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Llenb nccnegosaHus

OxapaKkTepn3oBaTb TeKyLlee COCTOSHME U NepCneKTUBbI Pa3BUTUA PbiHKa MPOAYKTOB 340POBOro NMTaHUA B
Poccun.

3afjaun nccnenoBaHuA:

1. Onpenenmb o6bem, TemMnbl POCTa N ANNHAMWUKY Pa3BUTUA PbIHKa NPOAYKTOB 340POBOIo NMTaHNA B Poccum no
cermeHTam pblHKa:

Jlyuwe gnsa Bac (BFY)

YKpenneHHbln/pyHKLUMOHanbHbIn (FF)

CBob6opeH ot

EctectBeHHO 3g0poBbint (NH)

OpraHnveckuin2. Onpeaennts 06beM, TEMMbI POCTa Y AVHAMUKY Pa3BUTUA PbiHKA MPOAYKTOB 340POBOM0 NUTaHUA
B Poccyv no Kateropuvsam NpoayKToB:

Hanutkn

lopaune HanNUTKK

be3sankoronbHble HaNUTKM

YnakoBaHHble NPOAYKTbl MUTaHUA

Letckoe nutaHne

Xne6o0bynoyHble n3genuvs

XnonbA Ha 3aBTpak

KoHaunTepckne nsgenns

MonouHble NpoayKTbI

CbepnobHble macna

Pucosas nacta n nanwa

Coycbl 4na canatos 1 NPUNpasbl

3aKycKku

Cnpegbl

Cnapgkue neveHbs, 3aKyCcKn U GpyKTOBbIE 3aKyCKU

3. BblgennTb 1 onncaTb OCHOBHbIE CerMeHTbl 1 TUMbl PbiHKa NPOAYKTOB 340P0OBOro nNutaHua B Poccuu.
4. OnpenenuTb PblHOYHbIE OV KOMMAHWIM 1 6PEHA0B Ha PbIHKE NPOAYKTOB 30POBOro NUTAHNA.

5. OxapakTepur30BaTb KOHKYPEHTHYIO CUTYaLUIO Ha PbiHKE NPOAYKTOB 340POBOro nNuTaHua B Poccun.
6. OnpenennTb OCHOBHbIE KaHaslbl CObITa NPOAYKLMM HA PbIHKE NPOAYKTOB 30POBOIr0 NUTaHWA.
7.0npenenuTb KNloYeBble TEHAEHUUN U NePCneKTUBbI Pa3BUTUA PbiHKa NPOAYKTOB 300POBOro NutaHuA B Poccun
B GNKaliLlive HEeCKONbKO neT.

8. CocTaBuTb NPOrHo3 o6bema pbiHKa NPOAYKTOB 300POBOro nuTaHma B Poccnn fo 2021 r. B CTOMMOCTHOM
BbIpaXKeHUN.

O6BbEKT nccnegoBaHnA
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PbIHOK NpoayKTOB 340pOBOro NuTaHma B Poccum.

MeTop cbopa 1 aHanm3a JaHHbIX
MOHUTOPUHT AOKYMEHTOB.

B ob6Liem Buge Lenblo KabMHETHOro NCCNeAoBaHA ABAETCA NPOaHaNM3MPOBaTb CUTYALMIO Ha PbIHKE NPOLYKTOB
3[J0POBOrO MUTAHUA 1 NONYUYUTb (PACcCUMTaTb) MOKA3aTENN, XapaKTEPU3YIOLLME ero COCTOAHME B HAcTosALLee BpeMS
n B Oyaywem.

MeTtop aHanmsa gaHHbIX

1. ba3bl gaHHbIX PegepanbHon TamoxkeHHoW cnyx6bl PO, OCI'C PO (PoccTar).

2. Matepunanbl DataMonitor, EuroMonitor, Eurostat.

3. MeyaTHble 1 INEKTPOHHbBIE AENIOBbIE 1 CNeLann3upoBaHHble N3AaHuA, aHaNUTUYecKre o63opbl.

4. Pecypcbl cet iHTepHeT B Poccnn 1 mupe.

5. 3kcnepTHbIE ONpoChI.

