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A3bIK nccnefoBaHuA - aHrnuiickuii. C NoNHON Bepcrelt coilepKaHnA Ha aHIINACKOM A3biKe (BK/. Ha3BaHUA TabnuL, pUCYHKOB U rpadriKoB), MOXKHO 03HaKOMUTbCA

3pech.

OCHOBHOW TEHAEHLMEN Pa3BUTMA SCTOHCKOTO pbiHKAa Kode B 2009 cTano ysennyeHune cnpoca Ha 6osee gellesble
coprta. [laHHaA TeHaeHLMA 6bina obycnoBneHa yrnyonaowmmca SKOHOMUYECKUM Kpusncom. MNotpebutenm
[leMOHCTPMPOBaNN OTCYTCTBUE MPUBEPXKEHHOCTU KaKMM-TO OTAeNbHbIM 6peHAaMm, a KItoueBoe 3HaueHve urpana
LieHa Uy BO3MOXKHOCTb MOKYMKM MO CrieyunanbHbiM NpeanoxeHnam. B cBA3m ¢ nageHnem nokynaTenbCKon
CNoco6HoCTY 06Lwme npoaaxu kode B 2009 rogy ynanu Ha 2%. PO3HUYHbIE TOProBble CETV OTMETWN NafeHne
Cnpoca v CTanu npegnaraTe NOKynaTensim CO6CTBEHHbIE MapKy Kode. Hanpumep, ceTb Rimi cTana peann3oBbiBatb
HoBble copTa Kode nop Co6CTBEHHOWM MapKOW.

OTyeT «PbIHOK KOde B ICTOHMM», MOArOTOBMEHHbI KOMMaHmen Euromonitor International, ABnseTcs nogpo6HbIM
MapKeTUHrOBbIM UCCIefoBaHNEM KOGENHOMo pbiHKa 3TOW CTpaHbl. B oTueTe nprBoasaTcA nocnegHre gaHHbIe No
obbemam po3HMYHON Toprosnu 3a 2005-2009rT., YTO NO3BONISAET BbIAENUTb CEKTOPbI PbIHKA, KOTOPbIE ABNAITCA
NOKOMOTUBaMU POCTa. BaxkHas ponib 0TBOAUTCA aHanu3y GpakTopoB, BIUAIOLMX Ha Pa3BUTUE PbIHKA, Oyab TO
N3MeHeH A HOPMaTUBHO-NPaBOBOI 6a3bl, BOMPOCHI LLeHooOpa3oBaHMA Unu npobnembl peanmsauny npogykuun. B
oT4yeTe faHbl NPOrHO3bl Pa3BUTUA pbiHKa A0 2014 rofa, a Takke yKasaHbl BeflyLe KOMMNaHU N OCHOBHble
TOProBble MapKW.

O6beKTbl CCNelOBaHNA: HaTypPanbHbIN Kode, pacTBOPUMbIN Kode

OcCHOBHble HanpaBneHnAa ncaiefoBaHnA: obbem PbIHKa (I/ICTOpVILIECKVIe N NMPOrHO3Hble ﬂaHHbIE), PbIHOYHbIE ONN
KOMMaHUM n TOProBbIX MapOK, CBeAEHNA O peann3aunm npoaykunm

3HAYMMOCTb OTYeTa:

o OTyeT cofepUT feTallbHbI aHa/IM3 KOPENHOro pbiHKa CTPaHbI.

e B oTueTe yKa3saHbl KitoUueBble CEKTOPbI POCTa 1 BbiAiBIIEHbI GaKTOpPbI, BANAIOLME Ha Pa3BUTME PbIHKA.
e B oTueTe faHa oLeHKa KOHKYPEHTHOW cpefibl, KIUeBbIX UTPOKOB U BefyLLMX TOProBbIX MapokK.

e CoenaH NPOrHoO3 pa3BuUTUA pbiHKa Ha NATUIETHUI NEPUOA,.

KomnaHusi Euromonitor International umeet 6onee 30 neT onbiTa B NOArOTOBKE MapPKETVHIOBbIX OTYETOB, AENOBbIX
CMPaBOYHVKOB 1 OHMANHOBbIX 6a3 AaHHbIX. [peACcTaBUTENbCTBA KOMMaHUV HAXOAATCA B ClieAyioLmMX ropoaax:
NoHgoH, Ynkaro, Cunranyp, WaHxai, BunbHioc, ly6an, KenntayH n CaHTtbAro. K ycnyram komnaHuu - 6onee 600
6u13Hec-aHanUTMKOB Mo BceMy mupy. Kak cnepcteue, komnaHusa Euromonitor International o6nagaer
YHWKaNbHbIMU BO3MOXHOCTAMM U HaEXHbIMU pecypcaMmm ANna CofeincTBUA TOMY, YTOObl KNMEHTbI MOTn
OCYLLeCTBAATb CTPATErMyeckoe NiaHMpoBaHve CBOel AeATeNbHOCTU.

