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ean nccaenoBaHus

AHanu3 cuTyaluu B MOJIOYHOM oTpaciu Poccuu v onpesienieHre BIUsIHUS CAaHKLIMIA HAa PHIHOK

MOJIOKA ¥ MOJIOUHOM MTPOAYKLIUHU.

3agaun uccJie J0BaHUA

JlaTb coumanbHO-3KOHOMUYECKYIO XapaKTepUCTUKY Pd;

OL[GHI/ITL MOKAa3aTesIi MOroJIoBbsl CKOTa ¥ 00beMOB IMPOU3BOJACTBA MOJIOKa "1 MOJIOUHOU

npoaykimu B Poccuu u B pazpese denepaibHbIX OKPYTOB;

[Ipoananu3upoBaTh UMIIOPT U IKCIOPT NPOAYKIIMUA OTPACIIH;

OxapakTepu30BaTh IIEHOBYIO CUTYAIMIO HA PHIHKE MOJIOKA M MOJIOYHOM MPOIYKIIMU KaK B

uesiom 1o Poccun, Tak u B paspese eepaibHbIX OKPYIOB;

Onpenenutb peHTaOEIBHOCTh U OOBEMbI MHBECTUIIUI B OCHOBHOW KaITUTAJ;

N3yunth BiIMsIHUE CAaHKIIMKA HA PHIHOK MOJIOKA M MOJIOYHOM MPOIYKITUH, & TAKKe BOIPOCHI

roCyJJapCTBEHHOU MOAJIEPKKH CEJIbCKOTO X035MCTRA.

MeTOJIbI HCCHEeJOBaAHUA

C60p 1 aHaM3 NEpPBUYHON MH(POPMAITK O PHIHKE IPOU3BOACTBA MOJIOYHOM MPOIYKIIUH B
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Poccun;

CO60p n aHaM3 BTOPUYHON MH(MOPMAIIUY MTEYATHBIX U JIEKTPOHHBIX, JEJIOBBIX U

CHEIUAIM3UPOBAHHBIX U3/IaHUH.
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PE3IOME ITPOEKTA
COOUAJ/IBHO-9 KOHOMMNYECKAA CUTYALIUA PP

[IpousBoacTBO

BHuennsasa roprosis

PuHaHCHI

Hemorpaduyeckas cutyanus PO
3ansrocts HaceneHus: PO
YpoBeHb xku3HM HacesieHus: PO

CTpyKTypa JOXOJOB U PAaCcXO/I0B HACEJIECHUS
OBIIIAS XAPAKTEPHCTHKA PBIHKA MOJIOKA 1 MOJIOYHO ITPOJIYKIINA

[Torosnosee ckora

Hapnoii mosoka

O6bpeM pPOU3BOACTBA MOJIOKA M MOJIOUHBIX IMPOAYKTOB

O6beM noTpedeHnst MOJIOKa M MOJIOYHOM MTPOLYKIIUU

O6beM peanu3aluy MOJIOKAa ¥ MOJIOYHOH MPOAYKITMA

OObeM BBIPYUKH OT MPOJAKHA MOJIOKA M MOJIOUHOH MPOIYKIIUN
Wupekc ueH Ha pblHKe MOJIOKA M MOJIOYHOM npoayKuuu PO
DKCIOPT U UMIOPT MOJIOKA ¥ MOJIOYHOM MTPOLYKIIUN

MoJI0KO ¥ CIIMBKY (HECTYIIIEHHbIE U 0e3 J0OaBIEeHHS caxapa WU JPYruX MOJCTAIMBAIONIIX
BEIIECTB)

CimBo4yHOE Macio

Chipsl ¥ TBOPOT

Vorypr

IleHoBas cuTyalys Ha pbIHKE MOJIOKA U MOJIOYHOH npoayKuuu PO

AHanu3 KpeAUTOBaHUS MPEANPUATUNA IO OTpACc/IsAM IPOM3BOICTBA

AHAJIN3 PBIHKA MOJIOKA ¥ MOJIOYHOW IPOJAYKIINA B PA3BPE3E
POEJIEPAJIBHBIX OKPYI'OB

IlorosoBbe ckoTa
Hamon mostoka
OOBbeM NPOU3BOJICTBA MOJIOKA M MOJIOYHBIX MTPOAYKTOB

