmuna 15. luHaMuKa [IeH Ha OTYPIIbl M TOMAThl OTKPBITOTO M 3aKPHITOrO IPYHTA MO PErnOHAM
P® 2013-2014rr.

Tab6mma 16. OCHOBHBIE TETUTMYHBIE KOMIUIEKCH Poccumn

Ta6mmma 17. Termmunbie komriekcsl Poccnn, BBeaenHsie B 2005-2009 rony

Tabmumna 18. OcHOBHBIE TapaMeTphbl PHIHKA OT'YPIIOB M TOMATOB, BHIPAIIEHHBIX TPOMBIITICHHBIM
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cniocod6om B 2014 roay (Ipou3BOACTBO B OTKPHITOM U 3aKPHITOM T'PYHTE, UMIIOPT, 0OBEM PHIHKA)
Ta6muma 19. BanoBoii cOop 0OBOIIIEl 3aKpHITOrO rpyHTa B pernonax P® o Bugam opranuzanmi,
ThIC. HEHTHEPOB, 2013-2014rT.

Ta6muia 20. BaoBoit cOop OBOIIEH 3aKPHITOro rPyHTA 1O BUAAM TUTOIIAAel (TETUTIB 3UMHHE,
BECEHHUE, TAPHUKY, YTEIUIEHHBII IPYHT) B peruoHax P®, Teic. nenTHepos, 2014 r.

Tabmuma 21. O6bemMbl BaJIOBOro cOopa ToMaToB 3aKpbiToro rpyHra no ®O u pernonam B PO o
BUJIaM OPraHU3aIMil B HATYpaJbHOM BbIpakeHUH, ThIC. leHTHepoB 2013-2014 rr.

Ta6mmia 22. O6bvem BasioBoro coopa orypros 1mo PO u pernonam B P® mo Bugam opranusanui B
HATYpaJIbHOM BBIpaKEHUH, ThIC. IIeHTHepoB 2013-2014 rr.

Tabmumna 23. O0beM 1 AMHAMHMKA UMIIOPTa TOMATOB B HATYPaJIbHOM BBIPAKEHHUH 110 CTPAHAM B
2013-2014 rr.

Tabmuna 24. O0beM 1 AMHAMHUKA UMIIOPTa TOMAaTOB B CTOMMOCTHOM BBIP2KEHUH IO CTPAHAM B
2013-2014 rr.

Tabmuna 25. O6beM 1 AMHAMHKA UMIIOPTa OTYPIIOB U KOPHUIIIOHOB B HATYPAJIbHOM BBIPAKEHUH
no crpadam B 2013-2014 rr.

Tabmuna 26. O0beM 1 AUHAMHUKA UMIIOPTA OTYPIIOB ¥ KOPHUIIIOHOB B CTOUMOCTHOM BBIPaKEHUU
no crpadam B 2013-2014 rr.

Tabmmia 27. XapakTepucTrKa OCHOBHBIX ITPOM3BOIUTEIIEH OBOIIEH 3aIUIIIEHHOTO TPYHTA:
peruoH, miomiaam, oobemsl mpousBoacTsa 2007-2014 rr.

Tabmuma 28. O0beMbl U AMHAMUKA BBIPYUKU KPYITHEHIIINX MIPOU3BOIUTENEH, TOIU B
o0I1Ie0TpacaeBor BeIpyUKe, ThiC. pyo., 2007-2012 rr. %

Tabmumna 29. O6beMbl 1 10J1U B 00IIE0TPACIIEBON BRIPYUKE KPYMHEHIIINX MPOU3BOANTENICH
OBoIIIeH, ThIC. py0., 2014 1. %

Ta6mima 30. Byxranrepckuii 6ananc I'VIT ArpokomouHaT «HOKHBI»

Ta6muna 31. Orver o npubbuIsax u yonitkax ['VIT ArpokomOuHat «HOxHbI»

Ta6muna 32. OcHoBHBIE (prHAHCOBBIE TIOKa3atenu aesiteabHocT ['YIT ArpokomOuHat «HOKHBI»
Ta6muma 33. Byxranrepckuii 6ananc 3A0 «ArpokomOuHaT «MOCKOBCKU»

Tabmuna 34. Oryet o npuobUIAX U yobiTKax 3A0 «ArpokomMOuHat «MOCKOBCKHIA»

Tabmuna 35. OcHOBHBIE (PHAHCOBBIE TIOKa3aTeny aesTeabHOCTH 3A0 «ArpoKkoMOUHAT
«MOCKOBCKUI»

Ta6mmia 36. Byxranrepckuii 6ananc ArpokoMOMHAT Marckui

Tabmuma 37. Orver o npuobUIAX U YObITKaX ArpokoMOMHaT Maiickuit

Ta6muma 38. OcHOBHBIE (PHAHCOBBIE TIOKA3ATENH JeSATeTbHOCTH ATpoKOMOMHAT Maiickuii
Ta6mma 39. Byxranrepckuii 6amanc CoBxo3 AJleKceeBCKUi

Ta6muna 40. Otvet o npuobUIAX U YObITKaXx COBX03 AJIEKCEEeBCKHIA

Ta6mvia 41. OcHoBHbIe (PUHAHCOBBIE TTOKa3aTeNH JieATeTbHOCTH COBX03 AJICKCEEBCKUT
Ta6muma 42. Byxranrepckuii 6ananc 3A0 ATPO®HVPMA 'BbIBOPKELL

Tabmuna 43. Orver o npudbuIax u yoritkax 3A0 AIPO®HPMA 'BbIBOPXEL]

Ta6mmia 44. OcHoBHbIe (pUHAHCOBBIE TTOKa3aTesu JeAarebHocTH 3A0 ATPOOPMPMA
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'BBIBOPKELL

Ta6mmma 45. Byxranrepckuii 6anmanc OAO ArpokomOuHaT TermmJIHbI

Tab6mma 46. Otuer o npudkLIAX 1 yobtkax OAO ArpokomMOuHaT TermmaHbIi

Ta6muna 47. OcHoBHbIe (prHaHCOBBIE ToKa3aTesu OAO ArpokoMOnHaT TermmuHbIi

Tab6mmma 48. Byxranrepckuii bananc AK YYPUJIOBO

Ta6muna 49. Orver o npudsuIsax u yositkax AK YYPUJIOBO

Tab6muia 50. OcHoBHBIe (puHAHCOBBIE MTOKa3aTenu aesrenbHoctd AK YYPUJIOBO

Tabmuna 51. luHamMuKa BaoBoro cOopa OBOIIEH 3aIUIIIEHHOTO IPYHTa CEIbX03MPEANPUATASIMU
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