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B oruere no MapKeTMHIOBOMY MCCIIEOBAHUIO OTPAKEHA TEKyIasl CUTyalusl HA PhIHKE MSACHBIX
KOHCEPBOB U Ha pbIHKE Msca B 1ieJioM. [IpeacraBieHo, kak oTpearnpoBall pbIHOK Ha TaKKUe
COOBITHSI KaK: BBEJICHUE SMOAPro, 9KOHOMUYECKUI KPU3UC, IeBATbBAIIMIO pyOJisi, CHUKEHUE
MOKYMAaTEJIbHON CIIOCOOHOCTH U Jpyrue (pakTOphl, OKa3aBIlIMe HA PHIHOK 3HAYUTEbHOE BIIMSIHUE B

koure 2014 u gagane 2015 rr.

B uccnenoBanum npoaHanu3upoBaHa CUTYyalusl Ha PeIHKE, MPEACTaBIEHO MOJIOKEHUE POCCUNCKON
MsicoriepepadaThIBAOIIEH OTPACI: COCTOSIHUAE U TIEPCTIEKTUBHI ee pa3BuTHs. OnpeaeaeHbl
OCHOBHBIE TIOKA3aTeNIM PhIHKA: 00beM, TUHAMHUKA PHIHKA, OISl UMIIOPTA, HACKITIEHHOCTh PHIHKA,

CBOOO/IHBIE HUIIIU U T.].

OtyeT coAepKUT aHAJIM3 POCCHICKOTO ITPOU3BOJICTBA KOHCEPBOB; MPECTABIECHBI 00bEM,
JVHaAMUKa U reorpadus npou3BoJCTBa KOHCEpBOB B PO u penepanbubix okpyrax Pd.
[TpeacraBnen 00beM 1 AMHAMHUKA UMIIOPTHO-IKCIIOPTHBIX OTNEPAIHid HA PHIHKE KOHCEPBOB 32
MOCJIeTHUE HECKOJIBKO JIeT. OTYET COIEPKUT LIEHOBOM aHAJIU3 Ha PbIHKE MACHBIX KOHCEPBOB B PO

u B ©O, npeacTaBiieHbl TEMITbI pOCTa IIEH.

[TpoBeeH v npeCTaB/IeH aHATM3 MOTPEOUTEILCKUX MTPEINOYTEHUI Ha PHIHKE, TOKA3bIBAIOIINT
KaKue OCHOBHBIE (PaKTOPBI, BIUSIOT HA MOKYIKY, aHATN3 9TUX (PAKTOPOB; YACTOTY COBEPIIICHUS
MOKYIIKH, 3aTPaThl HA TPUOOPETEHNE KOHCEPBOB, MECTa MPUOOPETEHUS TIPOTYKITHH,

MNpEeAnoOYTEHUSA 110 YIIAKOBKE U JIPYyroc.

HpOBGII@H KOHKypeHTHbIﬁ aHaJIM3 OCHOBHBIX KOMH&HHﬁ-HpOHC&BOHHTGH@ﬁ, MMpEACTaBJICHBI TAKUE
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MoKa3arenu, Kak: 00beMbl IPOU3BOACTBA, MOIITHOCTH, TIPOIYKIIUSI, TOPTOBbIE MAapKH U
apyroe. [IpeacraBieHa KOHKYpPEHTHAsl CUTyallusl Ha PbIHKE, 10JIM KPYITHEUIINX UTPOKOB U

TOIYJIIPHOCTb TOPrOBBIX MAaPOK KOHCEPBOB CPE/IM MOKYyNaTesIeH.

Oruer COACPIKUT aHAJIN3 CprbGBOfI Oasbl: PBIHOK MsACa CBUHWHBI U TOBSAIUHBI (HpOI/I3BOILCTBO n

HMIIOPT).
[TpoaHaym3rpoBaHbl U MPeICTaBIEHbl OCHOBHbIE (PAKTOPHI, BIUSIOIIME Ha PHIHOK B HACTOSIIIIEE
BpeMsi; TEHJCHIMM PhIHKA B IIPOM3BOJICTBE M MOTpedieHn npoayKimu. [IpencraBieH moapoOHbIit

IMPOrHO3 pa3BUTHUSA PbIHKA MsICA U MSACHBIX KOHCEPBOB B CpeI[HeCpO‘{HOﬁ MEPCIICKTUBE.