6. MaTepuanbl y4aCTHUKOB OTeYEeCTBEHHOIO M MUPOBOTO PbIHKOB.

7. Pe3synbTaTthl NccneoBaHW MaPKETUHIOBbIX Y1 KOHCANITUHIOBbIX areHTCTB.

8. MaTtepuanbl OTpacneBbIx yupexzaeHuii 1 6asbl faHHbIX.

9. Pe3ynbTaTbl LEHOBbIX MOHUTOPUHIOB.

10. MaTtepuanbl 1 6a3bl AaHHbIX ctatncTkm OOH (United Nations Statistics Division: Commodity Trade Statistics,
Industrial Commodity Statistics, Food and Agriculture Organization n gp.).

11. Matepuansl MexpgyHapogHoro BantotHoro ®oHga (International Monetary Fund).

12. MaTepuanbl BcemupHoro 6aHka (World Bank).

13. Matepuansl BTO (World Trade Organization).

14. Matepuanbl OpraHn3aLumn 5KOHOMUYECKOro COTpyAHMYeCTBa U pa3BmTua (Organization for Economic
Cooperation and Development).

15. MaTepuansl International Trade Centre.

16. Matepuanbl Index Mundi.

17. Pe3synbTatbl uccnegosaHuii DISCOVERY Research Group.

O6bem u CTpyKTypa BbIOOPKU

I'Ipou,enypa KOHTEHT-aHa/In3a AOKYMEHTOB He npeanosiaraeT pacyeTa obbema Bbl60p0‘-IHOIh COBOKYMHOCTWN.
O6pa60TKe N aHann3y noaneat Bce JOCTynHble nccnenoBaTesito JOKYMEHTDI.

Pe3iome:

B okta6pe 2017 r. DISCOVERY Research Group 3aBepLunno ncciefoBaHne pbiHKa NpoayKToOB 340POBOro NUTAHNA
B Poccum.

O6bem pblHKa NPOAYKTOB 30p0BOro NuTaHuaA B Poccnun B 2016 r. coctaBun 874 095 miH. py6.

PbIHOK MPOAYKTOB 340POBOrO NMUTAHNA COCTOUT M3 NATU cermeHTOoB: «Jlyulie anda Bac (BFY)»,
«YKpenneHHbln/pyHKLUMoHanbHbIl (FF)», «CBoboaeH oT», «EcTecTBeHHO 3g0poBbIi (NH)» 1 «OpraHnyeckuiny.
Haunbonee KpynHbIM cermeHTOM pbiHKa ABnAeTcA «EctectBeHHO 3n0poBbIi (NH)». Ero o6bem B 2016 1. coctaBumn
469 644 mnH. py6. Mo cpaBHeHuWto € 2015 r. 06bem cermeHTa BblpocC Ha 47 359MiH. py6.

Haunbonbluni Temn nprmpocTa Ha pbIHKE NPOAYKTOB 340POBOro nNuTaHusa B 2016 r. HabNAaNCa B CermeHTe
«CBobOAEH OT». TeMn NpUpPoOCTa AaHHOTO CerMmeHTa cocTtasun 15,1%.

«PO3HUYHbIE Mara3viHbl» Ha NPOTAXKEHUW BCEX MOCNEAHNX JIET OCTalOTCA Hanboee BaXKHbIM KaHanom cobiTa
NpoAyKTOB 300POBOro NuTaHusA B Poccun. B 2016 r. yepes 3ToT kaHan 6b110 peanusoBaHo 97,7% 340pOBOro
NUTaHWSA, TOrga KaK Yepes KaHan «cneynannsmpoBaHHble MaramHbl» — 0,1% NpoayKToB 300pOBOro NUTaHNA.
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Po3HuuHble MarasuvHbl B Poccun npeactaBneHsl ciegyowmymm cybkaHanamum: «CoBpemMeHHas po3HmLa» 1
«TpaguumMoHHaa po3HuLa». «TpaanumoHHas po3Hnuay B 2016 r. peanusosarna 21% 340p0oBOro nuTaHus, Torga Kak
«CoBpeMeHHas po3Huua» - 76,7%.

Haunbonbluas pbIHOYHaA foNA NPOAYKTOB 340pOBOro NUTaHuA B Poccuun npuHagnexmt Wimm-Bill-Dann Produkty
Pitania n coctaBnsaet 6,9%. Takke KpynHbIM/ NPON3BOANTENAMY NPOAYKTOB 3[0POBOro NUTaHUA ABNAKTCA
komnaHum Wrigley OO0 n Danone Russia Group of Cos. PbiHOYHas fona gaHHbIX KomnaHui B 2016 r. cocTaBmna
4,6% 1 4,5% cooTBETCTBEHHO.