[ToTpebieHre MOIOKa ¥ MOJIOYHOU TPOTYKIIUH
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O0bem peannzay MOJIOKA U MOJIOYHOM NPOAYKIUU
O6beM BBIPYUKH OT MPOM3BOJICTBA MOJIOKA ¥ MOJIOYHOM MTPOTYKIIUU
IleHoBas cuTyalMs Ha pbIHKE MOJIOKA U MOJIOYHOH Npoaykuuu PO

PenTabenbHOCTh M MIHBECTUIIMY B OCHOBHOM KanuTas 1o okpyram PO

CAHKIINM U X BJIMSIHUE HA PBIHOK ITPON3BO/JICTBA MOJIOKA
MOJIOYHOM ITPOAYKIINH

TOCVYJIAPCTBEHHOE PETYJIMPOBAHHUE MOJIOKA 1 MOJIOYHOT
MMPOJVKIINA P®

TEKYIIAS CUATYAIIMS U TEHIEHIIUHU PA3BUTHA PBIHKA MOJIOKA H
MOJIOYHOMH ITPOAYKIIH

NPUJIOZKEHUE

[Mpunoxenue 1. Criicok TabJIUI] U AUATPaMM
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CIIMCOK ITUAT'PAMM

Huarpamma 1. Iunamuka BBIT Poccun B Tekymmx nenax, 1q2011—1q2014

Huarpamma 2. Iunamuka BPIT Poccuu B pa3spese penepaibHbIX OKPYroB B TEKYLIMX LIEHAX,
2010—2012

Huarpamma 3. [lnHamMuKa BHenIHeTOproporo ooopora Poccru, 1q2011—2q2014

Huarpamma 4. [luHamuka o0beMoB 3Kcnopta u umropra PO, 2010—2013

Huarpamma 5. [IlnHaMrKa oObemMa BHEIIHEH TOProBJIM CO CTPaHAMMU JIATbHETO 3apyOeKbs 1
rocyaapcteamu CHI', 2010—2013

Huarpamma 6. [Tpodunyt u 1eUIUT KOHCOJUAUPOBAHHOTO U (heIepaIbHOrO OI0/IKETOB
Poccuiickoit ®eaepanuu, 2006—2013

Huarpamma 7. [lnHaMuKa 00beMOB KPeIUTOBAHUS I0PUANYECKUX JIUI-PE3UICHTOB U
VHIUBHUIYQIbHBIX MTPEANPUHUMATENEH B pyOJIsiX M B MTHOCTPAHHOW BATIOTE U IParOleHHBIX
merauiax, 2009—2013

Huarpamma 8. [lnHaMuKa 00beMOB KPEIUTOBAHMUS (DU3MUECKUX JIMII B PyOJISIX ¥ B MIHOCTPAHHOM
BAJTIOTE U JIpAarolieHHbIX MeTaiax (Jiorapudmudeckas mkana), 2009—2013

Huarpamma 9. [lnHaMuKa UHIEKca IOTpeOUTeIbCKUX 1IeH B Poccun, ssHBaph 2013—wutons 2014
Huarpamma 10. Iunamuka aenexHor maccsl (M2) B Poccun, 2005—2014

Huarpamma 11. Yucnennocts noctosinHoro Hacesnenusi PO, 1996 — 2014

Huarpamma 12. Pacnipeaenenue dpenepaibHbIX OKpyroB Poccuu 1o yMciieHHOCTH HaceeHu s,
sauBapp 2014

Huarpamma 13. MurpaumonHssiii npupoct Hacenenust P®, 2012 — 2013

Huarpamma 14. YucieHHOCTh SKOHOMHYECKH akTUBHOTrO Hacesnenusi PO, 2003 - 2013
Huarpamma 15. [IuHamMuKa W3MEHEHUsI YUCJICHHOCTH 3aHATOro U O6e3paboTHOro HacejieHus PO,
2003- 2013

