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AHanus pbiHKa cokoB 2011-2016. TeKywaa cnTyauus, nepcneKkTuBbl pa3BuTus,
BeAyLme nrpokun/6peHanl, nporHos go 2020r.

https://marketpublishers.ru/r/AEA44D45A5ARU.html

MapkeTrHroBoe nccnegoBaHme Mo pPbiHKY COKOB NpeAcTaBnAeT coboi YHUKaNbHbIA NPOAYKT, KOTOPbIN COOePXKUT
BCIO HEOOXOAUMYIO MHDOPMALMIO AN1A NPUHATMA YNpaBleHYeCKUX CTPaTErMYeCcknX peLleHnii, Kak
KOMNaHWn-Nnpon3BoguTenen, Tak U MHBeCTOpPOB. B nccnegosaHnmn npoaHan3npoBaHbl U N3yUYeHbl BCe aCNeKTbl
pblHKa, HAYMHAA C NPOU3BOACTBA U ANCTPUOYLIMM 1 3aKaHUYMBasA NOTPEeOUTENbCKUMY NPeANoYTEHUAMMN Ha PbIHKE.
WccnepgoBaHue yHMKANbHO U aHaNOroB HE MMEET, MU €ro NPoBeAeHUN 6bin NCNONb30BaHbl aBTOPCKNE METOANKM
komnaHun «kEVENTUS CONSULTING».

Bce ncxogHble aaHHble 6epyTCs TOMbKO 13 NEPBOUCTOUYHMKOB (ONPOChI NPOV3BOAUTENEN, AUCTPUOYTOPOB,
noTpebutenen, OTYETHOCTU KoMnaHui, odrumnanbHble aaHHble TC PO, PoccTaT, 0Tpac/ieBbiX MUHUCTEPCTB U
Be4oMCTB). Bce onpochbl 1 aHanus AaHHbIX, Mbl MPOBOAMM CAMOCTOATENbHO, MPOBEPSAA Ha KaXKAoM 3Tane
nosy4YeHHyo MHGOPMaLMIo, Mbl He MPUBEeraem K ycnyram CTOPOHHMX OpraHv3aumii U He NPUOGPeTaeM roToBble
JaHHble,

LEN N 3A0AYN NCCNEQOBAHNA

Lenb nccnegoBaHmsa: AHanmn3 poccnmnckoro pbiHka cokoB B guHamke ¢ 2011 no 2016 rog. BoiAaBneHne 0CHOBHbIX
¢baKTOpOB, BIUAIOLLMX HA PBIHOK U TEHAEHLMI pbiHKA. PAacyéT fonen pbiHKa Nrpokos, bpeHaos. OnpegeneHuve
YPOBHSA CNPOCa, NOTEHUMANBHOIO CNPOCa, CBOOOAHbBIX HULL At HOBbIX Npon3BoauTesen. [porHo3 pbiHKa u
OCHOBHbIX €ro rnokasaTtesieil B KpaTKOCPOUYHOW NepcrneKkTrBe Nog BAUAHNEM BHELWHMX GpaKTOpOB.

leorpadua nccneposanus: PO, pervosl PO.
3ajlaun nccneaoBaHus:

npOBeCTI/I aHanms pOCCI/II7ICKOFO PblHKa COKOB (B uesioMm n no BMﬂ,aM) N nNpeacTtaByUTb TaKNE NMOKa3aTesIn KakK: obbem,
CTPYKTYpPa n ANHaMMKa pPbiHKa; CerMmeHTaumA pblHKa; 4014 UMNOPTa; 6anaHc cnpoca n NpennoXxeHusa; CBO60,£leIe
HULWWW Ha PbIHKE; AONN UTPOKOB, 6pEH)J,OB; d)aKTOpr, BnMAOLWMe Ha PbIHOK; OCHOBHbIE TPEHAbI N ApYyroe.

WccneposaTb Npon3BoacTBo cokos B PO no Bugam, B Lenom no Poccun n B permoHanbHOM paspese, NpefcTaBuTb
06bemM 1 AUHaMUKY NPOM3BOACTBA BO BCEX PervoHax-npomnssoautensax. PaccumtaTb Jonmv pbiHKa
npounssoanTenei.

