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AHanu3 pblHKa YecHoKa B Poccum
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OTYET 06 MccnenoBaHUM COCTOUT 13 6 rNaB

ImaBa 1 npeAcTaBnAeT TEXHONOMMYECKMe XapaKTepucTUKM NCCIefoBaHA.

B MaBe 2 npeacraBneHbl JaHHble MO NPON3BOACTBY YecHOKa B Poccum.

B lmase 3 npencTaBneHbl 06beM 1 TeMMbl POCTa pbliHKa YecHoKa B Poccun.

B MaBe 4 copepxunTca uHdopmaLms ob nmnopTe YecHoka B Poccuto 1 askcnopte yecHoka 13 Poccum.

B IaBge 5 npefcTaBneHbl OCHOBHbIE COObITUA, TEHAEHLMM 1 MEPCNEKTUBBI PA3BUTUSA PbIHKA YeCHOKa B Poccun.
B laBge 6 npeacTaBneHbl GakToOpbl Pa3BUTUA PbIHKa CBEXMX OBoLLe B Poccum.

Llenb nccnegoBaHuma

OxapaKkTepun3oBaTb TeKylUee COCTOAHME 1 NepPCrneKTMBbI Pa3BUTUA PbiHKa YeCHOKa B Poccnn

3apaum nccnefoBaHuA:

1. OnpepgennTb 06bEM, TEMMbI POCTa U JUHAMUKY Pa3BUTUA POCCMICKOTO pblHKa YecHoKa B 2014 — 2016 rr.

2. Onpegenutb 06bEM 1 TEMMbI POCTa NPOK3BOACTBA YecHOKa B Poccun B 2013 - 2016 1.

3. Onpegenutb 06BbEM 1 CTPYKTYPY UMnopTa B Poccuio 1 skcnopTa 13 Poccmm yecHoka B 2013- 2016rr.

4. BbifsBUTb GaKTOpbl, KOTOPble OKa3blBalOT BIMAHME Ha Pa3BUTKE pPbliHKa CBeXMX oBoLleln B Poccun.

5. Onpefenutb OCHOBHbIe COOLITUA, TEHAEHLMMN U NEPCNEKTUBBI Pa3BUTUA PbIHKA YeCHOKa B Poccum B Gnmxanwe

HEeCKOJ1IbKO neT.

O6beKT nccneaoBaHNs
PbiHOK yecHoKa B Poccun.

Metop c6opa faHHbIX

MOHWTOPVHI MaTepuranoB NevaTHbIX 1 3M1IeKTPOHHbIX Ae0BbIX U CNeLnanm3npoBaHHbIX U3AaHWUA, aHANUTUYECKMX
0630pOB pbIHKa; IHTEpHET; MaTepranoB MapKETUHIOBbIX U KOHCANITUHIOBbIX KOMMAHWIA; pe3ynbTaThl
nccneposaHun DISCOVERY Research Group; sKCnepTHble MHTEPBbIO

NHpopmaLmoHHaa 6a3a nccnegoBaHuii

1. ba3bl gaHHbIX PepepanbHon TamoxkeHHoW cnyx6b1 PO, OCIC PO (PoccTar).

2. Matepuanbl DataMonitor, EuroMonitor, Eurostat.

3. [eyaTHble 1 SNEKTPOHHbIE AeSoBble U CeUMaNn3npPoBaHHble U34aHNA, aHAIUTUYECKue 0630pbl.
4. Pecypcbl cet iHTepHeT B Poccnn 1 mupe.

5. DKcnepTHbIe Onpochl.
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6. MaTepuarnbl y4aCTHUKOB OTE@YECTBEHHOIO M MUPOBOTO PbIHKOB.

7. Pe3ynbTaTbl UCCIeOBaHUN MAaPKETUHIOBbIX U KOHCANTUHIOBbIX areHTCTB.

8. MaTepuanbl oTpacneBbiX yupexxaeHun 1 6a3bl JaHHbIX.

9. Pe3ynbTaTbl LIEHOBbIX MOHUTOPWHIOB.

10. MaTtepuansl 1 6a3bl gaHHbIX ctatncTkm OOH (United Nations Statistics Division: Commodity Trade Statistics,
Industrial Commodity Statistics, Food and Agriculture Organization n gp.).