Huarpamma 16. Pacripenenenue 4icIeHHOCTH 3aHATOTO U 6e3padOTHOTO HACEIEHHS 110 OKpyram
P®, 2013

Huarpamma 17. Pacnipeaenenue 3ansroro u 6e3padoTHoro HaceneHuss PO mo momy, 2013
Huarpamma 18. Pacnipeaenerne 6e3pabOTHOTO M 3aHATOTO HaceJieHus 1o Bo3pacty, 2013
Huarpamma 19. Pacripenenenue 6e3paboTHOro HacesieHus 1o ypoBHI0 oOpaszoBanust, 2013
Huarpamma 20. InHamMuKa 4YiCIeHHOCTH 0e3paOO0THBIX MO MPOIOJDKUTEILHOCTH TIOMCKA PadOTHI,
utonb 2014

Huarpamma 21. [IuHamuKa cpe/iHell HOMHUHATIBHOU 3apaO0THOM IJIAThI U BEJIMIMHBI
MpoKUTOYHOrO MUHUMYMa B Poccun, 1q1011—1q2014

Huarpamma 22. JlnHaMuKa CpeHEKBAPTAIbHON CTOMMOCTA MUHUMAJIBHOTO HA0Opa MPOIyKTOB
NUTaHKS U (PUKCHPOBAHHOTO HAOOPa MOTPeOUTETbCKMX TOBAPOB U YCIyr B Poccun,
1q2011—1q2014
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Huarpamma 23. KoaudecTBo KpyImHOro poratoro rnoroyioBbsi ckota P®, 2005 - 2012

Huarpamma 24. O6beM HaJj0s1 MOJIOKA Ha OfiHy KopoBy B P®, 2003 - 2013

Huarpamma 25. O6beM MpoU3BOJCTBA MOJIOKA ¥ MOJIOYHOM Tipoaykiuu Pd, 2003-2013
Huarpamma 26. O6bemMbl OTpeOJIeHHS MOJIOKA U MOJIOUHOM MPOayKIMK HaceneHueM PP, 2003 —
2013

Huarpamma 27. O6beM peanu3amnuy MOJIOKa U MoJIouHoO nipoaykiwu B P®, 2003 - 2013
Huarpamma 28. O0beM BBIPYUYKH MPEIIPUSATHIA OT MPOAAKHA MOJOKA M MOJIOYHBIX TTPOLYKTOB IO
P®, 2012-2014

Huarpamma 29. MHaeKc 11eH Ha HEKOTOPbIe BUIBI MOJIOYHOM npoayKiuu B P®, 2012 — 2014
Huarpamma 30. CooTHOIIEHHE UMITOPTA M SKCIIOPTA MOJIOKA U MOJIOUHOH npoaykiuu P®, 2003 —
2013

Huarpamma 31. JIuHamuka oObeMa MMITOPTa MOJIOKA U CJIMBOK (HECTYIIEeHHBIE M 0e3 T00aBICHUS
caxapa Wi APyrux nojciamuBamimx semects) B PO, 2012—utons 2014

Huarpamma 32. CTpyKTypa UMIIOpTa MOJIOKA U CJIMBOK (HECTYIIEHHbIe 1 Oe3 100aBIeHus caxapa
WM IPYTUX noAcaammpaonmx semiects) B P®, 2012, 2013

Huarpamma 33. JIuHamuka oObeMa SKCIOpTa MOJIOKA U CIIMBOK (HeCTyIIeHHbIE U 0e3 100aBJIeHH
caxapa Wi JAPyrux MnojciamuBamimx semects) u3 PO, 2012—uwons 2014

Huarpamma 34. [luHamuka oObeMa MMITOpTa CIMBOYHOTO Macia B P®, 2012—uwurons 2014
Huarpamma 35. CTpyKTypa umMmnopra ciuBo4Horo macia B P®, 2012, 2013

