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LIENb MPOEKTA
MprBneyeHne NHBECTULIMOHHDBIX EHEXHbIX CPEeACTB AJ1A OTKPbITUA CanoHa KpacoTbl

BmecTe ¢ 6M3HeC-NNaHOM Bbl noJily4ya€Te aBTOMAaTU3NPOBAHHYIO MOi€J1b B (bopmaTe Excel, c NMnoMOoLlbto KOTOpOIZ
CMOXKETE CaMOCTOATENIbHO N3MEHATb NCXO4HbIE MapaMeTpPbl MPOEKTa (Ll,eHbI Ha yaiyrn canioHa KpacoTbl, CTRPYKTYpPY
cnpoca, YNCNEHHOCTb A 3apa60THy|o nnaty nepcoHasna, CTOMMOCTb o6opy,qosaH|/|ﬂ, Cymmy MHBeCTULMIA 1 T.4.). Bca
mopenb 6yﬂ,ET aBTOMaTU4eCK nepecynTbiBaTbCA.

CMELUNATIU3ALNA CANTOHA KPACOTHI

® MOJIHbIN CMEKTP NaprKMaxepCcKnx ycyr (My>KCKOW 3a/1. XXEHCKUIA 3aJ1, MaprikMaxepcKire yciyri afia geTten),
® MaHUKIop

e neaunkiop

® KOoCcMeTosIormyeckme ycyrm (HemHBasmBHble, He TpebytoLwme nosyyeHie MeauLMHCKON NLEH31I)

® Maccax

® BM3aX

e conapumn

® [IOMOJIHUTESNbHbIE YCIYTI

e peanv3aumsa HeJOPOron 1 KaueCTBEHHON KOCMETUNKM NPodecCcoHanbHbIX Cepuit

KOHLIEMLWA MPOEKTA

Han6onee skoHoMMYecKU 3GPeKTUBHBIM MECTOMONOXEHUEM AJ1s CalloHa KpacoTbl BbiGpaHHOro dopmMata
ABNAETCA CNasibHbIM PaoH C NAIOTHOW 3acTPoKon. TakxKe 3G PeKTUBHBIM ABNSETCA MECTOMNOMNOXEHVE PAJOM C
MEeTPO, B BU3HEC LIeHTPax Uy TOProBbIX LIEHTPAX C BbICOKOW MPOXOAMMOCTbIO.

CermeHT CO3/1aBaEMOrO CaJioHa KPacoTbl: AEMOKPATUYHbBIN CErMEHT PbIHKA, OPUEHTVPOBAHHDIV HA KIIMEHTOB CO
CpeAHNM YPOBHEM OX0Aa

Llenesas ayautopus:

o [eHllepHas CTPYKTypa LieneBow ayauTopun CO31aBaeMoro CcasioHa KpacoTbl: 60/bLUYI0 YacTb KINEHTOB
OyZyT COCTaBMATb KEHLWMHBbI (79%), B NOC/IefHee BPeMA Ha PbIHKE UHAYCTPMM KPAcOoTbl HAuMHaoT
NPOABAATb aKTUBHOCTb M MY>UVHbI, KOTOPble 3aHUMatoT 21% nocetuTenen.

e Bo3pacTHas CTpyKTypa LeneBon ayauTopmmn Co3faBaemMoro casioHa KpacoTbl:;, NoceTuTenm B Bo3pacte ot 30
1o 40 net (30%), .

e XapaKTepncTuKa Lienesor ayautopum no poay 3aHATUN:, Jomoxo3ankn (15%), ctygeHTbl (11%),

e XapaKTepurcTrKa LieneBol ayauTtopun no ypoBHIio oxo[a: CO3jaBaeMblil CaloH KpacoTbl byaeT
NO3NLUMOHNPOBATLCA KaK IEMOKPATUYHbIN CasfloH KPacoTbl, Mpeasiaralownin KauecTBEHHbIE 1 Hanbornee
BOCTpeboBaHHble ycnyru. CpeaHuid YpOBEHb [OXOL0B NOCETUTENEN CaNlOHA KPAacOoTbl COCTaBSET .

o [epcoHan canoHa KpacoTbl: OO LWTAT NepCcoHarna -*** yenoBek, N3 HUX 12 YesloBeK B OAHOI CMeHe
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Ipaduk paboTbl canoHa KpacoTbi: ¢ 10.00 go 22.00
MIOWALb
Mnowaab canoHa KpacoTbl: 150 KB.M.