11. Matepuansl MexgyHapogHoro BantotHoro ®oHga (International Monetary Fund).

12. Matepuanbl BcemupHoro 6aHka (World Bank).

13. Matepuanbl BTO (World Trade Organization).

14. Matepwuanbl OpraHu3auunm 3KOHOMMYECKOro cCoTpyaHnYecTBa 1 pa3euTua (Organization for Economic
Cooperation and Development).

15. Matepuansl International Trade Centre.

16. Matepuanbl Index Mundi.

17. Pe3ynbTatbl uccnegosaHun DISCOVERY Research Group.

O6bem 1 CTpyKTypa BbIGOPKU

Mpoueaypa KOHTeHT-aHanM3a AOKYMEHTOB He MpeAnosaraeT pacyeta o6beMa BbI6OPOUYHON COBOKYMHOCTM.
O6paboTKe 1 aHaNU3y Nognexar BCe AOCTYMHble NCCIefoBaTENO JOKYMEHTbI.

Pestome:

B aHBape 2017 ropa mapkeTunHrooe areHTcTBo DISCOVERY Research Group 3aBepLunno nccnegosaHme
POCCMINCKOrO pblHKa YeCHOKa.

O6bem pbiHKa YecHoKa ¢ 2015 no 2016 rr. AeMOHCTPUpPYET OTpULATeNbHYO AUHAMUKKY. B 2015 1. 06bem pbiHKa
yecHoKa cocTaBun 759 TbiC. TOHH (-3,5%), a B 2016 r., No npefABapuTesibHbIM OLleHKaM, COCTaBUT 695 TbiC. TOHH
(-8,5%). B 6onbLueli cTeneHn pbIHOK COKpaLLaeTcA M3-3a NageHna obbema nMmnopTa YecHoKa B Poccumto. C 2014 .
06bem umnopTa cokpatuica Ha 20,2% ¢ 530 TbiC. TOHH A0 441 TbiC. TOHH B 2016 1. O6bem 3kcnopTa B 2016 1. no
npeaBapuTeNibHbIM OLleHKaM COCTaBMWT 4 TbIC. TOHH, UTO Ha 33% 6onbLle, yem B 2015 T.

0O6bEM NponsBoaCTBa YecHoKa B Poccun B 2016 . no npefBapuTesibHbIM OLIEHKaM COCTaBUT 257 TbIC. TOHH, UTO Ha
0,8% 6onblue, yem B 2015 T.

Moropa ABnAeTcA oCHOBHbIM GaKTOPOM, OKa3biBaloLLMM BAUAHUE HA YPOXKaNHOCTb oBoLei. bonbwmnHCTBO
NPOV3BOAUTENEN NCMONb3YeT B CBOMX XO3ANCTBAX COBPEMEHHbIE CUCTEMbI MOJIMBA, TEXHONOMMU BblpaLLBaHUs,
yb6opKu 1 npegnpofaxHoi gopaboTku. bnarogapa sTomy yaaeTca B 3HaUNTEIbHOW CTENEHU CraXMBaTb
HeraTMBHOE BANSIHNE PE3KOr0 N3MEHEHUS MOTOAHbIX YCIIOBUIA.

BaxHoW TeHgeHUMen Ha PbIHKE YECHOKAa ABMAETCA eXerogHoe yBesinyeHne noCceBHbIX niowagen, uto HanpAmyto
BANSIET Ha BaslOBble 0O beMb c6opa.

KpaTKoe onncaHme nccnepgoBaHMA
OCHOBHbIM npegHasHavyeHnem aHHOro nccnenoBaHmAa ABNAETCA O3HaKOMJTIEHUNE YH4aCTHUKOB PbIHKaA -

I'IpOI/I3BO}J,I/ITeJ'IEVI, nMnopTepos, ,EI,VICTpI/I6b}OTOpOB, KNNEHTOB, BCEX 3aNHTEPECOBaHHbIX L, — C TeKyLLI,EVI
prHOLIHOVI cmyau,melh, cobbITUAMN npownbixX nepnoaos 1 NPOrHo03amMmn Ha 6ynyu.lee.