Huarpamma 36. [IluHamuka oObeMa 3KCropTa cimBoyHoro macia u3 P®, 2012—wrons 2014
Huarpamma 37. lnHamuika o0beMa UMITOPTa CHIpOB U TBopora B P®,2012—imons 2014
Huarpamma 38. CTpyKTypa ummnopra cbipoB u TBopora B P®, 2012, 2013

Huarpamma 39. [lnnamuka o0beMa 3KCIopTa ChpoB U TBOpora u3 P®, 2012—uons 2014
Huarpamma 40. Iunamuka o6beMa umropta iorypra B P®,2012—urons 2014

Huarpamma 41. Ctpyktypa ummnopra iorypra B P®, 2012, 2013

Huarpamma 42. lnnamuika o6beMa skcropta Horypra uz P®, 2012—uons 2014

Huarpamma 43. [IlnHamMuKa 11€eH Ha MacJio CJIMBOYHOE OTeuecTBeHHoe, ssHBapb 2013—asryct 2014
Huarpamma 44. [IlnHamuKa 11eH Ha MOJIOKO 2,5 % *KUPHOCTU B NakeTax, siHBapb 2013—asrycr
2014

Huarpamma 45. [IluHamuka 11eH Ha MOJIOKO 3,2 % KUPHOCTU B NakeTax, siHBapb 2013—asrycr
2014

Huarpamma 46. lunamuka 1eH Ha cmetany 20,0% xupHocty, ssHBapb 2013—agrycr 2014
Huarpamma 47. [luHaMMKa 11€H Ha ChIPbI ChIUY:KHbIE TBEP/IblE OTEUECTBEHHBIE, THBAPb
2013—asrycr 2014

Huarpamma 48. [luHamuka 11eH Ha TBopor 9% xupHocTH, ssHBaps 2013—asryct 2014
Huarpamma 49. O6beMBl KpeTUTOBAHUS TI0 BUIaM 9KOHOMUYECKOM JIESITETbHOCTH I0PUINIECKUX
JIMLL ¥ UHOUBUyaJlbHBIX NTpeanpuHumaresei, 2013-2014

Huarpamma 50. KonuvecTBo KpynHOro poratoro ckora no okpyram P®, 2012 — 2013

Huarpamma 51. Jonsa ®O no Koau4ecTBy KpyImHOro poraToro ckora, 2013
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Huarpamma 52. O6beM HaJ0sl MOJIOKA Ha OJIHY KOpOBY 10 okpyram P®, 2011 - 2012

Huarpamma 53. Tons @O mo o6bemMy Ha10s1 MOJIOKA Ha OAHY KopoBy, 2013

Huarpamma 54. O0beM MPOU3BOACTBA MOJIOKA M MOJIOUHOH MPOAYKIMHU 10 OKpyram Pd,
2012-2013

Huarpamma 55. Hons @O Ha pelHKE MPOU3BOACTBA MOJIOKA U MOJIOYHOM npoayKimu, 2013
Huarpamma 56. O0beM JIMYHOTO MOTPeOICHIS MOJIOKA U MOJIOYHBIX TIPOYKTOB HaceneHneM P®,
2011-2012

Huarpamma 57. Honst @O o odbeMam JMYHOTO MOTPEOICHUSI MOJIOKA M MOJIOUHBIX IMPOAYKTOB,
2012

Huarpamma 58. O0beM peanm3any MOJIOKa ¥ MOJIOYHOM nipoaykimu, 2011 - 2013

Huarpamma 59. [lons ©O Ha pplHKE peann3aliii MOJIOKa U MOJIOUHBIX MPOayKTOB, 2013
Huarpamma 60. O6beM BBIPYYKH MPEANPUATHI OT TPOJIAKUA MOJIOKA U MOJIOUHBIX TIPOTYKTOB TIO
okpyram P®, 2012-2014