MpoBecTy aHanu3 BHELWHETOProBbIX ornepauunii Ha pbiHKe. [peacTaBrUTb 06beM, [UHAMUKY, CTPYKTYPY 1
reorpaduio UMNopTa 1 3KCNopTa Mo B1AamM NpoayKUMK, LOAN KOMMNAHWA-NPOU3BoAMTeNE, NOCTaBLLNKOB 1
ronyyatenen, fonm 6peHAOB B UMMOPTE U SKCMOpPTE.

MpeacTaBUTb LLEHOBOK aHanM3 pbiHKa: YPOBEHb W AVHaMMKa LIeH Npou3BoaunTeneil u NoTpebuTenbcKmx LieH no
BUAAM MPOAYKUMU B PErMOHaNbHOM pa3pese, AaTb CPABHUTENBHYIO XapaKTePUCTUKY LieH NOCTaBLLUMKOB,
npousBoauTenei u UCTprMoyTopoB.
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MpoBecTn 1 NpeAcTaBUTb KOHKYPEHTHbIN aHanu3. BbiABUTb NIMAEPOB PbIHKA, paccynTaTh UX JAONW, AaTb
XapaKTEPUCTUKY, NPeACTaBUTb LIEHOBYIO NONUTUKY, NpoBect SWOT-aHanus.

MpoBecTy aHanM3 AUCTPUBYLMMN Ha PbIHKE.

MNpencTaBUTb aHaNU3 NOTPeONEHUA, AaTb CTPYKTYPY NOTPe6NeHUs No rpynnam noTpebuteneil, No Braam,
reorpaduio, AUHAMIUKY. BbisBUTb Hanbonee BoCTpeboBaHHbIE CErMEHTbI B MOTPebieHnI.

MpencTaBuTb NPOrHO3 PasBUTUA PbiHKa B KPAaTKOCPOUYHOM NePCrneKkTnse
NHOOPMALIMOHHAA BA3A

e Onpoc npousBoguTenei n UCTprMbyTopoB

o [palic-nncTbl NPOV3BOAUTENEN N AUCTPUOYTOPOB

o MepepanbHas cnyxba rocygapcTBeHHom ctatuctkm PO (Pocctar)

o DepepanbHasa TamoxeHHan cnyx6a PO (OTC PO)

o [laHHble MUHKCTEpCTBa SKOHOMMNYECKOrO Pa3BUTUA

o CpepfcTtBa MaccoBoi nHdopMaLum (neproanyeckme n3gaHna, oTpaciesble XKypHarsbl: HaLWOHaNbHble,
pervioHasnbHble, MECTHbIE)

® JJIeKTPOHHbIE NCTOYHUKM (6a3bl JAaHHbIX, UHTEPHET - Pecypcbl)

e Cob6cTBEHHbIE 6a3bl JaHHbIX «DBEHTYC KOHCANITUH

o [laHHble 3KCNepToB pbiHKa

IMABA 1. PbIHOK COKOB

1.1 O6bem 1 guHamMmKa pbiHKa 2011-2020

1.2 lona nmnopTa Ha pblHKe B AVHaMNKe

1.3 CermeHTaumaA pbiHKa No BUAam NnpoayKLuum

1.4 COOTHOLLEHME CNpOoca 1 NpeanoXeHunsa

1.5 JIngepbl pbiHKa (Npon3soguTenn) N nx 4onm

1.6 CermeHTaLMA pbiHKa No 6bpeHaam

1.7 OCHOBHble gUCTPMOYTOPDI

1.8. BpeHabl n ux gonu Ha pbiHKe. TOM-5 Begywmnx 6peHoB
1.9. TeHaEHUMN 1 NEepPCNeKTVBbI Pa3BUTUA PbIHKA

IMABA 2. AHANIU3 NPON3BOACTBA

2.1 O6bem 1 AUHaAMIVIKa NPOV3BOACTBA MO BUAAM
2.2 Teorpadua npomnseoactea no GO v pervoHam
2.3 CTpyKTypa Npon3BoACTBa

2.4 lonn npousBogutenen

2.5 TeHgeHUMN B NPON3BOACTBE

IMABA 3. AHAJIN3 UMIMOPTA HA PbIHKE

3.1 O6bem 1 grHaMrKa MMnopTa no Buaam

3.2 CTpyKTypa nMmnopTa no Bugam v no CTpaHam-npon3BOANTENAM
3.3 Teorpadua umnopTa no BMAaAM 1 Mo PervoHam-nosyyaTensim
3.4 OCHOBHble KOMMAaHU NOCTaBLUMKU N UX aHaNn3