MNMomelLeHNs canoHa KpacoTbl: MAapUKMaxXepCKnin 3a Ha 3 Kpecna (21 KB.M.), MaHMKIOPHbI KabUHET (*** KB.M.),
NeaVKIOPHbIN KAOUHET (¥** KB.M.), KOCMETONOMMYECKNI KAaBUHET (14 KB.M.), MaCCaxHblin KabnHeT (*** KB.M.), 30Ha
conapwuA (6 KB.M.), noMeLleHre ana nocetutenemn (*** k.m.),

[00OXO04 CANOHA KPACOTHI
3arpyska canioHa KpacoTbl:

o [Tapukmaxepckun 3an —71%

o MaHVKIOPHbIN KabUHET — ***%

o [leVKIOPHbIN KAaBMHET — ¥**%

o KocmeTonorunyeckuin kabuHet — 40%
o MaccaxHblIli KabrHeT — ***9

Cpeﬂ,HVIIZ yeK no 6a3oBbiM ycnyram canioHa KpacoTbl:

o CTpmrKKa BONIOC (>KeHCKMI 3an) — *** py6.
o CTpuKKa BoNoc (My»CKom 3an) — *¥** py6.
o YKnajaKa BosiocC (>KeHCKWI 3an) — *** py6.
o YKnagKa Bonoc (My»cKo 3an) — *** py6.
o XnMmnyeckas 3aBMBKa — *** py6.

o MaHuKiop 1 OKpaluvBaHue — *** py6.

o Mepuikiop — *** py6.

o Kocmetonoruveckue ycnyru —*** py6.

o Maccax —*** py®.

PEANIM3ALMA OAHHOIO MPOEKTA NO3BONNT

Co3pgaTb 613HeC, YncTan (AUCKOHTUPOBAHHAA) CTOMMOCTb KOTOPOTO Ha KOHeL, pacyeTHOro neproga
NNaHNUPOBaHUA COCTABUT *** Tbic. py6., N MPUHOCALLMI exXeMecaUHYIo NpUbbINb B pa3mepe *** Tbic. pyo.

Bbintn Ha PbIHOK C y>Ke& U3BE€CTHbIM BUAOM YUTYT: NapUKMaxepCckme yaiyrm, yanyrm MaHUKKpa n negukiopa,
KOCMETOoNorn4yeckmne ycnyrm, yanyrn macCaa n JONOJIHUTEJNIbHbIE YOTyr CailoHa KPacoTbl;

Co3paTb HOBble pabourie MecTa B palioHe peanv3aunm NpoekTa;
YpoBneTBOpWTb CNPOC HA YCNYr CafloHHa KPacoTbl B pafioHe peann3aummn NpoeKTa;

MonyumnTb rapaHTUPOBaHHBIV AOXO[ Ha KOHEL, PacYeTHOro NepUoAa NiaHUPOBaHKA B pa3mepe *** Tbic. pyob. B
LleHaX C y4eTOM ANCKOHTMPOBAHUA.