Haunbonee nonynapHbiMm 6peHaammn NpoayKToB 30poBoro nuTtaHua B Poccun B 2016 r. ctanu Orbit (Mars Inc),
Prostokvashino (Danone Groupe) n Domik v Derevne (PepsiCo Inc). lons pblHKa AaHHbIX 6peHoB B 2016 T.
coctaBuna 3,8%, 2,6% 1 2,5% cooTBETCTBEHHO.

Mo NporHo3am pbIHOK NPOAYKTOB 310Pp0BOro nuTtaHusa B 2017 r. coctaBuT 878 690MnH. py6. K 2021 r. o6bem pbiHKa
MO>eT COCTaBuTb 912 477 msiH. pyo.

O6bem pblHKa NPoAYKTOB 340poBoro nutaHmna 2017-2021 rr. 8 Poccnn GyaeT nmeTb cpeiHErofoBble TeMIbl
npupocta - 0,9%.

KpaTkoe onucaHve nccnegoBaHms

loToBbIV aHanNn3 PblHKa NPOAYKTOB 340POBOI0 NUTaHNA B Poccun. NccnegoBaHue copepXuT ceegeHnaA 06 06beme
PbIHKa, TEMNaX POCTa, TEHAEHUMAX N NepCnekTUBax PasBUTUA N APYINX KNKOYEBbIX MOKa3aTenAax.

IMABA 1. TEXHOJIOTMYECKUE XAPAKTEPUCTUKN NCCNEAOBAHUA

Llenb nccnegoBaHus

3apgaum nccnegoBaHus

O6beKT nccneaoBaHns

MeTopn c6opa 1 aHanm3a gaHHbIX
MeTtoa aHann3a gaHHbIX

O6bem u CTpyKTypa BbIOOPKU

IMABA 2. O6bEM U TEMIbl POCTA PbIHKA NMPOAYKTOB 3JO0POBOIO MMTAHUA B POCCUN

CermeHT Jlyywe gna Bac (BFY)

CermeHT YKpenneHHbIn/dyHKLunoHanbHbin (FF)
CermeHT CBO6GOJEH OT

CermeHT EcTectBeHHO 380p0BbIN (NH)
CermeHT OpraHuyeckun

Kateropua Hanutkn

KaTteropua YnakoBaHHble NPOAYKTbI NUTaHWA

IMABA 3. KAHAJIbl CBbITA

MABA 4. TEHAEHL W N NEPCNEKTUBbI PA3BUTUA PbIHKA MPOAYKTOB 30POBOI0
nuTaHua B Poccun

TIABA 5. KOHKYPEHTHbI AHAJIN3 PbIHKA MPOAYKTOB 3JOPOBOIO NMUTAHUA B POCCUU

PbIHOYHbIE O KOMNAHWI
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PbiHOUHbIE foNn 6peHaoB
FMABA 6. MPOTHO3 PA3BUTUA PbIHKA MPOAYKTOB 340POBOI0 NMMTAHUA OO 2021T.

PbIHOK NpOAYKTOB 340POBOro NUTaHNA
CMNCOK TABNINLL:

Tabnuua 1. O6BEM pbiHKa NPOAYKTOB 3[0POBOr0 NUTaHKA MO cermeHTam B Poccuu, MiH. pyo6.
Tabnuua 2. Temn NprpoCTa pbiHKa NPOAYKTOB 30POBOr0 NMTaHNA Mo cermeHTam B Poccum B
CTOMIMOCTHOM BbIpaxkeHunn, %.

Tabnuua 3. O6BEM pblHKa NPOAYKTOB 310POBOro NUTaHKA No Kateropuam B Poccuu, MiH. py6.
Tabnuua 4. Temn nprpocTa pbiHKa NPOAYKTOB 30POBOro NUTaHNA No Kateropuam B Poccun B
CTOMIMOCTHOM BblpaxkeHuu, %.

Tabnuua 5. AuctpubyLmsa NnpoayKToB 340pOBOro NUTaHus no ¢popmaTty Toproenu B Poccum B
CTOMIMOCTHOM BblpaxeHuu, %.

Tabnuua 6. Jlonn npoussoguteneli B 06béme pbiHKa NPOAYKTOB 310P0OBOro NuTaHua B Poccuy,
% OT CTOMMOCTHOro o6bema pblHKa.

Tabnuua 7. Jlonn 6peHaoB B 06bEMe pbiHKa MPOAYKTOB 340pOBOro NutaHus B Poccun, % ot
CTOMMOCTHOrO 0ObeMa pbIHKa.