OCHOBHbIE MOJNIOXKEHMA OTUETA
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BnvsiHMe Kpri3rca Ha SKOHOMMYECKYIO CUTYaLMIo B CTPaHe

O6ocTpeHre KOHKYPEHLMM Ha PbIHKE FOPAYMX HAaNUTKOB

Jlnpgrpyiolwan posb cynepmMapKeToB Ha PbiHKe PO3HUYHOI TOProB/n Kode

MpOrHo3bl 5KOHOMUYECKOTO PAa3BUTUSA 1 BO3MOXKHOCTb COXPAHEHNA CTarHaLMOHHbIX ABEHWN
MapameTpbl pbiHKa

CMNCOK TABNNL,

Ta6nuua 1. NMpoaaxu ropsunx HanuTKoB (2004-2009rT.): pO3HMYHAsA TOProBNA 1 3aBeAeHUS OOLECTBEHHOTO
nuTaHuA (06vembl Npofaax, %)

Tabnuua 2. Mpopaxun ropaumx Hanutkos (2004-2009rr.): pO3HMYHasA TOProBNA 1 3aBefeHNA 06LWECTBEHHOIO
NUTaHMA (TeMn pocta 06BEMOB Npogax, %)

Tabnuua 3. Po3HUYHbIE NPOJAXKM FOPAYMX HAMUTKOB MO CEKTOPaM B HaTypasibHOM BbipaxeHun (2004-2009rr.)
Tabnuua 4. Po3HUYHbIE NPOAAXKM ropAUYMX HANUTKOB MO CEKTOPAM B CTOMMOCTHOM BblpaxeHuu (2004-2009rr.)
Tabnuua 5. Po3HUYHbIE NPOAAXKM FOPAYMX HAMUTKOB MO CEKTOPAM: TeMMbl PocTa (%) Npofaa B HaTypasbHOM
BbipaxeHun (2004-2009rr.)

Tabnuua 6. PO3HUYHbIE NPOAAXKM FOpAYMX HANUTKOB MO CeKTopaM: Temrbl pocTa (%) npofax B CTOMMOCTHOM
BbipaxkeHun (2004-2009rr.)

Tabnuua 7. Npoaaxu ropsaunx HaNUTKOB AJ1A 3aBefeHU 0OLLeCTBEHHOMO NMUTAaHUS MO CEKTOPaM: 06beMbl Npodax
B HaTypasibHOM BbipaxkeHnn (2004-2009rr.)

Tabnuua 8. Npoaaxu ropsunx HaNUTKOB AJ1A 3aBeeHN 06LLeCTBEHHOIO NMUTAHWSA MO CEKTOPaM: Temmbl pocTa (%)
npopfax B HaTypanbHOM BbipaxeHuu (2004-2009rr.)

Tabnuua 9. O6wWuN o6bem Npofax ropAaUYNX HaNUTKOB NO CEKTOPaM, B HaTypasibHOM BbipaxkeHuu (2008-2009rr.)
Tabnuua 10. O6wKit 06bEM NPOAAXK FOPAYMX HAMUTKOB MO CEKTOPaM: Temrbl pocTa (%) Npofax B HaTypasibHOM
BblpaxkeHun (2004-2009rr.)

Ta6bnuua 11. Jonv KOMNAHWU Ha PbIHKE ropAYMX HAaNUTKOB (B CTOMMOCTHOM BbipakeHuu) (2005-2009rr.)
Ta6nuua 12. [lonv ToproBbix MapOK Ha PbIHKE FOpPAYMX HAaNMUTKOB (B CTOMMOCTHOM BbipaxeHun) (2005-2009rr.)
Tabnuua 13. PacnpocTpaHeHne YacTHbIX HE3aBMCUMbIX TOPrOBbIX MApOK, Mo cekTopam (2005-2009rr.)

Tabnuua 14. MNpopakm ropsunx HaNnMTKoB, No ¢opmaTtam pacnpocTpaHeHus (%) (2005-2009rr.)

Tabnwuua 15. MNpopaxkn ropsunx HaNnMTKOB, MO CEKTOpaM 1 dopmaTam pacnpocTpaHeHus (%) (2009r.)