WMHBECTULIN
06wt 06beM MHBECTULMIA B MPOEKT COCTABNAET *** TbiC, pyo.
B cTpyKType MHBECTULIMOHHbIX 3aTpaT Hanbornbluasa foNA NPUXOAUTCA Ha 3aKy MKy NpodecCcCMoHanbHoro

060pynoBaHUA — ***%, Takxke 3HauUMTeNbHas YacTb OT NepPBOHAYaNIbHOTO 0O6beMa MHBECTULIMIA NPUXOANUTCSA Ha
060pOTHbIe cpeacTaa (***%).
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MpoAoMKUTENIBHOCTE MHBECTULIMOHHOTO Nepuoaa: 3 Mmecaua

Hauano paboTbl caioHa KpacoTbl: 4 MecsL, peanu3aumm NpoekTa

Bbixof Ha MPOEKTHYI0 MOLHOCTL: 10 MecsL, peanu3aumm npoekTa (nm 7 mecsy paboTbl caloHa KpacoTbl)
METO[bI PA3PABOTKIN BU3HEC-TIJTAHA

e TecHOe COTPYAHMYECTBO C KCMEPTaMU U AENCTBYIOWUMI BRagenbLaMmu busHeca

o MexayHapoAHbI MeTOA OLEHKMN MHBECTMLMOHHbIX NpoekToB UNIDO

e MeTtop d1HaHCOBbIX pacyeToB € Ucnonb3oBaHuem Excel-mopenu, agnaioLeinca co6CcTBeHHOM pa3paboTKon
komnaHum EVENTUS Consulting:

e K 6usHec-nnaHy npunaraetca Excel-mopenb, npeacrasnsiowas cob6oi GrHaHCOBO-3KOHOMMYECKUIA
YHUBEPCAJIbHBIN MHCTPYMEHT, C MOMOLLbIO KOTOPOro Bbl cMOXKeTe CKOppeKTMpOoBaTh KOHLIEMNLMIO MPOEKTa,
N3MEHUB HY>KHble Bam napameTpbl 1 NOCMOTPEB, Kak MPW 3STOM M3MEHUTCA OKYNaeMoCTb, JOXOLHOCTb 1
peHTabenbHOCTb MPoeKTa

e Bce ncxofHble napameTpbl, Npeanaraemble B HACTOALLEM MPOEKTE, MOTYT ObITb M3MeHeHbI. I3meHeHne
noboro napameTpa NPUBOANT K aBTOMaTUUYecKkomy nepecyety Excel-mopennu

e PaboTa c Mmofenblo He TpebyeT cneumanbHbIX HaBbIKOB, MPOCTa 1 y0OHa B NCnosib3oBaHMU. C ee MOMOLLbIO
Bbl, faxe He Bnagea ocHOBamMu GLUHAHCOBOrO MOAENNPOBAHWA, CMOXKETE NPOCYNTATb PasfIyHble
CTpaTerum un cueHapun pa3suTtus Bawero 6usHeca

o MuHaHcoBaa mogenb 6usHec-nNnaHa 100% aBTOMaTM3NPOBaHa

IMABA 1. PE3IOME NMPOEKTA
IMABA 2. OPUANYECKUE BOMPOCDI

1.1. PETICTPALINA IOPNONYECKOTO NNLA

1.2. PA3PELLMTE/bHbBIE IOKYMEHTbI 4191 OTKPbITA CAJIOHA KPACOTbI (AJITOPUTM OENCTBWIA, CTOMMOCTb)
ApeHfa nomelLLeHnNA Aa canoHa KpacoTbl

3aksoyeHne Ha NoMeLleHne

JInueHsmpoBaHue

Ceptudukayma

PaspelueHne ynpaBbl paioHa

Perncrpauma KOHTPONbHO-KaCCOBOWM MaLUMHbI

Perncrpauunsa BbiBeCKku

Pa3pelweHune Ha Toprosnio

IMABA 3. UCCNEOOBAHUE PbIHKA

3.1. AHAJTN3 PbIHKA CAJTOHOB KPACOTHbI

O6beMm, CTPYKTYpa 1 AUHAMUKA PbIHKA

[MHaMrKa NoTPebUTeNbCKUX LieH Ha pbIHKe
MakTopbl, BAMAOLMNE Ha PbIHOK

JuHamuKa YncneHHoCTV HaceneHnsa MocKBbI
YpoBeHb AOX0L0B HaceneHus

CTpyKTypa pacxofioB Ha ObIToBble ycnyri notpebutenei
OcHoBHble Npobnembl pa3BUTHA PbIHKa