IMABA 1. TEXHOJIOTMYECKUE XAPAKTEPUCTUKN NCCNEAOBAHUA

1.1. Lenb nccnegoBaHus
1.2. 3apaun nccnegoBaHmA
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1.3. O6bEKT nccnegoBaHusA

1.4. MeTop c6opa 1 aHanm3a JaHHbIX

1.5. icTouHrKn nonyyeHmsa nHopmauum
1.6. O6beM 1 CTPYKTYpa BbIGOPKHM

IMABA 2. MPOU3BOACTBO YECHOKA B POCCUU

2.1. O6bem 1 TeMMbl POCTa NPON3BOACTBA YECHOKA

IMABA 3. OBBEM U TEMIMbl POCTA PbIHKA YECHOKA B POCCUM

MABA 4. UMNOPT YECHOKA B POCCUIO 1 SKCNOPT YECHOKA U3 POCCUU

4.1. ImnopT YeCcHOKa
4.1.1. imnopT no nponssoanTenam
4.1.2. IMmnopT No cTpaHam oTnpaBneHns
4.2. DKCNopT YecHOKa
4.2.1. OKcnopT No NPOU3BOANTENAM
4.2.2. OKCNopT NO CTPaHaM Ha3HayeHns

IMABA 5. OCHOBHbIE COBbITUA, TEHAEHLIAU U NEPCNEKTUBbI PA3BUATUA PbIHKA YECHOKA B POCCUI

5.1. IBa nornctuyeckmx LieHTpa AN1a cenbxo3npoayKLumm nnaHupyeTca co3aatb Ha Ypane.
K2018r1

5.2. Poccusa npoponxaeT neperosopsbl ¢ ipaHom o 30He cBo6OAHON TOProsnv

5.3. B CraBponone noABMTCA TeNINYHbIN KOMMIEKC, KOTOPbIN CMOXeT npoun3soauTb 20.
TbIC. TOHH OBOLUEeN B roj

5.4. B Komun BO3BeAyT KPYMHbIN TEMAUYHBINA KOMMNeKc 3a 9,13 mapg py6. ($140,1 mnH.)
5.5. MakncTaH rotoB yBennuuTb NocTaBKu cenbxo3npoaykunu 8 PO B 5 pa3

5.6. DAC v PXK[] paccMOTpAT CHUKeHMe Tapuda Ha NepeBO3Ky OBOLLE HAa BOCTOK CTPaHbl
5.7. EASC c okTAbOpA nepergeT Ha cBOOOAHYIO TOProeso ¢ BbeTHamom

5.8.'QukcKn' nnaHupyeT yaBOUTb KONMMYECTBO NPAMbIX KOHTPAKTOB C MOCTaBLUMKaMU.
oBoLleln N GppyKToB

5.9. B Poccun coxpaHaeTca BbiCOKasA 3aBUCMMOCTb OT UMMOPTa CEMAH CEIbXO3KYNbTyp
5.10. ¥36eKkuncTaH npegnoxmn Poccnn cos3patob '3eneHblit kopugop'

5.11. KpynHoe TennnyHoe xo3s1MCcTBO OyaeT BO3BeAeHO B Jluneukon obnactu

5.12. inoHnA 3anHTepecoBaHa B NPOU3BOACTBE OBOLWeN B AKyTnn

5.13. bonee 1,5 M/H. TOHH OBOLLEl, PPYKTOB 1 KapTodens cobpanu B [larectaHe
5.14.TkaueB yBepeH, UTo OTMeHa Npoa3mMbapro He nosneyeT 'ob6Basna’ Ha pbiHKe.
cenbxo3npoayKumm Poccun

5.15. Poccus cHAna 3anpeT Ha BBo3 GpyKTOB 1 oBolLueli 13 ErvnTa ¢ 1 oktabpsa 2016 ¢
5.16. Poccus byaeT 3akynaTb TONIbKO 3K30TUYecKue GPyKTbl U LMTPYycoBble K 2020 1