Tabnuua 16. MporHo3 npogax ropaurx HanuMTkos (2009-2014rr.): pO3HUYHAA TOProBIA 1 3aBefeHNs
06LLEeCTBEHHOIO NUTaHKA (06bembl Npoaax, %)

Tabnuua 17. MporHo3 npogax ropaurx HanuTkoB (2009-2014rT.): pO3HUYHAA TOProBJIA 1 3aBefeHNs
obLiecTBeHHOro NUTaHWA (TeMn pocta 06bEMOB NpoaaX, %)

Tabnuua 18. MporHo3 po3HMYHbIX MPOAAXK rOPAYMX HAMUTKOB MO CEKTOPAM B HaTypasibHOM BblpaXkeHunM
(2009-2014rr.)

Tabnuua 19. MporHo3 po3HMYHbIX MPOAAXK FOPAYMX HAMUTKOB MO CEKTOPaM B CTOMMOCTHOM BbIpaXeHUn
(2009-2014rr.)

Ta6nuua 20. MporHo3 po3HMYHbIX MPOAAXK FOPAYMX HAMUTKOB MO CEKTOPaM: Temrbl pocTa (%) npofax B
HaTypanbHOM BbipaxeHun (2009-2014rr.)

Tabnuua 21. MporHo3 po3HMYHbIX MPOAAXK FOPAYMX HAMUTKOB MO CEKTOpaM: Temrbl pocTa (%) npofax B
CTOMMOCTHOM BblpakeHuu (2009-2014rr.)

Tabnuua 22. MNporHo3s npopgax ropsunx HanuTKOB A 3aBeAeHNN 06LWEeCTBEHHOIO NMUTAHKA MO CEKTOPaM: 06beMbl
npopjax B HaTypanbHOM BblpaxeHuu (2009-2014rr.)

Tabnuua 23. MporHo3 Npogaxu ropaYrx HaNnUTKOB A/ 3aBefieHNIA OOLEeCTBEHHOrO NTaHNA MO CEKTOpaM: TEMIb
pocTa (%) npogak B HaTypanbHOM BblpakeHuu (2009-2014rr.)

Tabnuua 24. MporHos obuiero obbema Npofax ropAYKX HaMMTKOB MO CeKTopaM, B HaTypasibHOM BbIpaKeHUU
(2009-2014rr.)

Tabnuua 25. Po3HMYHbIE NpoAaku Kode no Tnam, B HaTypanbHOM BbipaxkeHun (2004-2009rr.)

Tabnuua 26. Po3HMyYHbIe Npoaaku Kode no Tunam, B CTOMMOCTHOM BbipaxkeHnn (2004-2009rr.)

Tabnuua 27. Po3HMYHbIE Npofakun Kode no Trnam: TeMrbl pocTa (%) NpofAak B HaTypasibHOM BblpaXkeHnM
(2004-2009rr.)

Tabnuua 28. Po3HMYHbIe Npofaku kode no Trnam: TeMnbl pocTta (%) npoaak B CTOMMOCTHOM BbIpaXKeHun
(2004-2009rr.)

Tabnuua 29. PeiHouHble gonu npoussoguTenen kope (2006-2009rr)
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Tabnuua 30. PoiHOYHbIE foNM TOProBble Mapok kode (2006-2009rr)

Tabnuua 31. MporHo3 po3HMYHbIX NPOAaXK Kode Mo TUnam, B HaTypasibHOM BbipaxkeHuu (2009-2014rr.)

Ta6nuua 32. MporHo3 po3HMYHbIX MPoAaXK Kode Mo Tunam, B CTOMMOCTHOM BblpakeHun (2009-2014rr.)

Tabnuua 33. MporHo3 po3HMyYHbIX Npoaax Kode no Tunam: Temnbl pocTa (%) Npoaax B HaTypanbHOM BblpaXeHUn
(2009-2014rr.)

Tabnuua 34. MNporHo3 pPo3HNYHbIX Npofdak Kode Mo Tunam: Temnbl pocTa (%) NpogaXk B CTOUMOCTHOM BblpaXXeHUK
(2009-2014rr.)

KPATKWUE CBEAEHWA MO NPOU3BOAUTENAM

0630pHan ctatbs 1. Gurmans Eesti Ou
OcHoBHble cBefieHUA

[leaTenbHOCTb KOMMaHMK

SKOHOMMYEeCKMe NoKasaTenu

Mpon3BOACTBO: CTaTUCTMYECKNE AaHHble (2008r.)
MonoeHune Ha pbiHKe

0630pHasn ctatbs 2. Infomelton OU

OcHoBHble cBefeHuA

[leaTenbHOCTb KOMMaHMK

SKOHOMMYEeCKMe NoKasaTenu

Mpon3BOACTBO: CTaTUCTMYECKNE AaHHble (2008r.)
MonoeHune Ha pbiHKe
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