3.2. CEFTMEHTALWA PbIHKA CAJTOHOB KPACOTHb!
Knaccndumkauma canoHos no Habopy ycnyr
CermeHTaLMA CanoHOB KPacoTbl MO KauecTsy yciyr
CermeHTaLmMA CanoHOB KPacoTbl MO OTKPbLITOCTU
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Knaccndurkauma canoHos no Hanmumio bpeHaa

3.3. AHAJIN3 MOTPEBUTENbCKMX NPEAMOYTEHNIA
YacToTa noceLieHms canoHOB KpacoTbl

YpoBeHb Cnpoca Ha pa3nnyHble BUAbI yCiyr

MpegnouTeHuns No BbIGOPY CasioHa

MopTpeT noTpebutens

3.4. KOHKYPEHTHbI AHAJ3 PbIHKA CAJTOHOB KPACOThI
OCHOBHbIE UTPOKU PbIHKA

NEPCOHA

MOHE

ALESSANDRO

CTYanAa ANEKCAHOPA TOOAYYKA

IMABA 4. XAPAKTEPUCTUKA KOHLEEMLIAW NPOEKTA
INTABA 5. MAPKETUHIOBbIV NMJ1AH

5.1. YCIYT CANNOHA KPACOTbI
5.2. CE30OHHOCTb CMPOCA

5.3. BbIBOP LIENIEBOW AYOAUTOPUM
5.4. MPUBJIEMEHWE KITMEHTOB

IMABA 6. UHBECTULIMOHHbIV MJ1AH

6.1. OBbEM MHBECTMLINI

O6bem 1 CTPYKTYpa UHBECTULIMIA

6.2. UHBECTULIW B NMOJTYYEHME PA3PELLEHNIA
6.3. MUHBECTULW B MPOEKTUPOBAHWE 1 PEMOHTHbBIE PABOTbI
6.4. UHBECTULIMW HA NOKYIKY OBOPYJOBAHMA
Mapukmaxepckun 3an

MaHWKIOpHbIN KabUHeT

MepunKiopHbIN KAbUHET

KocmeTonoruyeckoe obopynoBaHue

MaccaxHblii KabHeT

Conapun

6.5. DIHAHC/POBAHWE MNMPOEKTA

FMABA 7. ONEPALVOHHbBIN NNAH

7.1. NOCELLAEMOCTb M MNAH NMPOOAX
KonmuecTBo KNMEHTOB 1 CTPYKTYpa cnpoca
3arpyska canoHa KpacoTbl

7.2.MEPCOHAN

7.3. MECTOMONOXEHWE M NMNTOLWLALDb

7.4. TEKYLLUME PACXO[ bl

FMABA 8. DUHAHCOBbBI NNAH
8.1. OBLLESKOHOMWYECKOE OKPYXEHVE

8.2. HANNOTOBbIE BbIMJIATHI
Cunctema HanoroobnoxeHus
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CTpaxoBble B3HOCb!

Hanorosble Bbinfathbl

8.3. BbIPYYKA MNMPOEKTA

8.5. OTYET O NPUBbINAX N YBbITKAX

8.6. MNAH OEHEXHbIX MOCTYMNEHWA M BbINNAT

IMABA 9. AHANIN3 SOOEKTUBHOCTU NMPOEKTA

9.1. 2OOEKTUBHOCTb MHBECTULIN
Cpok okynaemoctu (PBP)
[NCKOHTUPOBaHHbIN CPOK oKynaemocTtun (DPBP)
Yncraa npusegeHHasa ctonmoctb (NPV)
BHyTpeHHAA Hopma goxogHocTu (IRR)
OcHoBHble nokasaTtenu 3¢pHeKTMBHOCTU
9.2. DUIHAHCOBbIN AHANIA3