3.5 KomnaHunu-nonyyatenu, nx obbembl, reorpadua noctaBok

3.6. bpeHabl 1 nx gonu B nMnopTe
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IMABA 4. AHANIN3 DKCIMOPTA HA PbIHKE

4.1 O6bem 1 AUHaMIMKa 3KCNopTa Mo BUAam

4.2 CTpyKTypa 3KcrnopTa no Brgam 1 no cTpaHamM-nonyyatensam
4.3 Teorpadus s3KkcnopTa No BMAAM 1 MO permoHam-3KcnopTepam
4.4 OCHOBHbl€ KOMMAHWW NOCTABLMKN N UX aHaNn3

4.5 KomnaHuu-nonyyatenu, ux o6bembl, reorpaduma noctaBok
4.6. bpeHabl 1 ux gonu B aKcnopTe

IMABA 5. AHANU3 INAEPOB PbIHKA

5.1 O6bem npoun3BoACTBa/Mpoaak No Buaam

5.2 OCHOBHble 6peHAbl 1 UX AONN Ha PbIHKe

5.3 O6bem Npon3BOACTBA/NPOAAX MO PErvoHam
5.4 LleHoBas NonUTNKa KOMMAHWIA

5.5 [lonn KOMNaHW B KaXkAOM CErMeHTe

5.6. KOHKypeHTHaAa cpefa

5.7.SWOT-ananu3

ITIABA 6. AHAJIN3 KPYMHEULUUX OUCTPUBbIOTOPOB

6.1 OCHOBHble AUCTPUOYTOPBDI, 4O PbIHKA
6.2 LleHOBaA nonnTukKa

6.3 Teorpadus paboTbl

6.4 ACCOPTUMEHTHbI aHanu3

IMABA 7. LEHOBOW AHANI3

7.1 AHanu3 LueH Npon3BoAUTeNeil B permoHanbHol pasburske No Braam

7.2 AHanu3 NoTpebuTenbCKNX LiEH B PErMoHanbHON pa3buBke no Buaam

7.3. AHanm3 ueH ucTprbyTopos

7.4, CpaBHUTENbHbIV aHaNN3 LLeHOBOW MOSIMTUKN KOMMaHWUA-NMPOV3BOANTESNEN, MOCTaBLUMKOB U ANCTPUOYTOPOB
NpoAyKumMm (Mo HOMeHKNaType)

FMABA 8. AHAJT3 NOTPEBJIEHUA

8.1 CtpyKkTypa noTpebneHns no rpynnam notpebutenen

8.2.CTpyKTypa noTpebseHna no permoHam

8.3 O6beMmbl U AVHaMKKa NoTpebneHus

8.4 ®akTopbl, Bbibopa. TeHAeHUUW B NoTpebneHnmn. Hanbonee nepcnekTrBHbIE CEFMEHTbI B NOTpebneHnm

IMABA 9. MPOITHO3 PA3BUTUA PbIHKA

9.1 lMpOorHo3 KonnyecTBeHHbIX MOKa3aTenen pbiHKa
9.2 MpOorHo3bl U TEHAEHLMWN B MOTPEOUTENBCKOM CETMEHTE

9.3 NPOrHO3bl U TEHAEHLIAW B MPON3BOACTBE
BbIBObl NO NCCNNEAOBAHUIO

O KOMIMAHWU EVENTUS CONSULTING
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AHanu3s pbiHKa cokoB 2011-2016. TekyLwasa cutyauus, nepcrnekTnBbl pa3BuTus, BegyLine
UrpoKn/6peHabl, NporHo3 go 2020r.
http://marketpublishers.ru/r/AEA44D45A5ARU.html
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