Ecnu B anHOTanmu Bel He Haum uHTEpecyoiero Bac pasnena, Moxere 0OpaTuThest O TeaedoHy

8 (499) 340-70-12 u Hamm crienyaIrcThl TOoMoryT Bam.
NHPOPMAIINOHHASA BA3A
denepanbHas ciyx0a rocygapcrBeHHol cratiuctiku P® (Poccrar)
denepanbHas TamoxeHHas ciryx6a PO (PTC PD)
Jlanasie MuHUCTEpCTBA CEebCKOro xo3siicTBa PO
HanHbie MUHUCTEPCTBA 9KOHOMUYECKOTO Pa3BUTHUS

CpenctBa maccoBoi nHpopMaluu (rmepuoandeckue U3JaHus, OTpaciieBbie KypPHAIIBI:

HAIMOHAJIbHbIE, PETMOHAJIbHbIE, MECTHBIE)

JlaHHBIE OTpaC/IEBBIX COIO30B U MPOUYUX OTPACIIEBBIX OPraHU3aLUN

DIeKTPOHHbIE UICTOYHUKH (0a3bl JAaHHBIX, HTHTEPHET - PECYPCHI)

CobcTBeHHBIe 0a3bl JAHHBIX «DBEHTYC KOHCAITUHT»

JlaHHBIE TpeINpUsATHIA-TIpou3BOAUTeNer [JanHbie onpocoB notpedutenei 2015 r.

JaHHble skcnepToB peiHKa 2015 1.

BBIJIEP?KKU N3 NCCJIEAJOBAHUA:
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O6beM pbIHKA MSICHBIX KOHCepBOB B 2014 rogy Haxoquics Ha ypoBHE *** ThIC. TOHH, a TI0
utoram 2015 rosa oxugaercst CHIKEHUe Ha ***% 1 00beM phIHKA COCTABUT *** ThIC.

TOHH.

Takoe 3HaUUTEIHPHOE COKpAIlleHHe PhIHKA 0OYCJIOBJICHO B TIEPBYIO OYepe/ib OrPOMHBIM
COKpaIllleHHeM UMITOPTHBIX IMOCTABOK, UMITOPTHbIE KOHCEPBBI B YCJIOBUSIX KpU3HUCa U
neBaibBaiu ***, CokpallieHre MPOU3BOICTBA BBI3BAHO HEXBATKOM ChIPbSI, TAK KaK
MHOTHE TTPOU3BOIUTENN PA0OTAIM IMEHHO HA UMITOPTHOM CBHIPbE U ITOCJIC BBE/ICHUS

9M6apro HX MOIIHOCTHU MMPOCTAUBAIOT.

Jlo1s1 UMTIOPTHOM MPOIYKITMM HAa PhIHKE MSCHOW KOoHcepBalu Haxoawiack B 2010-2013
IT. Ha ypoBHE ***%. B 2014 roay a075 umMnopra Belpocia 10 **%, TakoMy CKauKy
CHOCOOCTBOBAJIO pe3Koe yBeanueHue uMropta B utoiie 2014 rona, emie B JOKPU3UCHBIN
nepuoj. B 2015 roay noJist uMnopTa pe3ko COKpaTHIach M coctaBwiia ***%, Ha 4ro
TMOBJIMSLIO YETBIPEXKPATHOE COKpAIlEHUE UMIIOPTa KOHCEPBOB 110 cpaBHeHuIo B 2014
rOJIOM, TaKOE COKpallleHre 00yCJIOBJIEHO AeBaibBalell pyosisi U Kak CJIeJCTBUE CHIIbHBIM

yIOPOKaHUE UMIIOPTHOU MPOAYKLIUHU.