AHanus peHTabenbHOCTY

CTpyKTypa TeKyLMX pacxofoB

YuncTas npubbinb

9.3. AHANIM3 BE3YBbITOYHOCTW (BEP)
9.4. OLIEHKA CTOMMOCTU BN3HECA

IMABA 10. AHAJI3 PUCKOB

10.1. KAYECTBEHHbIV AHAJIN3 PUCKOB
10.2. KOJIMYECTBEHHbIV AHAJIN3 PUCKOB
AHanus 4yBCTBUTENIbLHOCTY

MPUNOXEHUA

MPUNOXEHUE 1. CAHUTAPHO-3MUAEMUOJTIOTMYECKUE MPABUNA U HOPMATWBbI CAHMUH
MNPUNOXKEHUE 2. TOCT P 51 142-98. YCNYTU MAPUKMAXEPCKUX

O KOMNAHUW EVENTUS CONSULTING

MpunoxeHna

CMNCOK TABJTAL:

Tabnuua 1. DnHaHCOBbIe NOKa3aTenu

Tabnuua 2. CMeTa pacxooB Ha perncTpaumio puanveckoro nmua

Tabnuua 3. CmMeTa pacxooB Ha perncTpaumio foroBopa apeHsbl

Tabnuua 4. CMeTa pacxofoB Ha NojyyeHre 3aK/IlUeHrs Ha NoMeLleHne
Tabnuua 5. CmeTa pacxofoB Ha cepTudrKaumio

Tabnuua 6. CMeTa pacxofoB Ha NONyYeHWe pa3peLleHre ynpaBbl palioHa
Tabnuua 7. CmMeTa pacxofioB Ha pPerncTpaumio KOHTPONbHO-KaCCOBOW MaLUMHbI
Tabnuua 8. CMeTa pacxofloB Ha PerncTpaLnio BbIBECKM

Tabnuua 9. CmeTa pacxoZioB Ha NonyyeHve paspelleHe Ha TOProBio
Tabnuua 10. KnaccndukaLums canoHoB 1 UX OCHOBHbIE XapaKTepUCTUKM
Tabnuua 11. TpeboBaHUs K OpraHM3aLvsiM, OKa3biBAOLMM YCITYTV MAPUKMAXepPCKIUX
Tabnwuua 12. Knaccndukauma canoHoB no Hannuuio 6peHga

Tabnuua 13. MopTpeT KIAMEHTOB MO MECTOPACMNONOXKEHWNIO CanoHa KPacoTbl
Tabnuua 14. CeTeBble UTPOKU Ha PbIHKE CaNOHHbIX yCnyr

Tabnuua 15. Mpaic-nnucT OCHOBHbIX ycnyr nabopatopun MNepcoHa

Tabnwuua 16. Mpanc-nnucT OCHOBHbIX yCNyr canoHa MoHe
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Tabnwuua 17. Mpaic-nnucT oCHOBHbIX yCnyr canoHa AnekcaHapa Toguyka

Tabnuua 18. MIHBeCTMLMOHHbIE 3aTpaThbl

Tabnuua 19. CMeTa NOAroToBMTENbHOMO 3Tana

Tabnnua 20. Pacxofbl Ha NPOEKTUPOBAHKE 1 CTPOUTENIbHO-MOHTaXKHbIe PaboTbl
Tabnuua 21. CmMeTa MHBECTULIMOHHbBIX PacXxoAoB B 060pyaoBaHMe canoHa KpacoTbl
Tabnuua 22. O6opynoBaHME NAPUKMaxXepCcKoro 3ana