5.17. Npwu nogpepxke Poccenbxo3zbaHKka Ha [loHy 3anyLeH MHOrOpYHKLMOHANbHbIN.
TEeNINYHbIN KOMMIeKC

5.18. B Poccrn HamepeHbl MOAHOCTBIO 3aMeCTUTb MMMOPT NOCAAOYHOro MaTepuana.
kapTodens v oBoLlen

5.19. KpynHble ToproBble ceTn Poccum He 3aMHTepecoBaHbl B peanu3auumn depmepcKon.
npoayKuum — skcnepT

5.20. MuHcenbxo3 PO 3aknagbiBaeT Ha rocnporpammy paseutus AMK B 2017 r. 6onee $3,4 mnpg
5.21. VIHrywwieTns HamepeHa NoCcTaBNATb CBOO NPOAYKLMIO B apabcKue cTpaHbl

5.22. Poccenbxo3Haf3op pa3paboTan 3n1eKTPOHHY0 cucTemy ana 60pbbbl C BBO3OM.
CaHKLUMOHHOMN NPpoAyKunn

5.. TOMEHCKAS OBJIACTb POCCUW U ASEPBAVIXKAH NMIAHUPYIOT COBMECTHbIV MPOEKT.
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B cdhepe AlNK

5.24.3a Tpu rofla MOLHOCTM OBOLLEXPaHUNML B PA3aHCcKon o61acTu Bo3pocnu 6ornee.
yem B 1,5 pasa

5.25. CTponTenbCcTBO KpYyMHeNLWero TeMIMYHOro Komnnekca B TamMboBcKow obnactu.
3aMOpPOXKeHO

5.26. Poccuiickne BnacTtu obelatoT noagep»atb AMK nociie oTMeHbl CaHKUWI U CHATKA.
npogambapro

5.27. B JleHunHrpagckomn ob6nactv noctposaT KpynHenwnin 8 C3OO TennuyHbI KOMIIeKC
5.28. Poccna n Cnpusa co3gatoT TaMOXKEHHbIN '3eneHbli Kopuaop' Ana NoCTaBok.
CUPUINCKNX OBoOLLEN N GPYKTOB

5.29. Poccus HamepeHa yBenuunTb MMNOPT cenbxo3npoaykuum ¢ duannnux 6onee.
yem B 50 pa3

5.30. Poccenbxo3Hag3op ¢ 28 Hosbps 3anpeLyaeT BBO3 OBOLLEN U GPYKTOB U3 paja.
CTpaH yepe3 benapycb

5.31. CeBepHbin KaBKa3 obnagaet noTeHUManom aia MMNopTo3ameLLeHnA B,

CeNbCKOM X03ANCTBE

5.32. PoccuA rotoBa K Hopmanu3aumm oTHoLWweHnin ¢ MongoBoi No noctaBkam NpoayKLumnm

TNABA 6. DAKTOPbI PA3BUTUA PbIHKA CBEXKMX OBOLLIE B POCCUN
CNUCOK TABJINL,

Tabnuua 1. O6beM 1 TeMMbl POCTa NPOM3BOACTBA YeCHOKA B POCCUM, TbIC. TOHH, %

Tabnuua 2. O6bemM 1 TemMn pocCTa pbiHKa YeCHOKa B Poccuu, TbiC. TOHH, %

Tabnuua 3. O6bem MMMNopTa YeCHOKa B Poccuio, TOHH.

Ta6nuua 4. O6bem nMnopTa YecHoKa B Poccuio, $ Thic.

Tabnuua 5. O6bem nMnopTa YecHoKa B Poccuio no npon3BoanTensm, TOHH.

Tabnuua 6. O6bem MMNopTa YecHoKa B Poccuio no npomnssoautensam, S Tbic.

Tabnuua 7. O6bem nMNopTa YecHOKa B Poccumio no cTpaHam oTnpaBneHns, TOHH.

Tabnuua 8. O6bem MMNopTa YecHoKa B Poccuio no cTpaHam oTnpasneHus, S Tbic.

Tabnnua 9. O6beM 3KCNopTa YeCHOKa 13 Poccum, TOHH.

Ta6nuua 10. O6bem 3KcnopTa YecHoKa 13 Poccun, $ Thic.

Tabnwuua 11. O6beM 3KCNopTa YecHOKa 13 Poccrmn no Nnpon3BoanTeNaM, TOHH.