Tak KaKk 3HAYUTEJILHOE COKPAILIEHUE PBIHKA BBI3BAHO HE COKPALIEHUEM CIIPOCa, a
COKpallleHuEM IIpeyIokeHNs. TO MOKHO C yBEPEHHOCTBIO TOBOPUTH O TOM, ***. KOHCEpBHI
ABJIAIOTCA IMTPOAYKTOM AOJIOro XpaHEHUA 1 OTHOCUTEJIbHO HEBBICOKOI CTOMMOCTBIO I10
CPaBHEHHMIO C OXJIAKICHHBIM MSICOM, a B KPU3UCHBIHN MEPHOJL 3TO 0COO0 aKTyabHO, 3TH
(baKThI TOBOPAT B TOJIB3Y YBEJIMUESHHUs CIIPOCA Ha MPOAYKIHIO. PHIHOK criocoOeH BhIpacTu

Kak MAUHHAMYM Ha *** TpIC. TOHH.

Jlpyroii BOITpOC — Ha CKOJIKO CIOCOOHBI OTEUECTBEHHBIN MPOU3BOIUTENN TIEPEK PHITH
AEBTY MEK]Ly CIIPOCOM M IPEIOKEHHEM, BE/ib Ha PhIHKE HAOJI0aeTCs 3HAUNTEe IbHAS

HexBaTKa Chipbsi U B 2015 romy HabII0AaI0Ch COKpalleHre MMPOU3BOICTBA KOHCEPBOB.

3a 1 momyrogue 2015 roga 00beM MPOM3BOACTBA KOHCEPBOB cocTaBmil 273 645 ThIC. YCII.

OaHOK, YTO MEHbIIIe AaHAJIOTMYHOTO IepPHO/Ia MPOILIoro rojaa Ha 5,8%.

I[To mporuozam, 0ObeM POM3BOJICTBA KOHCEPBOB 10 Utoram 2015 roya cokpaTurcs Ha

**%p W JOCTUTHET *** ThIC. yCJ1. OaHOK.

C 2011 mo 2013 HabmogaeTCsi CHIKEHNE UMIIOPTHBIX TIOCTABOK MSICHBIX KOHCEPBOB B PO,
tak B 2012 rogy umnopt cokpatuics Ha 16%, a B 2013 mouru Ha 18%. B 2014 roay B
cepeMHe To/1a MPOU30IUIO0 OUeHb 3HAUYMTEIbHOE YBEIMYEHNE UMITOPTa KOHCEPBOB, TaK IO

utoram 2014 rosa yBearueHre UMIOPTA COCTaBIIIO 1TOUTH 62%. [1pu aTOM yke B Hayase
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2015 roga UMIOPT HaYasI 3aMETHO COKpAILaThCs, TaKasi TMHAMUKA MPOJIOJIKIIIACH B

Te4YeHHue BCero roja, o uroram 2015 oxugaercs cokpaieHue ummnopra Ha 75%.

B oruere npuseneHo 70 quarpamm u 41 tadnuna.
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I'’TABA 1. AHAJIN3 PBIHKA MACHBIX KOHCEPBOB B P®

1.1. OCHOBHBIE ITOKA3ATEJIN PBIHKA MACHbBIX KOHCEPBOB B P®
1.1.1. O6bem u roioBast AMHAMUKA PhIHKA MACHBIX KOHCepBOB 2012-2015 1.
1.1.2. Jons umnopra u ee AMHAMUKA Ha peIHKE MsICHBIX KoHcepBoB 2013-2015 rr.
1.1.3. CBOOO/HBIE HUIIIM HA PHIHKE MSICHBIX KOHCEPBOB B PD
1.1.4. CooTHollleHre MPOU3BOICTBA U IKCIIOPTA
1.1.5. JTonss MSICHBIX TIPOIYKTOB, B 0011IeM 00beMe MOTpeOIeH s TPOAYKTOB MUTAHUS
1.2. OFbEM U JUHAMUKA TTPOU3BOJACTBA MACHBIX KOHCEPBOB B P®
1.2.1. O6bem 1 roioBast AMHAMUKA ITPOU3BOJICTBA MSACHBIX KOHCEPBOB
1.2.2. T'eorpaguueckas CTpyKTypa pOM3BO/ICTBA KOHCEPBOB
1.3. ObEM U JUHAMUKA UMITOPTA MACHbBIX KOHCEPBOB B P®
1.3.1. B HaTypaibHOM BBIpaKEHUHN
1.3.2. B cTOMUMOCTHOM BbIpaX€HUU
1.4. OBBbEM U JUHAMUKA DKCITOPTA MSICHbIX KOHCEPBOB B P®
1.4.1. B HaTypa/IbHOM BBIpOKEHUHN