Tabnuua 23. O6opynoBaHme A5l MaHUKIOPHOTO KaburHeTa

Tabnuua 24. O6opynoBaHMe Ais NEAUKIOPHOTO KabrHeTa

Tabnuua 25. KocmeTonornyeckoe obopypoBaHme

Tabnuua 26. O60pyaoBaHMe A MAacCaXXHOro KabnHeTa

Tabnuua 27. O6opynoBaHue ana conapus

Tabnnua 28. UCTOYHUKM MHBECTULMOHHDBIX CPEACTB

Tabnuua 29. VicxogHble napameTpbl GOPMUPOBaHNA NMOCTYMIEHUI CaNloHa KPAacoTbl
Tabnuua 30. MocelaemMmocTb U CTPYKTypa CNpoca Ha YCyrv CaroHa KpacoTbl
Tabnuua 31. PeanbHoe 0XnaaeMoe KONMYeCcTBO KIIMEHTOB, IHEBHas! 3arpy3ka MacTepoB CasloHa KpacoTbl
Tabnuua 32.luHamuKa 3arpy3Ku 1 NoceLaemMmocTy caloHa KpacoTbl Mo KabrHeTam
Tabnwuua 33. LTaTHOE pacnucaHme

Tabnuua 34. [InHaMuKa YNCNEHHOCTI PAacXOOB 1 PacXofoB Ha onnaTty Tpyaa
Tabnuua 35. Mnouaab nomelleHuin

Tabnuua 36. MapameTpbl TEKYLLUKX PACXOA0B

Tabnuua 37. MnaH TeKyLWUx pacxogoB

Tabnnua 38. O6LesKOHOMNYECKME NapaMeTpbl

Tabnuua 39. Cuctema HanoroobnoXxeHus

Tabnuua 40. MNnaH cTpaxoBbiX B3HOCOB

Tabnuua 41. MnaH HanorosbIX BbINAAT

Tabnuua 42.MnaH Nnpogax no Bugam yciyr cajioHa KpacoTbl

Tabnwuua 43. OTyeT 0 NPMOBLINAX U YObITKAX

Tabnuua 44. MnaH geHeXHbIX NOCTYNAEHWI 1 BbinNnaT

Tabnuua 45. CTaBKa ANCKOHTMPOBAHKWA MO NPOEKTY

Tabnuua 46. 3pPeKTMBHOCTb MHBECTULNI NPOEKTa

Tabnuua 47. OcHoBHble Noka3aTenu 3GpPpeKTUBHOCTY

Tabnuua 48. MNokasaTen GpUHaAHCOBOW AeATENbHOCTM MPOeKTa

Tabnuua 49. Pacuet Toukn 6e3y6bITOYHOCTU

Tabnuua 50. PacueT ctoumocTy 6u3sHeca

Tabnuua 51. AHanm3 puckos

Tabnuua 52. AHanm3 uyBCTBUTENIbHOCTY

Tabnuua 53. CocTaB 1 Nnowaamn NnoMeLeHnin NapPUKMaxepCcKux 1 CaJloHOB KPacoTbl
Tabnuua 54. MNapameTpbl MUKPOKNMUMaTa 418 NapuKMaxepCcKnx

Tabnwuua 55. YpOBHM OCBELLEHHOCTM B MAPUKMAXePCKMX

Tabnuua 56. O6paszeL KypHana pernctpaumm 6akTepuunaHoro KOHTpona
Tabnuua 57. CoTpyaHUKY, Noanexatyne MegmunHCKUM OCMOTpam

Tabnuua 58. MNeprogMyHOCTb NpoBeAeHUsi MPON3BOACTBEHHOrO KOHTPONA

CMNCOK TrPA®UKOB:

lpaduk 1. O6Lan BbipyUuKa canoHa KpacoTbl 1 MaaH NOCTynaeHU no KabnHetam
Mpaduk 2. YNCTbI AUCKOHTMPOBaHHLIN foxoa npoekTa (NPV)

lpaduk 3. MNokasaTenu peHTabenbHOCTM NPoekKTa

Ipaduik 4. lnHaMuKa BbIpyYKU, ONEePaLMOHHON 1 YACTOW NPUOLINK

Ipaduk 5. Touka 6€3y6bITOYHOCTY

lpaduk 6. AHann3 uyBCTBUTENIBHOCTA

CMNCOK ANATPAMM:

Onarpamma 1. CTpyKTypa pOCCUNCKOrO PbiHKa CanoHOB KpacoThbl
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Iunarpamma 2. lnHamuka o6bema pblHKa CalloHOB KPacoTbl 1 MapuyKmaxepckux Poccun