Huarpamma 61. [lnHamMuKa 11eH Ha Macjo ciMBoYHoe oteuecTBeHHoe B CeBepo-3anagHom PO,
ceHts10ps 2013-aBrycr 2014

Huarpamma 62. [luHamMuka 11eH Ha MOJIOKO 2,5 % xupHoctu B nakerax B CeBepo-3anagnom ©O,
ceHts10ps 2013-aBrycr 2014

Huarpamma 63. [lunamuka 11ed Ha MoJIOKO 3,2 % xupHocty B nakerax B CeBepo-3anagnom ©O,
ceHts10ps 2013-aBrycr 2014

Huarpamma 64. lnnamuka tied Ha cmetany 20,0% sxupHoctu B CeBepo-3anagHom @O, ceHTa0pb
2013-aBrycr 2014

Huarpamma 65. [InHaMKKa 11eH Ha CBIPBI ChIUY KHBIE TBEP/Ible OTeYecTBeHHbIe B CeBepo-3amnagHom
@O, cenrsa6pp 2013-asrycr 2014

Huarpamma 66. [Tunamuka e Ha TBopor 9,0% xupHoctu B CeBepo-3anagnom ©O, ceHTSIOpb
2013-aBrycr 2014

Huarpamma 67. OObeM MHBECTHUIIMI B OCHOBHOM KamlMTaJ 10 BUIY JiesATeIbHOCTH «[Ipon3BoaCTBO
MOJIOUHBIX ITPOAYKTOB» B pa3pese (penepaibHbix OKpyros, 2013—1q2014

Huarpamma 68. PeHTaGebHOCTh MPOAAHHBIX TOBAPOB, MPOAYKIMHU, paboT, YCIYT IO BUIY
nesitenbHOCTU «[Ipor3BOICTBO MOJIOYHBIX IPOLYKTOB» B pa3pese (peaepasbHbIX OKPYroB,
2011—2013

Huarpamma 69. PecypcHoe obecniedenue peanmsanuu ['ocyaapcTBeHHOM TeJIEBOM MOIIPOrpaMmMe
«Pa3BuTHe mpon3BoCTBA MOJIOKA M MOJIOYHOM MPOAYKIIMH 32 CUeT (peepaibHOro O10/1KeTa,
2015—2020

Huarpamma 70. Pacnipeaenenue cyocuanid, mpeocTaBisieMbix U3 denepaibHOro OmopkeTa Ha 1 Kr
PeaTM30BaHHOTO U (WJIN) OTIPYKEHHOTO Ha COOCTBEHHYIO Nepepab0TKy MOJIOKA B paMKax
MOANporpaMMel «Pa3BuTue mogoTpacin XKUBOTHOBOJICTBA, MEPepadOTKU M peaTn3alium

MPOYKITUM JKUBOTHOBOACTBa», 2014-2015
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CIIMCOK TABJINIY

Ta6mmma 1. [Tokazatemu nemorpadudeckont cutyarmu B PO, 2012 — 2013

Tabmuna 2. Vi3MeHeHue 1ieH noTpedutesbckoro ppiaka PO, 2013

Tab6mmma 3. [JuHamMuKa peabHBIX pacrojiaraeMbIX JIeHSKHBIX JT0XO/I0B HaceneHus: PO, 2013 -
2012

Ta6muia 4. CTpykTypa MOTpeOUTEIbCKUX PACX00B AoMAIIHUX X03sicTB PP, 2003 — 2012
Tab6muia 5. CTpyKTypa HCIOJIb30BAHUS ICHEKHBIX I0X00B HacesneHus P®, 2013

Tabmuna 6. Haekc 1eH Ha MosIouHyio npoaykimio B P®, 2012 - 2014

Ta6muma 7. Ton-10 cTpan o 00beMy HMITOpTa MOJIOKA U CJIMBOK (HECTYIICHHbIE U 0e3
no0aBJIeHNS caxapa WU IPyrux MoJcaalrBaonyx Bemects) B PO, 2012