1.4.2. B cTOMUMOCTHOM BbIpa:X€HUU
I'JTABA 2. CBIPBEBAA BA3A. PBIHOK MACA I'OBA/IMHBI 1 CBUHUHbI

2.1. AHAJIU3 ITPOU3BOJACTBA MSCA
2.1.1. O6bem, CTPYKTypa U IMHAMKKA IIPOU3BOJICTBA TOBAIUHBI B P® (mapHOM, OXJIakaeHHON 1
3aMOPOKEHHOM )
2.1.2. O6bem, CTPYKTypa U IMHAMKKA TIPOU3BOJICTBA CBUHUHBI B PP (MapHOM, OXJ1ak/IeHHON U
3aMOPOKEHHOM )
2.1.3. O6vem u quHaMUKa TTpon3BojcTBa 1o PO PP o Bugam
O6beM, IMHAMUKA U CTPYKTYpa Mpou3BocTBa rosiaunel 1o @O PP no Bugam
O6beM, IMHAMUKA U CTPYKTYypa Mpoun3BocTBa cBUHUHBI 10 PO PP o Bugam
2.2. AHAJIU3 UMIIOPTA MSACA
2.2.1. YcnoBus, rpymniisl OPOLYKIMU, CTPaHbI-IOCTABIIMKH
2.2.2. O6beM 1 AMHAMUKA UMTIOPTa B 11eJIoM 1o Pd 1o Buaam
O6bem u quHaMuka ummopta msica KPC (B 1.4. rosusbl) B PO
Crpykrypa ummnopra msica KPC B P® no Bugam
I'eorpadus umnopra msca KPC B PO no Bunam
OObeM 1 JMHAMUKA UMIIOPTAa CBUHUHBI B PO

I'eorpacus ummnopra cBuHUHB B PO
2.3. PAKTOPBI M TEHJIEHLIMM PA3BUTHS POCCHUIICKOI'O PEIHKA MSICA
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T'JIABA 3. IEHOBOW AHAJIN3

3.1. HEHBI ITPOM3BOAUTEJIEN HA MSACO T'OBSANHbBI I CBUHUHBI
3.1.1. YpoBeHb u AMHAMHKA IIeH B 11eJoM 1o P® no Bugam
3.1.2. YpoBenb u quHamuka 1ieH no O PO no Bugam
3.2. HEHbI HA MACHBIE KOHCEPBBI
3.2.1. YpoBeHb U JUHAMMKA 1IeH B 11e510M 110 PP
['ogoBas quHaMuMKa 11eH, TEMITB POCTA LIeH
[TokBapranbpHas AUHAMUKA IIEH
3.2.2. YpoBenb u quHamuka 1ieH no ®O
l'opoBas nuHamuka, TeMibl pocTa

KBapranbHasa quHamuka
I['JIABA 4. KOHKYPEHTHBIN AHAJIN3

4.1. KOHKYPEHTHA{ CPEIA

4.2. CBOJIHbIM AHAJIU3 KPYITHENIINX ITPOU3BOJUTEJIEN KOHCEPBOB
4.2.1. XapakTepucTUKa IPOU3BOIUTENIEH, PETMOH
4.2.2. MouHocTt, 00beMBbl IIPOU3BOJICTBA, MPOAYKIIHSI, TOPTOBBIE MAPKU

4.3. OJIN KPYITHEUIIINX UTPOKOB

4.4. TIOITYJIAPHBIE TOPT'OBbIE MAPKU MACHbBIX KOHCEPBOB

TJIABA 5. AHAJIN3 IIOTPEBUTEJ/IbCKUX IPEJIIOYTEHNUM HA PBIHKE
MACHBIX KOHCEPBOB

5.1. PAKTOPHI BBIGOPA ITPOJJYKTOB MACOITEPEPABOTKI

5.2. IONYJIAPHOCTb KOHCEPBOB CPEJU ITPOYNX MACHBIX ITPOAYKTOB
5.3. HYACTOTA INPUOBPETEHMA

5.4. CPEJHUE 3ATPATbI HA TIOKVIIKY MACHbBIX KOHCEPBOB

5.5. MECTA ITPUOBPETEHUA MACHbBIX KOHCEPBOB

5.6. TIPEQIIOYTEHN A ITOKVIIATEJIEN 10 YITAKOBKE ITPOJIYKIINI

5.7. KOJIMYECTBO IMPYMOBPETAEMO ITPOJTYKIINN

I'’TABA 6. ITPOT'HO3 PA3BBUTHUA PBIHKA MACHBIX KOHCEPBOB /10 2017 I.