Tabnuua 8. NporHo3 06bémMa pbiHKa NPOAYKTOB 30POBOro NUTAaHWA NO cermeHTam B Poccun,
MJTH. py6.

Tabnuua 9. NporHo3 TemnoB NpupocTa o6bema pbiHKa NPOAYKTOB 340POBOro NUTaHWA Mo
cermeHTam B Poccum B 2017-2021 rr. B CTOMMOCTHOM BblpaxkeHuu, %.

Tabnuua 10. MporHo3 o6bEMma pbiHKa NPOAYKTOB 340POBOrO NTaHWUA No KaTeropusam B Poccun,
MJTH. py6.

Ta6bnuua 11. MporHo3 TeMnoB NprUpPOCTa 06beMa pbiHKa NPOAYKTOB 300POBOrO NUTaHMA Mo
Tvnam B Poccnm B 2017-2021 rr. B CTOUMOCTHOM BblpakeHuu, %.

CMCOK ANATPAMM

Iunarpamma 1. O6bem 1 Temnbl NPUPOCTa pbiHKa NPOAYKTOB 340POBOro NTaHus B Poccun,
MJTH. pyb., %.

Ivarpamma 2. [lonu cermeHToB B 06L1emM 06beme pbiHKa MPOAYKTOB 340POBOM0 NMUTaHUS B
Poccun, % oT cToMMOCTHOro o6bema pblHKa.

Ownarpamma 3. O6bem cerMeHTOB pbiHKa MPOAYKTOB 340POBOro NTaHuA B Poccun, miH. pyo.
Iwnarpamma 4. lonu Kateropuii B o6Liem obbeme pbiHKa NPOAYKTOB 340POBOr0 NUTaHUSA B
Poccnn, % oT CTOMMOCTHOIo 06beMa PbIHKa.

Iunarpamma 5. O6bem KaTeropuii pbiHka MPOAYKTOB 340POBOro NTaHusi B Poccuu, MiH. pyo.
[narpamma 6. O6bem 1 Temnbl NPUPOCTa CErMeHTa pbiHKa «Jlyuwe ans Bac (BFY)», mniH. pyb6.,

%.

Iunarpamma 7. O6bem 1 Temnbl NPUPOCTA CErMEHTA PbIHKA «YKpPenneHHbIN/GYHKLNOHANbHbIN
(FF)», mnH. py6., %

[varpamma 8. O6bem 1 TemMMbl NPUPOCTa CErMEHTA pbiHKa «CBO6OAEH OT», MITH. py6., %.
Ounarpamma 9. O6bem 1 Temnbl NPUPOCTa cermeHTa pbiHKa «EctecTBeHHO 300poBbii (NH)»,
MJTH. py6., %.

Iunarpamma 10. O6beM 1 TeMMbl NPUPOCTa CErMeHTa pbiHKa «OpraHnyeckuiny, MiH. py6., %.
Iunarpamma 11. O6bem 1 TeMMNbl NPUPOCTa KaTeropmm pbiHKa «<Hanutkny, MiH. py6., %.
Iunarpamma 12. O6bem 1 TeMMbl NPUPOCTa TUMA PbIHKA «YNaKoBaHHbIE MPOAYKTbI MATAHUS,
MJH. py6., %.

[Ownarpamma 13. lonu nponssoauteneii B 06 bEme pbiHKa NPOAYKTOB 340POBOro NUTaHUA B
Poccnn B 2016 1., % OT CTOMMOCTHOIrO 06bemMa pbiHKa.

Iwnarpamma 14. [lonn 6peHaoB B o6beme pblHKa NPoAyKTOB 340POBOro nNutaHus B Poccun B
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2016T., % OT CTOMMOCTHOIO OB bEMA PbIHKA.

Inarpamma 15. MNporHo3 o6bemMa 1 TEMMOB NPUPOCTa PbIHKA NPOAYKTOB 340POBOro NUTAHWSA B
Poccun, mnH. py6., %.

Ounarpamma 16. MporHo3 o6bemMa pbiHKa NPOAYKTOB 30POBOr0 MUTAaHUA MO CErMEHTaM B
Poccun, mnH. py6.

Ounarpamma 17. MporHo3 o6bemMa pbiHKa NPOAYKTOB 340POBOr0 NMUTAHNA NO KaTeropusam B
Poccun, mniH. pyb.
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