Ta6mmia 8. Tom-10 cTpan o 00beMy HMITOPTa MOJIOKA U CJIMBOK (HECTYIIICHHbIE U 0e3
n00aBJIeHNS caxapa WU IPyrux MoJcayuBaonmx Bemects) B PO, 2013

Tab6mmia 9. Ton-10 cTpan o 00beMy UMITOPTa MOJIOKA U CJIMBOK (HECTYIICHHbIE U 0e3
no0aBJIeHNS caxapa WU IPyrux MOoJC/aIuBaIoNX BemecTs) B PO, monns 2014

Ta6mma 10. Ton-10 cTpan mo oObeMy UMIIOPTa CIMBOYHOTrO Macyia B P®, 2012

Ta6mma 11. Ton-10 cTpan mo oOGbeMy UMIIOPTA CIMBOYHOrO Macyia B PO, 2013

Ta6muma 12. Ton-10 cTpan mo oObeMy UMIIOPTA CIMBOYHOrO Maciyia B PO, utons 2014

Ta6muna 13. Ton-10 cTpaH nmo 00beMy UMIIOpPTa CHIPOB U TBOpora B PO, 2012

Ta6muna 14. Ton-10 crpan nmo 00beMy UMIIOpTa CHIPOB U TBopora B P®, 2013

Ta6muma 15. Ton-10 cTpan mo oObeMy UMIIOPTA CIMBOYHOTO Maciyia B PP, utons 2014

Ta6muna 16. Ton-10 crpan o o6beMy umrnopta Horypra B PO, 2012

Ta6muna 17. Ton-10 crpan nmo odbeMy ummnopra iorypra B PO, 2013

Ta6muna 18. Ton-10 cTpan o o6beMy ummnopTta orypra B P®, momns 2014

Tab6muma 19. luHaMyka n3MeHeHUsI IOTPeOUTEIbCKHX IIeH U IIeH TPOM3BOIUTENISI Maciia
CJIMBOYHOTO OTE€YECTBEHHOT0, ceHTsI0ph 2013-aBryct 2014

Ta6mmma 20. JlnHaMyuKa n3MeHeHUs IOTPeOUTETbCKUX IIeH U 1IeH MPOU3BOJUTENS MOJIoKa 2,5 %
’KUPHOCTH B MakeTax, ceHTs1opsr 2013-aprycr 2014

Tab6muma 21. lnHaMuKka n3MeHeH!s IOTPeOUTETbCKUX IIeH U 1IeH MPOU3BOJUTENS MOJIoKa 3,2 %
’KUPHOCTH B MakeTax, ceHTsiops 2013-aprycr 2014

Ta6mmia 22. lnHaMyuKa n3MeHeHHs TIOTPeOMTETbCKUX IIeH U 1ieH mpousBoautess cMeransl 20,0%
KUPHOCTH, ceHTs10pb 2013 - aBrycr 2014

Tabmuna 23. luHaMuKa n3MeHeHus1 OTpeOUTETbCKUX 1IEH U LIeH MTPOM3BOUTENS CHIPOB
CBIUYKHBIX TBEP/IBIX OTEUECTBEHHBIX, CEHTsI0ph 2013-aBryct 2014

Tabmvia 24. lnHaMyuKa U3MeHeHUs IOTPeOUTETbCKHX IIeH | 1IeH Ipou3BoauTest TBopora 9,0%

KUpHOCTH, ceHTs10pb 2013-aBryct 2014
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Odopmnenue 3akaza

Haszpanue: IHBeCTUIIMOHHAS IPUBIEKATEIBHOCTb PHIHKA MOJIOKA U MOJIOYHOM MpoayKuuu PP

Ccepuka: https://marketpublishers.ru/r/I9F0F610907RU.html
Llena: 40 000 pyo®.

Ecnm BbI XOTHTE 3aKa3aTh PACHIMPEHHYIO JIMIIEH3MIO WM TIEYaTHYIO BEPCHUIO, MOXKAIYyHCTa,
CBSDKMTECH C Halllel CITyKOOH NOAEPKKU KIMEHTOB!
info@marketpublishers.ru
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