6.1. PAKTOPBI, BJIMFIOIIME HA PBIHOK KOHCEPBOB. TEHJIEHIIU PA3BBUTU
POCCUMCKOI'O PBIHKA
6.2. OCHOBHBIE TEHEHIIMN, PUCKHU U [TPOT'HO3 PA3BUTHAI
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AT'POITPOMBIIIJIEHHOI'O KOMIUIEKCA

6.3. CLIEHAPUU [TPOI'HO3A PA3BUTHA PBIHKA

6.4. OCHOBHbIE TEHIEHIIU 1 [TPOT'HO3 PA3BUTHA PBIHKA KPC

6.5. OCHOBHbIE TEHIEHIIMU 1 [TPOT'HO3 PA3BUTHMA PbIHKA CBMHMHDBI
6.6. [IPOI'HO3 PA3ZBUTMA PBIHKA MACHbBIX KOHCEPBOB 10 2017 T.

BbIBO/AbI ITO UCCJIEJOBAHUIO

O KOMITAHMHA EVENTUS CONSULTING
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CIIMCOK TUAT'PAMM:

Huarpamma 1. [luHaMuka oObema pbIHKAa MSICHBIX KOHCEpPBOB, ThiC. ToHH 2012-2015 rr.
Huarpamma 2. [luHaMuKa J0J1M UMIIOPTa Ha PhIHKE MSCHBIX KOHCEpBOB, % 2012-2015 rr.
Huarpamma 3. [lonst, cBOOOIHAS )il MOTEHIMATBHBIX pousBogutesed, % 2015 r.

Huarpamma 4. CooTHOILIEHHE [TPOU3BOACTBA U IKCIIOPTA HA PHIHKE MACHBIX KOHCEPBOB, ThIC. TOHH
2012-2015 rr.

Huarpamma 5. J10J1s1 MSICHBIX TTPOIYKTOB B 00I1IeM 00beMe MOTpeOIeHUsT TPOLYKTOB MUTAHUS
xureneid Mocksbl B 2014 rogy B HaTypajibHOM BbIPaKEHUU

Huarpamma 6. 1011 MSICHBIX TTPOIYKTOB B 00IIeM 00beMe MOTpeOIeHUsT TPOLYKTOB MUTAHUS
xureneid Mocksbl B 2014 rogy B CTOMMOCTHOM BbIpaKeHUU

Huarpamma 7. [lnHaMUKa IPOM3BOJICTBA KOHCEPBOB B PP, ThIC. yci1. 6aHok, 2010-2015 rr.
Huarpamma 8. [InHaMUKa IPOM3BOJICTBA KOHCEPBOB 1O KBapTayiam B PD, ThIC. yci1. 6aHOK,
2013-2015

Huarpamma 9. I'eorpadpuueckas CTpykTypa npou3BojacTsa KoncepBos no ®O B PO, twic. yci.
0aHoK, 2014 r.

Huarpamma 10. I'eorpaduyeckas cTpykrypa mpousBojcTBa KoHcepBoB 110 PO B PD, %, 1 u 2 kB.
2015 rr.

Huarpamma 11. Junamuka umnopra MsCHbIX KoHcepBoB pd 2011-2015 rr., TOHH

Huarpamma 12. luHamuka umnopra MsCHbIX KoHcepBoB pd 2011-2015 rr., ThiC. Ao
Huarpamma 13. JluHamuka skcrniopta MsicHbIX KoHcepBOB pd 2011-2015 rr., ToHH

Huarpamma 14. luHamuka skcnopra MsiCHbIX KoHcepBoB pd 2011-2015 rr., ThiC. gom.
Huarpamma 15. Iunamuka npousBojcta msica KPC B P®, tonn, 2010-2015 rr.