Tabnuua 12. O6bem 3KCNopTa YecHoKa 13 Poccun no npoviseogutensm, $ Toic.

Tabnuua 13. O6bem 3KcnopTa YecHOKa U3 Poccmm no cTpaHam HasHaueHWs, TOHH.

Tabnuua 14. O6bem 3KCNopTa YeCHOKa U3 Poccun nNo cTpaHam HasHayeHus, S Tbic.

Tabnuua 15. MoceBHble NIOLWAAN CENIbCKOXO3ANCTBEHHDBIX KYNIbTYP B XO3ACTBaX BCEX KaTErOpWIA, TbIC. Fa.
Tabnuua 16. YpoxaliHOCTb CefIbCKOXO3ANCTBEHHDBIX KY/IbTYP B XO3ANCTBaX BCEX KaTeropui, U/ra ybpaHHoM
nnowaamn

CMNCOK ANATPAMM

Iunarpamma 1. O6bem 1 Temnbl pocTa NPOU3BOACTBA YECHOKA B Poccumu, TbiC. TOHH, %

Ounarpamma 2. O6bembl NponssoacTea B Poccum, mnopTa B Poccutio 1 akcnopTa U3 POCcMU YeCHOKA, ThiC. TOHH.
Hnarpamma 3. O6bem MMNopTa YeCHOKa B POccuio, TOHH.

Ounarpamma 4. O6bem umnopTa YecHokKa B Poccuio, $ ThiC.

Iwnarpamma 5. [lonn nponssoauTesnein B o6lem o6beMe MMMNOPTa YeCHOKa B Poccuio B HaTypasibHOM BblpaXkeHuu,
%.

Inarpamma 6. [lony nponssoanTenen B oblwem o6bemMe NMMNOpPTa YeCHOKa B POCCUIO B CTOMMOCTHOM BblpaXkeHunu,
%.

Ownarpamma 7. [lonu cTpaH B 06Lem obbeme MMNopTa YecHoOKa B Poccumio B HaTypasibHOM BbiparkeHunu, %.
Ownarpamma 8. [lonu cTpaH B o6LeM 06beme MMNopTa YecHOKa B Poccuio B CTOMMOCTHOM BblpaxeHuu, %.
Hunarpamma 9. O6bem 3KcrnopTa YecHOKa u3 Poccum, TOHH.

Ounarpamma 10. O6bem 3KcnopTa YecHoKa 13 Poccuu, $ Thic.
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Ownarpamma 11. lonu cTpaH Ha3HayeHnA B 06LeM 06beMe SKCNOPTa YeCHOKa 13 Poccru B HaTypanbHOM
BblpaxeHuu, %.

Ivarpamma 12. lonun cTpaH Ha3HayeHus B o6LeM 06beMe SKCMOpPTa YeCHOKa 13 Poccrm B CTOUMOCTHOM
BblpaxeHuu, %.
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AHanum3 pblHKa YecHoKa B Poccun
http://marketpublishers.ru/r/AB4DEFO1CBDRU.html
AB4DEF01CBDRU

50 000 py®6. (Single User License / Electronic Delivery)

B cnyyae npmobpeteHus Corporate License unum neyatHol Bepcuu, Noxanyincra, obpaTntecs B Cy0y Nogaep»KKu nokynartenemn no
3n1eKTpoHHOMY agpecy office@marketpublishers.ru

[na onnatbl No KpegutHou KapTe (Visa, MasterCard, American Express, PayPal) ncnonb3synrte kHonky “BUY
NOW” Ha cTpaHuue http://marketpublishers.ru/r/AB4DEFO1CBDRU.html

Nma:
Gamunusa:
E-mail:
KomnaHnwus:
Appec:
[opoa:
MHpekc:
CrpaHa:
Tenedoh:
Qakc:

KommeHTapun:

* Bce nons 06a3aTteNibHbl K 3aMoSIHEHWIO

Mpu opopmneHnm 3akasa Ha caiite MarketPublishers.ru, Bbl cornaluaetech ¢ ycnosusamu nybnnyHoro forosopa odpepTbl, pasMeLeHHOro
Ha http://marketpublishers.ru/docs/terms_conditions.html

+44 20 7900 3970
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