Iunarpamma 3. luHamuka o6bema pbiHKa CalloOHOB KPAcoTbl 1 MapuKmaxepckux Poccun

Onarpamma 4. CTpyKTypa pOCCUNCKOro pblHKa CaJIOHOB KPacoTbl Y MAaPUKMaxepCKnX B CTOUMOCTHOM BblpaXkeHunm
[Ownarpamma 5. lnHamunka o6bema MOCKOBCKOTO pblHKa CaslOHOB KPacoTbl

Ownarpamma 6. luHamuka o6beMa MOCKOBCKOTO pblHKa CafloHOB KpacoTbl (MO KBapTanbHO)

IOnarpamma 7. CpeHaA CTOUMOCTb XEHCKON MofenbHOM CTpuKK B Mockse (AHB.2008 1. — ceH. 2010 T.)
Onarpamma 8. CpeHAA CTOUMOCTb MY>KCKOW MOZeNIbHOW CTPUXKKU B Mockse (AHB.2008 1. — ceH. 2010 T.)
IOnarpamma 9. [InHammKa uncneHHoCTn Hacenenus r. Mockea (2005-2010 rr.)

Iuarpamma 10. InHaMrKa cpeiHeayLLEBbIX JOXOA0B MOCKBMYEN 1 poccusaH (2005-¢peB. 2010 rr.), B pyonsx
Ounarpamma 11. CTpyKTypa pacxofos notpebutenei

Onarpamma 12. CTpyKTypa pblHKa CanoHOB KPacoTbl MO CTOMMOCTY YCyT

Iunarpamma 13. YacToTa nocelieHma canoHoOB KpacoTbl

IOnarpamma 14. YpoBeHb cipoca MOCKBUYEN Ha YCNYr CanoOHOB KPacoTbl

[Onarpamma 15. YpoBeHb cnpoca MOCKBMYEN Ha YCITYT CallOHOB KPAcoTbl B AEHEXKHOM BblpaXeHnn
Ounarpamma 16. Cnoco6bl Norcka HOBOTO CasioHa

Ounarpamma 17. ®akTopbl, BAMALME Ha BbIGOP CaioHa KpacoTbl

Ounarpamma 18. Chepa 3aHATOCTU NoCeTUTENEN CanoHOB KPacoTbl

IOnarpamma 19. FeHaepHoe pacnpegeneHne noceTuTenen CanoHOB KpacoTbl.

Onarpamma 20. CTpyKTypa pacnpegeneHusa noceTutenel CafioHOB KPacoTbl MO YPOBHIO 4OXOA0B
IOnarpamma 21. Konnyectso canoHoB B ceTu o Mockee

Onarpamma 22. CTpyKTypa npeanaraembix yCayr CafloHa KpacoTbl B CTOMMOCTHOM Bblpa<eHnin
Hnarpamma 23. Ce30HHOCTb CNPOCa Ha YCyru casioHa KpacoTbl

Onarpamma 24. CTpyKTypa MHBECTULMOHHbIX 3aTpaT

Iunarpamma 25. CTpyKTypa MHBECTULMOHHbIX 3aTpaT Ha odbopmIieHre pa3peLlnTenbHbIX JOKYMEHTOB
Inarpamma 26. CTpyKTypa pacxofoB Ha MPOEKTUPOBAHUE 1 CTPOUTESIbHO-MOHTaXKHble PaboTbl
Iunarpamma 27. CTpyKTypa MHBECTULMOHHbIX 3aTpaT Ha NprobpeTeHre 060pyaoBaHMs

[varpamma 28. InHaMurKa 3arpy3Ku 1 NOCeLLaeMoCT CafloHa KPacoTbl MO KabuHeTam

Hnarpamma 29. CTpyKTypa ncnosib3yembix NnoLagemn

Ownarpamma 30. CTpyKTypa HanorosbIx BbinaaT

Onarpamma 31. CTpyKTypa TEKYLLMX PacxoaoB
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