Huarpamma 16. Ctpykrtypa npousBojcta msica KPC o cermenram, 2014 ron, %

Huarpamma 17. [luHamMuKa IpoOU3BOJCTBA MapHOro U oxjaxaeHHoro msica KPC B PO, Tonn,
2010-2015 rr.

Huarpamma 18. [Iunamuka npousBoactBa MoposxkeHoro msica KPC B P®, tonn, 2010-2015 rr.
Huarpamma 19. [lunamuka npousBojcTBa cBUHUHbLI B P®, TonH, 2010-2015 rr.

Huarpamma 20. CTpyKTypa IpOU3BOJCTBA CBUHUHHI 110 cermeHTam, 2014 roa, %

Huarpamma 21. [InHaMHrKa TPOM3BOJICTBA MAPHOUN U OXJIKACHHON CBUHUHBI B PP, TOHH,
2010-2015 rr.

Huarpamma 22. [InHaMHKa POU3BOICTBA MOPOKeHOW CBUHUHBI B P®, ToHH, 2010-2015 rT.
Huarpamma 23. I'eorpaguyeckas crpykrypa npousBojictBa msica KPC no ®O B PO, tonn, 2014
I.

Huarpamma 24. I'eorpaguyeckas CTpyKTypa MPoU3BOJICTBA MAPHOTO U oxJaxaeHHoro msica KPC
no ®O B PD, tonn, 2014 r.

Huarpamma 25. I'eorpaguyeckas cTpykrypa npousBojictBa mopoxeHoro msica KPC o @O B P,
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ToHH, 2014 1.

Huarpamma 26. I'eorpaguyeckas crpykrypa rpousBojictBa msica KPC no ®O B PO, %, 1 u 2 ks.
2014 u 2015 rr.

Huarpamma 27. I'eorpaduueckas cTpykTypa rnpousBoactBa cBUHUHBI 10 PO B PO, ToHH, 2014 T.

Huarpamma 28. I'eorpaguyeckas CTpyKTypa MpOU3BOJICTBA MAPHON U OXJIAKIEHHOW CBUHUHBI 11O

®O B PD, TonH, 2014 1.

Huarpamma 29.
ToHH, 2014 1.
Huarpamma 30.
Huarpamma 31.
Huarpamma 32.
Huarpamma 33.
Huarpamma 34.
Huarpamma 35.
Huarpamma 36.
Huarpamma 37.
Huarpamma 38.
Huarpamma 39.
Huarpamma 40.
Huarpamma 41.
Huarpamma 42.
Huarpamma 43.
Huarpamma 44.
IT.

Huarpamma 45.
IT.

Huarpamma 46.
2015 rr.
Huarpamma 47.
Huarpamma 48.
2010-2015 rr.
Huarpamma 49.
2010-2014 rr.
Huarpamma 50.
Huarpamma 51.
2010-2015 rr.
Huarpamma 52.
2010-2014 rr.

Huarpamma 53.

['eorpacuyeckas cTpykTypa IpoOU3BOJCTBA MOPOKeHOU CBUHUHBI IO PO B PO,

Hunamuka oobema ummnopra msica KPC B PO, Tonn

[TokBaprasnbHasi JUHAMUKA UMIIOPTA CBEXKEro U oxjaxaeHHoro msica KPC, Tonn
[TokBapranbHasi nMHAMUKA UMITIOpTa 3amoposkeHHoro Msica KPC, Tonn
Hunamuka crpyktypsl umnopra msica KPC no sunam, 2010-2014 rr., %
['eorpadust umnopra napuoro msica KPC B P® B 2013 u 2014 roay, %
['eorpadust umnopra napuoro msca KPC B PO B 1 kB. 2015 roaa, %
['eorpadust umnopra moposxeHoro msica KPC B P® B 2013 u 2014 rony, %
['eorpadust umnopra 3amopoxeHHoro msica KPC B P® B 1 kB. 2015 roga, %
JrHamuka umnopra cBUHUHBL B PO B ToHHax, 2010-2014 rr.

['eorpadust umnopra cBuHuHbl B P® B 2013 1 2014 roay, %
IlokBapranbHas IMHAMUKa UMIIOPTA CBUHMHBI B PD, TOHH
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